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Bluesman John Lee Hooker Jazz Lives Thanks To Handful Of Vets 

Is Bone Bnt Not FOry Otten ixpert Reissue Praiacers Mine EaU far legaci Verve, Blue Mute, BCA, Mure 
EallabarstBrs Pan Tribute Bonnie Baitt Bemmliers 



BY CHRIS MORRIS 

l.OS ANGELES— In in a Hill 
fxxnyi intemuw fommonKtnitin^ his 
five (iecafie.^ as a i-e- 
cording artist, Juhn 
Lcc Hixikor recalled 
the prophetic words of 
another fahled blues- 
man, who had become 
one of Hooker's first 
fans in Detroit ,')0 
.veal's before. 

Hooker said. "I'll 
never forget, T-Bone 
Walker told me, 'Man, 
your style will never ^' 
Hie. You trot a personal style. You 
doin' the true blues, the true blues,' " 
(Cotiliuucd nji pat/c 7Ui 



^^^^^^^^^ 
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BY MELINDA NEWMAN 

I.OS AN'CEI.ES— .John Lee Hooker 
had no sln)rtiijre of fans amonjj his fel- 
low nuisieians, hut 
anionjrliis most lU'dent 
cheerleai lei's wa.s Bon- 
nie l?iiitt. In an e-xclii- 
sive interview with 
H'dlbmnl. Railt sluuvs 
some of her recollec- 
tions tif a man .sIk' ciills 
"a lc])i'eehaun of joy." 

Kaitt had known 
i li M)ker, who fiiHi .hme 
-1. for more than 20 
.vears by the time she 
first recorded with him. As well-ac- 
quainted as they \kkk, Kaitt says .she 



BY CHRIS MORRIS 

It takes all kinds to pre.serve and 
maintain the classic jazz archives. 

The leading litrhts of today's 
reissue business — the people 
charged with compilint; 
the elaborate, often com- 
prehensive CD packages 
recounting the history of 
20th-centuiy jazz — came 
to the game with a variety 
of backgrounds. Orrin 
Keepnews, one of the 
pioneers of the postwar 
jazz business, began his 
career as a music journalist. 
Michael C'uscuna, co-founder of 
leatling collectors' imprint Mosaic 
ISecords. was a former jazz writer 
and DJ who became a label staff 
producer with a fi.xation for the 



Hlue Note Uoctirds catalog. Hob 
Belden, who has done extensive 
catalog work for Blue Note and 
Columbia/Legacy, is a well-known 
saxophonist, composer, and 



Nominees Are Announced 
Fnr Annual Radio Awards 

BY CHUCK TAYLOR 

Eight m;i,jor-inarket radio stations could 1k' cleaning 
up — with a sweep of five nominations a])iece — at the 
upcoming Billhoard/.Airplay Monitor Radio Awards 
Oct. <i in Miami Beach. 

Toji 40 outlets dominate the multiple nominiitions fiekl, 
with five such stations 
earning nods in the major 
radio categories: station, 
operations manager/ PD, 
assistant music director, 
music director, air per- 
sonalit.v, and promotions,' 
marketing dii-cctor of the year. 

Three rock stations garnered as many as five nomina- 
tion.s, while one country station and one R&B sl;ilion each 
earned four nominations, 

AC WLTVV New York, main.stream top -10s KIIS Los 
Angeles and WHTZ (7,100) New Y'ork, and adult top 40s 
iCimtiiiHi'it ini pttin ti.l) 



Bilboard Monitor 
RADIO 20pi 

cictocM;' < 6 * den 'or • miofni y 



Traditional Crossroads Aims For 
Cultural Harmony In Middle East 



BY RICHARD HENDERSON 

To Westerners in 'i(l01. the cul- 
tural and temjioral flistance to 
Armenia circa l!M2 might seem 
insurmountable. Yet thanks to the 
Traditional Cross- 
roads label, age-old 
music of the Middle 
East comes alive for 
t<xla.v's scholars, mu- 
sicians, and music lovers. 

Since I'Wl, Traditional Cross- 
roads has brought the esoteric 
.sounds of Turkish. Armenian, and 
R'l'sian music to a lai'ger audience, 
via beautifully ]iackjiged audiophile 
iiecoixlings that showcase the finest 



\ D I T I O N A L 



CROSSROADS 



musicians of past and present. 
Lalx>l founder Hanikl Hagu|)ian has 
channeled his enthusiasm for his 
ancesti-al culture — as well ;us con- 
siderable studio experti.se — into 
enjibling this civiliza- 
tim to endiu'e. .Along- 
side the arcane 
sounds redisco\'er'e<I 
on archival albums 
like hUiiihiil liU'i. Hagopian's lalx'l 
gives wide currency to such con- 
temixirary talents as Iranian com- 
poser and kuiimiiclteh virtuoso 
Ka.vhan Kalhor, a remarkably in- 
deinand musician who h;is worked 
fCoiitiinied on ;wf/r T/j 



and a dedication to the ([Ualit.v 
preservation and presentation of 
.seminal jazz recordings. 

/\t age 78. Keepnews is the 
grand old man of jazz reissues. In 
1!1,12. he was managing 
editor of The Ki'cord 
CliitHfU'r — a collectors' 
magazine inihlished by his 
f(»rmer Columbia I'niversi- 
ly classmate Bill Grauer Jr. 
— when RCA Victor ap- 
proached Keepnews and 
Grauer to create a series 
of jazz reissues under the 
unusual rubric Label X. 

"We endetl up where they put out a 
total of maylie 40 10-inch jazz LPs," 
Kc>epnews recalls. "There were a few 
compilations. It ranged from their 
(Caittiimi'd tni [HU/f tlH) 

Jive's 'N Sync: Shouldering 
The Burden of 'Celehrity' 

BY LARRY FLICK 

.lustin Timberlake's jaw is getting a little tight. 
The topic of cimversation is 'N Sync's forthcoming 
Ccli'hril II (.live, July 24) — and for a guy asserting 
that he's "completely cool 



arranger. And Phil Schaa]), a 
seven-time Grammy winner for 
his reissue work, got his start as a 
teenage broadcaster and engineer 
Despite their differences, the lour 
men share a passion for the music 



EXCLUSIVE 



and hajip.v," he sounds a 
bit angr.v. 

"The truth is that it 
can be tiresome to be 
continually blasted by 
ci'itics because we don't 
fit their preconceived 
notion ttf what a 'credibk'' 
group is," Timberlake 
sa.vs. "I wonder if they 
listen to our iiuisic before 
venturing an tipinion." 

Looking around the cavernous Cleveland arena where 
the act is alxiut to play another .show in a string of sold- 
(Cont 'niHvd OH tHige Ij7t 
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October Promises Record 
Sales For DVD Video 

See Page 8 
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SOMETIMES BCINO BAD IS CSaOO. 



WILLA FORD 



The debut album 

MLi here. 

Featuring the sizzling frtst single 

I Wanna Be Bad 

• #6 ON TOP 20Q SINGLES CHART 

• 6B.39e UNITS SOLO IN 4 WEEKS; 



Album In Stores July IF 
Single In Stores Now 
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Tie Sunmer Heat Of Doyle Bramhall II & Smokestack 



Step acro.ss the Welcome mat and prepare for swampy, 
high-fever Texas blues rock— with a smoldering, erotic 
undercurrent. In one of the be.st club concerts this colum- 
nist has witnessed this year, Doyle Bramhall II & Smoke- 
stack cast an unbreakable spell over several hundred per- 
spiring spectators on the night of June 20 at the Village 
Underground on West Third Street in New York's Green- 
wich Village. As the band roared into "So You Want It to 
Rain" from its new We/come album (RCA), the music utter- 
ly possessed the room, making the band feel "We've got a 
place to go/A place to call our own" in a mutual bond that 
encompassed the entire college-age audience. Bramhall's 
wife, co-writer, and backing vocalist, Susannah Melvoin, 
thinks she knows why. 

"That song has a sensualness to it, like the damp air in a 
hot cabin, and Doyle's music has that quality 
overall," Melvoin says with a bashful laugh. 
"In the lyric, I tried to write about a moment, 
a feeling as a little girl of 'Where do you want 
to be right now — if you could be anywhere?' 
and the answer would be in the rain, a perfect 
rain. We wanted an atmosphere, deeply 
romantic but simple, and so it's a love song, 
too." And like virtually all of Welcome, it's 
near-torrid in its ardent intensity. 

Smokestack, Bramhall's band, is a compact, 
strong-willed squad with a fastidious sense of 
phrasing and tone but a dramatic elasticity in 
the structure of its songs and sets. Bassist 
Chris Bruce and drummer J.J. Johnson pace 
the music with elongated te.xtures that snap 
back into form with startling precision. Sec- 
ond guitarist Craig Ross also shines as a 
guest asset onstage and on record. Mean- 
while, Melvoin's voice rides under and 
between the rhythms and the emotional dic- 
tion of Doyle's left-handed '64 sunburst Strat as if it were 
an exhortatory horn section. Pouring out of '67 Marshall 
Plexy SuperBass amps, the music is muscular but deliri- 
ously lithe in its hungry .sexuality, and it builds to a hoof- 
pounding charge like a bull in heat. 

Gloriously aroused rock like "Soul Shaker" seldom makes 
it onto recordings with the nostril-flaring gusto heard on 
Welcome. And on the cut named for the group, the com- 
bustible "Smokestack," you get a furnace's worth of shifting 
warmth and stinging fumes. " 'Smokestack' was written in 
band rehearsal with a chorus idea I had for a couple of years 
that I never did anything with, and it just fit perfectly," 
Bramhall says. "The reason the songs sound so much dif- 
ferent on this album than the other records [Doyle 
Bramhall II (Geffen, 1996), Jellycream (RCA, 1999)] is 
because we recorded it live — all the vocals, guitar solos, 
everything. In order to do that, we went in for seven weeks 
to rehearse every day with the help of [Tom Petty & the 
Heartbreakers'l Benmont Tench | co-producer of Welcome 
with Jim Scott and Bramhall]. He arranged a lot of the 
songs with us. He's a genius and helped get the songs as 
tight as we could possibly get them, so then we could exper- 
iment and be spontaneous in the moment." 

Thus, the band members achieved a well-accustomed 
comfort zone with the new material before they took it on 
the road, helping ensure the piping-hot peak of the Vil- 
lage Underground show with the explosive live rendition 
of "Green Light Girl," another Welcome track (and its ini- 
tial single). Co-authored by Bramhall and Melvoin, the 
song is about a wishfully wanton young woman on the 
prowl: "Too hot to handle now/Spend all night/In a red 
light town/Looking for a green light." 

" 'Green Light' was a song I came up with the music for 
in about five minutes," Bramhall says, "and I didn't have 
a tape recorder, so I called my own cell phone mail and 
.sang the parts on it — the vocal melody, the guitar lick in 
the front. I called back when I got home to Studio City in 
Los Angeles, where I've lived for six years, and I notat- 
ed it and took it to band rehearsal. We played it out once, 
and that's how- it sounded." 

Besides plying his sound on additional club dates, Bram- 
hall II & Smokestack will be touring arenas through August 
with Eric Clapton, who sought out Bramhall after hearing his 
Jellycream release and invited him to appear on Clapton's 
2000 Riding With the King collaboration with B.B. King (the 
blues legends cutting two Bramhall songs in the process), as 
well as Clapton's new Heptile record (for which Bramhall and 
Melvoin co-WTote "Superman Inside" with Clapton). 

Come autumn, Bramhall and band will pursue their own 
circuit of shows, a prospect he looks forward to, particu- 
larly since his wife and newborn child can be along for the 




ride. "We got married on Aug. 16, 1997," he says of Mel- 
voin, "and we have a 2-month-old girl, India Willah 
Bramhall — that's after [Nebraska-bred novelist] Willa 
Gather. I'm reading 0 Pioneers! right now." 

Like the themes of the pastoral novelist Bramhall and his 
wife admire, his own story contains considerable struggle on 
the fringes of America's Western ranching and farming 
region. Bom Dec. 24, 1968, at Baylor University Hospital in 
Dallas, Bramhall is the son of gifted guitarist/songwriter/pro- 
ducer Doyle Bramhall and accountant Linda (n^e Clifford). 
He has a younger sister, Georgia ("after the Ray Charles 
song"), by his since-divorced parents, and three step-siblings. 

Until age .5, Doyle lived in a "communal house" in Austin, 
Texas, with his family as well as Jimmie and Stevie Ray 
Vaughan. "Jimmie was at my birth in the hospital," Bramhall 
recalls with a fond chuckle, "and Stevie called 
me his little brother. Later, I got hired in Jim- 
mie's band, the Fabulous Thunderbirds, on 
Stevie's recommendation, because I'd been sit- 
ting in with Stevie since I was 14 orI5. Jimmie 
was looking for a guitar player after he record- 
ed [the Thunderbirds' 1989 album] Powerful 
Stuff, so Stevie said. 'Definitely get Doyle — 
he's the new shit!' " 

Reared on rock and blues ranging from Jimi 
Hendrix and Sly Stone to Albert King, the left- 
handed Bramhall started out playing a right- 
handed guitar but now relies on his lefty Strat 
"with the strings upside down, like Otis Rush." 

After his late-teens stint with the Thunder- 
birds, Doyle fronted the Arc Angels beside 
cohort Charlie Sexton, a learning experience 
in every sense. "Charlie and myself, we grew 
up around serious alcoholics and drug addicts," 
Bramhall says, "and the way w e dealt with it 
was the complete opposite of one another. He 
didn't want to touch it because he saw what it did to his fam- 
ily, but I was the kind of person who went right for it 
because I thought it was cool and bad-assed to be a tough 
drinker and drug addict, too. From my experience, I think 
it is hereditary, and I think it does get worse every genera- 
tion, especially alcoholism, if you just let it go. I think the 
'X' gene is always there, but there are things you can do to 
combat it. Luckily for me, I've done so much to get a grasp 
on it. I work constantly on my personal life and go to ther- 
apy and A.A. [Alcoholics Anonymous]. The more work I do 
personally on myself, the better my music sounds, the more 
focused I am as an artist, and the clearer I see myself." 

Bramhall explains that melancholy songs on Welcome, like 
"Life," are derived from seeing "a lot of people go down 
because of drug addiction, like Susannah's brother 
[Jonathan Melvoin], who was in Smashing Pumpkins and 
had recently died [of a heroin overdose in 1996 at age 34]." 
Bramhall notes that he was newly sober in '96 when he met 
his future wife, who was summoned to sing backup on his 
Geffen album by her si.ster Wendy Melvoin, a former mem- 
ber of Prince's the Revolution band and co-producer of 
Bramhall's solo debut with Lisa Coleman (her partner in 
the Revolution and in Wendy and Lisa). 

Susannah had been a vocalist with the Family, a quintet 
whose eponymous 1985 album appeared on Prince's Paisley 
Park label. She also sang on Prince's Around the World in a 
Day (198.T) and Parade (1986) albums, after which she 
became a backing vocalist for Quincy Jones. 

"Wendy thought Susannah would be great for my record," 
Bramhall relates with a laugh, "but that turned into a secret 
love affair, which blossomed into a beautiful marriage. I was 
really shy at first and avoided eye contact, and after record- 
ing sessions, we would just watch a lot of Mystery Science 
Theater 2000 together— but that didn't last long!" 

Looking back on his recent history in a Manhattan hotel 
room with his wife and baby, Bramhall seems humble and 
grateful but not at all dazed by the distance he's covered in 
the past five years — because it's been damn hard work. And 
he believes the best is yet to be. 

"When I first met Eric after he'd heard the Jellycream 
record," Bramhall recounts, "he said, 'Why aren't you well- 
known?' 1 talked with him about my own experiences per- 
sonally and in the business, and he's obviously a good per- 
son to bounce it off of, because he'd gone through hard 
times and is still at the top of his game." 
What advice did Clapton offer? 

"Basically," Bramhall confides, "he told me not to get 
discouraged. 'You are the one who knows what you need 
to do,' he said. 'You need to follow your heart, and every- 
body else will get on board.' Because of the way he said it, 
I got it, you know? So I've just been doing it." 
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ROCK / MODERN ROCK TRACKS 

* IT'S BEEN AWHIL£ • STAJND • Hf.'titatiA 



TOP 40 TRACKS 

* LADY MARMALADE 
CHRISTINA AGUILERA UL KIM. MVA £. PINK ' WTE8SCOPE 



• TOP VHS SAL£S • 

* COYOTE UGLY • lOUCMSTOf* HOME viDCO 



DVD SALES 

* CASTAWAY • foxvioco 



KID VIDEO 

* DORA THE EXPtORER: WISH ON A STAR > MClflonON viPFn 



RENTALS 

* CROUCHING TK3ER, HIDDEN DRAGON 

COLUWBW TWST^B IOf.<E VIDEO 



No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS 



BLUES 

r RONG WITH THE KING • B.B. KING & ERIC CLAPTON • IXICK i fitPSBE 



CONTEMPORAmr CHRISTIAN 

* UVE IN LONDON AND MORE • DONNIE MCCUJRKIN • VERtTY 



GOSPEL 

* UVE IN LONDON AND MORE • DONNIE MCCUJRfCIM • vEwrr 



KIO AUDIO 

* BJG WIDE GRIN • KEB' MO' • OffiH / Enc 



THF Rii I Rnaan i atim 'so 

* HOMEMAJE A CHAUNO SANCHEZ 
EL OBIGINAL DE LA SIEBBA • ■ ' . 



MUSIC VIDEO 

■ TOURING BAND 2000 • PEAfit JAM • EP>t music viDeo 



REGGAE 

A ONE LOVE: THE VERY SEST OF BOB MARLEY AND THE WAOBS 
BOB MAJTLEY AND THE WAJLERS • 



WORLD MUSIC 

* VOLUME 3 FURTHER IN TIME 
AfBO CELT SOUND SYSTEM • a ^.q ri^^ 



6 Congress is likely to ignore a 
Wortd Trade Organization demand 
to void tti« Foimess in Music 
Licensing Act. 



a Execullve Tumlohle: Insl 
Kloimon is promoted to senior VP 
of promotion for Epic Records. 
1 2 More Almond returns with 
more upbeat fore on Stranger 
Things tor Blue Stor/XIII Bis 
Records. 

1 2 The geol: Ttie tiistoty ol 
Atlantic Records is recounted in a 
new coffee table booli. 
1 4 Boxscore: Boy bonds 'N Sync 
and BBMatf gross nnore ttian $7 
million in East Rutheitord. N.J. 

20 Contliwntol Drill: Miaos con - 
tinues lo follow its musical dreom 
on An/way 

21 Populor Uprliinpi: British 
dance act l^itfiless looks for state- 
side success wltti Outrospeclive. 



Rni(ws&Piininn; 





22 Reylews t Preylews: Albums 
from Bosement Joxx, Potty Love- 
less, and Itie White Stripes are in 
ttie spotlight. 

25 R>B: The Neptunes step from 
behind the mixing boords and 
record their Virgin debut under the 
name N'E'R'D. 

26 Words » Deeds: Rap music 
continues to infiltrate other genres of 
music both at home ond obroad. 



27 RhYltim Sectton: Usher s 'ii 

Remind Me' slips into the pole 
position on the Hot R&B/Hip-Hop 
Singles & Tracks chorf 
32 DnnM: Vnne'^'tn Dnnii f«irtlft<: 
her latest set. Make You Love, for 
U.S. release on EQ8R Music. 
35 Country: Lost Highway's 
Down from ttie Mountain brings 
the 0 Brottier, Where Art Thou? 
soundtrack lo life. 

40 Clowlcol/Xeeping Score: TTie 
majors announce o lineup ol 
releases slated loi lote summer 
and early loll. 

41 Jflzz/Blue NolM: nnvid firis- 
mon and Denny Zelttin incorporate 
unique Instruments into Iheir latest 
Acoustic Disc set. New River- 

42 Songwrltera k Publishers: 
Singer/songwriter Lloyd Cole 
recnjits Jill Sobule to become a 
Negative. 

43 Pre Audio: Guitonst/producer 
Danny Kortchmor rellects on his oil- 
star recording ond Jam sessions. 

44 Lotin Notes: BMG brings 
Estopo stateside with its epony- 
mous set 

i»T»MT—«[ 

47 llniwrsnl Miisin K K nnrt Vii:lnr 

EntertoinrDent reap the benefifs of their 

recent olliance. 

so Hlls ol till! World- 

Mono Choo's Proximo Sstacion: 



Esperama tops six International 
albums charts this week 
51 Global Music Pulse: Tha 

Cordigans' Nina Persson turns lo 
nature for Inspiration for her solo 
debut. A Camp. 



S2 l^iisic -ielolcd merchnndi.se is 
one hot boon, occotding lo the 
International Licensing Industry 
Merchandising Assn 

54 Retoll Trocfc: Hastings Enter - 
toinment reports o loss for its fis- 
cal lirst quarter. 

55 Declarations ol Indepen - 
dsnts: Bruce Duff's commentary 
on the Indie music scene serves as 
a titling tinish lo his years In Ihe 
business. 

5A sites * Sounds: FiillAiidin 
inks deals with music publishers to 
offer frocks online 
57 Home Video: Inflntett Wn 
prices raise questions for the Euro- 
peon Union. 

S9 Child's Ploy: Warner Home 
Video sets to release ttie award- 
winning documentoiY, into the Arms 
of Strangers: Stales olthe Kinder- 
transport 

63 The t odio industry loces chol - 
lenges on Capitol Hill. 



65 The Modern Age: The Cults 
Ian Astbury folks obout offering a 
positive outlook vio the band's 
lolest single, "Rise ' 

66 Music Video: Topics ore 
announced for the 23rd annual 
Billboard Music Video Conference. 





fiAIllU 

60 Clossltleds 

62 Updote/GoodworKs: The 

Hollywood Bowl Holt ol Fame 
induction ceremony is to benefit 
Music Motters 

73 The Hot ICQ Spolllahl: 

Usher ends the five-week reign of 
"Lady Mormolode' with his lolest 
single, "U Remind Me,' v»hich 
Jumps from No. 21 to No. 1 

76 telwee n the gullets: flnca 
again, predictions lor o 400,000- 
unlt soles week toll short. 

77 Blllboord.com: Whnt's 
online this week. 

7a Morliet Welch 
7a Chart Beol: Usher mnkB.<i n 
huge chart loop, but the young 
R&B singer toils to surpass marks 
set by Brandy ond Monica and the 
Beatles - 

78 Hometront: Recnril RBsenn^h 
releoses new additions to the Joel 
Vl'hitburn/B/HCoofcf series. 



Memorial Pays Tribute To Jazz Vet Simon 



BY JILL PESSELNiCK 

Bebop singer Helen Merrill, jazz 
pianist Dick Katz, and pianist/com- 
poser Dr. Billy Taylor were among the 
performer.s who paid tribute to 
George T. Simon — ^jazz writer, musi- 
cian, producer, and a former executive 
director of the New York chapter of 
the National Academy of Recording 
Arts and Sciences (NARAS) — at a 
June 14 memorial at New York's St. 
Peter's Lutheran Church. The service 
also included speeches by NARAS 
president/CEO Michael Greene, 
trumpeter Richard Sudhalter, and 
producer George Avakian. 

Appro.\imately 125 members of the 
New York music community attended 
in honor of Simon, who died Feb. 13 at 
New York University Medical Center 
at the age of 88. He passed away from 
pneumonia following a battle with 
Parkinson's disease. 

At the memorial, Taylor spoke about 



Simon and performed a piece called "A 
Bientot." It was a work that Simon 
particularly liked, Taylor recalls. 

"When NARAS was organized, we 
were among the five founding mem- 
bers of the New 
York [chapter]," 
Taylor says. "He 
devoted the rest of 
his working life to 
that. George's job as 
executive director 
[from 1958 to 1976 
and later as a con- 
siMON sultant] was to keep 

things moving and 
make people aware about the ideals 
that the organization had. In my opin- 
ion, NARAS would not have gone in 
some of the directions that it did go in 
had he not been there to beg and 
cajole and put people back at the table 
when they stoi-med out. He made a lot 
of things happen, because he had 




respect from people." 

Simon began his music industry 
career in 1935 as associate editor of 
the music magazine Metronome. In 
1939, Simon became editor in chief, a 
position he held until 1955. 

Simon played drums on the first 
recordings of the Glenn Miller Band 
in 1937 and wrote lyrics for Duke 
Ellington and Alec Wilder, under the 
pseudonym Buck Pincus. During 
World War II, he was a member of 
Miller's Army Air Forces Band. 

Simon, who wrote several books 
about .swing, later acted as a supervi- 
sor at the record company Jazztone and 
as president of the record production 
company Bouree Productions from 
1958 to 1960. In 1977, he won a Grammy 
Award for his liner notes to Bhig Cms- 
by: A Legendary Performer (RCA). 

He is survived by his wife of 53 
years, Beverly; a daughter: a son; and 
three grandchildren. 
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DR. DOLITTLE 2 ORIGINAL SOUNDTRACK 

A BLOCKBUSTER ALBUM WITH AN ALL STAR CAST 



II I G I N A L S 



N 0 T II & C K 



RfS 





R.L.. SNOOP DOGG 
and Lll KIM 

LUTHER VANDROSS 

ALICIA KEYS 

LFOwithM.O.R 




JIMMY COZIER 




It includes the brand new hit 
''Do U Wanna Roll" by R.L., SNOOP DOGG and LIL' KIM, plus 
DEBORAH COX'S new smash ''Absolutely Not" 
and killer cuts from 0-TOWN; THE PRODUCT G&B featuring WYCLEF; 
LUTHER VANDROSS; ANGIE STONE; LFO with M.O.P.; ALICIA KEYS; 
JIMIVIY COZIER; NEXT with LIL ZANE and blazin' music from 
FLIPMODE SQUAD featuring BUSTA RHYMES. 

BEGINNING NEXT WEEK, Hlliil 
HIT AFTER HIT AFTER HIT WILL EXPLODE 



II.S. May Ignore WTO 

Move To Void Controversial Act Uniiiceiy 



Tasini Ruiing Could Affect Industry 



BY BILL HOLLAND 

WASHINGTON, D.C.— Con- 
gress will most likely ignore a 
World Trade Organization (WTO) 
demand to void the Fairness in 
Music Licensing Act, according 
to sources on Capitol Hill. The 
law allows bars, taverns, and 
retail shops to use background 
music without paying music 
licensing fees to U.S. performing 
rights societies. 

The U.S. has 
until July 27 to 
respond to the 
WTO's request 
for action. Ac- 
cording to .spokes- 

persons on Capitol Hill, law- 
makers have not planned any 
hearings on the matter. 

A spokesman at the office of the 
U.S. Trade Representative would 
not comment on how, or if, the 
administration's trade body will 
deal with the <lemand. fii-st brought 
to its attention in .January 1999. 
"You expect me to tell you now 
what we might do a month from 
now?" aske<l spokesman Rich Mills. 

If the U.S. turns its back on the 
WTO — of which it is a member — 
the international group is likely 
to ask for compensation from the 
U.S. in another area of trade. If 
arbitration fails, the WTO may 
impose trade sanctions. Such 
sanctions could include withhold- 
ing U.S. music-royalty income or 
even an embargo or restrictions 
on other products. 



WORLD TKADE 




Organization " 





The situation arose in reaction to 
legislation crafted by Rep. H. 
James Sensenbrenner, R-Wis., now 
head of the House Judiciary Com- 
mittee. Initially responding to bar 
and tavern constituents — who com- 
plained of heavy-handed tactics by 
local ASCAP officials who threat- 
ened lawsuits if they didn't comply 
with licensing — Sensenbrenner 
introduced the Fairness in Music 
Licensing Act, which gave such 
businesses a no- 
fee exemption. 
ASCAP and 
BMI both op- 
posed the meas- 
ure, but after 
Sensenbrenner held up all copy- 
right legislation in Congress for 
two years — including the Copy- 
right Term Extension Act, which 
performing rights groups fav- 
ored — the rights societies with- 
drew their opposition. Both bills 
became law in 1998. 

U.S. collecting societies said 
they would lose millions of dollars 
in royalty income because of the 
exemption, and European societies 
predicted losses of between $3.8 
million and $6.8 million annually 
(BiZHMord, Jan. 6, 1999). 

The Irish Music Rights Society 
first complained that the U.S. law 
set a precedent for diminishing 
the existing rights of songwriters 
and composers, and it lodged a 
complaint with the WTO. Last 
July, the WTO panel sided with 
the complainants. 



BY BILL HOLLAND 

WASHINGTON, D.C.— A recent 
Supreme Couit ruling jiertainingto 
copjTight isiiues in the print media 
field may have providwl a glinip.>ie 
of where the current justices .stand 
on <ligital coj\\Tight ctmcems. 

0(1 .June 2.^), the Siiprenic Coiut 
niled that new spajx'i- and miigaziiie 
publishei's had violated copjTight 
liiw by including liwlancers' work in 
digitid datalxLses without iwi-mis-sion. 
Although the decision doesn't have 
inime<liate iniijart on the music iixliis- 
tiy, it could pnive germane to futiuie 
rulings on music ctjpyrigiit Ls.sues. 

In making its 7-2 decision in .V<"»' 
y<trk Tivwa Co., Ivc. I't «/. v. Tdaiiii 
ei at., the court analyzed the 197B 
Copyright Act anil addressed dig- 
ital technology for the first time in 
a Supreme f 'ourt copviight case. 

Justice Ruth B!«ler(;iaslnu'g,iiting 
Registei'of CopjTif^it Miitj'beth Petere 
!ind fomier Register Dorothy RingrT, 
WTote thiit "the l!t7(! ivvkion of the 
("op.\Tight Act represente*! a break 
witii the2(IO-veaiKikl tnii lit ii ki that Itis 
identilied t^)p,\Tight moiv clowly with 
the ixiblisher tlian with the .luthor." 

(iinsi«n%'continued: "The int»'nt to 
enhance the authors' position vis-a- 
vis the iiatnm lct)m[)anyj is also evi- 
dent in the 197() Act's work-for-hiiv 
pro\isions . . . Congivss' iuljustment 
of the author/pubfehcr balance is a 
jiermLssible expression of the eco- 
nomic philasophy Ixjhind the l('opy- 
light ('lause 1, i.e., the conviction tliat 
encouragement of imiividual effort 
[motivated] by personal gain is the 



best way to advance public welfare." 

This tone, some lawyers say, 
could forecast a ctiurt more .symiw- 
thetic to the rights of creators than 
to bu.sinesscs that use their work. 

Ralpli Onuin, anothei' fonner Reg- 
ister, liad done sonM» woi-k on the atse 
for tile publisli<'i-s luid di.'ijigifes w ilh 
tlie majority opinion. Yet he .siij-s tJiat 
'in teims of ti-aasteiTing |this iiilingl 
toa more svm|)allielic appi-uadi u> the 
contracts of adhesion thiit iwoitI eom- 
[Kmies insist the |x'rfnnners .submit 
to — that they would take a gentler 
view of the perfinTiiers' claims hejie — 
it (Wild he. It certainly .suggests tliiit 
they iux' willing to bend over bjick- 
wtinls to find for the little guy." 

I^fessor Peter Jaszi of the Amer- 
ican University School of Law, who 
.sides with the writers in jm amicus 
brief he wrote for the American 
Librar>' Assn., says, "Although the 
Lsjiue in this case is verj' narrow, there 
:uie some inteix'sting things iihout the 
iippniach taken in tlie decision to cor- 
rect the b;ilance between publishers 
;uid otlx-rs and authors and others that 
we could use to guess at the ftiture." 

Ja.sid continues, "If 1 were writing 
a brief in a work-for-hii^ case for the 
Supreme Court ai^;uing, foi- instance, 
say, that sound recordings were not 
works for hire, would 1 cite this 
(caseP Absolutely. I would dte it up 
and down, perhajis not as a govern- 
ing precedent, but as a possible 
source (tf information about the 
iwent tliinking of the Supreme ('< lurt 
about the centKil signifi«ince of rec- 
ognudng the inteix-sts of indi\idual 



creators in the copjTight .scheme." 

Jay Ro.senthal, a copyiight pro- 
fes.sor at George Wa.shington Uni- 
versity and a music attorney who has 
workwl with the Reconling Artists 
Coalition, goes even further 'The 
Court also made clear that even 
though there might be ecimomic 
chaos by acknowledging the rights of 
authors in this instjuice, that is not a 
rea.son to refrain fhim protecting the 
litigants in this ca.se or any case. 

"In my eslimaticm," Rosenthal ctm- 
tiiiiies, 'this sets the stiige for the fea- 
turett reconling iu-tists tochjiUenge the 
rwon 1 coni| liinies in u lUil on the is.sue 
of .souikI recordings by feature<l artists 
as w*orks for hire. Wliilc the 'Risini case 
is not directly on [xiint, the Supreme 
Court has show^n they will support 
authoi-s' rights over ow-ners' rights 
when theiT' is ;uiihiguity. The wimlow- 
of opiKHttmity fortlK reci m I comitinies 
to negotiate witli the ixicording artists 
on this isKiu' fiimi a [xisition of .stn-nglh 
nuiy just have aime to an end" 

'The Recoi-ding Industrj- Assn. of 
.America did not comment on the 
ruling, as its officials have not yet 
read the opinion. 

litshn lias a limited im[T«ct im free- 
kmce music writers who have wiit- 
ten liner notes for LPs and CDs with- 
out (s>ntracts, or with contracts that 
make no mention of the digital world 
Labels now include such provisions: 
Sony, for example, offers writers 
extra cumiK-nsation in agin-ements 
for such use. Furthermore, most 
i\Tonl aimjxmy artists' Web sites do 
not reprint alhimi liner notes. 



Zomba Opens New Uperation In Lisbon Lewis To Leave Cbrysaiis 

f lira Expansion Continues, Mew Office is To Boost Group In Portugai 



BY HENRIQUE AMOROSO 
and GORDON MASSON 

LISBON— The Zomba Records 
Group is entering the next phase of 
its European expansion program, 
with the July I opening of a detlicat- 
ed marketing office in Portugal. 

Over the pa.st 15 months, Zomba 
established .stand-alone com|)anies in 
France, Spain, and Italy to comple- 
ment existuig ojierations in the U.K., 
Germany, Aastria, Switzerland, Swe- 
den, and the Benelux tenitories. 

Based in Lisbon, Zomba's opera- 
tion in Portugal will be a division of 
Zomba Spain and will be overseen by 
Andrfes Ochaita, managing dii'ector of 
Zomba Spain. Odette Rothigues has 
been appointed Zomba's marketing 
manager in Portugal, while Raquel 
Fortes w ill be head of promotion. 

T6ze Brito, managing director of 
Universal Music Portugal, notes, 
"Hie last of the independents is devel- 
oping a stratcg}' that, in the medium 
term, may [attnictj a sharp (exami- 
nation) by the majors. But this is a 
sign of market encouragement, which 
we obviously welcome." 

Stuart Watson, managing director 
of Zomba's International Records 
Group, says, "This move mirrors the 
highly .succe.s.sful approach we have 
taken in Scandinavia, where we cre- 
ated dedicated marketing offices in 
Denmark and Nonvay as affiliates of 
Zomba Scandinavia. Handling our 




own marketing and promotion in 
Portugal will not affect our excel- 
lent relationship with Virgin/EMI, 
who will continue to sell and dis- 
tribute all Zomba repertoire in 
both Spain and Portugal." 

David Ferreira, managing director 
of EMI-Valentim dc Carvalho, 
Zomba's current distributor in Por- 
tugal, is receptive 
to the move. 
"We're happy that 
such a dynamic 
company keeps 
choosing us as 
partners in the dis- 
tribution and sales 
area." 

WATSON Ochaita says, 

"Having a Zomba 
presence in a country with such a 
musical richness and a strong local 
market will be a great asset. It also 
makes sense for this move to take 
place at the same time as our market 
entry in BraziL" 

Teresa Lage, programming coordi- 
nator at Portuguese radio station 
RFM, says, "We welcome the initia- 
tive, as it will be reflected in an 
improved awareness of our listeners." 

But Rui Borges, music manager at 
retailer FNAC in Lisbon, warns, 
"The new people in charge should be 
careful, because it wouldn't be the 
first time we see similar operations 
become unfruitful as the large mar- 



keting budgets spent simply fail to 
meet the expected results." 

The first relea.se to be handled by 
Zomba's Portuguese marketing oper- 
ation will be Celebrity, the new album 
from 'N Sync, to be released July 23. 

Daniel dc Sousa, managing direc- 
tor of Warner Music Portugal, 
beUeves it will be "a hard start-off 
task ahead of the new [Zomba] 
staffers, but a challenging one, too." 

Carlos Lacerda and Fernando 
Matias, joint managing directors at the 
Lisbon-based Ova(;ao label, are heart- 
ened by Zomba's confidence in the Por- 
tuguese market. "Anything that can 
fi^eshen up the music market is very 
welcome," Lacenla says. Matias adds, 
"There can never be too many good 
ideas nor too much professional talent" 

Zomba has ah^ady achieved suc- 
cess in Portugal. Backstreet Boys' 
MUlenniiim and Black & Blue are 
both platinum (for sales of 40,000 
units), while 'N Sync's No Strings 
Attached is silver ( 10,000 units). Brit- 
ney Spears' . . . Baby One Mnre Time 
is double-platinum in Portugal, while 
her follow-up, Oops! . . . I Did I 
Again, is near the same status. 

Recorded music shipments hit an 
all-time high in Portugal last year, 
according to labels' body AFP. Tbtal 
units shipped were 15.2 million, up 
1.33% over 1999, with a value of 21.2 
billion escudos ($98 million), up 6.33% 
over 1999 {Billboard. March 31). 



BY GORDON MASSON 

LONDON— Chrysalis Group is 
searching for a new CEO to head up 
its music division now that chief 
Steve Lewis has opted not to extend 
his contract. The move shocked 
Chry.salis insiders, who had no 
inkling that he planned to leave the 
company when his contract expires 
Wednesday (4). 

Lewis has overseen the group's 
music activities around the world 
since joining the company in Jan- 
uary 1993. During Lewis' tenure, 
Chrysalis Music Publishing estab- 
lished offices in Oslo, Copen- 
hagen, Munich, Paris, Nashville, 
and Barcelona, to join those al- 
ready in London, Los Angeles, 
and Stockholm. 

Lewis tells Billboard that he de- 
cided not to ink a new deal because 
he simply wants to take some time 
off. "I'm not leaving because I'm in 
any way lanhappy or unsatisfied with 
what's happened at Chrysalis, and 
the last thing I want to do is leave 
them in any difficulty." 

Lewis adds that while he has been 
talking about possible successors 
with Chrysalis chairman Chris 
Wright, no final decisions have been 
made. "I have every confidence that 
the companies in the music division 
will go fiwn strength to strength, be- 
cause they have outstanding 
management. Chris Wright is a 
great chairman and has given me 



every support, as I'm sure he 
will my successor." 

Wright tells Billboard, "We 
weren't expecting Steve to be leav- 
ing, and obviously we just want to 
consider our options without neces- 
sarily moving too quickly. In the 
meantime, things are under capa- 
ble control with all the existing 
executives that are in place. I don't 
think there is any panic, and we'll 
consider things over the next cou- 
ple of months or so before making 
any final decisions." 

^ Tiiken aback by 

the decision, Wright 
nevertheless has 
j^^^ nothing but praise 

y.^Bk for Lewis: "Steve 

^ has done a very 
good job. TTie music 
division has grown 
enormously in the 
Lfwis time he has been 

there. I was gen- 
uinely surprised that he wanted to 
move on. He's seen a lot of success 
with Chrysalis in the time that he's 
been here. Now there's a new chal- 
lenge there to take the music divi- 
sion further forward." 

That challenge will include fulfill- 
ing Lewis' vision of completing the 
company's global publishing net- 
work. "I really regret that I wont be 
here when Chrysalis becomes a 
multinational, self-administered pub- 
( Covtinued on page 67) 
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October Promises To Be Biggest IMootii Ever For BVB Saies 



BY EILEEN FITZPATRICK 

LOS AN'GELES— Over the past 
few years, DVD-Video shipments 
have logged record numbers each 
November and December as stu- 
dios cram their summer box-office 
hits into the holiday selling season. 

But this year, as DVD player 
penetration increases at a stag- 
gering rate, Christmas will come 
early with a slew of long-awaited 
DVD catalog titles hitting stores 
in October. Retailers arc prepar- 
ing — and hoping — for it to be the 
biggest month ever for DVD sales. 

Thi-ee of the most requested and 
most collectable films ai-e debuting 
on DVD, beginning Oct. 9, when 
Buena \Tsta Home Entertainment's 
Siioiv Wliite and the Sereti [licaffs 
and Paramount Home Entertain- 




ment's The Godfather DVD Collec- 
tion hit the street (Billboard, June 
30). A week later. Stars Wars 
Epiiiode I: The Pltantom Menace 
airives in stores. It is the first of the 
foui- Star Wars ti- 
tles to be released 
on DVD (Bill- 
boaiirf, June 30). 

"On a unit sales 
basis. Phantom 
Menace has a 
good chance to be 
the biggest seller 
THRASHER for the entire 
fourth quarter," 
says Sam Sutherland, managing 
editor of Amazon. com's video and 
DVD store. "Godfather will prob- 
ably be the top-dollar champion, 
since the price point is higher." 



Universai Purcliases 
Tropical Indie RMM 



BY MATTHEW BENZ 

Univei-sal Mui*ic Group (UMG) is 
acquiring the assets of RMM 
Reconl.s — the legendaiy indie trop- 
ical label founded 14 

years ago by Ralph 
Mercado — for close 
to $18 million. 

The sale, which 
should close in the 
next few weeks, con- 
chjdes a process that 
began in late No- 
vember, when New 
York-based RMM 
filed for Chapter 11 
bankruptcy protec- 
tion. At the time, the 
label had estimated as.sets of $31.9 
million and was facing liabilities of 
$12.73 million. Five months earlier, 
a federal judge in Puerto Rico 
ordered RMM to i>ay singer Glenn 
Monroig $7.7 million for illegally 
recording one of his songs. 

In May, RMM was gi*anted per- 
mission in U.S. Bankraptcy Court 
of the Southern District of New 
York to sell itself to the highest bid- 
der Universal, RMM's distributor, 
and Sony Discos, which has done 
distribution for RMM in the past, 
submitted offers. .A decision was 
reached on the basis of opinions by 
a court creditors committee and 
Mercado himself 

A Sony Discos spokeswoman did 
not have any comment at pre-ss time. 

RMM's music legacy includes 
recordings by the late Latin band- 
leader Tito ^^lente, who was a client 
of RMM Management, the arti.st- 
management and booking agency 
Mercado founded in 1972. Celia 
Cruz also recoixled for the label. 

RMM also launched the cai-eer of 
India, whose next album will be 
released by UMG, and is home to 
Ke™ Ceballos. The label's catalog 
comprises more than 400 titles and 
130 artists — including Marc Antho- 
ny's Spanish-language albums, Todo 
A Sh Tiempo and Cojitra La Cor- 
riente, which will revert to Uni- 
versal when the current distribu- 



Universal sees 
the acquisition 
as a way to 
increase its 
industry profile 
in Latin music. 



tion agreement with Sony expu'es. 

Pointing to the distribution 
agreement recently struck with 
L'nivision Communications' new 

label, UMG presi- 

dent/COO Zach 
Horowitz says the 
RMM purchase is 
evidence of UMG's 
desire to build its 
Latin-music pres- 
ence further. "We 
think the combina- 
tion of RMM and 
Rodven [the Ven- 
ezuelan record com- 
pany UMG pur- 
chased in 1995 for 
$55 million] really positions us as 
the leading home for tropical 
music." He adds that UMG will con- 
tinue to be "very aggressive" in 
teims of acqui.sitioas. 

For now, it remains uncleai- how 
exactly RMM will be integrated at 
UMG, or what will become of the 
RMM name. 
"We know that 
the RMM name 
is a recognizable 
bi'and and is 
assodate<l with a 
certain kind of 
quality music," 
Hoi'owitz says. 
HOROWITZ "The plan is to 
use it where 
appropriate to both further the 
bi'and and that kind of music." 

Also uncertain is what role 
there will be at UMG for Mereado, 
a prominent and sometimes con- 
troversial figure in the Latin- 
music scene. 

In a statement, Mercado said, "I 
am e.\dted that our family of RMM 
recording artists has found an appro- 
priate new home with Universal," 
adding, "I look forward to a continu- 
ing role in the music industry." 

Mercado could not be reached for 
further comment. His daughter, 
Debra Mercado, RMM's national 
director of publicity, did not return 
calls by press time. 



The five-disc set has a minimum 
advertised price of $74.95. 

Other first-time catalog DVD 
titles for the month include MGM 
Home Entertainment's Fiddler 
on the Roof and The Terminator, 
both scheduled for Oct. 2. "We're 
not anxious that it's a crowded 
month," says MGM executive VP 
of sales Robert Wittenberg. 
"Consumers will buy more than 
one disc, and frankly, it works to 
our advantage." 

The number of high-profile 



catalog titles coming this Octo- 
ber is in marked contrast to 
October 2000, when the only 
significant catalog title re- 
leased was Buena Vista's Toy 
Story collector's set, which 
included Toy Story, Toy Story 2, 
and a bonus disc. The rest of 
the month was filled with new 
releases from that summer, 
including The Patriot. Shang- 
hai S'oon, Rules of Engage- 
ment, and U571. 
This year, the only new release 



on the October schedule is Univer- 
sal Studios Home Video's The 
Mummy Returns, slated for Oct. 2. 

"So far, the release .schedule is 
better by leaps and bounds over 
last year because these epic 
titles just don't come along that 
often," says DVD Empire.com 
director of business develop- 
ment Erik Ross. "I think Star 
Wars will be the hands down 
best seller for the season." 

To reach that status of top-sell- 
(Continued on jmge 7i) 



Don Romeo Rememliereil As Pioneer 

Talent Buyer Was The First To Book National Acts Into Festivals 



BY RAY WADDELL 

NASHVILLE— Described as an 
honorable man always ready «ith a 
story, pioneering fair and festival 
talent buyer Dominic (Don) Romeo 
dietl June Zi of liver and kidney fail- 
ure at the age of 76 at his home in 
Omaha, Neb. 

As a youth in Omaha, Romeo 
taught him.self to play guit;u' and won 
Xhe Arthur Godfrey Tident Seui-ch on 
TV in 1!M5 as jwit of the Metro Tones 
TVio, a musical comedy giDup. After 
a stint in the Korean War with the 
U.S. Army, Romeo returned to 
Omaha in 19.52 to work for the Paul 
Moorehead Agency. He pui'chased 
the agency two years later and 
fonne<l the Don Romeo Agency. 

"He was a pioneer in the fail- basi- 
ness, but |)eople neetl to realize Don 
Romeo was really about show busi- 
ness, ijeriod," says Paul Moore, who 
heads up the fair division for the 
William Morris Agency in Nashville. 
"He booke<l an many clubs, balhiMms, 
and other venues as he did fau-s. He 
booke<l Ak-Sai'-Ben Arena (in Omaha) 
for yea's, with act.-; ranging fixim Bob 
Hope and Red Skelton to the Fifth 
Dimension and Tony Bennett." 

Moore says Romeo and the late 
William Mollis agent Sidney E|)stein 
in Chicago were the first to book 
national talent into fairs. "Don Romeo 




was one of the first customer Sidney 
talked into selling fail's name stars. 
Much nf what we know of the mo<l- 
eni-day f;m' industry as it relates to 
talent stalled with those ideas that 
Sidney and Don cune up with." 

As a fair booker, Romeo worked 
with acts I'anging from I ^assie and the 
Three Stooges to 
the Rolling Stones 
and nearly every 
country act that 
ever played fairs. 
Romeo retired in 
1989 and .sold the 
company to Bob 
Romeo, his son. 
In IBSO, TBA En- bomeo 
tertainmcnt Co. 

acquired it a.s Romeo Entertainment 
Co. The younger Romeo now heads 
TBA's fairs and festivals division, 
based in Crescent, Iowa. 

"He was my father, business part- 
ner, and mentor," Bob Romeo says. "1 
remember being on the bus with the 
Three Stooges and Dad when he had 
them at the fair in Imperial, Neb. As 
I look back, some of the best times I 
ever had were just sitting back with 
Dad and telling stories." 

As a talent buyer. Romeo was 
respected by both agents and 
artists. "Mr. Romeo exemplified 
what's good about the music busi- 



ness, with honor, integrity, and by 
really caring about the people he 
worked with," performer Charlie 
Daniels says. "He sm-e will be missed." 

Country singer John Anderson 
recalls the professionalism of Romeo 
and his organization. "He was one of 
the premier talent buyers in countrj' 
mu.sic for many, many years. Every 
Romeo show I ever worked was fii'st- 
class, and we never had to worry 
about our money — which is .saying 
sometliing." 

Rod Essig, agent with Creative 
Aitists Agency, adds, "Don helped me 
out when I was just starting out 26 
years ago. He always had a smile on 
his face and a great story to tell." 

Romeo is survived by his wife, 
Martha; children Boh Romeo, Fran 
Romeo, Lisa Romeo Rhines, and Julie 
Romeo Ryfa; two sisters; and four 
gi'juidcliikh'en. Funeral services were 
held June 27 in Omaha. 

Bob Romeo says his father died 
"with a smile on his face," with his 
family by his side. "My father col- 
lected life stories and [had] the abil- 
ity to tell them to people to help 
them, educate them, or just to make 
them laugh." 

The family asks that in lieu of 
flowers, memorial donations be 
made to the Don & Martha 4-H 
Scholai'ship Fund. 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. Joel Klaiman 

is promoted to senior VP of ])romo- 
tion for Epic Records in New York. 
He was VP of promotion. 

Abbey Anna is named VP of 
product development for Concord 
Records in Concord, Calif. She was 
director of production for Avenue 
Jazz/Bethlehem Archives. 

Matthew Lansburgh is promot- 
ed to senior counsel for Sony Music 
Entertainment in New York. He 
was counsel. 

Ellen GUdersleeve is appointed 
to oversee international promotion, 
publicity, and touring for Dream- 
Works Records in Beverly Hills, 
Calif She was international depart- 
ment coordinator. 

Derek Simon is promoted to 
senior director of marketing for 
Universal Records in New York. 
He w as director of marketing. 

Joan Fallon is named senior 
director of promotion administra- 
tion for J Records in New York. She 




LANSauRGH 



was senior director of promotion 
operations for Arista Records. 

Glenn Korman is promoted to 
senior director of BMG Vault and 
Archives for BMG Entertainment 
in New York. He was director of 
BMG Vault and Archives. 

PUBLISHERS. Jeff Runyon is pro- 
moted to VP of royalties for Wam- 
eWChappell Music in Los Angeles. 
He was assistant VP of royalties. 

Ellen Wood is promoted to director 
of BMI Archives in NashviBe. She was 
director of media relations for BMI. 



RELATED FIELDS. Fred Anton is 

promoted to CEO of Warner 
Bros. Publications in Miami. He 
was president/COO. 

Adrienne Becker is promoted 
to VP of corporate affairs for 
Ticketma.ster in Los Angeles. She 
is also VP of corporate communi- 
cations for USA Networks. 

Helmer Friedman LLP 
names Anthony J. Callie coun- 
sel and Kenneth A. Helmer 
counsel in Los Angeles. They 
were partners at Bennett, Cal- 
lie & Helmer. 
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Gome's Thalia Zedeli Goes Solo For Matador 



BY JILL PESSELNICK 

Thalia Zedek hadn't planned on a 
solo career, but now that it looms 
with the July 31 release of Been 
Here and Gone (Matador), the for- 
mer lead vocalist of rough-and-tum- 
ble rock act Come isn't merely 
replajing her past. 

Singer/gmtarist Zedek — who also 
headed esteemed late-'8()s/early-'9()s 
indie bands Live Skull. Uzi. and Dan- 
gerous Birds — presents a moodier 
vision with Been Here, one that 
diverges from the sounds of her 




hard-driving bands. "It's a different 
style of music," Zedek insists. "It's 
not a guitar-rock band. I'm into dif- 
ferent textures now." 

Matador co-omier Gerard Cosloy 
stresses that although Zedek's solo 
album harks back to her earlier work, 
it displays true growth. "Hiere's obvi- 
ously a common thread," he says, "but 
even a cursory Usten to this album 
will reveal a more delicate, nuanced 
side of Thalia. Solo albums from 
moody singer/songwriters are a dime 
a fucking dozen. That the singer/ 
songwriter in question has smarts 
and guts to spare and possesses the 
most powerfol voice in rock — well, 
that's kind of unique." 

Zedek began exploring a subtler 
sound while still a member of Come in 
the late '90s, when she played New 
Kngland gigs that didn't need a full 
band setup. Before Come eventually 
disbanded, the group '%v'as kind of tak- 
ing a break, so I just started playing 



mostly covers witli [pianist] Beth Hcin- 
berg and with | viola player] David 
Michael Currj'. People were soon ask- 
ing me if I had recorded anjthing like 
this. I started writing origiiials geared 
toward that, then I really wanted to re- 
cord. It just came naturallj'." 

Been Here and Gone exposes Ze- 
dek's alto growl to a mixture of new 
tunes and covers accented with instru- 
ments that are unasual for edgj' sing- 
er/songwriter rock, such as the glodc- 
enspiel and trumpet Highlights include 
Zedek's "TVeacherous Thing," which 
delves into a difficult relation-ship and 
features a spare guitar riff, and a cover 
of Leonaiid Cohen's "Dance Me to the 
End of Love," in which Zedek spills out 
Jyri<B like she's deliveringa poetiy read- 
ing set to musia (Zedek's ovm songs are 
published by Thalia Zedek Publishing 
and are administered by Bug Music.) 

Zedek enlisted many of the musi- 
cians who had played the first small 
shows with her to contribute to the 
album, while also working closely 
with former Come guitarist Chris 
Brokaw. Despite the femiliarity of her 
collaborators, the process was less 
democratic than her past band expe- 
riences. "The musicians definitely 
Icame up with] their own parts, but 
the songwriting wasn't collaborative, 
like vrith Come," Zedek .says. "Every- 
thing now doesn't have to be a group 
decision — which is kind of nice." 

In addition to circulating advance 
copies o^Been Here and Gone, Mata- 
dor has shrewdly put together a nine- 
track promotionaJ-only sampler disc 
that gives those new to Zedek a taste 
of her talents via songs by Come (in- 
cluding a handful from the band's 
three Matador di.scs) and one each by 
Live Skull, Uzi, and Dangerous Birds. 
The sampler also includes the first 
single from Been Here — "1926," a 
piano-ba.sed cover of a song original- 
ly recorded by early-'80s band V. 

Matador will be working "19'26" to 
modern-rock specialty shows and 
triple-A stations. Brian Turner, 
music/program director for Hoboken, 



NJ.'s public station WFMU, antici- 
pates pla>Tng fiuther tracks. Echoing 
Cosloj', Turner says, 'ThaUa's voice 
has real power and e.xpressiveness. 1 
was blown aw^ay everj^ time I had the 
chance to see Come, especially the 
way her voice worked vrith the ten- 
sion in the guitars and rhythm section. 
We hope [Usteners] have the good 
taste to buy her record." 

When Zedek — who is booked by 
Steve Kaul of the Agency — goes on 
tour this September, a program of 
local press, radio spots, and in-stores 
will be cooitlinated. And she will likely 
play many nontraditional venues, such 
as bookstores and coffee shops, 
according to Matador product man- 
ager Donovan Finn. 

A retail campaign with the AUston, 
Mass.-based Newbury Comics chain 
is expected, and Matador will invest 
in listening posts with a number of 
smaller chains. Josh Mandel, co- 
owner of Other Music — a two-store, 
alternative-minded chain in New 
York and Cambridge, Mass. — says his 

'Albums from moody 
singer/songwriters are 
a dime a dozen. That 
the singer/songwriter 
in question has smarts 

and guts to spare — 
that's unique. ' 

-OEfUnO COSLOY, MATADOR 



outlets have a strong history with 
Zedek \ia her Boston-based bands. 

"We sold a lot of Come records, 
and before that, Live Skull," Mandel 
says. "I don't think [the solo project] 
will disappoint her fans at all, even 
though it's mellower. We post our 
employees' top 10 lists, and it's al- 
ready made a couple of them." 



Buffalo Springfield Boxed 

'60s Supergroup Gets Deluxe Rhino Set 



BY WES ORSHOSKI 

Working with Neil Young in 
choosing material for the new four- 
disc Buffalo Springfield boxed set 
"was like watching a home movie 
and visiting your therapist at the 
same time," Stephen Stills says, 
before erupting in loud, throaty 
laughter. "Neil and I just sat there 
and laughed and cried and held 
hands and hugged." 

"At one point" 
Stills adds, "NeU 
and I even went, 
'Wowl You can 
hear us — we're 
starting to 
deteriorate 
right there, 
we're starting 
to fall apart.' " 

The fruits of 
that "therapy" 
see the light of 
day on July 17, 
when Rhino 

issues the 88-track, $59.98 Box Set, 
a project Young has been working 
on sporadically for about a decade. 
With more than 30 priceless 
demos — including several tracks 
featuring Young on solo guitar and 
lead vocal — Box Set is the first 
multi-disc set to honor the revered, 
short-lived .supergroup. CK'er ju.st 19 
months in 1967 and '68, Buffalo 
Springfield established itself as a 
folk/country/rock pioneer, produc- 
ing the transcendent political 
anthem "For What It's Worth" 
along the way. 

Stills notes that, in addition to 
Young, production coordinator 
Joel Bernstein deserves much of 
the credit for unearthing, obtain- 
ing, listening to, and laboring over 
the music used on Box Set, "I 
couldn't listen to it all at one time. 
Neil and I nearly went mad. It was 
so emotionally draining. It's like 




BUFFALO SPRINGFIELD 



revisiting your childhood." 

While Young worked on the proj- 
ect in between albums and tours, 
Bernstein invested a couple of years 
into cataloging the tracks consid- 
ered for Box Set. The collection in- 
cludes remastered vei-sions of the 
band's first two albums — Buffalo 
Springfield and Buffalo Springfield 
Ago in — ^in their entirety. 
The Los Angeles-based group's 
third and final 
album, tasf7Tm« 
Ai'ound, was 
released after 
the band (Stills, 
Young, singer/ 
guitarist Richie 
Furay, drummer 
Dewey Martin, 
and bassist 
Bruce Palmer, 
who was later 
replaced by Jim 
Messina) broke 
up. It was com- 
pleted without the full involve- 
ment of its members. Though the 
band wasn't entirely happy with 
Last Time Around, all but two 
tracks from the album are includ- 
ed on Box Set. Two of the songs 
have been remixed. 

Fiu-ay, now a minister Uving in 
Boulder, Colo., says the recent 
completion of Box Set also has him 
strolling down memory lane. "I 
found myself sitting there .saying, 
'Oh, my God. I forgot about this,' 
or 'I forgot that this was even 
recorded," " he says. "One of the 
biggest surprises for me was when 
we got around to the third disc, 
and I heard a song that I wrote 
called 'What a Day,' and Steven's 
singing it. That blew me away 
because. No. 1, it sounded really 
good. And, No. 2, 1 never remem- 
bered him even doing a vocal on it. 

(Continued on page 7.j) 
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Marc Almond Steps Into The Light 

Lauded Soft Cell Reunion To Hit U.S. As Part of Wotapalava 



BY WAYNE HOFFMAN 

Marc Almond has always lurked 
in the shadows, waxing poetic 
about dark fantasies and brooding 
over bittersweet affairs. So it 
comes as something of a shuck to 
hear "Glorious," the first single 
from his new Blue Star/XIII Bis 
Records album. Stranger Things. 
The song is so bright that it sounds 
as though Almond has finally 
stepped into the sunlight, as he 
sings: "Feelings wider than the 
sky/Surround 
me on all sides." 

" 'Glorious' is 
a hymn about 
inspiration and 
optimism," 
Almond says. 
"People often 
expect me to 
come up with 
something 
darker. The last 
album |l»99's 
Open All Xight, 
on Instinct] wa-s ali 
more down- 
beat, so I wanted to start this one 
with a more uplifting song, some- 
thing that would surprise people." 

The single, released June 19 
across most of Europe, will be 
released .July 2 in the U.K. Mark 
Langthorne — .Mmond's U.K. 
manager, working with 17.59 
Management in London — says he 
is targeting "serious, musician- 
oriented radio, rather than pop," 
although he admits that " 'Glori- 
ous' seems to cross over to quite a 
few radio types." Almond will 
make a range of British TV ap- 
pearances in July to promote the 
single, including such shows as 
BBC's Tnp nfthc /'«/).■« and VHl's 
Talk Mtttfic. 

Almond's U.S. manager, Vicki 
Wickham of New York-based 
Take Out Productions, says that 
no singles will be released to 
American radio until next year 



because Stranger Things — re- 
leased June 18 in Europe — has no 
American distributor yet. 

Almond says, "I lost out for 
years because my management 
were just interested in promoting 
me as a European artist, and 
America got neglected." But he 
hopes his new team of Lang- 
thorne and Wickham can change 
that situation. "There's a lot of 
lost ground to catch up. I never 
set my sights on selling millions 
of records, but 
it would be 
nice to have 
them available 
there." 

Almond works 
wnth a new pro- 
ducer/arranger 
on Stranger 
Things: Johann 
Johannson from 
Iceland. Johan- 
nson had creat- 
ed experimen- 
tal pop for the 
group Luke, 
mi.xing strings, samples, and elec- 
tronic orchestration. Almond calls 
Johannson "a kindred spirit" 
musically; the two co-wrote many 
songs, and Almond lifted two 
songs for the album — "Come Out" 
and "Love in the Time of Sci- 
ence" — from an "esoteric" set 
that Johannson had written for 
Icelandic group Dip. 

Working with a "very strict" 
producer. Almond says, gave 
Sfra)iger Things "a musical 
coherence" that some of his earli- 
er efforts eschewed. Arrange- 
ments are soaring and melodra- 
matic — as Almond always is — but 
the sound finds a middle ground 
between the spare gothic synth- 
pop of Open All Night and the 
orchestral gi-andcur of 1991'h Ten- 
ement Symphonij (Sire/Reprise). 

"I've found my direction more 
clearly," Almond explains. "I've 





Storytelling Rockers. Fuel and Train gather backstage after the recent film- 
ing of VH1 Storytellers: Fuel and Train, shot at Sony Music Studios in New 
York. The program includes Fuel performing "Shimmer" and "Bad Day" and 
Train doing "Drops of Jupiter" and "Meet Virginia." For the finale, tx)th bands 
take the stage for a rendition of Led Zeppelin's "Ramble On." The show is 
scheduled to air later this year. Pictured from left to right, top row: Brett Scal- 
lions and Carl Bell of Fuel; Doug Cohn, VH1 director of talent and music pro- 
gramming; Rick Krim, VH1 executive VP of talent and music programming; 
Train's Jimmy Stafford; Kevin Miller of Fuel; and Bill Flanagan, executive pro- 
ducer of VH1 Storytellers. Pictured from left to nght, bottom row: Charlie 
Colon of Train; Jeff Abercrombie of Fuel; Pat Monahan of Train; Scott Under- 
wood of Train; and Rob Hotchkiss of Train. 



become a more competent singer 
and songwriter. That's something 
that's come with time." 

Almond's career spans 20 years, 
from his days as the singer for 
new wave duo Soft Cell through a 
series of brief collaborations and 
a string of solo releases. 

In the U.S., Langthorne says. 
Almond has always maintained 
"underground status." His only 
solo single to chart was "Tears 
Run Rings," which peaked at No. 

(Conthiued ov page 19} 




Baby Boys at Worlc. Snoop Dogg and Tyrese recently teamed up for the video 
to ttieir single "Just a Baby Boy." the first offering from the soundtrack to John 
Singleton's new movie. Baby Boy. The movie also features Snoop and 
Tyrese. Pictured on the set, from left, are Snoop, Singleton, video director 
Dave Meyers, and Tyrese. 



From Ruth Brown To Ratt: Coffee-Table 
Book Charts Atlantic's First 50 Years 



H 



ISTORY LESSON: In many ways, the history of 
Atlantic Recortls is the history of modem pop music. 
Nowhere is that more apparent than in What I'd Sag: 
The Atlantic Sturg — 50 Yeaiv of Music (A Publishing 
Co., Ltd.), a new" coffee-table book that tells in pic- 
tures and interviews the storj' of Atlantic's first half- 
centurj'. It is compulsory reading for any music fan. 

Arri\'ing in stores in July, the extremely heavy book 
(it could actually ser\'e as the coffee table, given its 
heft) features es.says by .some of music's top chroni- 
clers, including Nat HentoCT, Robert Christgan, 
David Fricke, and Will Friedwald. The real gems, 
though, are the photos — many of 
them extremely rare — and the 
accompanying text, culled from 
hundre<ls of interviews with re- 
cording artists, producers, record 
executives, and most important, 
Atlantic Records co-founder 
Ahmet Ertegun, 

Whether they had their great- 
est success on Atlantic or on 
another label, most artists, it 
.seems, pas.sed through Atlantic's doors at some point, 
and their glorious stories are captured here in a way 
that continually delights and inspires. 

"Although there were a great many IreconIs] that 
were not on Atlantic, they are somehow mirrored by 
the things on this company," Ertegun tells Billboard. 
"We were friends with a lot of people who didn't 
record for us, and that's part of our history . . . the 
Beatles, the Who were all people we somehow 
admij*ed and got to know. We were music people." 

That simple statement comes across on every 
IKige. It's impossible to imagine many heads of labels 
today displaying the same kind of passion for 
artists — ^whether they sold 10 records or 10 million — 
that is captured in these pages. 

The book, which was originally supposed to be 
ready for Atlantic's 50th anniversary in 1997, was 
compiled and edited by C. Perry Richardson, but its 
heaJt was pro\ided by Ertegun. "When I finally saw 
the finished volume, I thought, 'My God, it's beauti- 
ful, it's incredible,' " Ertegun says. 

Atlantic stalled humbly, but always had grand aspi- 
rations — including, at one point, releasing the entire 
works of William Shaliespeare on record, starting 
with Romeo and Juliet. "The first rule was self- 
preser\'ation," Ertegun says. "Anything that resem- 
bled anything we thought would sell had some appeal 
to us. With [Shakespeare], we thought every college 
in the world would buy at least one copy. I don't think 
we sold 100 copies." 

With the confidence that only an executive who has 
experienced the uppermost reaches of success could 
exude, Ertegun adds, "This is a very heavy book — it 



by Melinda Newman 



has many hundreds of p^s. What would be a heavier 
and bigger book would be the liistory of our flops. 1 think 
it would be a great lesson to the people. If we get one of 
five, that's tremendous. You've got to just get up to bat." 

Ertegun .says that, thankfully, he's forgotten many 
of his mis.ses, but a few stay burned in his memory. "BID 
Graham aske<l me to come up [to San Francisco] and 
hear a band — he said it was mainly a guitar pkyer," 
recounts Ertegun. "So I went up and said, 'Oh my God, 
his drummer's not here, there's no bass player, and 
there's only a [percussionist].' They messed around, and 
I said, 'I don't know, they're kind of good, but I don't 

know what I can do with them,' so 

. I did nothing. That was Santana." 

TjfjLj^ A much earlier misstep into 

country music in the '50s makes 
Ertegun chuckle: "Of course, we 
couldn't afford to go down South 
to recoixl what we called hillbil- 
lies," he laughs. "The only liiDbilly 
band we could get was BUI Haley 
& the Comets. We recorded them 
playing country music, and it was 
a disaster." The band moved to Decca, switched to 
recording rock songs. 



"Whol'd I Say" 
IWAMcSlvy 
SOTandM 




and — well, as they say, the 
rest is history. 

Our suggestion? Raid 
yoiu- shelves for all your 
Atlantic records — Ruth 
Brown, the Spinners, 
Solomon Burlie, Cros- 
by, Stills, Nash & 
Young, Led Zeppelin, 
Aretha Franklin, Ray 
Charles, even your Ratt, 
Savatage, and IMsted 
Sister . . . throw them on 

while reading the book and let Atlantic's history wash 
over you. It's guaranteed to make your day better. 

In BRIEF: Industry vet Ted Gardner Is in talks with 
Left Bank Organization about joining the company. 
Gardner, who has managed Tbol and Jane^ Addic- 
tion in the past, could apply his hartl-rock e.xpertise 
to Left Bank's growing hard-rock roster, which 
includes Ituitric, Orgy, and Coal Chamber . . . The 
Cranberries, formerly on Island Def Jam, will release 
their first album for MCA on Oct. 23. Wake Up and 
Smell the Coffee was produced by Stephen Street 
. . . Green Day^ summer tour ends Aug. 5 at the Bill 
Graham Civic Auditorium in San Francisco. VHl's 
Beh ind the Music episo<le on the band will debut July 
15 . . . Oasis will commemorate the 10th anniversary 
of its first live gig with a sLx-date U.K. tour starting 
Oct. 7 at London's Shephei*d's Bush Empire. 
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Nettwerk's Ivy Gets 
Lift From Far East 



BY JONATHAN COHEN 

It's aomething you don't hear every 
day, but Ivy's Andy Chase insists that 
being dropped from the rosters of 
Atlantic and 550 Music/Epic Records 
was the best thing that ever happened 
to the New York-based poiVrock trio. 
Rising from that tumultuous chapter 
in the Ivy story is Long Distance, 
released in Japan last November by 
East West and finally arriving in the 
rest of the world July 10 via Nettwerk. 

Indeed, Ivy's 10-year career has 
been fijll of calamities that range from 
the aforementioned label problems to 




studio fires and disastrous tours. But 
it took another rock cliche — getting 
big in Japan while being ignored in 
the U.S. — to help the band find the 
inspiration to carry on. Without 
worldwide support, Long Distance 
took off in the Far East. It also 
brought Ivy to Nettwerk's attention. 

Long Distance was intended to be 
Ivy's first album for .550 Music/Epic, 
which had reissued 1997s Apartment 
Life, the group's final Atlantic release 
before being dropped by that label. 
But 550 Music/Epic severed ties with 
the band before Long Distance was 
finished, lb add insult to injury, the 
New York studio that Chase ran with 
Ivy's Adam Schlesinger and ex- 
Smashing Pumpkins guitarist James 
Iha burnt to the ground during the 
recording process. Chase and Ivy 
vocalist Dominique Durand were also 
expecting their first child. 

"We took a little hiatus because of 
Dominique's pregnancy, and the first 
ni^t of our little vacation, I get a call 
saying, 'You gotta come back! The 
whole building is on fire!,' " Chase 
recalls. 'It took us two months to figure 
out where we were going to record." 

The solution: Chase and Durand's 
apartment, a setup that afforded the 
latter the opportunity to literally "do 
some vocal takes while breast feed- 
ing." Although probably unintention- 
al, the homespun intimacy of this set- 
ting seeped into the sound of Long 
Distance, which wraps Ivy's melodic 
indie pop in inviting electronic tex- 
tures far removed from the group's 
earlier, guitar-centric leanings. 

"The first songs Ivy recorded were 
jangly and simple and straight- 
ahead," Schlesinger says, who (along 
with the rest of the band) is published 
by Universal, ASCAP). "We started 
gravitating toward the groovier, 
slightly more melancholy stuff. It 
works well with Dominique's voice." 

( Contiiiiied on page 20) 
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Jimmy Eat World Rebounds On DreamWorks 



BY ERIC AIESE 

Being dropped by a major label 
could be a discouraging blow for 
many a band. But when Jimmy 
Eat World parted ways with 
Capitol Records in 1999, the quar- 
tet didn't fret. Instead, they 
embarked on a European tour as 
free agents. 

After several weeks, the group 
saved enough money to record 
Bleed American (July 24) an 
album that eventually landed 
them a deal with DreamWorks. 

In the absence of label dead- 
lines, singer/guitarist Jim Ad- 
kins says the group w'as able to 
properly contemplate every cre- 
ative decision while making 
Bleed American. "We've really 
taken our time — from picking 
tunes to dealing with manage- 
ment. Every step of the way, 
we've made sure to do exactly 
what we wanted to do." 

With the album completed and 
a core cult of fans waiting, Jimmy 
Eat World was an attractive enti- 
ty for major labels. "It was high- 
ly competitive to sign the band, 
since they had a finished record," 
says DreamWorks A&R execu- 
tive Luke Wood. "The industry 
heard it and fell in love with it." 

Bleed American features songs 
that range from the rapid-fire, 
guitar-charged tone of the title 
cut and "A Praise Chorus" to the 
tender "Hear You Me." 

Wood thinks the element that 
is most attractive about this 
project is that the band clearly 
hasn't compromised its initial 
vision — to be naturally versatile. 
"They're a modern rock band, an 
active rock band, and a pop 
band. But they do this with a 
tremendous amount of credibili- 
ty. Jimmy Eat World is ulti- 
mately a band that's completely 
driven by songwriting. At the 
heart of this record are 1 1 great 
songs — every single one of them 
[contains] a unique voice, a 
unique point of view." 

Adkins says, "The lyrics are 
observational and autobiograph- 



ical to some extent." Although 
all members of the band are 
active in writing, each plays a 
different part, he says. "Usually, 
I'll have an idea first, then it'll 
get tweaked around with the 
band and maybe with Mark 
[Trombino, producer]. It's not a 
true team collaboration, but we 
all have our roles. Everyone's 
good at what they do. We found 
a way to make it work." 

DreamWorks' marketing plan 
for the album extends well into 
next year. At the heart of the plan 
is "touring, touring, touring" that 




JIMMY EAT WORLD 

will continue through the end of 
the year, Wood says. After a 
month spent touring Australia, 
Europe, and Asia, the band 
(which is booked by Tim Edwards 
at Chicago's Flower Booking 
Agency) returns to the U.S. in 
time for the Warped Tour, per- 
forming on dates from July 26 
through Aug. 5. 

Following that jaunt, Jimmy 
joins Blink-182 in Canada and the 
Northwest U.S., along with 
Weezer on the Canadian dates. 
The group will headline its own 
tour in September. 

"We want to put this band in an 
environment where the natural 
energy between them and their 
fans is addictive and contagious," 
Wood says. "The more people see 
that, the more they'll want to be a 
part of it." 

As Bleed American was shopped 
to labels earlier this year, copies 
found their way to key radio outlets 
and made it on the air before the 
band even had a record deal. The 



album's title cut was serviced to 
active and modem rock June 5, and 
a three-song sampler sent to college 
radio has helped propel the band up 
the college charts. 

The preliminary video for 
"Bleed American," serviced to 
MTV2 and regional local video 
channels, was shot at a recent 
sellout show in the band's home- 
town, Tempe, Ariz. 

"We had amazing footage [that] 
we turned into a video," says 
DreamWorks' Darin Soler, product 
manager for the album. But he adds 
that the label plans to produce a 
standard, big-budget video for the 
song to be ready by late-July. 

The Internet will also be a key 
factor in DreamWorks' promo- 
tional efforts surrounding Bleed 
American. The label recently 
gave away a limited-edition, one- 
track disc to fans over the Inter- 
net, exhausting its supply in just 
days after receiving thousands of 
responses. DreamWorks has also 
assembled online street teams 
that will spread news of the al- 
bum and drum up interest on 
musical bulletin boards. 

The act's Web site, jimmyeat- 
world.com, will be relaunched 
July 4 with new features, and the 
label has launched a second, 
secret site exclusively for fans 
that buy the CD. The enhanced 
disc will link to the new site, 
where a new live video can be 
seen, and live tracks may soon 
become available. 

For Adkins, the new album 
brings with it optimism, yet he 
holds no grudge against the past. 
"We made a lot of ill-informed 
decisions in the past, but now 
we're really grateful for them. 
The mistakes we learned were 
priceless. You don't learn that in a 
music-business class. 

"Given our physical limitations 
and everything we know about 
music, we've done the best work we 
can," Adkins says. "I'm proud that 
we're all completely ourselves, 
we've been really lucky, and I'm 
thankfiil for that." 



Dante Visits Jessica. RCA artist Dante, right, was among the weil-wlshers at 
a New York bash to celebrate the recent release of Jessica Simpson's new 
Columbia opus. Irresistible. Dante is currently promoting "Lawdy. Lawdy." the 
first single from his debut disc. Inferno. Simpson is currently trekking the U.S. 
in support of Irresistible. 
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The Digital Music Revolution Continues 

PLAY > PAUSE > EJECT 



AUVLkllSLMENI - 

JULY 23-24 



SHERATON HOTEL & TOWERS I NYE 



'ou want o revolutia 



mm. 




EET THE NEV 
BOSS, SAME A 



Millions oF Napster uses can't be wrong. The major labels 
have defeated the Freeloaders, but music consumers 
want digital delivery. Will the legal victories really stiFle 
music piracy? Which legitimate platForms For digital 
music will emerge? Is the recording industry prepared 
to win in this new era? 

ke it pay? 
ke you pay? 




The hackers, the Inventors and the entrepreneurs are 
already working on the next digital challenge to the 
status quo. 

of the next 

agies are poised 
lowers-that-be? 




YOU GOTTfl FiRHT 



New Forms oF artist contracts are the necessary First step 
before any next-generation music products and services can 
emerge. But artist negotiations will be a cakewalk compared 
to the looming battles with publishers, broadcasters and 
rights collection agencies. 

Who will own the music? 



The DMEA has been alternately labeled as restrictive, 
vague, prohibitively expensive and unrealistic. Others 
argue that it is the First, last and only tine oF deFense 
against the complete implosion oF the music industry. 

Who will set the rales? 



The muzzling oF Napster. The collapse oF the SOMI. 
The acquisition oF MP3.com. The apparent victory oF the 
recording industry establishment over the upstarts 
of the web. 



Where do we go from here? 




t -fe 



PLUG. IN IS the only conference that attracts all the key industry players to debate the critical issues impacting the digital 
music industry, including legislation and digital rights, distribution and retailing, label/artist relationships and the latest 
File-sharing technologies. The audience at PLUG. IN will be comprised oF industry leaders and decision-makers who come From 
alt aspects oFthe music business. Participants at PLUG. IN 2000 included executives from Arista Records, BMG, Microsoft, EMI, 
Viacom, Columbia House, Liquid Audio, A5CAP, DreamWorks, Sony, BMI, AOL Time Warner, Tower Records, Hard Rock Cafe Int'i, 
Amazon.com, RIAA, Universal Vivendi, RealNetworks, Walt Disney Co., Virgin, and more than 500 other companies. 
You need to be there. 




- ADVERTISEMENT - 



The digital music revolution cannot be stopped, 
derailed, diverted, taxed to death, or legislated 
out oF existence. A new generation oF music lovers 
demand nothing less, and the visionaries in the 
industries are cued up to deliver it all. Or... 



For the sixth year, Jupiter Media Metrix and Billboard 
magazine are bringing together the key players in 
the digital music drama For two days in July. The best 
minds in a rapidly revolving business will sort out 
the scenarios. 



HEAR FROM: 
Gene Kan 

Nicholas Butterworth 

MTVi 

Kevin Conroy 

API -Vv 

Gerry Kearby 

Liquid Audio 

Johnny Deep 

AIMstr 

Bill Holland 

Hillboai II Magazine 

Zach Zaion 

Hadio Free Virgin 

Kevin Mayer 

L u 7,v , ,';. . . ;;;< •/ Internet Group 

Jonathan Potter 

OiHA 

Jenny Toomey 

Cnnlit'Pi! flit the feature of Music 

Ian Clarke 

freenet & Uprizer 

Andrew Rasiej 

Digital [lab Network 

Michael Dorf 

Knitttedia 
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The recording industry has Forced a delay in the 
march to the Future - and good thing, too. Serious 
issues have to be resolved among artists, labels, 
distributors, retailers and the Internet pioneers 
beFore we can let the music play. Or... 



HEAR FROM: 
Steve Gottlieb 

iVi Kecordi 

Ted Cohen 

EMI Recorded Music 

Marc Geiger 

Manus Cooney 

Napster 

Jeff Camp 

M^N Mlr.i' 

Jim Long 
Andrew Nibley 

GetMiisii 

Frank Hausmann 

Clay Shirky 

Tlie Accelerator Group 

Dan Beck 

Acrrlrrnferl Pevelopment 

Michael Krupit 
Thomas Stein 

ilMG 



For a complete agenda and additional 
speakers, see the Plug. In website at: 



The revolution is over - and the revolutionaries 
have sold out or given up. The music industry 
establishment, using a combination oF legal action 
and economic power, has Forced the pioneers to the 
sidelines. The digital music revolution will proceed 
IF it serves the vested interests oF the powers-that- 
be - or it will not proceed at all. 

HEAR FROM: 
Dennis Mudd 



Kenneth Steinthal 

h/e/l, Ootslml & Manges 

Ann Chaitovitz 

Afm 

Jonathan Zavin 

Hiinui(l<, t. Ulleil LLP 

David Kang 

BMG Entertainment 
Edward P. Murphy 

Nnlinnal Mtn.ic I'lih Ushers 'Association 

Neil J. Rosini 

Franiclin, Weinrib, Rudell & Vassollo 

Hitch Glazier 

RIAA 

With special presentations by: 

Manis Morissette, Artist 
Edgar BronFman, Jr., 

Executive Vice Chairman, Vivendi Universal 
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To register & for nnore information: 
www.jupiterevents.conn/plugin 
800-414-6627 ext 6424 
pluginforum@jnnnn.com 
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Jupiterevents.com/piuqln 
July 23-24, 2001 

SHERATON NEW YORK HOTEL & TOWERS 

FAX BACK REGISTRATION FORM 

Please complete the followln<| Information to register for PlugJn 
and fax back to 917-534-6804 

□ Yas, I want to attend the forum on July 23-24, 2001« 

Please register me at the Special Early Bird rate of $1,390 (Deadline: July 1) 
(regular price $1,690) 



NAMC: 




JM TITkCs 


COMMNVi 


ADMCSa: 


CITY: 


•TATI: 


ZIP coot: 


C-MAIi: 


TIICPHONI: 







*l«*«tD: 



PAYMENT DETAILS 

□ Bill Me (payment due prior to conference) 

□ American Express □ MasterCard □ Visa □ Discover 



SIGNATURE 



For moce Information call: 600-414-6627 x6424 For Hotel RMcrvatlons plaase call: 212-581-1000 
Please fax back to 917-534-6804. Thank you. 



Accammo4»tions3 Plug.ln wilt bp h«)d at th« Sh«raton Ntw York Hole! «nd Tow*rs. 
AccomiTKKlations »i<e not included In the conleience rcqistration tee. but the hotel has 
leserved a block ol roomt lor foium «ltend»& dt 6 tit* of $236 ilnqle/double. To receive 
the Special torum room rate, pleas« call 2l2.Bai.IO00 or fax 212.262.4410 t>v tA« cut-off 
date of July 9. 2001. Please Identify yourself as part of the Plug.ln Forum. Once the block 
IMS ()••» filled, looins arc subject lo ret* IncrMtes «imI tveileMllty. 
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Top Pop. Catalog Albums. 






COMPIliD FROM * NAT}Of«t SAMFli Of RtlilL SICRL MASS MEBCHWt iWO IKIfflNn 
SWES HtPOBTS CaUCTED, COMPILED. MiD PfiOWIDED 6Y SOUnCISCQn 

ARTIST II 11 111 TITLE 

mmw & NUMBf WDIStRIBUnsG LAB£L (SUG LIST PRICEl ■ ■ ■ " 


TOTAL CHART 
WEEKS 


THIS 
WEEK 


LAST 
WEEK 


1 


2 


EVACASSIDY ^ SONGBIRD 


14 


2 


-] 


MOBY A PLAY 


98 


3 


3 


ENYA A' PAINT THE SKY WITH STARS THE BEST OF ENYA 

REPRISE ■'.e835AVARNER BROS (11 <^3; 


67 


4 


5 


MPTAI 1 ir&*>^ MFTAl 1 IPA 

ELEKTRA61i:.'''rtr, III ^iH l? 'Wi 


515 


5 


1 


COI IJMiiiV iHi.lrACRU 1 1:1 'Jft '.7 ^1 


31 


6 


6 


SHANiA TWAIN 4"" COME ON OVER 

MEBCLRV ■ ■ '.'^bXr-. ,. - - ■-. 


190 


7 


10 


BOB MARLEY AND THE WAILERS# ' LEGEND 

TUFF.;,:-/,:, . .-.pjr 6-1621': i[ ^s:m -ir, 


626 


t 


9 


CREED A' MY OWN PRISON 
WINO-UP 13049 ( 1 1 96^ t e.981 ffl 


195 


S 


8 


WFF7FR A^ WFF7FR 


88 


10 


11 


DIXIE CHICKS • ' WIDE OPEN SPACES 

MOrjiJ'.-r'jl o-.'i. =ijr.Y ITiASHVILLEi ilO 98 EU l 7.'}8l B 


178 


11 


18 


LIMP BIZKfTA* SIGNIFICANT OTHER 

FUP 4'K33&-1NTERSC0PE a2,9a'18.981 


105 


12 


16 


lOIIRNFVA'^ ini IRNFV^ nRFATF<^T HIT<^ 

OOtUUBIA 44-; ,:i,9e fQ'17 99;- 


499 


13 


12 


IAMF<; TAVI nR r;RFATF<^T MtT^ 

WARSER BWOS 3113 i Jd'U.gai 


552 


14 


7 


^TAlUn A nV^FtlNrTIDN 

FLIP.SLEK^nA 62356tEG MZ.Wie.gfl) B 


67 


15 


16 


KID ROCKA* DEVIL WITHOUT A CAUSE 

TOP UOiLAVAATUNTfC Bi: :^-.AG ( 12,98/1498) BB 


130 


18 


13 


nnn ^fi^fp c tuf cii vfr riii i ft rand a* hrfatf'^t hit^ 

CAPITOL 30334* (10.9&1 5.961 


348 


17 


17 


U2 9 THE BEST OF 19B0-1990 

ISLA'C b24&:3.'lDJMSll2.98.'l 8.981 


71 


18 


14 


Ull FC nAV/iC At KIND nF Rl 1 )F 

LEGACY/COLUMBIA 64M^CRG (7.98 Eai 1 Ofi; 


114 


19 


25 


REPUBUC 1 5319QAiNrVER&AL 0 2 96, 1 S 96) IQ 


129 


20 


20 


PIMM Fl fWn*<* DARK ^IDF OF THF MnDN 
CAPITOL 46O01' (10 9&17.98) 


1264 


21 


22 


AfVnr*'* RAPK IN Rl APK 

EASTWEST :.:418.EEG<11 98/17.98} 


358 


22 


26 


LONESTARA' LONELY GRILL 

B*iA b,' . . . .'K :.'.98t 


100 


23 


32 


RFn HDT TMII 1 PFPPERlkA' TAI IFORNirATinN 

WARNER BR35 47386* il0.98,'17.9Bi 


104 


24 


27 


BUNK-182 A' ENEMA OF THE STATE 

MCAiii95o:i7.g8i89B; 


90 


25 


23 


AEROSMITH^'" AEROSMITH'S GREATEST HITS 

COLUMBIA ^7367.<;RG (7.98 ECi'l 1 98l 


344 


26 


24 


UMTANA ^1 IPFRNATI IRAI 

Ann 1 WI^H ▼ OUrunilMlunWL 

ARISTA 19080 : 1 ;R98I 


104 


27 


40 


[)£P LEPPARD A' VAULT GREATEST HITS 1980-1995 

MERCURY :.'-■!■!-■■. MG 1C98'1798:' 


237 


2< 


34 


DEATH RC.V &iD32* i. jS .7 98'; 


n 


29 


39 


HAUP MATTMPUUQ RAMH A' PRAisH 

RCA66904i:: 5'5.;7,98l 


258 


3« 




RnM inui A* pRn^^ Rit&n 

UEFfCURv 5260I3lOjyG Il0.9ft l7.98) 


IDO 


31 


21 


RFF RFFC A nMF NK^HT DNl V 

POLVCOR 55922a\JNiVERSAL [12 9&18.98! 


52 


32 


41 


CIIRI IMF A» ^1 IRI IMF 

GASOIINE ALL£Y 1114: 3 MCA (17 9a 18 981 


238 


33 


29 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE THE 20 GREATEST HITS 
FAWTASV 2' 3 98:7 96; 


386 


34 


46 


TOOL A' AENIMA 
TOOL 0ISSeaiONAL/V0LCAI«O31OB7-/ZOMBA 01.9^1 7.98) 


187 


35 


36 


QUEENA GREATEST HITS 

HOLLYWOOD 161265 lll.9a'17.98l 


411 


36 


28 


RPOOK^ H niINN A' THF HRFATF^iT HIT^ mi 1 FrXIflN 

ARiSTA NASMVIL1.F ; SeSZ^TJlG (tC 98.'! 7.981 


160 


37 


35 


FLEETWOOD MAC A* GREATEST HITS 

■■■ -I- ■ - : .11 9a:7,9e; 


427 


38 


37 


DAVE MATTHEWS BANDA^ UNDER THE TABLE AND DREAMING 

RCA6G-'..v:t . . -ty. .7 '<S- 


223 


39 


30 


FARI F^ THFIR flRFATF^T HIT*i 1 Q7 1 . 1 Q7*^ 

.V';..'.1M i .1 -.IRA lCHrttGai.9a*t7.98l 


320 


40 


47 


no RDF A.' TUF PMRftNir 
UK. Unt A 1 nt UnnurNIU 

DEATH ROW 63000* (!l,9a'17,9ai 


112 


41 




DUII r*nt 1 IMC A3 UITC 

FACE vA.J£,ATLANriC83139'AGa0 9e.'I7.98i 


127 


42 


43 


FRANK 5INATKAA SIINAIKA KtrKlbt — IMt VtKY bUUU ItAKb 
REPRISE 26S01WARNER BROS. (13-9&18-9S) 


55 


43 




^KAU A uKlAILoI Mil 9 


101 


44 


1? 


lUM rtf IT AnU int nCAK 1 DKCAnCna A unLHI Lo 1 MI 1 o 

F.|ri ■ ■ ■ • .- ; - .H 


370 


45 


48 


MATCHBOX 20^'' YOURSELF OR SOMEONE UKE YOU 

LAVA/ATUVITIC92721VAG <:10 m dSI Ql 


220 


46 


44 


2PACA' ALLCYEZONME 

DEATH ROW 63O08* ! H 9^: 


145 


47 


31 


THE BEACH BOYS THE GREATEST HITS VOLUME 1: 20 GOOD VIBRATIONS 

CAPITOL ?:aba i .-. L'e 


16 


48 


33 


ANDREA BOCELLI A' ROMANZA 

PHIUPS 639207 ,1 .(P. . - 9^ 


183 


49 


38 


JIMMY BUFFETTA' SONGS YOU KNOW BY HEART 

MCA 325633" (12,9&'ie,981 


«90 


50 


50 


ABBAA' GOLD 

POLYDOR 5I7007AJM'VERSftL w2 98 '.8 98; 


217 
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MARC ALMOND STEPS INTO THE LIGHT 

(Continued from page 12) 



Cataloi HUumt *n Z-tnt-nia tlOn tnai nivt IWWi Mow Na 100 on The Baaboard 200 or reisMes ol ohtef albuim. ToUl Clun 
Weeks column renects combined weeks line hes meared Oft The BIKKMfd 200 ind Top Pqo CMaiog AlDunw • RacorflinB Indut- 
try AsHi Of Amma (RtAA) certiFicMion (or ml tfUpmMl Ol SOD.OOO titwm uMIl IGoUD. A RIAA fierWIutkio For net shlpmenl or 
1 millKyi uruls <B«|]num) ^ RlAA certilCitKvi lor flM thlpiwit C< 10 WWon unlit (01aiTMnd>. Nunwnl tollowInK PUitiniini at Cla- 
mand syirtKH indicdES album's multl-pUliruin level. For bOMd MH, Md double Nbumt wm s rutMing time ol 100 minutea or more, 
ttie RlAA mwltipllet ihlpmenb by Ih* nuintwr n' diac* amVor tapw. RIM Ulin wtmH: O CerWicalion to net shiprrwiK (t 100.000 
uniBlOrel- L CettlKcalionol 200,000 units {Platino). A'Ce>1l5cMloniir400JXIOun<b(MultfPU»noi 'Ai^mk mdcaiK vmyl LP 
IK avslMlle. Moa Up* prIoeL »*d CD prtm tor BMC «nd WEA libek, we nigpniei Ms Tape pnces marhBd EQ. and all olhei CO 
prices, aie equMient prtces. wfiicfl ere protecled rrom vatulesMe pMcot. ■iraicalK p 
e 2001 , BillboanlW CornmiMiications. and SounUScan, Inc. 
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67 on The Hot 100 in February 
1989, from his Capitol album, 
The Stars We Are — which was 
his only solo set to hit The Bill- 
board 200, hitting No. 147 the 
same month. 

Even when Soft Cell had a 
.series of hit singles during the 
early '80s, the duo only sent one 
single to the American singles 
charts; "Tainted Love," which hit 
No. 8 in May 1982. So despite a 
successful European career, 
Almond is frequently perceived 
as a one-hit wonder stateside — 
something he has recently 
learned to handle. 

" 'Tainted Love' has been both 
a curse and a blessing," Almond 
says. "There have been times I've 
wanted to run away from it, but 
I've learned to embrace and ac- 
cept it. If it can open new doors 
for me, that's fine." 

SOFT CELL REUNITES 

One new door that's opening is 
actually an old one. After Soft 
Cell broke up in 1984, Almond 
went solo, and former bandmate 
Dave Ball found success as a pro- 
ducer and as a musician with 
techno act Grid. But now that 
they've found success apart. 
Almond and Ball are getting 
back together. 

"Both of us had intended at 
some point to do a Soft Cell proj- 
ect, but the fear of raising old 
ghosts was daunting," Almond 
says. But in March, the duo 
played three dates at a new Lon- 
don venue. Ocean, "as an experi- 
ment to see how people would 
react." And the reaction was 
tremendous: "Man and machine in 
perfect harmony," London's 
Evening Standard raved in a con- 
cert review. 

With the experiment a success, 
a reunited Soft Cell is going on 
the road — to America. The Wota- 
palava gay music festival is a 17- 
date amphitheater tour starting 
July 13 in Miami and ending Aug. 
11 in Houston, covering such 
cities as New York, San Francis- 
co, and Detroit along the way. 
Soft Cell will appear on the bill 
alongside the pair that, in many 
ways, picked up where they left 
off: the Pet Shop Boys. 

"It's a great thing to get the 
two most influential British syn- 
thesizer duos on the same bill," 
Almond says. 

Rufus Wainwright and Magnet- 
ic Fields are also part of the 
Wotapalava line-up. 

There are no plans for Almond 
to play solo dates to push 
Stranger Things during Soft 
Cell's Wotapalava tour. Still, re- 
newed interest in Soft Cell may 
help Almond land an American 
license for Stranger Things, says 
Wickham, who is currently look- 
ing for a label to release the al- 
bum stateside in early 2002. 
"Anything that keeps Marc's 
name out there helps." 

After Wotapalava, Almond will 
play European solo dates in Sep- 



tember. Then Soft Cell will tour 
the U.K. in October, to coincide 
with a Universal release there of 
a greatest-hits package contain- 
ing new remixes. After that, the 
group will finish up an album of 
new material for release in 2002 — 
Soft Cell's first new set since 
Sire/Warner Bros.' This Last 
Night in Sodom in 1984. 

Almond and Ball will produce 
the as-yet-untitled album. They're 
currently in negotiations to land 
a label for the project, which 
will include a few new songs 
they'll play live on tour: "Mono- 
culture," "Divided Souls," and 
"Last Chance." 



"I don't ever want to do Soft 
Cell permanently again. I like the 
freedom of being solo," Almond 
says. "But it'd be nice for a 
while." 

Reuniting Soft Cell isn't a 
step backward "as long as we 
have something new to per- 
form," Almond explains. "I'm 
wary of being part of the whole 
retro '80s revival. I'd find it 
very unrewarding to only be 
playing my old hits. But I'm 
happy to do older stuff as long 
as there's newer stuff to go with 
it. I don't mind people having 
their nostalgia bit. I'm proud of 
those old songs." 



Almond's New Book Of Poetry 
Inspired By 'Seedy New York' 



Marc Almond is making 
more than music. July sees 
the release of The End nf 
New York, a small, illustrated 
book of his own poetry about 
the Big Apple, accompanied 
by a spoken-word CD of 
Almond read- 
ing his texts. 
The limited- 
edition U.K. 
printing of 
:i,000 copies 
will be pub- 
lished by Ellip- 
sis, which re- 
lea-sedhLslai-ger 
book of ixietry 
and lyrics, 
IWsHeautifiil 
DvisledNiglil. 

The seedy 
side of New York has long 
been an inspiration to 
Almond, former front man of 
Soft Cell. The End of New 
York includes two poems that 
became Soft Cell songs in the 
■80s. for instance: "Baby 
Doll," an ode to a stripper, 
and "L'Esqualita." about a 
Latino drag bar But, Almond 
says. New York's sleaze has 
been "cleaned up" in recent 




years, which leaves him feel- 
ing a loss. 

"It's interesting to watch 
a city like New York, (and 
observe] how it's changed. 
The nightlife has changed — 
the clubs, the burlesque, 
the porno 
places have 
closed down. 
1 feel sad 
about it. The 
New York I 
love is some- 
thing of a dan- 
gerous i)lace, 
a little on the 
edge. Now it's 
become a little 
homogenized." 

London has 
picked up some 
of the edge that New York has 
lost, says Almond, citing the 
once-conservative British 
capital's "hedonistic, deca- 
dent nightlife." And New 
York, he adds, will never 
cease to inspire him: "The 
tantalizing, thrilling side of 
New York will always be 
there. You'll just have to 
look for it a little harder." 

WAYNE HOFFMAN 




Out of Town. Caltlin Gary and Mike Daly, former members of alt-country 
heroes Whiskeytown, were in the studio recently worl<ing on material for 
Gary's first full-len0h solo album, Ponyball. scheduled to be released in the 
fall on Ghapel Hill, N.G. -based indie Yep Roc. 
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roadband Talent Net 




broadbandtalentnet.coin 



The first professionally oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



SHOWCASE YOUR TALENT ON 
BROADBAND TALENT NET FOR FREE! 

Broadband Talent Net celebrates a new web launch, and offer5 professional membership for 
FREf ! Tailofcd to afford new artists and music companies with an 'industry slrcngtti' online 
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to 
prcmote your music to labels and fans online, all day, every day. worldwide. Applying is easy; 
Visit the site and upload your music today) 

For more information, visit ^--^v.v.bfoadbartdtalentnel.com/membefship 



Top 1 0 Favorite Artist Piclcs 



The Most Outstanding And Available Acts On Broadband Talent Net 



CHRISTINA ZAMPIERO 

At first glance into the superficial world of Christina Zampicro, it is easy to quickly glean a 
few things. She is without a doubt beautiful and vocally talented, if you stopped there, that 
alone might be enough. But look and listen a little deeper, and you'll encounter a woman 

with uncum promising pii»lun, intiiguirtg trumplcxilY, and kno<.~kuut pup song^l 
Get an eyeful and an earful at Broadband Talent Net, and feel the t>eautiful buzz! 




For further artist details log on to www.broadb3ndtalentnet.com/dtri5tin8zampiero 

Genre: l-rom: Deals sought: 

Pop, R 'n B, Dance New York, NY Recording Contract Booking Agent 



For details about these and other up and coming artists visit our website at 



The Most Popular New Talent On Broadband Talent Net 


# 


Artiil 


Genre Weeks On 


1 


Clearview 77 


Punk, Alternative 1 


2 


Merge 


Rock. Alternative 3 


3 


GAG (Old Automatic Garbage) 


Rock, Alternative 1 


4 


Alexz Johnson 


Pop 38 


5 


Brickfoot 


Pop, Rock 30 


6 


Christos 


Pop, Dance 14 


7 


Supa thrive 


Rock. Funk 2 


8 


Ingrid Sophia 


Pop. Rock 4 


9 


Autumn 


Pop, Dance 10 


10 


Redlyn Alternative, Rock 6 

WtTkiy rnuits irt iMsrd on uatFS cau bv BnwdbaiW^ (tfistcml mIIik Mdtcncc foi .ny trnst tt«iutt4 on ilit. 
V«mnT Nmitrt to one ^oir ' artrti pt» ui*f lop 10 FMUtioMKdticrmintdby tlioa>«ragt ofM votMroctn*!!. 


Hi 


idio Play Favorite Song Requests 


June 15.2001 


The Most Listened-to New Tracks On Broadband Talent Net 


# 


C ''I lion, Arf.ii,! 


Genre Weeks On 


1 


What's it Take. Suoathrivc 


Rock. Funk 1 


2 
3 


Trendy, Wild Nine Alternative, Hard Rock 8 
Thought You Were Gettin Over. Naeemah Harper R 'n B, Hip Hop 6 


4 


The Zone Mission, J-Zone 


Hip Hop 6 


5 


Deaf, Merge 


Rock, Alternative 2 


6 


Heat Of The Night, Catherine Phoenix 


Pop, Country 38 


7 


Star Light, testacy 


Hip Hop, Urban 6 


8 


Broken, Merge 


Rock, Alternative 2 


9 


Your Sister, Supathrive 


Rock, Funk 2 


10 


Surprise Ending, Brickfoot 

WrrllyRMaPlair riAlingi atr bawd on aydio arcn^ rrqueurd by ttw u 
For irif tompoution fiatWHl on the uu. 


Pop, Rock 31 

Ic'i frjHtrml and jnrrjttttml onlinr audirncv 
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IVY GETS LIFT 

{Continued from pafje 

IJurand's sensual vocals are beguil- 
ing as ever on such regret-tinged love 
songs as "One More Last Kiss," "Dis- 
appointed," and "Worrj' About You." 
Among the other highlights are the 
trip-hop-inlUsed "Edge of the Ocean" 
and "Blame It on Yourself," the cho- 
rus of which sports some unexpected 
distorted guitar bla.sts. 

Both the band and the label believe 
the new arrangement will help Ivy 
traascend its biitl luck. "What attract- 
ed us to Nettwerk right away is that 
their roster was similar to Ivy across 
the board," Schlesinger says. 

"The .success in .Japan has already 
filtered through to the States to a cer- 
tain e.xtent," says Marie Scheibert, 
Nettwerk head of marketing. "\Ijong 
Distance] is one of the top import re- 
leases on Amazon.com. I expect that 
when we do start getting in-store play 
and exposure, the band will really 
stand out in people's minds." 

The group's songs have already 
gained additional visibility Nia appear- 
ances in the film Angel Eyes and the 
WB Network TV show Rosmell Al- 
so,'T)isappointed" will appear ona Net- 
twerk sampler that will be distributed 
«ith the purchase of Levi's products in 
8iiO Sears .stores nationally, while "Edge 
of the Ocean" is included on a Net- 
twerk/Capitol sampler being given 
away throughout labelmate Coldplays 
ciuTcnt North American tour. 

To emphasize Ivy's strong indie 
base, Nettwerk is opting to distribute 
Lang Distance via Caroline instead of 
u.sual di.stribut<)r, EMI Mu.sic. 

According to Nettwerk head of 
promotion Tom Gates, the label is 
planning a multi-format push at radio 
for Lo)i<7 Distance. A cover of the 
Blow Monkeys' 'THgging Your Scene" 
went to modem rock in mid-June, 
while "IJisappointed" and "Edge of 
the Ocean" were sen'iced to Iriple-A 
outlets. In May, Ivy played a .special 
showcase in Louis\Tlle, Ky., for pub- 
lic radio .stations, which have long 
been supporters. On July 13, the band 
will play live on KCKW Los Angeles' 
Morning Becomes Eclectic show, 
which has been spinning tracks from 
the set since it was released in Japan. 

Acoustic performances are set for 
the week of release in San Francisco, 
LoK Angeles, Boston, and New Y'oiS<, as 
arc in-store gigs at Rhino Recortls in 
Las j\ngdcs' Westwood area (July 14) 
and Sam Goody in New York's West 
VillagE (July 1 1 ). In eariy fell, the band 
will tour the U.S., as well as return to 
Japan, wheix' C^ise has recently pro- 
duced albums by such niitive artists as 
Chara and Chocolate. Booked by Mitch 
Okmin at New York's MOB Agency, 
the tour will coincide with Nettweric's 
reis.sue of Apartment Life and Ivy's 
1995 debut. Realistic, Sept. la 

Meanwhile, the members of Ivj' are 
keeping busy with side projects. 
Schle.singer produced the Verve Pipe's 
forthcoming RCA album Onf for You 
. . . Tivu for Me, while Chase will again 
be behind the boards for French 
pop/rock outfit Tahiti 80's next set. 
Schlesinger's Foimtains of Wayne .side 
project, which recortled two albums 
for Atlantic but is now- without a label, 
will "make a new- record over the sum- 
mer if w-e can squeeze it in." 
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MiGGS MAKING MOVES: "Music wasn't a choice for me. It 
defined me throughout my childhood and teen years. It gave me 
a voice, and it helped me find a place of my own." 

Those are the words of Don Miggs, the front man/songwriter 
for Miggs, They're simple yet earnest words that many an artist 
can and does tap into. And that's the key to Miggs — the band and 
its leader: to bring forth universal ideas and sounds. 

Working with a lineup that also features Mark Baker (bass), 
Jason Gianni (drums), and Mike Muller (guitars), Miggs offers 
pop tunes that proudly wear the influence of early U2 and tlie 
Replacements. Cuts on Anyway (the band's self-made disc) like 
"Lie to You" and "Piece of Mine" are distinguished by a time- 
less quality that will keep 
them fresh-sounding for 
years to come. 

Don Miggs has been writ- 
ing songs and performing 
since he was 8 years old. He 
was originally the leader of 
a New York-based band 
called Aim Cryer. "We got 
as far as receiving a devel- 
opment deal with BMG 
Music and signing with Big 
Crunch Records." 

Under that deal, the band 
issued Elusivity in 1996. "It 
was not headed in the direc- miqgs 
tion that I wanted it to go," 

Miggs says, "I wrote or co-wrote the songs, but I wasn't a fan of 
all of them. We played it too safe. We did what we were told 
because we were inexperienced, and we wanted everyone to love 
us. [It] didn't work out that way in the end." 

After the project failed, Miggs left New York for San Fran- 
cisco to form the band Miggs. 

"This record is mine. All the songs won't be hits, but they are 
creative, diverse, spiritual, and drive a big, insidious chorus into 
your head that will make your weekend." 

Miggs is unashamed in his desire to not only be successful, but 
to also be in control of his musical destiny. 

"I know it is probably ego-driven, but I wanted one direction 
for the band and this record — one statement and one theme. It 
is a completely democratic process, and everyone lends a hand 
with arrangement, but I wrote all the songs on this album. This 
album is my vision. I have trusted my gut, and feel we've creat- 
ed a cohesive pop rock record. 

He continues, "We are not trying to be the next big thing, nor 
are we breaking down any musical barriers. We just want to play 
good pop-rock music. The music isn't made to have a message, 
and I didn't set out to be a 'commercial' songwriter. I write what 
comes to me." 

Look for Miggs to spend much of the summer touring the West 
Coast in support of Anyway. For more information, visit the 
band's Web site self1shmusic.com. 

Oh, BABY: We love keeping up with bands that continue to 
fight the good fight on the streets of this industry. One of our 
favorites in recent times remains Lava Baby, a New York-based 
female rock trio that took the concept of the Go-Go's and the 
Bangles (with a smattering of Dixie Chicks-like sass and 
twang) and ran with it. 

Their first album, 2000's In the Right Place . . . , contin- 
ues to sound fresh and inviting — and it's clearly drawing 
attention. The act — which comprises siblings Robyn and 
Jen Celia and Andrea Brown — has locked in a summer 
slate of gigs that includes a series of dates for Radio Dis- 
ney, as well as an opening slot on Dave Davies' forthcom- 
ing trek of the States. Why a major label hasn't dropped a 
butterfly net around these spunky divas-in-waiting 
remains a mystery. Perhaps things will finally fall into 
place this summer — though the act is doing quite nicely on 
its own, thank you. 

For additional details, visit the group's Web site lavababy.cora. 
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AVING FAITH: British 
dance act Faithless has 
been taking Europe by 
storm with its latest single, 
"We Come 1." The song is 
from the new Faithless 
album, Outrospective, due 




Moke Makes Music. 

Blues-influenced rock 
band Moke has returned 
with its second album. 
Carnival, due July 10 on 
Ultimatum/Artemis 
Records. The band 
worked with a producer 
for the first time on Car- 
nival. Lead singer John 
Hogg said that the ex- 
perience of working with 
producer Paul Stacey 
"added a new dimen- 
sion to our music." 
Moke will be on tour 
later this year. 



for U.S. release July 10 on 
Cheeky/Arista Records. 
Stateside, "We Come 1" 
ha.s been rising on the Hot 
Dance Music/Club Flay 
chart, where it stands this 
issue at No. 27. 



Although Faithless has 
had other singles hit the 
Billboard dance charts, the 
act's albums have yet to 
break through on any Bill- 
hoard chart. However, that 
may change with the 
relea.se of Outrospective, 
based on the strong chart 
showing for "We Come 1." 
Dido (who happens to be 
the sister of Faithless 
member Rollo) makes a 
guest appearance on the 
album track "One 
Step Too Far." 

On WAX: Alter- 
native hip-hop art- 
ist Scapegoat Wax 
comes from the 
same musical sen- 
sibilities as Beast- 
ie Boys because 
his music isn't 
pure rap but com- 
bines elements of 
rock, R&B, and 
pop. It's not too 
surprising that 
Scapegoat Wax's 
music caught the 
attention of Beas- 
tie Boy Mike D., 
who helped sign the artist 
to the group's label, Grand 
Royal. Scapegoat Wax's 
major-label debut, Okee- 
blow (Grand Royal/Good- 
vibe/Virgin Records), was 
released June 19. 

Scapegoat Wax, whose 
real name is Marty James, 




Simon Says. The music 
of Simon Shaheen com- 
bines Arabic, jazz, and 
classical, as heard on his 
current album. Blue Flame 
(Ark 21 Records), with his 
band Qantara. Shaheen, 
who is on a U.S. tour, 
says he wants his music 
to be "satisfying to the 
ear and soul." 
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hails from Northern Cali- 
fornia, where his music has 
been heard on .several local 
mix shows. Okeeblow fea- 
tures the first single, "Aisle 
10 (Hello Allison)," which 
has been released to mod- 
ern rock and top 40 radio. 

B RANCHING OUT: 
Pop/rock singer Michelle 
Branch is off to a promis- 
ing .start with "Every- 
where," the first single 
from her Maver- 
ick Records de- 
but, The Spirit 
Room. The single 
is getting airplay 
on such adult top 
40 stations as 
WMBZ Memphis; 
WSSR Tampa, 
Fla.; KLLC San 
Francisco; KUCD 
Honolulu; and KSTP 
Minneapolis. 
' Tlie Spirit Room, 
due July 31, was 
produced by John 
Shanks (Stevie 
Nicks, Melissa 
Etheridge), and 
Branch is expect- 
ed to tour later this year. 

Rock theory: Alter- 
native rock band Apex 
Theory is getting valuable 
exposure while on this 
year's Warped tour. The 
act's debut album. Random 
Bursts, is scheduled for 



release July 31 on Dream- 
Works Records. 

Apex Theory concert 
dates on the Warped 
tour include Friday (6) 
in Bozemon, Mont.; Sat- 
urday (7) in Salt Lake 




Out of the Gate. Con- 
temporary Christian band 
the Benjamin Gate was 
formed in 1 998 as a trib- 
ute to a musician friend of 
the band named Ben who 
was killed in a car acci- 
dent. The band's album. 
Untitled (ForeFront 
Records) has a "very 
South African spirit," says 
lead singer Adrienne 
Liesching, in reference to 
the band's native country. 
It will play select U.S. 
dates in Septemtser. 



City; and Sunday (8) in 
Brighton, Colo. The 
band toured with Stab- 
bing Westward in May 
and June. 
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ir BRIAN ENO 1 1 PETER 5CHWALM 
Drawn From Life 

PRODUCERS- Brian Eno and J. Peler Sctiwaim 
AstralMTks 10148 

Over the years, Brian Eno has taken ambi- 
ence into abstraction on such albums as 
1997*8 The Drop and a more recent series 
of limited-edition releases drawn from his 
visual installation projetlii. But Dmmi 
Frofji Life features some of Kno's most 
tightly structured and acceflsible music in 
years. He crafts a languid cybcr-noir 
sound, with dark shadows and mysterious 
voices, including a dream- like Laurie An- 
denwn. German drummer/composer J. 
Peter Schwalm has refined the electro-jazz 
sensibility Eno has been stri\-ing for since 
1992's Nenv \ei. Schwalm brings a subtle 
rhythmic push that gently propels Eno's 
ambiences into cinematic expanses on 
"Persis" and "Night TrafEc." Like Enu's 
best music, there are curious experiments 
here but also an imderl>ing charm and 
unaffected lyricism — something for which 
Eno rarely gel^i credit and to which such 
artists as Moby owe a huge debt — JD 

* TRICKY 
Blowback 

PRODUCER- ^'K^y 
HoltywoDd RKordt B2285 

The artist's fifth album (his first for Holly- 
wooil) should surprise many. As on 19£*5's 
easential Maxinqnaye and 199i*'s schizo- 
phrenic Jiuctapose. TVicky continues to 
mine a [X)tpourri of mood swings, but hut 
signature claustrophobic paranoia is now 
accented by rays of sunshine. Breathtaking 
and boautiibl. as well as haunting and bleak, 
Blowback finds TVicki,- surrounding himself 
with an eclec'Uc bunch of guest artists, 
including Alanis Moriisotte; Ed Kowalczyk 
of Live: Anthony Keidis. Flea, and John 
Frusciante of Riti Hot Chili Peppers; reg- 
gae artist Hawknian; and two singers who 
have been MIA for way too long: ("jTidi 
Lauper and Ambersunshower. Alt-rockers 



SPOTLIGHT 




BASEMENTJAXX 
Rooty 

PRODUCER Bawment Ja» 

XL ItorardlRti/Astrahmlu 10423 

Brimming over with inspiration 
these days, Basement Jaxx master- 
minds Felix Buxton and Simon Rat- 
cUffe have delivered delicious sonic 
diversity with their sophomore set. 
Titled after the British duo's under- 
ground parlies in London, Rooty 
revels in exploiting rhjthmic combi- 
nations that shouldn't work — but 
definitely do. While the pair accom- 
plished this feat on its debut, Reme- 
dy, here, the mix is decidedly more 
brazen. Such tracks as "Get Me Off" 
and the Gary Numan-sampling 
"Where's Your Head At" are as 
punky as they are funky. The Chic- 
shaded "Jus I Kiss" and the Earth 
Wind & Fire-spackled "Breakaway" 
recall the early days of disco and 
Prince, respectively. The lead single, 
the Kele Le Roc-fronted "Romeo," is 
the type of fiery, sassy track that 
deserves heavy radio rotation. The 
rousing gospel-toned throwdown 
"Do Your Thing" closes the set on a 
most incredibly buoyant high. Jump 
and shout, indeed. — MF 



will likely embrace such tracks as "Evolu- 
tion Revolution Ixive" (Kowalez>'k and 
Hawkman). '*Wonder Woman" (Frusciante 
and Flea), and the wickedly hazy "Ti'ou 
Don't Wanna" (Ambersunshower). "Your 
Name," also a vehicle for Ambersunshower, 
is sweet and endearing. On the brooding 
"Five Days." TYicky and Lauper get it on — 
vocally, that is — on what may verj' well be 
the year's most gorgeous duet. — MP 

-k THE TINDERSTKKS 
Can Our Lovt . . . 

PRODUCERS: Tne Tlndereticks and Ian Caple 
BCfgan BaiiqHM 222 

For their fifth studio album (and first for 
Beggars Banquet), the U.K.'s Tindersticks 
seem and sound quite at ease — thiit Is. ;is 



SPOTLIGHT 

PATTY LOVELESS 
Mountaiii Soul 

PRODUCER: Emofy GorOy Jf. 
Epic EK 8S65I 

This is the record that Patty Loveless 
was born to make. She returns to her 
coal-country roots with an acoustks 
based, bhiegrass-tinged wonder that is 
ideally served by Loveless' pure-as-rain 
vok-e anti the righteous productitm of 
Enwry Gordy Jr (the artist's husband). 
'The Boj-s Are Bade in Tbwn" is a good- 
hearted backporch romp, and "The 
Richest Fool Alive" is a souUul ballad. 
Throughout, Loveless has ample help: 



Ralph Stanley's classic "Daniel Prayed" 
features dead-on assistance from Ricky 
Ska^rs, and well-chosen duets with 
John Randall ("Someone I Used to 
Know") and TVuvis TYiU ("Out of Con- 
trol Raging Fire") are instant country 
dassics. Gordy and Loveless pair as 
writers and/or arrangers on four cuts, 
including the neo-gospel jubilee "Rise 
Up Lazmts" and the rambunctious 
wannabe child-bride treatise "Pretty 
Little Mias." Such ballads as "VouH 
Never Leave Harlan Alive" induce 
gooeebumps. A triumph from start to 
finish, this labor of tove may weD benefit 
from an overall blu^rass boom.— JTO^ 



SPOTLIGHT 




THE WHfTE STWPES 
WlitB Blood C«llt 

PRODUCER- Jack White 

SymtnUiy for Bw ftvcon] MnbY 660 

A live sensation, the White Stripes have 
been selling out dubs in rock hubs 
across the country' (induding three re- 
cent New York shows that saw several 
rock celebrities getting their eardrums 
splintered along with those of tiie un- 
washed ). Recorded in Memjrfus, this is 
the [)etroit brother-and-sister duo's 
third dbJc for the Sympathy for the Rec- 
onl Industry lal*!, aini it tratles in the 
Robert Johnson and Dolly Parton cov- 
ers that go over so weD live for more of 
singer/guitarist/keyboardist Jack 
White's hard-blues, garage- rock origi- 
nals. Elemental is the word — Meg 
White's drumming is strictly AC/DC — 
but that doesnt mean there isnt ambi- 
ticai here. Unlike with such precursors 
as the Cramps, the songs arent just 
about girls and cars. And Jack has an 
exciting, individual guitar sound that 
really powers colossal rockers like "Ex- 
pecting." On the other skle of the dy- 
namic range, there is the ot^ran-drench- 
ed. Citizen iCaJw-derived mini-epic "The 
Union Forever." Obviously, it's still 
Detroit rock dty for these kids.— AB 



much as one might expect from this 
somber sextet Beautifidly produced by 
the band and Ian Caple, Can Our Love . . . 
disseminates symphonic touches sparingly 
over its signature pale melodies. Fans of 
the act's earlier albums, such as 19yTs 
Curtairm, may be surprised to find only 
eiji^t tracks here, but three of the cuts 
dock in at seven minutes or more. ITie 
songs here require time to establish con- 
nections with the listener. "People Keep 
Comin' Around" moves steadily to a "Rid- 
ers on the Storm "-inflecteil groove IoclhI 
with sporadic horns and eerily dissonant 
chimes. "(?hilitetime" is like vintage Velvet 
Underground, while a 70s soul vibe per- 
meates "Sweet Release." And vocalist Stu- 
aiX Stiiples' trembling baritone maintiiins 



its ghostly presence, wavering equally 
with the guitars on the title track. Sleepy 
and soulful, Can Our hn^ ... is delightful- 
ly }>owerful in an understated way.— 

SCAPEGOAT WAX 
OkeeWow 

PRODUCERS, vaiious 
Brand RoyalWirtlR 10103 

The timing of Scapegoat Wax — the brain- 
child of Marty James — couldn't possibly be 
better The success of Uncle Kracker's 
"Follow Mo" single and hi* Double Witie 
disc widens the prospects for James, who 
mines a similar hip-hop, rock, and pop 
landscape — though James' sound is decid- 
edly less aggressive and more IjTically 
introspoctive. Working with a bevy of pro- 



ducers that includes Eric Valentine 
(Smash Mouth) and Mario Contaldo Jr. 
(Beastie Bo>'5), he succeeds in pulling off a 
few fi-esh ideas, sweetening such tracks as 
"Light of the Moon" and the single "Aisle 
10 (Hello Allison)" with fun sound effects 
and clever keyboaitl lines. James is an 
atiept, if somewhat technically limited 
vocalist. He brings an easy-going, every- 
man lone to his music that makes him an 
ultimately endearing figure. — LF 



R&B/HIP-HOP 



^ JAGGED EDGE 
Jaggid Little Thrill 

PRODUCERS: vaiious 

S« So Dsf/ColumUa CK 85646 

Apparently having its sophomore effort 
hit Xo.l last year was not enough for 
Jagged Edge. The Atlanta-ba'^ed quar- 
tet — Kyle Norman. Richard Wngo.and 
brothers Brandon and Brian Casey — re- 
turns with its second album in as many 
years with {the AlanLs Morissette-refer- 
enced) Jagged Little Thrill. The itet's aptly 
titled lead single, "Where the Party At" 
(featuring Nelly) — with its kinetic, guitar- 
laced foundation— is zooming up the Bill- 
board Hot R&R/Hip-Hop Singles & 
Tracks chart. Happily, this isn't the al- 
bum's sole uptempo track. In fact, this 
album's strong suit is its fine bidance of 
party tracks and ballatis. While the group 
i-ontinuea to prove it knows how to croon 
(see "Best Man" and "Goodbye"), the guys 
also keep the party live with such tracks 
as "Cut Somethin*." And at the end of the 
day, piest ap|)earances from Ludacris, 
TVina, and newcomers Big Duke and Joe 
Blak don't hurt either.— Jitf 

^ ALtCIA KEYS 
Songs in A Minor 

PRODUCERS: vaiioul 
I Racorih 0OO2 

Alicia Keys makes it look so easy on her 
debut. ML\ing bits of contemporar>' 
R&B, hip-hop, and classic soul, the native 
New Yorker leaves few genres unturned 
on Songn in A Minor. Unlike her contem- 
poraries. Keys chooses to keep things 
mellow while tackling serious issues well 
beyond her 20 years. "Fallin'," the 
album's first single, displays both the 
sheer power of Key's voice and her 
remarkable skill on the ivories. Keys is 
equally strong when she tackles Prince's 
"How Come You Don't Call Me . . . " C'ov- 
ering an artist of such caliber is no small 
feat, for .sure, but Keys ably makes the 
song her own while still pajing homage 
to its creator. On the Caribbean -flavored 
"Mr. Man." the singer/songwriter teams 
with Iabelmat4> Jimmy Coxier; the renuit 
is a smooth-sailing, hip-swajing summer 
jam, with the two newcomers comple- 
menting each other wonderfully, trading 
verses like veterans.— JW 

(Continued on next page) 



MAKAUA JACKSON 

Sunday Moniiii Prayer Mnliiv WW MalnNi Jack^ 

ORtGINAL F'ftODUCERS Irving TcMnvrxl. Gecrge Avakdn 
REISSUE PRODUCER Nedfa Oids-Neal 
C«luinbt»l»SKy B3S93 

Gjt'ix'l music begjit soul music, and soul 
singing (albeit a debased form of it) in- 
forms many of the R&B-laced pop hits of 
today. The jiatnjn saint of real deei>-w>ul 
singing is the towering gos|)el heroine 
Mahalia Jad(son. Although the Baptist 
churchgoer would never sing the actual 
blues herself, the New Orleans-born and 
Chia^:o-brGd artist was deeply influenc- 
ed by iconic blues belter Bessie Smith. 
Jackson's brand of goepel vocalizing re- 
sounds with the bluesy melismas and syn- 
copated rh>-thms of the black American 
vernacular. As a result, listeners don't 
have to be singing from the same choir- 




book to be in harmony with the down- 
home sound of Jack-son enlivening a spiri- 
tual like "How I Got Over" or "TVouble in 



VITAL REISSUES* 

My Way." This beautifully remastered set 
of mid-'.Tfls jwrformances comes with 
seven previously unreleasetl tracks, such 
as a thrilling^y live "Elyah Rock" with 
Jackson accompanied by the earthy piano 
of Mildred Falls. The studio cuts feature 
an exfianded lineup, including the likes of 
I u-ganist Billy Preston, guitarist Herb 
r^llLs, and drummer Shelly Manne. No col- 
lection of American music is complete 
without this disc — or Recorded Live in 
Europe and MaJialia Jacksati in Concert, 
also just reissued by Legacy. — BB 

DURAN DURAN 
Rio 

PRODUCER Colin Thurstoo 
CjpltoKMI 7243S-2992404 

With the (Higinal lineup of Duran Duran 
reunited for a new album and tour, the 




timing seems right for the reisssuc of 
1982's Rio. The album has been remaster- 
ed for this enhanced CD, which also fea- 



tures three of the band's influential vid- 
eos: "Hungry Like the Wolf," "Rio," and 
"Save a Prayer." In ;iddition, the enhanc- 
ed portion contains a photo gaUer>' and 
notations by Duran Duran's Sinwn I>e- 
Bon and Nick Rhodes. A limited-edition 
version of the CD reissue (only 7,500 
copws in the U.S.) is packageii in a mini- 
gatefokl similar to the original vinyl 
album. "Lonely in Yttur Nightmare," 
"Save a Prayer," and "TTie Chauffeur" 
show the hand in a m.vsterious mood, but 
the danceable pop tracks (the title cut. 
"Hungry Like the Wolf." "My Own Way") 
embody the exuberant sex ai^ieal that 
enabled the bond to first take the world 
by storm More than a trip dowTi memory 
lane, Rio reminds us how a band with the 
right package — songs plus image — at the 
right time can have it all. — CB 



CnNTIIRDTDRS' ^'^^'"^y Bambarger, Scott Brooks, Leila Cobo. John Dilibefto, Larry Flick, Steve Graybow, Rashaun Hall, Caria Hay, Richard B. Henderson. Gail MKchell, Micbael Paoletta. Philip van VIeck, Ray Waddell. 

SPOTLIGHT Releases deemecJ by the review editors to deserve special attenlion on the basis of musical merit and/of Bdlboafd fLhatX polentiat. VITAL REISSUES: Rereleased altjums of special artistic, archival, and commercial interest, 
and outstanding collections of works by one or more artists. PICKS V^h New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless ol chart potential, highly recommended t)ecause of ttieir 
musical merit. MUSIC TO MY EARS (J^): New releases deemed Picks that were featured in the hriusic to My Ears column as being among the most stgnilicanl records of the year. All albums comrr>ercially available In the U.S. are eligible. Send review copies to 
Michael Paoletta [Billboard, 770 Broadway. 6th floor. New York, N,Y 10003) or to the writers in (he appropriate bureaus 
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ir RES 

HmrlOo 

PRODUCERS: ratious 
MCA 2310 

This is how Res (pronounced "reese") does 
it on her MCA debut: S)ie eCfortlessly 
blends elements of rock, hip-hop. and R&B 
into a smoothcd-out. soul-satisfying set. 
Toamin(i with pro<hicer Doc, known for his 
col lalwrat ions with lri|j-hopi)er Esthero, 
the Philadelphia native offers lyrics that 
challenge listeners to take a look at them- 
selves. On the fanta'stically truthfiil "Gold- 
en Hoy," Hes w!ut\s listeners thai those 
"Kolden boys" aren't always what they 
seem, while the funked-up "Ice King" finds 
Res detailing an affair with a drug dealer. 
Tlie hi|i-hop-huwl "Sittin' Back" is any- 
thing but laid back, with the singer eonfi- 
denlly riding the hip-twitchin' rhythms. 
The album's title track proves that Kes 
has what it takes to plejise the pop contin- 
gent. t<K>. The light-hearted "How I Do" Ls 
both nbrant and defiant.— JZH 

PATTI AUSTIN 
Ofl the Wsy (o Love 

TROOlJCrR PjiiI Bfiwn 
Warner tm. 47911 

The lauded voice behind such R&B/cros!*- 
over hiLi as "Baby, C-ome to Me" and 
"How Do You Keep the Music Plajing" 
teams with pnxlucer Paul Brown (Al Jar- 
reau, Boney .I;unes. (Jeorge Benson) on 
her l.')th outing. Musically, thi.*; mix of 
R&B. jazz, and pop doesn't stray far from 
Austin's trademark sound. ArKl, unfortu- 
nately, given radio's narrow state of mind, 
this album won't get the play it may 
desen'e. But it contains several rewanling 
moments in which fans will surely revel. 
Highlights include the friendahip-themed 
"Girlfriend" (whose co-writers include 
Au.itin and Brown), "What Can I Say?," 
the title track (co-written by Biedah Gar- 
rett), "Plajin' Around." "If You Really 
Need Me Now" featuring Boney James 
(which also reteams Austin with <luet part- 
ner James Ingram), ami "Let Me Be 
Me" — which sune up In a nutshell Austin's 
aim to musically do just thaL — GM 



DANCE 



KARL itM 

Music for Cabriolets and ObDS llpos de Vehiculos 

PRODUCtR Aleundre Despidt 
Nam 33ftM 

As mod as the many ear1y-'60B cars adorn- 
ing its booklet, Muxir for Cnbrhletx Is 
ostensibly intondetl as a tribute to that 
timeless Cuban dance, the cha cha cha. It is 
altogether stranger than that, though, with 
a Frankie ValU-styled falsetto introduction, 
latter-day Louis Prima nuance.s, and risque 
Serge Gainsbourg inflections. Ringlea^ler 
Karl /x'm recorded this catchy oddity in a 
series of vacation spots (Acapulco, Portofi- 
no), and it shfiws; the frothy confections 
gathereil here are imbued with tropical 
loopiness. Xavier Cugat's "Perfidia" (reti- 
tled "Inouis") places Zero's lyrical additions 
over a celestial bed of strings and muted 
trumpets. The lascivious reading of "I 
Love You for Sentimentid Reasons" recalls 
the late Vivian Stanshall (leader of the 
Bonzo Dog Band), knowTi in his time for 
etiually sonlid renditions of romantic stan- 
danl-i. With vocals in Knglish. French, and 
Spanish (ancl [wssibly Esperanto) — and 
orchestrations from Mars — Mtntir for 
Cahriotefji shoulcl be wafting from Danish 
Modem hi-fi consoletttai in backyards 
everywhere this aiimmer. Distrihuted hy 
Harmonia Mundi.— ftBW 



COUNTRY 



RICK FERREU 
OHferent Point of View 

PRODUCER: Jame* Stroud 
OrtHiWortis 136S8 

Producer Jame-s Stroud is known as a 
savvy judge of commercial talent, and he 
brings those skills to bear on Rick Fer- 
rell'.s debut. Ferrell had a hand in writ- 
ing all 12 cuts, and he's a vocalist of con- 
siderable range. Style-wise, he's not 
likely to offend anyone, save country 



purists. ''Someday She'll Start Missing 
Me," "Just Do It," and the title cut are 
smooth, snooze-inducing ballads, and 
such peppy uptempos as "You Don't 
Stand Alone," "The Girl's Got It Goin' 
On," and "See the World With You" are 
pure countrj* pop in the time-honored 
countrj' tradition of Rascal Flatts. Fer- 
rell's at his best on the more musically 
and lyrically edg>' fare, such as the snar- 
ing "i Still Want You Back," the 
acoustic-basetl "Lucky Man," and the 
narrative "Blazin' a IVail." Given what 
country radio is leaning toward these 
days, Ferrell's Different Point ofVieie 
includes a good half-dozen tracks that 
have a solid chance of airj^y sTiccess. — XW 



LATIN 



★ CAit QUUANO 
La Taberna del Buda 

PRODUCERS H'jmbeflo Galica and Kenny O'Brien 
WEA LaUntf WtA Rack 88066 
With only two albums to its name. Cafe 
Quijano has already established a singu- 
lar sound — a mix of surf-rock guitars, 
ridiculously wonderful melodies, and 
cinematic lyrics that make albums 
sound like a collection of short stories. 
On IjO Thberna del Huda. the hand 
stick-i? to this sound, even as it incorjw- 
rates the slightest touch of calypso, 
bossa nova, and salsa. Ironically, the 
consistency works against them, and 
several listens later, you're wondering if 
the song you lover! was track one. track 
two, or track three. Caf^ Quijano com- 
pensates with musicality — the piano 
solo at the end of "Otra Vez," the fine 
vocal harmonies of "En Aquel Hotel Ja- 
maicano" — but even a contra.'it in tem- 
pos, not to mention arrangements, 
would have gone a long way here. Still, 
there's no denying a collection of great 
songs. Any of these could be your 
favorite for the year — LC 

JENNI RtVERA 
UjateAmar 

PRODUCER. Pedro Rivera 
FMMviu 10125 

On her major-label debut, Jenni 
Rivera (Lupillo's sister) takes her 
brother's route and sing.s with havda, 
adapting ranrkernH and corridns to the 
format. Rivera's powerful yet subtle 
voice provides a good balance for the 
rough banda accompaniment, even on 
such tunes as "Agente de Ventas," a 
corrido about drug dealers penned by 
Lupillo. At the same time, Rivera has 
the spirit and personality to bring 
alive such tunes as "Querida Socia," a 
letter from a gloating mistress to a 
wife, and the versatility to carry off 
Freddie Fender's "Wasted Days and 
Wasted Nights" in English.— 



JAZZ 



AAMN GOLDBERfi 

UntoMInt 

PRODUCER A^ron Goldbeig 
JCune 1014 

Pianist Aaron Goldberg^s new outing 
exemplifies everything right about 
jazz's current crop of developing 
artists — and eveiVthing that makes 
jazz so difficult to sell in the current 
retail marketplace. This disc is, at the 
very least, a well-played, thoughtful 
date by a talented young musician and 
his equally skilled sidomen. drummer 
Eric Harland and bassist Reuben 
Rodgers. But with the media over-sat- 
urated by pop artists who may or may 
not write and perform their own 
repertoire, persuading consumers to 
purchase music by an artist whose 
calling card is unadorned musicianship 
is bound to be a struggle. This fine 
project finds Goldberg's fleet fingers 
dancing up a storm, as he spontaneous- 
ly develops a wealth of possibilities in 
his original compositions and trans- 
forms Stevie Wonder's "You Are the 
Sunshine of My Life" into a bebop 
tour-de -force. Let's hope that the pub- 
lic will listen.— 5C 



WORLD MUSIC 



it TRIIOK GURTU 
Tlw Beat of len 

PRODUCER Waliy Bada/ou 
Blue niuiiiti314 54g745 

Percussion wiz TVilnk (Jurtu opens in high 
style with the track "Maya," a monster 
groove that falls upon the lower brain like 
a thunderbolt. It's the first brilliant 
stroke in a recortl that is one of the most 
dynamic, virtuosic worid-fiision projects 
in recent memor>', a beatific fusion of 
Asian undei^jround and African grooves, 
Angeliqiie Kidjo. Zap Mama vocalist 
Sabine Kabongo. Nandini Sirkar, Malian 
griot Salif Keita, and Senegidese vocalist 
Wasis Diop join Gurtu in a .su|)erb ensem- 
ble effort, evocative of so many worids. 
Dip into the cool jiyu vibe of "Dance With 
My trover." "Have We I^t Our Dream?" 
(with Keita's soaring vocal and Kabongo's 
English counterpoint), or the Asian 
rhif'thmic .soul of "Ola Bombay." Without 
question, thb! is one mo\'eable feast. On 
last year's Afrirnn Fnvtasy album. Gurtu 
began to intermingle African and Indian 
music, but African Fantnxy is to The 
Real of h)i'e as fhitation is to consumma- 
tion. This is one of the groundbreaking 
world titles of the year. — PW 



BLUES 



L££ ROY PARNEU 
Tetl the Trath 

PfiODUCERSi Lee Roy Parrwil and John Kuni 
Vaiifuanl 79569 

With Kob' Mo' sitting in on mandobaiyo 
and harmonica, Lee Roy Panutll gt^ts into 
the countrified blues of "I I^lare," 
singing, "I declare I've been set free." For 
all we know, this could be a direct refer- 
ence to his move to Vanguard. As an artist 
who was a bit too rootsy/funky to slide into 
the contemporary country niche in Nash- 
ville. F'amell is able to finally let loose. On 
Tell the Truth, he's able to uni«u^k the 
bluesy feel that colorerl his country sound. 
He shines on "T^kes What It T^kes," rid- 
ing a swingin' blue-s riff and tearing off a 
couple of tasty guitar solos on top of the 
fat sound of the Muscle Shoals nwb. He 
takes on a gospel tune, backed by the Mis- 
sissippi Mass Choir, ami collaborates with 
Delbert McClinton on "South by South- 
west." FuiTiell also partners with the 
vocally gifled Bonnie Bramletl on the soul- 
ful "Breaking Dowti Slow," which he wrote 
with Dim Penn and Gar>' Nicholson. — PW 



CLASSICAL 



•k MOZART: Concerto lot Piano and Violin. Sinfonia 
Concertante in E flat major 
Midori, violin: NolMiko Imai, vtota; NDR Symphony 
OrcttestraChristofih Eschenbach, piano and conductor 

PROOUCERr Stcvi-n Epslnn 
Soiy Cla»ic«) S948B 

With all the complaints about there being 
nothing new under the classical sun. it's 
strange that Sony wouldn't more actively 
herald the release of a beautifully pro- 
duced disc featuring a full-scale comple- 
tion of a long-missed Mozart fragment. 
Still, here it is — Philip Wilby's version of 
Mozart's Concerto for Violin and Piano 
re-created from the composer's 120-bar 
sketch, plus material from the K. 306 Vio- 
hn Sonata (supposedly a model for the 
planned double concerto that Mozart 
lovers know from references in his Mann- 
heim/Paris letters). The result is a thor- 
oughly lovely, if not overwhelmingly per- 
suasive work — relayed with tonal 
richness by \iolinist Midori and eminent 
Mozartian Christoph Eschenbach on 
piano and leading the fine NDR band. 
Esteemed violist Nobuko Imai joins 
Midori for a true Mozart masterpiece, the 
life-affirming Sinfonia Concertante in E 
flat miyor — BB 



FOR THE RECORD 



A review in the June 'M\ issue mistaken- 
ly identified the label of BR549's new 
album. This h BR5i9. The disc was 
released on Sony imprint Lucky Dog. 
catalog number 86456. 



ON * STAG E 



TIC1(,TICX...B00M! 

BOOK, MUSIC. AND IVRICS BV JONATHAN LARSON 

Oir«cled br Scon Schwartz 

Mu&ical d'leoliofl by Sl.pben Oremus 

iMt SIrMt Tktatra, Htm York 

"What does it take to wake up 
a generation?" Com|)nser Jona- 
than Lai-son poses this (juestion 
in his I'.KKt miisieal rirh. Tick- . . . 
Biutni! What he didn't yet reaUze 
is that he would be the one to 
proviile the answer. 

Ky brinpinji a i-oek aestlietic to 
BiTBtthvay six ye;us lat<"r with HpiiI, 
LiU'son would wake up a generation 
ot'thirtysomethings to the notion 
that musical theater could s()t'ak to 
them in a contemiMirai>' language 
about issues they cared about — 
from social alienation to artistic 
integrity, homelessness to AIDS. 

Al age :!r>, I;arson died of an 
aneurysm during rehearsals for 
Rent, so he never had the chance to 
follow up his I'ulity.ei' Piize-winning 
199fi show. But |)rioi' to Rvnl. he 
had staged two worksho|)S of Tii-k, 
Tick . . . Hdom! 
before putting 
the project 
aside. Tliis ear- 
lier effort — 
somewhat of a 
prequel to lieiil 
theniatically — 
is now being 
staged for the 
first time. And 
although it 
lacks the naira- 
tive depth, lyri- 
cal polish, and 

|«)litical gnuideur of iUs suwe.s.s( )r, it 
showcases a composer on the brink 
of something signifii-ant. 

Originally a largely autobio- 
grapliical, one-man show, 'JMi, 'I\ck 
. . , Hmmi! hits been ^conceived — 
by director Scott Schwartz and 
script consultant l)avi<l Aubuni 
(Pulitzer-winning playwright of 
Pnmf) — as a multicharacter work 
with three actors. Kaiil Ksparza 
plays .Jonathan, a comi».ser (essen- 
tially l.iu?mn himself) facing hLs 'M)th 
biithday without having h;id a show 
produced. ,lerry Dixon plays 
Michael, Jotuitliiin'schildhiHxl friend 
who gave up artistic pursuits in 
favor of cor|)ot7ite America's tlnan- 
ciai ivw:uiLs. Amy SjKmgi^r appears 
as .Jonathan's girifiiend, Susju\; she 
also picks up several bit parts, 
including .Jonathan's agent, mother, 
iind leading Ijidy ii\ liis latest show. 

Tile conflict celltel-s on .lonatluui, 
a struggling artist with "a raging 
mix of envy and contempt" for 
liroadway, who's growing tii-ed of 
wiuting tables and living in a cnun- 
my apartment. Tliose around him 
offer solution.s: Michael wants him 
t« "s<!ll out" and tiike a suit-and-tie 
job, while Susan wants to settle 
down with him in New Kngland. 
l^ut despite a series of .setbacks, 
theater ivnuuns Jonatlum's priority. 




Jerry Dixon, left, and Raul Esparza 
grapple wrth turning 30 in Tick. 
Tick . . . Boom! 



and in the end he finds the inspira- 
lion tu soldier on. 

Strangely enough, what gives 
Jonathan this ins|jiration is 
Michael's iuinouncement that he has 
HIV. ?'aced with losing his lifelong 
fi iend, Jonathan sits at the piano 
and crx-ates a wrenching song alxnit 
growing up. giDwing old, imd facing 
death. With this. Jonathan finds the 
strength to keep writing. And as 
audiences know, it is this theme of 
AIDS tlial will eventuiJly help the 
re!il-life Jonathan Iju'son hit the big 
time with Rent. 

Musically, 'Hck, Tick . . . Uimm! is 
less coherent than Rail. .Several 
songs contiiin a kernel of something 
great — the harmonies on "Johnny 
Can't Decide," the accelerating 
tempo of "Therapy," the dcad-on 
humor in the Sondheim homage/ 
|)iuixly "Sunday." But the elements 
don't !ill come together imtil the la.st 
three numbers, which all point 
toward Liu-son's ability to tap into a 
broad Zeitgii.st thnnigh sniiill, inti- 
mate moments. 

S p a n g e r 
stops the show 
with "Come to 
^nur Senses," a 
power ballad 
lifteil fl'um L;ir- 
srtn's never-pn»- 
duced futiuistic 
musical, Sii/ier- 
hid. Esparza 
weaves togeth- 
er all of the 
show's major 
motifs — thetiter, 
friendship, mortality — in the pijuio- 
driven "Why." And in the finale, 
"Louder Than Words." Ks|)arz:i;md 
Dixon create a .stiiring ;mthem for 
IJeneration X to rival "What You 
Own" fiiom Rfiil. 

Musical director Stephen Ore- 
mus has created powerful rock 
cjrcheslrations that echo Rent. 
With ju.st four mu.sicians and three 
actors onstage — all of whom sing 
ably — Tick. Tick . . . Bmnii! is lean- 
er than Rent, which b<ja.ste<l a large 
ensemble capable of tackling a 
choral number like "Seasons of 
I.ove." But lean isn't a bad thing; a 
small cast and oix'hestra can rock 
this sm^ill off-off-Bi>>adway house. 
Anilif it doesn't move the earth the 
way Rent did, for iH) minutes, this 
one-act certainly nx.'ks. 

Although what it portends is 
more inteivsting Ihim what it deliv- 
ers. Tick. Tick . . . fttjiiiit! offei-s fans 
imother glim|>se int^j the minri of .'ui 
artist who iM>.s.se.s.sed unirjue in.sight 
into the imagination of disaffected 
young Americm.s. There's no way to 
know what Larson — who would 
have turned 40 la.st year — might 
have gone on to mate. But with this 
belatwl production, it's deaivr than 
ever t hat his death was a major lass 
for mu-sical theater. 

WAYNE BOFFHAN 
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-k JEUaSTOW MoHylPirtI) iz.SS) 

PfiODUCCRS Jclle«!4oi>e aix) Jan "Rabbi' L«v>ne 

WRITERS D Carlyand J Levm« 

PUBLISHERS: Lora's e»d Son/CMI April Mulic. ASCAP 

and Old Schul/SonyATV Mus>C Publishing CanMJa, 

SOCAN 

Wanwrlm. 100644 (CDc^omo) 
It's been a while since (ianceable tracks 
antl piirty-rdp dominatetl the rap woiid 
with the prevalence of the early "OOs. when 
clubs were pumping with the New Jack 
Swing stylings of such acts as Bell Biv 
Devoe and ('hubb Rock. Now. from Cana- 
dian rapper Jelleestnne comes the mid- 
temiM) club feel of "Money." A relaxed, 
rolling dance beat forms the base for West 
Coast synths, a ta Dr Dr(?'s "Chmnic" [wri- 
od. TTie track's sing-song chorus says it all; 
"Money can't buy me happiness/But I'm 
ha[>piest when I can buy what 1 want." 
The fxin tempo and catchy chorus, not to 
mt>ntion the witty — albeit serious — mes- 
sage, make this single cjuite accessible for 
a mainstream American crowd. Canadian 
top 40 has picked up on the song, xs have 
select L'.S. stations, and there's no reason 
this shoukin't be a summer winner to put 
Jelleestone on the map. Hap aficionados 
may not like the sound of this, but: 
"Money" is essentially a Will Smith record 
minus the name power— £^4 

BARENAKED LADIES Fallinf tot ttw Tint line <3:40) 

PRODUCER- Don Was 

WRITERS: S. Page and E. Robertson 

PUBLISHeRS we Mu&ic Corp, ASCAP; and Treai Baker 

Mu^.c, SOCAN 

Rtprisc 100632 ICD promo) 
The thin! single from the Uarenaked 
Ladies' platinum disc Maruon cranks up 
the metronome and brings back the cute, 
quirky sense of irony so typical of the 
Ladies. Such lines as. "I'm so sane/It's 
driving me crazy" float over a |>eppy. airj' 
ac(»ustic sound. This will appeal to HNL 
fans and the masses at hot AC, but unfor- 
tunately, it isn't otherwise terribly memo- 
rable; it's questionable whether a nxinth 
from now anyone but serious fans will dLs- 
cem this tune from other similar-sounding 
tracks, such iis the previous single 'Too 
Little Too Late." All the same, this num- 
ber sends the bund's sentimental territory 
of last fall's "l*inch Me" further frtmi 
immediate consciousness, better accentu- 
ating the pla>'ful i)ersona so much more 
characteristic of the band. "Falling" makes 
for a pleasant diversion to attract new fans 
to the band's string of U.S. amphitheater 
dates in July and August. — EA 



REU If That's hfy Baby h iq) 

PRODUCER M.heCity 
WRITERr M, C.Iy 

PUBLISHER Mike C'ty Music. ASCAP 
l)oc-A-F«Uffltktra 1625 <CD promo) 
After hitting the scene a few years back 
w ith the underrated "Love for Free," 
Rell retunis with a hot new single from 
his forthcoming debut, liemMij. Keeping 
with the recent R&B trend of guys (at 
last) standing up for themselves against 
the trendy tirade of anti-male hita, Rell 
joins the ranks of Usher ami fellow new- 




ENYA OnlyriiK m ih 

PRODUCER N-Ckif R^an 
WRITERS; EnyAarxlR Ryan 
PURl iSlif RS f Ml Sfji^ir) Uil./[)/l BIw kA- 
Repme I00SO4 CD («onio) 

'r!ii> fio! sih^rle from Knya's doubUt- 
platinuni A Iknj Witluuit Rain hiis boen 
riding the ailult omtemporan- chart for 
mmv 20 weeks, reachbig the top five 
an<l still bulleted. In recent wwks. to]) 
-10 mainstream outlets in Xew Yorit, 
Los Angeles, Seattle. DetniiL. and 
lieyond hjive begun t<t i-hampion the 
reconi — the resj»(ja^ is renumstvnt of 
her "Orinoco Flow (Sail .-Vwayl." which 
pnili-*! a sirnihu" stunt in iys!(. seemingly 
coniing out of nowhere iinil i-eaching 
No. 24 on Tlie DilUKXinl Htrt 100. Fnya 
hji'^n'l changed a bit — tJ»e new song 
sounds much the same as "Oriniwo." but 
lifter a dozen yean*, programmei-s are 
apparently looking for something to luld 
flavor to the |K)p iandscaix-. '"Only 
Time" is lovely, indeeil— soUly fl<)wing. 
simple. !uid Jiir-light. with a mess;ige <»f 
ne\'i-r knowing wlu^re time will li^ad us. 
\Mio knew that tojr-lo lightning omkl 
strike I wice for t his cmluring alhimi 
aiti-^t? It looks as though it's "Time" for 
Kn,\ a to enter a new age. Reluctant 
programmers should check (Kit the hip. 
craftily pmdiice<l Swiss Anterican Fe<i- 
enitioii remix, which sets the song U» a 
hi|>-hoi) heal without disnii^ting its 
tntnquil aura. — CT 



comer Jimmy Cozier with "If That's My 
Baby." With a guitar- inflected back<irop 
courtesy of Mike (-ity, Rell willingly 
takes res(M)nsibility for his actions, name- 
ly fathering a child out of wedlock. R&B 
fans, especially women, should eat up this 
sensitive houI ballad. With the right push, 
"If That's My Baby" could propel this 
young singer into the spotlight. — RU 

ATHENA CAGE Hey Hey (3 30) 

PHODIICFRS StPW "Slipitboy" Rh»1hm. Alhnfui Cage, 

and Dave "G-CHild' Brooks 

WRirtRS: A Cage, S Rhylhm. and H. Hill 

PUBLISHtRS. Krotala Mu»c/Btri of May Music/£MI 

Bidckwuixl MiaiUXitlacHMa Utaic, BMI 

Priorrty 81529 ICO promo) 

Athena Cage is poised to break out with 
her debut single. "Hey Hey." Many may 
recognize (Cage's voice as one-third of 
the female act/Keith Sweat proteges Kut 
Klose. Cage also helped Sweat score a 



SPOTLIGHT 

GiGI O'AGOSTINO I'll Hy Witti You (L'Amour 

Toujours) 4'!! 

PHCiDUCtR. Gig> D Ags^JiTO 

WRITERS L Di fl^Vrm, P. Sandrini, C. Monlagn 

er, arxl D. Lvon 

PUBLISHERS; Media Sorws SRL/Wanwr Broft 
Mmvq Italy SRL 
ArMa 3963 (CD piomc) 
Nearly a year after getting spins in 
L' .S. (knee clubs and inclusion on 
Arista's { Utimate fJancf Paiiy 2000 
compilation, "111 Fly With Ynu 
(L'Amour 'Htujoursr is finally finding 
its w a.\' to the U.S. maiastre-am. as 
rh>thmic top 40 outlets take notice of 





Gl D'AGOSTINO 




< r 1.V wrTH rOU (L'AMOUR Toujounn 



the cut. Italian rxl/prrKhk-erCIigi 
D'Agostino amalgamates the sounds of 
an old-school drtuii niiichine with a 
taste of trip-hop and freestyle, as well 
iis a jtercussive vocal sample from an 
eiu*lier single. It's nice tluit Arista is 
finally [lUshing this to nutio, after a 
c\>mlurtable gestation period that 
allowed the track to work its magic in 
clubs. "I'll Fly With You" will be a fim 
song for the summer; in fad, conjuiiler 
it the year's "Blue (Da Ha IV)" — an 
(Midhall novelty song with enough of a 
sticky hook to enthrall your average 
Joe, The presence of both male and 
female vocals should widen Its a}t)ieHl, 
luvl l)olh the h4X)k and the vibe — the 
driving rh>*thm juxtapose*! with such a 
legato nu'Iody — are destine<l lo stnnMl 
great on the radio this season. — EA 



chart-topping hit with l^ffTs "Nobody." 
Flash forward to 2(X>1 and Cage is back 
and on her own with her Priority debut, 
The Art of a Woman. "Hey Hey" is a 
simple enough party track and serves 
her well as the lead single. The song's 
syncopated vibe and party lyric will help 
the single blend in easily at both main- 
stream R&B and rhythm crosjiover sta- 
tions. Vet Cage's prior performances on 
such tracks as "Nobody" prove that she 
ia capable of much more. Let's hope the 
rest of The Art of a WomaTi will further 
showcase that range. — RH 

RICK BRAUN FEATURING SHAI Song for Yeu (3 46) 

PRODUCERS. Paul Brown and Rich Btaun 

WRITER I Ru^ll 

PUBLISHER. Irving Music. BMI 

Warnef flros. 100656 [CD promo) 

This Leon Russell tune has become a 

pop standard in the three decades 



SPOTLIGHT 
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MARTINA McBRlOE When 6od-F«arin' Women 

GlttiMBlun (3:15) 

PRODUCEitS: Uatina McBfMle and Paul WTwIey 

WRITER L. Sulctw 

PUBLISHER, Lnlw Sitchrr. ASCAP 

RCA 69072 (CP promo) 

Martina McBride*s "When Cod- 
Fearin' Women (iet the Blues" is the 
best s<mg that l*Hlty Loveless never 
recordeil. Think uptempo, fid<lte- 
scratching, foot-stomping. su.ss-filleil, 
joyfully deltvemi, full-on traditional 
countiy — and good stuff. McBride. 
who has successfully hit fin b<ith .sides 
of the fenc-e — with such pop chest- 
nuts as "Valentine" and .'juch country 
classics as "Independence Day" — 
gives the format a giMxl injectiim of 
just what it needs with this do-si-do- 
inspired cut fmm her IT-track Gnnt- 
ent Hih album, due SeiJt. Ii5. Leslie 
Satcher wrote this kickin' wmg. 
which makes it clear you don't want 
to mess with a woman when her man 
has swrned hen "Lock up y<iur 
whiskey cabi net s/C iris lock up your 
gun-s/LtH-k up the beauty shoi^No 
tellin" if they heai-d the news/Wlien 
(riHi-fearin' women get the blues/ 
There ain't no slap-dab-a-tellin'AN'hat 
they're gonna do." No doubt about it: 
This one deserves to join Its prede- 
cess4>r» on a "greatest" set. Pure 
energy from a format favorite and 
gi-eat fim to hool.~CT 



since he first included it on his 1970 
eponymous debut; covers have been 
done by pop artists from BIng Crosby 
and Kay Charles to the Carpenters 
and new R&B act City High. Now, 
trumpeter Rick Braun joins in on the 
act w ith a modern, urban groove for 
his new album Kisttes in the Rain. The 
smooth vocals come courtesy of Shai, 
who gives a performance reminiscent 
of the group's work as part of the 
early-'iK)s school of boy bands (along 
with Boyz II Men and All-4-One) that 
found success with classic a cappella- 
style arrangements. The protiuction 
tops the hip-hop beats with a rich 
string accompaniment and vocal 
arrangement, showcasing Hraun's 
muted trumpet. Watch for success at 
smooth jazz — where Braun is a core 
artist — as well as a newfound respect 
at adult R&B.— £A 



NEW & NOTEWORTHY 



VANESSA AMOROSI AbnMilyimybMhr (3 4?) 

P^OOL'CtRS Ajiel Br»ttur« 11)11 Bishop Audw 
iiVRITERS M Holdvit, J. Irvim. an<t A. Hicks 
PUBLISHERS^ ilvk Holdcn Snnes. ASCW: and Tr»n- 
ifitoi MiiMC AustrslM. APRA 
tMvefMl Recwdt 440 015 082 <CD prccnol 

Sjmetimes yoti gel the iilea that a song's 
itHnijrwier h;ul things all figured out 
Iwfon' he even sat (k>w7i with [lencil and 
piaiM*. Such is the case with the wonder- 
fully five-fiowing "Absolutely Kverj-- 
body" frvim l!>-yeJUMild Aussie new'comer 
Vanessa .Ajnorosi, \\ \vj not only minted 
this song double-pbtinum at home but 
itLm watche<l it l»ecome the Imigest-chart- 
ixig single by an Australian female 



Vanessa Amaj^os 

bhine 



artu;l — ever Since then. It's been a top 10 
hit in the l'.K„ Ireland. Belgium, .Austria, 
(k'nnan.\; uiul Switzerlaiul. It doesn't 
Like much horse sense to figure tuit why 
thl< one has radiate*! aa-uss the w orid: It's 
remark;ibly infetti4rtis, sp^irls a positive 
niessiige al»out sprt-iuiing love. love, love, 
iiim] it's protluLvd as a taibbly antliemic 
singalong. with stelUu- lumiwinif.s. a clean, 
exliiibenuit vo«il Irtim Amoiusi, and a 
nieloily that would make your meanest 
aunt smile aTnl tJip her toe. If ever there 
was ii song to hum along with yotu" car 
engine, "Absolutely Kveo'txxiy" is 
one \vinking y<»ur way. T^jp 40s of all 
breeds shoukl snjip up tJiis nu^et. — CT 



COUNTRY 



DAU WATSON You're the Best Part of Me (2 S9t 

PKOOUCLR: Dale Wauon 

WRlTEHi Dale Watson 

PUBLISHER Date Walson Muvc, BMI 

hitim Racottfi 6132 (CO piorva) 
The leadoff single from Dale Wat^n's bril- 
liantly sad Audium debut, Eivry Song I 
Write In for You, on which every song Is 
about his bte fiancee TVrri Herbert, is a 
well-performed shuffie. Tlnkly piaivo, stut- 
tering guitar, iuni swelling su^'\ belie the 
IjTic's .sen.se of loss. Watson jxissesses a 
warm baritone in the Merie Hazard tradi- 
tion and has a knack for a well-turned 
phrase. It's to Watson's creclit that he's able 
to turn his personal loss into a three-minute 
slice of West 1\'xas heaven. This cut is a 
natural for traditional-leaning arnl 'I\?xas 
musk- stations, but the best of the rest is 
yet to i-ome from one of most moving coun- 
try' reconls in years. — RW 

JOHN ANDERSON It Ajnt Eaiy Beins Me o^i} 

PRODUCERS: Blake CDaocey and Paul Worley 
WRITERS C. Knight and C. WiMman 
PUBLISHERS: Blue Water Minic/Almo MiAiC/Daddr 
Rat*<l Musk:. ASCAP 
Cotltiabia 63990 (CD prorry}) 

Columbia got it right on this one. This 
fourth attempt at a single from John 
Arnlers^in's criminiilly ignoretl XofKnii/it Got 
It AH is the one that should have started 
tilings off. It's a hangdog gem, with Ander- 
son's one-of-a-kind deliven,' selling a humor- 
ously self-pitjing delight. Crisp guitars, 
stately organ, and nice hanTK)nies .sc^nd 
horiM? such tongue-in-cheek lines as. "There 
oughta be a town sonk'where namo<l for 
how 1 fwl/I ctmkl 1m* the mayor down there 
and .say 'Wek;ome to Sorry\ille.' " Here's 
sajing Arwierson Lfn't e.\actly the one who 
"had to work Ut be the jerk" in this equa- 
twn. We will, though, agree it may not be 
easy being him these days, particularly 
when it comes to a format whei^e he so obvi- 
ously l>ek)ngs. (jreat countrj* songs like this 
keep coming, w hile lesser works are the 
ones that keep getting nidio play. — RW 



ROCK TRACKS' 



FENIXTX TlireesoiM 12:34) 

PRODUCER ierryF.nn 
WRITERS, fenii TX 

PUBLISHERS MCA Recordi/Drive^TTMu Records 
MCA 25306 ICO promo) 

"Threesome," the new track from Hous- 
ton's Fenix TX, is lewd without being juve- 
nile, a rare accompUshment for punk pop- 
sters. VoeaKstyguitarLst Willie Salazar 
debvers the S4)ng's kinky lyrics over a 
crunching riff that suggiwt'* what Green 
Day would sound like covering Blondie. 
"You both deser\'e a gotxi time/In ever>' 
{MK^ilion I cjin think of," S:il;iair mojins, his 
fantasy come to musical fruition. Just when 
you tliink you've heiird the chorus, the hook 
arrives, stampeding through the main riff 
at nmimum vekjcily. 'nw members of Bon 
Jo\i write such hooks as this while shading, 
but songs this solid are a rarity in today's 
punk arena. Fenix TX isn't charting new 
territory, but the chortis are all righL — SB 



GOSPEL 



DOC Mckenzie & the HM.inS Moid On to Wtial 
Yoii>mGM (5 20) 

PRODUCERS; Doc McKeo/w. Glenn Stevenson, T.mothy 
Moore, and ierry Peters 
WRITER. M "Doc- McKeniie 

PUBLISHER RyxV Chatmar Musmi/JAMARJE Music. BUI 
MCG 7002 (CD promo) 

The major-label debut for South Carolin- 
ian foursome Doc McKenzie & the Hi- 
Lites melds the passion of gospel with an 
incendiary R&B groove and a million-dol- 
lar hook. The Hi-I-ites lay down a bed of 
background vocals over which McKenzie 
and guest vocalist Alescia Knowies soar. 
With the smoldering embers and the rag- 
ing fire of great "(JOs soul filtered through 
motlerr-tiay prmluclion— plus a message 
more ethical than evangelical — this is 
gos|)«l with |)otential for mainstream 
R&B crossover. — GE 



S> Eric Aiese, Scott Brooks, Gortlon Ely, Rashaun Hall, Chuck Taylor, Ray Waddell. spotlight: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billtjoard charl 
" potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming arlists. PICKS (►■): New releases predicted to hit the lop half of the chart in (he corresponding format. CRITICS' CHOICES (*): New releases, 
regardless ol chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor i8illtx)ard. 770 Broadway. 6th floor, New York. N.Y. 10003) or to the writers in the appropriate bureaus. 
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A Ray-J Sighting. Atlantic artist Ray-J recently hosted a bowling party at 
New York's AMF Bowling Alley at Chelsea Piers. Flanking the artist, from left, 
are partygoers Justin Timberlake of 'N Sync and Phareli Williams of produc- 
tion team the Neptunes, who produced the cun-ent Ray-J single "Wait a 
Minute," featuring Lil' Kim. 



Neptunes Enter New Musical Galaxy 

Production Duo Releases Its Own Album As N*E*R*D On Virgin 



BY RASHAUN HALL 

NEW YORK— The Neptunes 
are everywhere. With five 
songs that they've produced 
currently on the Hot R&B/Hip- 
Hop Singles & Tracks chart, not 
to mention earlier chart-topping 
hits by Mystikal and Jay-Z, the 
production duo of Pharrell 
Williams and Chad Hugo has 
already conquered the world of 
urban music from behind the 
boards. What's next? Their own 
album, of course. The pair's Vir- 
gin debut, /» Search Of . . ., 



Doc Powell Writes A Musical Prescription 
From The Heart; Duet Benefits Lung Assn. 



Doctor's orders: Among the acts hitting the 
tour circuit fa.st and furious this year is R&B guitarist 
Doc Powell. Armed with the recently released solo 
album Life Changes — his first in three years, as well 
as his first as a Samson Recordings artist — Powell is 
certainly no .stranger to the performing scene — he's 
toured and rocorded with some of the best, including 
Luther Vandross (for i:i years). 

Now' fronting his own band, Powell is eager to per- 
form the R&B, gospel, jazz, and swing-infused songs of 
the 10-track, three-interlude Life Chaiigef:. '"This 
album means a lot to me," Powell says. "It defmitcly 
shows all my influences, but more important to me, it's 
music from the heart. I wrote the title cut in the midst 
of a lot of storms (including extricating himself from a 
recording contract with 



The Rhythm 
The Bap 
and The 
Bluei 



by Gail Mitchell 



Sire Records, which re- 
quired an album from 
him before he could be 
released], and it really 
set the album's tone. I've 
been around for a long 
time and wanted this 
album to musically show 
W'hat I've learned. I also 
wanted to do songs that 
I'd have fun playing live." 

In keeping with his 
mantra to also "have a lot 

of love on this album," Powell invited such players as 
jazz/R&B/|xip pianist Patrice Rushen (on lead single 
"Brother to Brother"), saxophonist Kirk Whalum, 
ti-umpeter Randy Brecker, organ master Billy Preston, 
;md keyboardist Bob James (accompanied by the scat 
vocals of Kenny Rankin and Charlotte Pope on the 
title track). Among the other noteworthy tracks are "It's 
a Guitar Thang" and "New Blues." 

Pow^ell also dips into the Motown catalog, covering 
Eddie Hendricks' 'Tell Her Love Has Felt the Need" 
with fonner IVmptations member OUie Woodson on 
vocals. It's a pump PoweU has primed before: Two of his 
five earlier solo efforts include two Marvin Gaye classics: 
"What's Going On" irom Powell's 1987 solo debut Im'c Is 
Wliere It 's At, which earned him a Grammy nod, and the 
title track to Powell's follow-up albimi. Inner City Bhies. 

Duiing the three-year break between albums, Pow- 
eU stayed busy by producing the gospel album / Claim 
the Victory with the group Higher Praise (with its pro- 
ceeds donated to Los Angeles' We.st Angeles Chureh) 
and the Windham Hill all-star collective Double Scale 
with Joe Sample, Marcus Miller, and others. Other 
musicians still on his work wish list: jazz pioneer Jimmy 
Smith and Michael Jackson. 



IVIuSlCAL NOTES: Louis Armstrong duets with 10- 
year-old New- Yorker Nathalie Carril-King (aka 
Nathalie C.K.) on the legendaiy singer/musician's clas- 
sic "What a Wonderful World" — i> la the .same style iis 
the "Unforgettable" 1991 pairing of Natalie Cole and 
her father, Nat "King" Cole. The "World" effort is 
being mounted in conjunction with the American Lung 
Assn. of New York for a public ser\ice announcement 
about asthma. The .voung singer/actress/dancer suffers 
from the chronic lung disease. Pi*oceeds raised by the 
single will benefit the as.sociation's Ojjen Airways for 
Schools and other educational progi-<uns . . . The Choco- 
late Soul tour featuring Hidden Beach/Epic act Kindred 
lands in Philadelphia Saturday (30). The tour will swing 
through Detroit, Atlanta, Chicago, New York, and 
Washington, D.C., this 
simimcr iuid into the fall. 
The ChfM-nlnte Sonl com- 
pilation CD was reissued 
in June by Atlanta- 
based independent dis- 
tributor MDI. 




Where ARE THEY 

NOW? Singer Freda 
Payne has been there 
and done that when it 
comes to hit singles. Her 
signature song is 1970's 
R&B crossover time "Band of Gold," followed a year 
later by the Vietnam Wai' protest song "Bring the Boys 
Home." Not "intimidatetl by the age thing," PajTie has 
a new Volt/Fantasy album — Come See About Me — and 
will be featured on the soundtrack to the independent 
film Rhapsody. Currently in post-piwiuction, the film is 
slated for a limited release in the fall. 

In addition to covering the hit by the Supremes 
(which at one time featured her sister, Scherrie 
Payne), Payne sings a mix of R&B, pop, and jazz, 
including Billy Vera^i "At This Moment." The concept 
behind the 1 1 -track set, PajTie says, was to '^ust recoiti 
good songs that people know. It was wonderful to step 
back into the studio. I'm really a jazz .singer who adapt- 
ed myself to being an R&B singer as well. It all works. 
You just have to be versatile." 

And PajTie does ju.st that on the title track to the forth- 
coming Rhapsody soundtrack, teaming with rapper Rio, 
who co-stars in the film, along with Fred Williamson, 
Ice T, M.C. Hammer, Tbne Loc, and othei's. "It was a 
nice, ea-sy exjx'rience," Payne recalls. "I'm singing, and 
[Rio's) rapping all around me." A second song, the 
Payne/OUie Woodson duet "Just Like That" fi-om the 
singer's new album, will also appear on the soundtrack. 




arrives Sept. 25 under the 
N'E'R'D moniker. 

Williams and Hugo grew up 
together in Virginia Beach, Va. 
It was there, at an llth-grade 
talent show, that they were dis- 
covered by producer Teddy 
Riley. "His studio was next door 
to our high school," Williams 



says. "He gave us a shot, and we 
just kept making tracks." 

The duo's first production was 
"Tonight's the Night" for 
Riley's group, BLACKstreet. 
They've since produced tracks 
for SWV, Total, Mase, Noreaga, 
or Dirty Bastard, and label- 
mate Kelis, among others. 

After deciding to record their 
own album, Williams and Hugo 
teamed up w ith childhood friend 
and rapper Shay and took their 
trademark sound to Virgin as 
N*E'R*D. The trio is managed 
and booked by Rob Walker of 
New Y'ork-based Rocksoul 
Entertainment. 

"We had a good relationship 
with A&R man Keith Wood 
through doing Kelis' album," 
(Continued on page J~) 



Priority Recams' Athena Cage 
iKcels At 'Tlie Art at A Woman' 



BY TOI MOORE 

LOS ANGELES— With the Sept 11 
release of her Priority Records 
debut. The Art of a Woman, Athena 
Cage is ready to show the world 
what she's made of 

Music aficionados alre;idy know her 
capabilities; Seven 
years ago, the singer 
was signed to Keith 
Sweat's Elektra-dis- 
tributed Keia Reconis 
as a member of girl 
giDup Kut Klose. Till- 
trio was featured on 
the 1994 single "Get 
Up on It" with Sweat. 
In 1996, Cage again 
teamed with Sweat on 
the No. 1 R&B/No. 3 
pop single "Nobody." 
And two years later, c 
she received BMI's 
pop song of the year awaixi for co-writ- 
ing with Sweat his No. 1 single, "T\\ist- 
ed." At that point, the singer/song- 
wiiter/pi-oducer began pui-suing her 
lifelong di-eam of being a .solo artist. 

"During my dowTi time, I stuck to 
being creative and doing a lot of writ- 
ing," the RassellviUe, Ky., native says. 
"I told my management team [Guy 
Draper of Bowling Green, Ky.-based 
Celebrity Management International! 
what I wanted, and they shopped 
around for a deal," which brought her 
to Priority's attention. Executive VP 
Andrew Shack, w^ho signed Cage, say,s, 
"Slie's a seasoned professional who has a 
certain presence about her. And her 
voice blew me away." 

Cage's 12-traek set is a mix of 
uptempo tunes and ballads, featuiing 
music with sharp melodies and mean- 
ingful lyrics. "I wanted to focus on 
teUing a story from a woman's per- 
spective and fmm a positive light, com- 
bined with good music," she says. "I 
ased a lot of live strings, horns, acous- 




tic guitars, and piano. For me, there's 
nothing like live music." 

The fii"st single, "Hey Hey," and its 
\ideo were released July 3. The funky 
club jam was co-written and co-pro- 
duced by Steve Rhj-thm (Pink) and 
Cage. In fact. Cage — who's published 
by Krotala Music via 
BMI — co-wi-ote and 
co-produced many of 
the album's tunes and 
shares executive- 
producer credits 
with Shack. 

Piiority senior VP of 
marketing. lohn Rotel- 
la says the label's "mai^ 
keting target is based 
around those who lis- 
ten to Toni Braxton, 
Janet .Jackson, Marj' J. 
E Blige, and Aaliyah." 

That plan includes an e- 
caiTl mailing to the tai^t group, street 
teams giving out 12-inch \inyl copies of 
the .single to clubs, and .luly/Augast dub 
event.s sliigctl in ji.s.S{)ciation with \^he 
magazine. In addition, via the Trans 
Worid mu.sic chain, the label is giving 
away music samplers and conducting a 
contest, with a cai* as the grand prize. 

Son.va Askew^ urban mu.sic bu.ver 
for Musidand, says Cage "sounds like 
a young Janet .Jackson." 

Jay Michaels, PD of Pittsbui-gh's 
WAMO, adds, "The single has a nice 
sound. This is a good break for her." 

As for Cage, who is booked 
through Hal Ray at the William Mor- 
ris Agency in Los Angeles, she's 
keeping busy — and grounded — at 
home in Bowling Green, where she's 
formed her own music company to 
help unknowm talent. "The transition 
has definitely been different," Cage 
says. "All the focus is on me right 
now. It's allowed me to have a lot 
more creative freedom. So far, every- 
thing's just great." 
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Rock, Jazz, Big Bands Embracing Rap 



Branching out: Although 

rap/hip-hop is only a quarter of a 
eenturj' old. the genre has certain- 
ly had a pervasive impact. Now- 
such rock acts as Limp Bizkit are 
incorporating rap, and even Latin 
big bands are using the services of 
a tumtablist. 

One such example is Cuban 
bassist and Bnena Vista Social 
Club cohort Carhaito Lopez, who 
returns to the U.K. in .July for a 
series of concerts! with his salsa big 
band. At la Linea, London's Latin 
music festival that took place in 
April, Lopez's band included Dee 
Nasty, who added scratch tumtab- 
lism both on stage and on Lopez's 
debut album, Caclmito (World Cir- 
cuit). Also on that bill were salsa/hip- 
hop fusion act the Orishas, funk/ 
hip-hop act OzumatU, and Kinlcy, a 
Latin rock/dance act that features 
tumtablism and samples. 

Jazz is also getting into the rap 
act. New Zealand's eclectically 



1^ 



Words 



& Deeds 



charged, jazz-tipped keyboardist 
Mark de Clive-Lowe recently per- 
formed at London's Jazz Caf^. His 
lineup included a rapper and 
Manuel Bundy, who also scratched 
on Clive-Lowe's hip-hop-infused 
Sijc Degrees (Universal Jazz). 

Quite a number of young British- 
Asian acts ait; mixing tumtablism or 
breakbeats into their sound.sca|)es. 
Several of these acts — Pathaan, the 
Dum Dum Project, Asian Dub 
Foundation, and Desmond 
Williams — can be heard on the 
triple-Cl) compilation Stoned Asia 
Music (Stoned Asia Music/ Kickin'). 
One standout track on South Lon- 




An Ideal Situation. Virgin act Ideal has returned to the studio to craft Its 
sophomore effort, due this fall. The Houston-based group's eponymous 
debut album— as well as its single. "Get Gone"— both achieved gold status. 
Shown, from left, are Ideal's Swab and J-Dante, producer Bryce Wilson, and 
Ideal's PZ and Maverick. (Photo: Maury Phillips 4 Visual Design). 




Watts Up? Tyrese, left, celebrated the release of his new RCA album. 2000 
Watts, during a Memorial Day party in Bel Air. Calif. Supporters included 
actor Darius McCrary. McCrary's latest movie project is Kingdom Come. 



don production team Big Brovaz^ 
compilation Watchin' U (Lifeline) is 
"Natural Bom," featuring Cherise^ 
"Atide (We R Here)." The rap tune 
is done with a Nigerian flavor. And 
one of the most surpri.sing compila- 
tions out there is Radical Records' 
Too Legit for the Pit: Hardcore 
Takes the Rap. Among the U.K. 
hardcore and punk rock acts cover- 
ing rap songs on the album are 
Stretch Armstrong (N.W.A.'s 
"E.xpress Yourself), Hoods (LL 
Cool J's "Mama Said Knock You 
Out"), and Diehard Youth (Young 
M.C's "Bust a Move"). 

The ever-growing importance of 
hip-hop is also confirmed by the fact 
that there will be hij>-hop panels at 
.M It) E M 2002. These are being coor- 
dinated by Lauren Coleman's Los 
Angeles-liased l^inch Me<lia. which 
has a Paris ofBce. The company aims 
to hell) American labels penetrate 
France's hip-hop market and French 
labels looking for a U.S. profile. 

Tommy's overseas tune: 

Tommy Boy Records' 20th anniver- 
sary activities in the U.K. include 
spon.soring the 2001 DMC/Technics 
U.K. DJ championships. The finals 
are set for July 20 in Shepherds 
Bush, London. There's also a 
Tommy Boy tour featuring hip-hop 
pioneer Afrika Bambaataa, leg- 
endary producer Arthur Baker, De 
la Soul's Maseo, and Dan the 
Automator. Label founder Tom 
Silverman will be a special guest 
on the tour, which ends July 14 in 
Glasgow, Scotland. 

Notable releases: Key 

U.K. releases include Order From 
the Catalogue (Grand Central), 
featuring material from the 6- 
vear-old label's catalog by the 
iikes of Only Child, AIM, Fin- 
gathing, and Rae & Christian 
. . . Word ImI> J (Wordplay/Source, 
Aug. 6) displays some of the tal- 
ent rocking the U.K. hip-hop 
underground, such as Scorza- 
yzee, Stylee Cee Featuring 
Karizma & Midnyte, Mark B & 
Blade, Karl Hinds Featuring Da 
Rottenous Blak Twang and 
Seannie T, and Ty Featuring 
Shortee Blitz. Blitz has also 
mixed the first volume of the 
BMG/Telstar/Sony TV-merchan- 
dised double-CD compilation Pu re 
Hip-Hop, arriving in July . . . 
France's Je People de I'Herbe 
releases its debut album. Triple 
Zero* (BIAS) July 9. It's an 
engaging mix of solid beats, old- 
school flavors, tumtablism, sam- 
pled soundbites, and jazzy 
grooves . . . Unsung Heroes has 
released the single "Magnificent" 
(Scenario) . . . Yush 2K Versus 
the Beatfreekz's The Return 
E.P. (Yush, July 2:5), is bound to 
please hip-hop heads, particularly 
Beatfreekz's raucous, self-descrip- 
tive "Blowin' up tha Spot." The 
same can be said of producer/DJ 
Skitz's "The KilIing"(Ronin)T 
which features Rodney P & 
Supanatchlus (July 23). 
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PURPLE HILLS D12 
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TORTURE SCREWBALL FEATURING M.O.R 
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CALL ME E.S. 

. lANOSPELO 
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24 


12 
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bigacts littleacts 

, THt ■ BCAisazfcjr'KOCH 


AFU-RA FEATURING GZA 


g 
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NONE TONIGHT 


LIL' ZANE 




10 


14 
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THE SUN GOD HI TEK FEATURING COMMON & VINIA MOJICA 


CD 


14 


17 


4 


VALL DONT WANNA 

-■ 1 ■ '. \ t - ■Jf.VHAWKUS 


SKILLZ 


g 


9 


20 




U KNOW U GHETTO 

■ ■.' r;i ■ ! r •. .it HFAD HIC-R.LD 


BISHOP 

1 ENTERT*INMFf,1 t 


10 


12 
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9 


WHO'S GONNA LOVE YA' 

KING ^ao.'■ 


BIGGA FIGGA2 


\m) 


42 
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CANT DENY IT FftBOLOUS FEATURING NATE DOGG 


12 


3 


9 


10 


lUIWWWDO HWUILOWIBF 

URBAN SPtARS ' DREAMS 


J^Il.:^£-'HE(Cwvac»lRiSS 

RING NAS AND BRAVEHEARTS" 


13 


8 


5 


10 


00CHIEW4LLY QB FINEST FEATL 


14 


11 


18 
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WHAT IT IS VIOUTOR FEATURING BUSTA RHYMES 

■•■ .-. -'mo- CR'j 


QD 


3« 


25 


6 


BEANIE (MACK B*"*) 

iM •35-/|DJMGt 


BEANIE SIGEL 


16 


IS 


16 


15 


SUPERB 


SUPERB 


17 


17 


7 


18 


WHAT WOULD VOU DO? 

" eOOGA BASEMENT 497.5BMMTERSCOPE 


CITY HIGH 


IS 


15 


8 


9 


ANGEL SHAGGY FEATURING RAYVON 

iTI Vmxi MCA li.[,8!r ' 


GD 


30 


23 


8 


LET'S GET IT THREE THE... G. DER R DIDDY £ BLACK ROB 


20 5 


31 


MUSIC ERICK SERMON FEATURING MARVIN GAVE 


21 


18 


U 


23 


BOW WOW (THAT'S MY NAME) 

0' : ' ■ :;RG 


LIL BOW WOW 


22 


20 


19 


52 


ONE MORE CHANCE/STAY WITH ME 


THE NOTORIOUS B.I.G. 


(S) 


32 


26 


9 


LETS GET DIRTY II CANT GET IN D* CtllB) 


REDMAN FEATURING OJKOOL 


24 


19 


22 


33 


COME RIDE WITH ME 

l-i ii , ,i SUCCESS WJW.LIGMIrlAR t 


JAHARI 


2S 


21 


32 
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MY PROJECTS 


COO COO (»L 


® 


RE-EKTin 


5 


WHAE DA' FREAKS 


DURDY HARRY & KILLA C 


2T 


7 


10 


13 


DIOTHATI 812 S0UUA2 FEATURING WHOOWHEE 

OO.LAVIT 


CD 


27 


15 


10 


THAT'S THE WAY WE ROLL AUEY UFE 

:i'fT r,',, 1-, , . . " ,M i: 4^7iia'.MERSCOPEt 


29 


25 


24 


37 


CROSS THE BORDER 

" M' : e^^:c*'AG t 


PHILLY-S MOST WANTED 


® 


40 


29 


7 


BEST U CAN 


THA LIKS 


31 


26 


39 


3 


GRIMEY VIOLATOR FEATURING NOREAGA 


32 


22 


37 


13 


WHAT SIDE YOU ON SHAMUS, FLU. KARACHI-RAW, SKAR i MAXIUILUN 

::i i 1 CRIMEWAVt 2001 


33 


28 


30 


7 


LET ME BLOW YA MIND EVE FEATURING GWEN STEFANI 


(M) 


41 


33 


17 


GET UR FREAK ON MISSY "MISDEMEANOR" ELLIOTT 


35 


23 


21 


15 


REQUEST LINE BLACK EYED PEAS FEATURING MACY GRAY 


(D 


33 


28 


52 


BIG POPPA/WARNING ▲ 

' BAD B0< • ■ . t 


THE NOTORIOUS B I G. 


37 


31 


35 


5 


LAPDANCE N'E"R*D FEATURING lEE HARVEY & VITA 


(D 


RE-EHTRf 


8 


B.K. ANTHEM/OH YEAH 


FOXY BROWN 


® 


RE-EKTRV 


25 


SOUTHERN HOSPITALITY 


LUDACRIS 




35 


4. 


31 


$#!• ON YOU 

r ' ■■■ • .. .rtl 


D12 


41 


34 


34 


14 


UrLCWSMWDOtt iSii?[iji3itBI»TOmitIMa;8Llimi:*SaiKIT'«EAESlW 

NC LIM 1 Ml ."lij-r, t 


QD 


RE-EKTRY 


16 


NO ESCAPIN' THIS 


THE BEATNUTS 


(S) 


NEW^ 


1 


SOPUVAZDEEP DRUNKEN MASTER FEATURING LOU DAMONE 

J 1 FBOlSUMJNIVEPiAL 


44 


37 




12 


GUILTY UNTIL PROVEN INNOCENT 

j: A fELLAEiEFlAM iLJMC 


JAY2 FEATURING R. KELLY 


:® 


45 


27 


5 


LET'S GIT DOE THE BEATNUTS FEATURING FATMAN SCOOP 


® 


RE-ENTin 


37 


ru. K THERE RX VOl >DU'R£ >U 1 WD ID CT B) A MHHOO MM FUI Hm J SUGE 

'1 I • Dif ■ -■ - - ■ , t 


47 


39 


50 


9 


LICK SHOTS MISSY "MISDEMEANOR- ELLIOTT 

THE. ..;;i;m. -ll , 


® 


RE-EMIRV 


2 


AU MASSIVE AYATQLUH FEATURING TEK OF THE COCOA BROVAZ 


® 


NEW^ 


I 


SPARKADALA 

I slow 1HN0^■, >j3:1VLA»3[ !,i 


DJ DESIGN 


® 


NEW^ 


1 


BAKARDI SLANG 

T FAT BEATS 12t»' r 


KARDINALL OFFISHALL 



CDftecards vnth the greatest sales gains this week, t Vxleoclip avaiiatxlity. •Recording IncXistry Assxiation of 
America (RIAA) certificalion kif net shipment ol 500,000 units (GoW), A RIAA certification tof net shipment o* 1 
..,illior units (Ptatinuml- (C) Cassette single available. (D) CD single avallat)te. (0V1 DVD single available. (M) Cas- 
sette maxFSingle available. (T) Virryi mau-single available. (V) Vinyl single availabe. (X) CD maxl-singie availabe. 
Catalog nuinb«f is loi (D). * indicates ID) unavailable, in which case, catalog number is tor (C). (X). (T), (DV) or (M) 
respectively, based on availability, e 2001 , BiilboanVBPI Communications, and SounctScan, Inc. 
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NEPTUNES ENTER NEW MUSICAL GALAXY 

(Covtinued frofn page 25) 



Williams says. "He understood 
us, so we decided to go with him 
and Virgin." 

According to Williams, it took 
a year's worth of time — creating 
a track and putting it away — to 
get the music together for In 
Search Of . . . and a month to 
record the whole album. A com- 
bination of eclectic beats and 
message-oriented lyrics. In 
Search Of . . . presents a new 
perspective on hip-hop through 
such tracks as lead single "Lap- 
dance." Released as a maxi-sin- 
gle in June, the song, which fea- 
tures Lee Harvey and Vita, is 
about being politically active. 

"The label chose it because 
they thought it was the best 
way to make noise," says 



Williams, who is published by 
EMI Publishing. "The whole 
idea is to raise political aware- 

'The youth don't like 
to be preached to, so 
you tell them 
in a cool way. ' 

-PHAHHEU. WIUJAMS, 
THEMEPTVNES 



ness among the youth because 
they're not really thinking 
about that. They don't like to be 
preached to, so you tell them in 
a cool way." 




by MincU Patel 



ISHER-ING IN A NEW WEEK: After a five-week ride at the top of 
Hot R&B/Hip-Hop Singles & TVacks by R. Kellyls "Fiesta" (Jive), the retail 
release of Usher^ "U Remind Me" (Arista) prompts it to take the reins on 
that chart and on The Billboard Hot 100 (see Hot l(K) Spotlight, page TA). 
"Remind" moves more than 22,000 pieces at core stores, pushing the title 
into pole position on Hot R&B/Hip-Hop Singles Sales as well. Although the 
single was not officially released at retail until June 19, it debuted at No. 20 
on last issue's sales list as a result of street-date violations, which allows it 
to earn the Greatest Gainer Sales de.signation on the current Singles & 
TVacks chart. In addition to stellar sales, "Remind" also saw gains at radio, 
increasing its audience by 1 M million, good for a .M jump on Hot R& B/Hi|)- 
Hop Airplay. "Remind" is the iirst single from 8701, the fourth album for 
Usher, who holds the record for the longest run on Singles & TVacks vrith 
"You Make Me Wanna": 71 weeks, 11 of which were at No. 1. 

Retail launches boost three other singles into the Top 10 of Singles & 
TVacks: Jimmy Cozier^ "She's All I Got" (J) moves 17-6, Jagged EdgeVi 
"Where the Party At" (So So Def/Columbia) leaps three positions to No. 
8, and Babyface^ "There She Goes" (Arista) .skyrockets 33-10. As a result, 
"Peaches & Cream" (Bad Boy/Arista) by 112 and "Wait a Minute" 
(Atlantic) by lUiy-J Featuring Lil' Kim move backward despite gains 
large enough to retain their bullets. 

'FaLLIN' ' KEEPS CLIMBING: The first charting single for Alicia 
Keys may be titled "Fallin' " (J), but it earns Greatest Gainer/Airplay hon- 
ors this issue as it moves up nine notches to No. 16. The single adds 8.2 mil- 
lion listeners, cutting its position in half on Hot R& B/Hii>-Hop Air|>lay (24- 
12). Released as the B-side to Keys' "Girlfriend," the single more than 
doubles its sales, climbing 70-64 on Hot R&B/Hip-Hop Singles Sales. Both 
titles charted on Singles & TVacks at the time of release and so are collec- 
tively creditetl on Singles Sales. However, "Fallin' " receives full sales cred- 
it on Singles & TVacks since it had more cumulative airplay at R&B radio 
at the time of retail release. Initially signe<l to So So OeCColumbia, Keys 
released her debut album, Songn in A Minor, June 26; it will enter Tbp 
R&B/Hip-Hop Albums next i.ssue. 

In the meantime, this issue proves to be a relatively big week for 
R&B/hip-hop album releases, as the debuts on Top R&B/Hip-Hop 
Albums — 14 in total — include the top three slots: D12'b Demi's Night, 
Luther Vandross' eponjTnous relea.se, and Sisqo^ Return of Dragon, 
resjjectively, iJl selling more than 100,000 units overall. D12 simultaneous- 
ly released its single "Puri)lc HilLs," which enters at No. 9 on Singles Sales 
and, combined with the additional 2.1 million audience, moves 67-28 on Sin- 
gles & TVacks. 'Purple Hills" debuted on last issue's Hot Rap Singles chart 
at No. 47 fi^m street-date violations and moves more than 3,000 pieces at 
core stores, making it the Greatest Gainer on that chart. Vandross' first 
single, "Take You Out," a i-adio-only track, moves 19-22 on Hot R&B/Hip- 
Hop Airplay but retains its bullet, since its audience increased by 4%. 



For Eric Ferris, Virgin's sen- 
ior director of product manage- 
ment, choosing the single was a 
no-brainer. He recalls, "When 
they initially presented the 
album to us, Pharrell said, 
'N*E*R*D is about sex, politics, 
and hip-hop.' We thought 'Lap- 
dance' represented those things 
in a nutshell." 

Ferris acknowledges that the 
duo's production reputation may 
give N*E*R*D an advantage 
over other new acts. "A lot of 
[their music] is in people's sub- 
consciousness already," Ferris 
says. "Everywhere you turn, 
you hear their sound." 

Even with that advantage. 
Virgin will be executing vari- 
ous marketing strategies, 
encompassing street teams, 
mix-show promotion, online 
marketing, and in-store play. 
"Lapdance" is also being 
worked at alternative rock sta- 
tions like Boston's WFNX. 

"Anytime you're introducing 
a new sound and new statement 
in music, it takes time," Ferris 
says. "Even though we have a 
head start because of their pro- 
duction success, we still have to 
be patient with the marketplace 
and make sure people get a 
chance to embrace the music." 



Retailers think the Nep- 
tunes' success and name recog- 
nition will attract fans. 
"They've done so many hit sin- 
gles in the past year that their 
album will definitely pique 
some interest," says Jim Stella, 
urban music buyer for Trans- 
World Entertainment. "We've 
been feeling some decent buzz 
on the 'Lapdance' track for the 



past couple of months." 

With In Search Of ... on its 
way to store shelves, N*E*R*D 
is already eyeing its next proj- 
ect. "As soon as we get the time, 
we're going to make another 
album," Williams says. "This 
album is basically a soundtrack 
for listeners ... a soundtrack 
for what's going on now in life 
and society." 




Usher Returns. Arista's Usher is back on the charts with "U Remind 
Me," the first single from his August release. 8701. Pictured taking 
a breather during the single's video shoot, from left, are TLC's Chilli, 
Usher, and director Dave Meyers. 




Coming soon to your local 
|Cable operator or satellite provider. 
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THE LOVE DOCTOR «««0l ORAS 1055 no 9&16 981 B DOCTOR OF LOVE 
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NEW^ 
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49 


44 
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JESSE POWELL Silas ii240i/MCA(i2.9ari8 98i JP 
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50 
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REMEDY FlHH WKL 7001 II 1 98116 981 ■ THE GENUINE ARTKU 
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D4RTY NFmOY 013557/UNlvtRSAL (12 9ai8-96) THE PIMP & OA GANGSTA 
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55 


49 
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3LW A MNE LIVES &3961-.tnC 111.98 £017.981 3LW 
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54 
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47 
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SADEA'EpicB5la5ii29BEai89ei LOVERS ROCK 
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47 


39 
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SOUNDTRACK GOSPOCEraRiC70O35;zoMaAlll.9&>17.9ei KINGDOM COME 
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41 


51 


39 


LIL BOW wow A' so so OEFmLUMSUl 699ai-(CRG II 1 98 E»l7.9ei BEWARE OF DOG 
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57 
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48 
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KOOt. KEITH OVERCORE 2270*7m ilog&l6.98)H SPANKMASTER 
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NEW^ 
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NUWINE REAL DEAL 70629«RPHEUS (9.9&15.98I GHETTO MISSION 


58 


59 


45 


43 
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OLIVIAj20001(119&17.98) OLIVIA 
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46 


38 
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D.P.G.r.pi:, i . :i :i.' ok ; ■ DILLINGER « YOUNG GOTTI 


26 
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53 


SO 
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DAVE HOLLISTEfi • KiS0Lron«iiTOiK45«7Sim)iSCl)fIlll»17sei CmC»(iO'85...THEMO»IE 
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59 
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" *'"''^^''°''-''cDi ■ STRETCH ARMSTRONG PRESENTS SPIT 


53 


n 


56 


S3 


5 


JIGMASTAS QCYOND R£AL016*/IANDSPE£DI1798C0)B INFECTIOUS 
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57 
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KARDINAL UrrlSHALL tnocCTAa^ca \mi iinc i r\i ice^ cna ciai^ 

MCAii2Vi<i* - rmtSTARltR VOLUME 1 — QUEST rOn rIRt 
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40 


31 
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^T'.^-''!.''"'^ -i.<,B, 1 BUCK TRASH I THE AUTCeiOGRAPHY OF KIRK JONES 
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54 


42 


10 


ANGIE MARTINEZ EUKTRA623«&EE0ll29ail8 98l UP CLOSE AND PERSONAL 
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RE-CNTIIV 


21 


SOUNDTRACK A HOllYWOOO 162288 118.98 CDI SAVE THE LAST DANCE 
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NEW^ 
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jJ>.G.eu»iaiTioo4iii,9«ii7,9ei straight to the point 
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(69) 


79 


80 


14 


YOLANM ADAMS ELEKTIU6262MEIS 1 12.90(18.981 THE EXPERIENCE 
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70 


52 


46 
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JON B EDMC-NDS699^*EP.-::;; 98Eii:7 ■>di PLtAbJKL> IJ LIKE 
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NEW^ 
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CHICO81COOLWADDA MCA 112311 (12.9&18 381 ■ WILD 'N THA WEST 
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73 
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VARIOUS ARTISTS HOST winteo eupire 0005- (1 1 mim OFF THE TANK COMPIUtTION 
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72 
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CAPONIAC TOMOeooU 1 107 11 1 98116 981 CAPONIAC 


72 


74 
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52 
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KRS-ONE FRONT PAGE/IN THE PAINT B242'/KOCH(ll 9a/17.«l] THE SNEAK ATTACK 
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NEW^ 
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OUTSIDAZ RUFFUFE 61201* (12.9&17.9e)H THE BRICKS 
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75 
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,. ,. . .. „ 1 HE UYINAalY KOL LA rAMILIA (ifOOO — J 
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NEW^ 
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RAMSQUAD icc« ii609.WNi[RscoPt 11 1 9(n 7 961 RANDOM ACCESS MONEY 


77 


71 


64 


67 


37 


MR. C THE SLIDE MAN u'iiversal 159807 ll2.9e/1898lH CHAXHA SLIDE 


20 


79 


S8 


54 
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BOB MARLEY AND THE WAILERS ONE LOVE- THE VERr BEST Of BOB MARLET AMD M WAIlifB 


45 


80 


71 
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58 


EMINEM*- THE MARSHALL MATHERS LP 
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81 


76 


73 
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DREAM A BAD BOY 73037.'AR1STA111 9a'L7 981 IT WAS ALL A DREAM 


II 


82 


66 


63 
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NIKKA COSTA CWEBI soiw icoK-.mn 1 17 9»l > HI ■ EVERYBODY GOT THEIR SOMETHING 
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83 


69 


62 


35 


TAMU • ELEKTRA625t&UG(lI.98117.98l A NU DAY 
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84 


63 


65 
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LEXI... RIAL DEAL 7062MHPHEUS I9,9»15.981 AND THAT'S THE WAY IT IS 
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85 
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SOUNDTRACK MUSICA0RlJ>Q>UJllieiA8584&CRG{lS.98E0CDI MTV'S HIP HOPERA CARMEN 


43 


88 


67 


55 


29 


K-CI A JOJO A MCA 1 12398 (12 98118 981 X 
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86 


70 
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5TH WARD WEEBIE MOST wanted empire 0006- (11 9e7l6 9«H GHETTO PLATINUM 
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94 


92 
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MARY MARY • C2AX)LUMBIA6374aCRCI10 98EIV16.9B) THANKFUL 


22 


89 


68 


64 


28 


XZIBITA L0UDiCOLUMBIAieS5*,CRGI12 98E(V18.9a> RESTLESS 
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90 


61 


59 


16 


KOFFEE BROWN r .11.1 mil. :4(.i.j- susi*. 941 ' 98: MARSA'ENUS 
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91 


74 


57 


18 


DJ CLUE • R(X*rELl*«F JAM M232i-flDJMlS 112,98(18,961 DJ CLUE? THE PROFESSIONAL 2 
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92 


70 


58 
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SOUNDTRACK WARNER BROS M05S* 112 96(18 981 THE BROTHERS 
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93 


78 


72 
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JENNIFER LOPEZA EPiC6a786{12,9eEQ(lB,9di J.LO 


1 


94 


62 


61 
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YUKMOUTH RAP-A-LOI lOOAMiROW (12,9l»l7 981 THUG LORD: THE NEW TESTAMENT 


17 


95 


82 


81 


84 


DR. DRE A' AFTERMATH A90486*(1NTERSC0PE 112 9*18,98) OR. ORE — 2001 
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96 


65 
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31 


ERYKAH BADUA motown 163259-(UN1versal (12.98(18,981 MAMA'S GUN 
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irafB«.J?MOl I. A17 t: ™l5TAPRES»TiNE*n5IAMtNT2KSTRtEISC8IPnjl!tSIJll«LATI0N 
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83 
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MYSTIKAL A' jive 41696*^0U8A (12.9&18,981 LET'S GET READY 
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99 
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69 
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SHYNE • BAD Bor 73032- (arista ill 9»17,96) SHYNE 
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YOLANDA ADAMSA aEKiRA6243HiBii29»l&!SlB MOUNTAIN HIGH...VALLEY LOW 
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OWbumswrth ttwgteatesl sales gaittsttiis week. •Recording Industry Assn. 01 America (RIAAIcertitkati^^ A RIAA certilealion (or iwl shipmenl ol 1 millwn units (Platimim). ♦RIAAcertllicalion lor net sfiipmento* 10 million units (Diamond>. 

Numeral (oltowing Platinum or Diamond symtwl ityJicales album's mutti-platinum level For boned sets, and double albums with a runr)ing itme of 100 mmules or moit. the RIAA multiplies shipments by th« number 0* discs ancVor tape* 'Asterisk mdwates LP is available Most tape priCBS. 
and CD pnces (or BMG and WEA labels, are suggesled lists. Tape prtces marked EO. and all other CD prices, are equivalent pnces. which are projected from wholesale pnces. Greatest Gair>er shows chart's largest unit increaw. Pacesetter indicates bigeest percentage growth Heatseeker Impact 
sttows albums removed from Heatseekers this week. B indicates past or present Heatseeker title, 2001, BillboarcVBPI Commuriications, and SoundScan. Inc. 



YOUR COMPLETE 

RETAJL 5UJD5... 

The essential tool for those who service or sell products to the record 
retailing community. Everything you need to know with over 7,000 updated 
listings of independent and chain record stores, chain headquarters, online 
retailers and audiobook retailers. 

Jam-packed with listings: 

■ store naines and addresses ■ phone and fax numbers ■ e-mail addresses 

■ chain store planners and buyers ■ store genre or music specialization 

■ chain headquarter and staff listing ■ store listings by state 
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' YES! Please send me Billboard's Record Retailing Directory 200 1 edition. 
I am enclosing $199 per copy plus $7 shipping ,inci handling {$15 for international 
orders) NY. NJ. CA,TN. MA. IL PA. OH.VA & DC please add applicable sales tax. 

# of copies . _ . Check enclosed for $ 

Charge % to nvf: [ \ Amcriam Express I i MasterCard i i Visa 

Cardtf Exp. Date 

Si gnature (required) 

Cardholder (please prim) 

Name 



Company 



Address 
Ciiy. State. Zip 



Please note: Orders are pajrable In U.$. fundi drawn on a U.S. bank only. All sates firtal. BE 
Mail coupon lo: Brllboand Directories. PO Box 2016, Lakewood, NJ 08701 
For fattest service call l -BOO-344-71 1 9. Outside the U.S. call 732-363-4156. 
Or fax your order to 732-363-0338. 

Now ^ivailable on diskene or nuilmg bbelv for info email |)amin<Sibt[lbo.ird.com 
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By 2005, the online music market will grow to be a 
$5.4 billion industry. Digitally distributed products will 

escalate to 28% of total online 
sales, with subscription services 
accounting for the majority of 
It - $980 million In 2005. 

A. Sinnreich, Senior Analyst, Jupiter Media Metrix 



PLUG IN 2001 TOPICS INCLUDE:| 

The Labels Strike Back:k 
Were the Lawsuits Beneficial?! 

Distribution And Retailing:! 
Surviving The Competition " 

The Future of File-Sharing: J. 
Next-Generation Solutions |ip| 

The Bottom Line: 
New Models For The Digital Revolution 

Legislation And Digital Rights:B|||| 

Protect or Control? 
(Roundtable Discussion Presented by Billboard) 





I |l ll It III, i, 

www.jupiterevents.com/plugin 



To register & for more information: 
www.jupiterevents.com/plugin 
800-414-6627 ext 6424 
pluginforum@jmm.com 



JULY 23-24 I NEW YORK CITY | SHERATON HOTEL & 1 



During the past few years, major labels and entertainment 
firms fiave been idle, watching with caution and confusion as 
innovative start-ups captured the attention of online music 
fans. The forces these companies set in motion changed the 
rules of music distribution and put the labels on the defensive 
In the eyes of consumers. 

Now the industry is striking back. Will their legal victories 
insure their ongoing dominance, or have the record labels 
sealed their own doom by fighting their fans? 

In Its sixth year, PLUG.IN attracts ail the key industry players 
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U REMIND ME 1 ii No. i USHER 
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FIESTA * R. KELLY FEATURING JAY-Z 

pcwti ':;Nf .rn-;i:i^.iDN ir kellv ^ cartlr: iriijijjiv£i2«)4* \ 
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PEACHES » CREAM * 112 
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CD 
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MUSIC * ERICK SERMON FEATURING MARVIN GAYE 

E SERVvJN L^LKMLJN M GAYE) 01 NY.UVDEE SQUAD 497578'rtNTERSCOPE t 
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SUPERWOMAN PT. II * LIL' MO FEATURING FABOLOUS 

■ , □MCOiiVASH K,IFFILLJJ«:KSCf*iSHAW; . . " EWTVitiT - . : " . lEL t 
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CD 
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SHE'S ALL 1 GOT ii JIMMY COZIER 

MC VT ■ ■ ■ IC: iCi it; J 21069 1 
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3 


2 


12 


MY BA8Y * LIf ROMEO 

M DIES-LIf ( A yZELl B GOfiDV,? lUSSIERi iCilD: Ti ^-C' 1 AM" LIMIT ^r" : -,"ITV I 
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WHERE THE PARTY AT - t JAGGED EDGE WITH NELLY 
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CD 
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WAIT A MINUTE* RAY J FEATURING LIL' KIM 

T'lf HfPririfS IP .■• "■■ MUGO.KJONtiii il Vl ATLANK 8W66' 1 


8 


d) 


33 


28 
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THERE SHE GOES , 8ABYFACE 

IHt NtPIIIN-'. IP . . " ^tU:iO,tiA5VFACil V ARISIA 13988 1 
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11 


9 
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17 


LET ME BLOW YA MIND * EVE FEATURING GWEN STEFANI 

DP [lE: . : IJ'>'J '.' EL;C^^'■ : :."CPCH,i )LJPr-'i 111 =ILf^ Hl^tPS 19756;'.'irt'!iCCPE t 
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GET UR FREAK ON * MISSY "MISDEMEANOR" ELLIOH 

TIMBALANO IM EUtOn T MOSIEY) CO THf GO.O MINd'EASTWtSI 67190-,tEG t 
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LOVE MUSIQ SOULCHILD 

A ■.-■.;,Pr ' NSa 1 H'r,-N ,1 iiARfii^.r HAGGINS) Ml SOUL ALBUM CUllOlMG t 
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HEARD IT ALL BEFORE - , SUNSHINE ANDERSON 

MCirv ■■CTV .1.1 C DAWirV ■ '>'trii PMN i50JLIIl9^iW4',AUAMIICt 
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15 
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WE NEED A RESOLUTION * AALIYAH FEATURING TIMBALAND 

TIMBALA'IDLT MC5LE».S CARRFIT; |T| aLACXGHOUND 387af t 
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MISSING YOU * CASE 
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15 
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CAN'T BELIEVE * FAITH EVANS FEATURING CARL THOMAS 

P-. ■,>'.',;; .[•.■.iL ..'.L;.. :-'!|. 'M.-i '7 "tfi!n7?lWffiUt 
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FILL ME IN* CRAIG DAVID 

MPILLIi . 1 7' HILL) 10 IDI(T) IVKJO WILD&TAS 88101 A'lANTIC t 
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WHAT IT IS * VIOLATOR FEATURING BUSTA RHYMES 
THE NEPTUNESIT SMilH P.WILLIAMS.C HmOl (Tl VWLAFOB 7960O*7LOUftCOLUMBIA T 


1 

20 


(ID 


21 


24 
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TAKE YOU OUT LUTHER VANOROSS 

W CAMPBELL IW :-fLM='PtLl.H 1 ILLY 1 FMUMi J ALBUM CUT 1 
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26 
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JUST IN CASE JAHEIM 

KAYGEE IK GIST E BERKELEY P'. : OIWNE MILL ALBUM & SOUTOTRACK CUTWARNER BROS * 
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29 
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THE WAY JILL SCOTT 

A KflPp.sV DAVIS IJ SCOn.A -lAfiPIS) HIDDIN BEACH AlBUM CUlTEPIC t 
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24 
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1 CRY * JA RULE FEATURING LIL' MO 

LIL =npnirr*i Ij iU ^^F : .OPEN70 CIOVING.K GSMBLIL HUFFl CllMUflKfi ftCW .AM57?6S*7'nAe f 
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BOOTYLICIOUS DESTINY'S CHILD 

WC^PtUHVD.VL£SPFUSAfil,FWCORE.SMCKSl COUlWaiA TLBLM 4 SCLHDlfl'O* CLT t 
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26 
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HIT 'EM UP STYLE (OOPS!) * BLU CANTRELL 

0 AUSli'l m AUSTIN) 101 CT) REDZONE l397A7AflBTA 1 
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38 


61 
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I'M REAL JENNIFER LOPEZ FEATURING JA RULE 

T vl- C R0ONEY.LE.S.(J.L0PE2T.0LVEH.C.R0ONEY,LE.S,) EPIC AlflUM CUT t 
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PURPLE HILLS tV 0-12 
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LET'S GET IT * THREE THE... G. DEP. P. DIDDY & BLACK ROB 

1 . IHE MllMEN IT lOL-lMAr, 7GPAHAM.S LLAIBS K KGSS.A GREENI 111 BAD BOY 79383','ARSTA f 
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42 


59 
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CONTAGIOUS THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS 

R Kl i 1 Y IR KEILYI DREAWYSORKS Ai&JM CUT » 


31 
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17 
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MAYBE 1 DESERVE TANK 

0 BAfl&S ;D ElABBSl BUCWaWUNO ALBUM CUT t 
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32 
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16 


UNTIL THE END OF TIME 2PAC 

1 lACKSCN " SMA^U^ 1 JA:KSCn.RP*31.5G[C»«.l lA.NG) AWARLULAl- BWAlBUM 71'* iMi t ' 
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1 DO!! * TOYA 

BAM iH GLl . .1 L'HiGUE:. ID) ITI «I ARISTA L3972 F 
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LOVERBOY MARIAN CAREY FEATURING DA BRAT AND LUDACRIS 

yCARE- .^-iWCTyfri F .'.--'.rM :lf;'iV:n..6RAlTWEf(TY ' IJIJCRIS SHAlYTdU V.SGN SDJ^PlStCK CUT t 


34 


35 
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22 


30 


SO FRESH, SO CLEAN * OUTKAST 

0RGAM7FO NDiiE (ORGANIZED NOIZE.ABENJAMIN.A PATTONl iTI UfACE :'l-.?7- A^rSTA • 
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36 


29 
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VIDEO INDIA.ARIE 

1 ARIE.C BHOADYil ARIES SANDERS C EPOAO^ R HARfitS; MOTOWN ALBUM CUT t 
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31 
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A LONG WALK * JILL SCOTT 

AMARPIS.V OAYIS'l lj70n.A KARfilSl i.T ' HIDDEN flEAC-l — '.■■I'lri' 
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46 


57 
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ONE MINUTE MAN MISSY -MISDEMEANOR" ELLIOTT 

1 ■■i,.'.i . M V Ll. lM.ElUOn.T.MOSL£V.C eillDGES) THE GOLD '-nr. 1. tit ■ i n a ALBUM .J1 E-LO t 
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57 
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AREA CODES LUDACRIS FEATURING NATE DOGG 

J FKA Li . ■' ■7,AlKER,N PAL£.B NC-«LSi IXSTLREPIG IHA - L- .L : i- iAM WLSOTWCK - I . Ml ' 


39 


® 


40 


55 
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SET IT OFF JUVENILE 

7.1 ^REH ■ GREY B THUMi.'.l GASH MDllEY Al&JM CLn.'UNIVlRSAL 
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DIFFERENCES GINUWINE 

T OLIVER F ' |.> ■! T OlIVERl EPIC AlBUM CUI ' 
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1 LIKE THEM GIRLS * TYRESE 

THE UNDlPDOnS .; I . ' . 1- lAAinr,, IR IVAIENTINI P WHITE) 0) RCA 60118* » 
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LADY MARMALADE * CHRISTINA AGUILERA. LIL' KIM, MYA & PINK 

M ELLll'I Ki.'..:,vi ■ ■ AiftiU ;RL.Vt,K_NOLAH) (Tl INTERSCDPE 497066* t 


43 


44 


36 


37 


33 


STRANGER IN MY HOUSE * TAMIA 

SCRAV<Fij-L. Y70NESI (C)(D)mO()ELEKTRA6715iyE£Gt 
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SOUTHERN HOSPITALITY * LUDACRIS 

IHLNtPlUMi i .-. L -7- il. DISTURBING TF« FEALFliEF JAMSOUm 572749',1DJMG ■ 
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46 
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Ij I WHAT WOULD YOU DO? * CITY HIGH 

'° . v. ■ Tr^- S -"?:'i:i|RTOey BPflRDlO) (Cjro)B0OGAB«tMrNT497«J^NTtBSCC« = 
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TAKE CARE OF HOME DAVE HOLLISTER 

IIM A BOB II KLILLY i - NSON) DEF SQUAD ALBUM CUT.OREAMWORKS t 
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48 
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MIDWEST SWING * ST. LUNATICS 

1 £p-£FiCN :j 7R0S' EPPERSON) IT) FO REEL 15e315-:U71IVERSAL t 


48 


® 


49 
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1 AM YOUR WOMAN SYLEENA JOHNSON 

R AELLY IR AELIY) m ALBUM Oil t 
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HI LOW * SNOOP OOGG FEATURING MASTER P NATE t.O:,G. BUTCH CASSIDY S THA EASTSIDU 
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BROWN SKIN INDIA.ARIE 

M BATSON.i ARIE II ARIE .SSAUNDERS.M BAtSOM AYDTCY-r. ALBUM CUT 
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BEANIE MACK B**") * BEANIE SIGEL 
JUirBLiUE(D.eRANTlH<TH< 0) ROOAFau^DEF JAM S7293S*7l01MG t 
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53 
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LETS GET DIRTY (1 CAN'T GET IN DA CLUB) * REDMAN FEATURING DJ KOOL 

ROCKWILDFRIR flOBLf.D STINSON.J BOWMAN JR) (11 DEF lAM b72917'A01MG 1 


46 
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60 


65 
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JUST A BABY BOY * SNOOP DOGG FEATURING TYRESE 8, MR TAN 

BATTLECAT (K GILLIAM.C BROADUS.O THOMPSON.M LMin>lELU (T) UNIVERSAL 1S8986* t 
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41 
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SURVIVOR * DESTINY'S CHILD 
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Dance 



ARTISTS & MUSIC 



Vanessa Daou Finally Talks About Love On EQ8R Album 



Love is in the AIR: Through- 
out the '90s, the husband/wife 
musical partnership of Peter & 
Vanessa Daou seamlessly merged 
elements of pop. jazz, and eleetron- 
ica to create some of the most 
intoxicating, exhilarating, and 
seductive soundscapes for dance- 
floors, lounges, and bedrooms. 

Card-carrying members of the 
club community surely remember 
the Daou's genre-defying debut, 




1992's Head Miixic (Columbia), and 
its single "Surrender Yourself," 
which topped the Billboard Hot 
Dance Music/Club Play chart. Such 
subsequent singles as "Give Myself 
to You" and "Are You Satisfied?," 
both on Tribal, proved the Daou 
was on a serious mission: to 
rethink the parameters of contem- 
porarj' rhythm-based music. 

Two years later, singer/song- 
writer Vanes-sa stepped out as a solo 
artist — of course, with producer/ 
keyboardLst Peter by her side. The 
artist's two albums for Lotus/Kras- 
now Entertainment/MCA, the sex- 
ual Zipless and the introspective 
Slow to Bum, resipectively spawned 
the No. 1 Club Play hits "Sunday 
Afternoons" and "Two to Tango." 

In the late '90s, the songstress re- 
leased Plutonium Glow (on the 
Internet-based label Daou Music) 
and Dear John Coltrane (on Oxygen 
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1. NAME OF THE GAME 

THE CRYSTAt METHOD ouiposi 

2. YOU ARE ALIVE FRAGMA gbomlicious 

3. IT'S ALRIGHT CHILI HI FLYnKORslit 

4. KEEP IT COMING 7 

FEATURING MONA MONET kingsimet 

5. ALONE SAL S, SANDY B wnvous 



MAXI-SINGLES SALES 

1. I WONDER NOMAD i>As«M 

2. ONLY LOVE CAN BREAK YOUR HEART 

CYPRUS JUHBtA~ 

3. SUNSHINE TIN STAR v; 

4. FEEL LIKE SINGING SANDY B nervous 

5. POP -N SYNC Jivt 



Breakouts: Tiltes with future chart potential, 
t>8sed on club play or sales reported this week. 




hy Michael Paoletta 



Music Works). Last November, EMI 
Music France issued Vanessa 
Daou^ Make You I Aire — ea.sily the 
artist's most honest, pop-leaning, and 
(dare we say) best collection to date. 

Tracks like "You," "Juliette," 
"Bittersweet," and a cover of Jane's 
Addiction's "I Would for You" are 
pure bliss. Ditto for "Show Me" and 
"A Little Bit of Pain," which were 
feature<l, res(>ectively, on an episode 
of IMwmu 's Creek and the Lifetime 
TV movie Sex, Lies & Obsession, 

On Tuesday (3), Make You Love 
an'ives in the U.S. via the Daou's 
Caroline-distributed EQ8R Mu.sic. 
The set's first single, the sublime 
"A Little Bit of Pain (ID," with 
remixes by Danny Tenaglia, 
should be in stores by late summer. 
During a recent conversation, the 
couple talked excitedly about Make 
You Love, their French connection, 
and the future. 

How did the deal with EMI 
France occur? 

Vanessa: About two years ago, 
(French singer) £tienne Daho e- 
mailed us out of the blue, telling us 
how much he liked our music, how 
he had all my albums in his collec- 
tion. This led to many phone con- 
versations and e-mails. At the time, 
we were both working on our own 
projects. He asked me if I would 
duet with him on a track for his 
album [a cover version of Vanessa's 
"Make Believe" from Plutonium 
Glow}. Overcoming my fear of fly- 
ing, I, along with Peter, flew to 
France, and as we were recording 
the song, the three of us developed 
this great friendship. 

Did Daho help in securing your 
label deal in France? 

Peter: In a way, yes. When fiti- 
enne's album [Corps et Armes, Vir- 
gin/EMI France] was released, it 
went to No. 1, and Vanessa started 
getting all this attention and label 
interest. We decided it made the 
most sense to go with EMI. Last 
November and December, Etienne 
invited Vanessa to tour with him 
throughout France. It wa.s great 
exposure for Vanessa. Now, Etienne 
is talking about doing a bilingual 
duets album with Vanessa. 

On past recordings, there was 
always a wall, a distance, a sense 
of mystery between the singer 
and the listener. With Make You 
Love, I feel like I'm directly con- 
necting with Vanessa. In essence, 
it seems like your most personal 
album to date. 

Vanessa: That's very accurate. 
Looking back, it's a document of a 
love story — although I won't say 



with whom. The words and songs 
deal with all the permutations of 
love that I feel, my experiences, and 
the people involved. If I've suc- 
ceeded, you shouldn't be able to tell 
where my experiences begin and 
where somebody else's begin and 
where they merge or drift apart. 
Ultimately, this album is like my 
philosophy of love. 

IVa fiinny you should say that, 
because the "L'^ word, which 
youVe never been fond of using 
in your lyrics, appears more than 
once on this album. 

Peter: We always had a problem 
with the word "love." Actually, we 
with using the word 
in songs, primarily because every- 
body else tosses it around .so freely. 
We've always preferred to write 



HOT PLATE 



• Depeche Mode, "I Feel Loved" 
(Mute/Reprise single). Last March. DJ/ 
pnHiiicer Danny IVnaglia premiere<! his 
deliciiHis remix of "I Feel Loved" at his 
annuiil mui>t-ittU'nd bash held duhnt; the 
W'^nte^ Music Conference in Miami, On 
T\ie-s(iay (H), prnmtMinly 12-inches — t^m- 
plele with Tenagrlia's 14-ininute Lubnr of 
I.<ive mix — will lie dehvered to chib DJs. 
For "I Feel Loved." the second single from 
Deperhe M<Hie's Kxriter album. IVniiglia 
(aloHK Hith keyboani wiz Peter Daon) has 
fashioned h>'pnotif beats and rhjihms that 
foiMlly reoill tracks by GiorfElo Moroder 
antl Tuitra. A commercial .■street dale for 
the track has been set for early Aujrust. 
While others have remixed the song, 
incliidini; Thomaii Brinknunn. one real- 
ly nee<i look no further than Tenaglia's 
I>ostcanl-|«'rfecl journey. Kxjwct this to 
tnp the ItillJxmn! Hoi Dance Music/Club 
Play chart — just as its predecessor. 
"Dream On." did. 

• MAW Featurinii Pop pah Nas-T A 
Denise. "Work" (MAW single). From Mas- 
ters at Work^ much-anticipated forth- 
coming album. Our Time In Cotnhig. 
"Work" is well-poise<l to dominate Ibiza, 
Spain's dancefloors this summer. The 
track's sexy Soca-inflected rhj-thms cou- 
pled wnth Denise's ferocious deliveiy make 
for one sweat-soaked workout. 

' Basement Jaxx, "Romeo" (XL 
Recordinga/Astralwerks single). Just tr>' 
sitting this one outl The first single from 
the U-K, duo's new album. Rftoty, the pop- 
.•;pljiKhHl. nklii>-|>rime<l "Romeii" overflows 
with punky synth effects, booty-bumpin' 
bouxs, and the »iassy %'ocaL'« of Kele le Roc. 
Also included are two bonus tracks: the 
Camivid-ready "Bongoioid" and the etec- 
tro-spiked "Camberwell Skies." 

• Automaglc, "Baby Put My Mind at 
Ease" (Captivating single). The second 
single from this New York independent 
label has been making some major 
waves — thanks to influential IXIs like 
Jeannie Hopper. Nicky Siano, and 
David Morales seriously embracing it. 
Raw and funky. "Baby Put My Mind at 
Ease" easily conjures up such aural 
pleasures as Loose Joints' "Is It All 
Over My Face" and 'niana Gardner's 
"When You Touch Me." 

• Deepswing. "In the Music" (Rise/ 
Time Italy single). fJo directly to Saper- 
chumbo's High Octave mix, which is 
awash in tribal beats, futuristic s.vnth pods, 
spiky keyboards, and mantra-like male 
vocjils. Siriip!\ irresistible. 



about love without ever mentioning 
the actual word. Now, after 14 years 
of marriage, Vanessa [who writes 
the bulk of the lyrics) said, "I want 



to talk about love." 
What was the catalyst for this? 

Vanessa: When I was writing the 

(Confhiucd cm fKiffe -j-lJ 



Incentive Releases 'Shakadelic' Santns 



BY CHUCKY 

LONDON— 2001 was a remark- 
able year for Sante Pucello, who 
reconls as Santos. The Italiiin pro- 
ducer went from relative obscurity 
to international success storj' when 
his nu-disco single "Camels" was 
picked up by Ministry of Sound 
associate label Incentive. 

The ensuing grueling work sehed- 
ule — which included remi.\ing for 
the likes of Robbie Rivera, Roger 
Sanchez, F'atboy Slim, and Pepe 
Delu.\e — led to a collap.se ;uid hospi- 
talizatbn earlier this year Now. ftilly 
recovered, Santos Is gearing up for 
the release of his debut album, KU 
Skaktidelic?, due July 16 on Incen- 
tive. (Universal will issue the album 
in the Benelux tcrritoiy.) 

"The influences you hear on the 
album are pretty varied," explains 
Incentive managing director Nick 




Halkes. "We like the way he's carv- 
ing his own niche rather than slav- 
ishly following other people." 

Over the years, Santos has 
worked with obscure classical gui- 
tarist and A-sh Ra Tfempel collabo- 
rator Manuel Gottsching, whose 
"E2-E4" greatly inspired Italian 
outfit Sueiio Latino's 1989 Balearic 
hit "Sueiio Latino." 

"Listening to Manuel's work, I 
felt the same wish to experiment 
and the love for the hypnotic 
music cofLstruction," says Santos, 
who met Gottsching in Bologna 
last February. The pairing result- 
ed in the chill-out track "Inti- 
mate," which fuses Gottsching's 
lilting guitar work with Santos' 
web of beats. RIJ Sfiakadet ic also 
finds the artist collaborating with 
vocalist Diane Charlamagne 
("Pray") and Polaroid chanteuse 
Dan Rowe ("Hear My Soul"). The 
set's second single, "3-2-1 Fire!," 
streeted .June 18. 

Mindfiil of Italy's geographical 
cultural, economic, and musical 
di\ide — in the north, the sounds are 
minimal and rooted in techno, while 
soulful rh.\thms reign in the .south 



— fiantos is keen to distance him- 
self from both camps, insisting that 
his music Is different. 

"My music is instinctive and not 
reasoned," explains Santos, whose 
songs ai^e pubiishcxi by Peer Music/ 
Edizioni MusiciUi Camaleonte. "A 
track can have some technical prob- 
lems—a crazy edit or a kick drum 
that doesn't neces.sarily pump. But 
if listening to it gives you something 
magic, then the track Is perfect." 

Santos, who lives outside of 
Rome in Frosinone (where he was 
bom), confirms he was raised on a 
steady diet of disco. He says artist/ 
producers like Giorgio Moroder, 
Gino Soccio, and CeiTone gi-eatl,v 
influenced him. Alreatly, he hiis col- 
laborated with numerous produc- 
ers, including Claudio Coccoluto 
and Enrico "Black Legend" Fer- 
rari. Earher this year, Santos and 
Dino Lenny recorded "Peak" 
(Nucamp Records) under the guise 
of the Datalife moniker 

"Camels" originally surfaced on 
Bologna-based E.xpandetl Reconls 
two years ago. According to Santos, 
the structure of the record was 
troublesome — its plentiful breaks 
made it difficult for mixing. Because 
of this, he says, it didn't get the 
exposure it deserN-wi. Foilunately. 
Ibiza, Spain-plajing UIs like Eddie 
Lock (of U.K. independent Lock 
Records) and Judge Jules embraced 
the track's discernible opening 
strings and incendiary disco loop. 

In a special arrangement with 
Expanded, Lock Records released 
"Camels" in the U.K. la.st summer. 
By summer's end. Incentive li- 
censed the track — as did Ultra 
Records in the U.S. Both labels 
issued the single in Janiuiry. 

"We knew 'Camels' was a hot 
record and that it would go top 10 
in the U.K.," Halkes notes. Fol- 
lowing the .success of the single in 
the U.K., Halkes visited Santos 
in Italy, where he says he was 
further impressed by the artist's 
work in progress. 

Halkes .says, "Incentive Is always 
looking for artists that have a 
unique position in the market. We 
felt Santos was making some real- 
l.y intere.sting mu.sic." 

Tb raise awareness of Santos and 
RUSIiakadelic^, Halkes .says, spe- 
cial promotions are featured online 
at Santosmusic.com. And in an 
exclusive agreement, Worldpop 
.com is preriewing various tracks 
from the album. 

Santos, who is managed and 
booked by Marco Gallerani of 
Bologna-biised Expanded, is cur- 
rently on a DI tour of Europe. 
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Founder/President, Tommy Boy Records 
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DQU talQnt DisconQpy contest 

Win a chance ID perfbim at IMS2001 

Go to www.billboard.com/events/dance/contest 
and print out submission form. Send completed form 
witfi one song on cassette or cd, picture and bio and 
payment of $75 for eacti submission to: 

Mictiele Jocongelo, Billboard, 
770 Broadway, 6th floor, NY, NY 10003 

Submission ileadiine: June 29 

For complete details, rules and regulations 
www.billboard.com/events/dance/contest 
(Submissions sent without compteted fcm and payment wtt not be accepted.) 
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LIVE PERFORMANCES 

at N.Y.'s hottest night clubs: 

Shine, Centro-Fly & 

Sunset Terrace at Chelsea Piers 

Ultra Nate ^ 

strictly Rhythm Records '•''W 

Gloria Gaynor 

Logic Records 

Official Opening vnm 
After-Party at Frying Pan 

piesenled by 

Stridly Rhythm/Groovilicious/G2 

Reina, Crystal Waters & Abigail 



Ultra Nate 






PERFORMING DJs 

•Ttie Angel, l_os Angeles 

• MJ Cole, London 

• Dimitri From Paris, Paris 
•Artful Dodger's Mari< Hi», London 

• King Britt, Philadelphia 

• Danny Krivit New Yotk 
N^'ErickMorilo,NewYak 



Gloria Gaynor 




• Paulette, London 

• FJhythm Masters, London 

• Roger Sanchez, New Yori< 

• Bobby Shaw, New Yotk 
•Smash, New York 

• Steve Travolta, New York 

• Tony Trdfa, New Yoik 
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Tours and demonstrations at 
Village Mastering and Sony Studios. 
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COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PIAYLISTS 

TITLE ARTIST 

IMPRINT & NUMBEIVPROMOTHW LAKL 










-^m No. 1 


(T) 


2 


3 


7 


SUMPIN't JUMPfN' (THE MICHAEL T. DIAMOND MIXI NERVOUS 20477 l>«talNo. 1 KIM ENGLISH 




B 


14 


5 


KEEP CONTROL GfiOOVILICiOUS ZSO^THICTLY RHVTHM SONO 


3 


3 


4 


7 


SURVIVOR COLUMBIA 79566 1 DESTINVS CHILD 




6 


9 


6 


PlAV EPIC WOMO t JENNIFER LOPEZ 


5 


4 


5 


9 


HIDE U STAR 69 1218 SUZANNE PALMER 


6 


1 


2 


9 


YOU'RE THE WORST THIM6 FOR ME lOMMV BOY SILVER LAKL !2«™ui' Kir PUSAKA FEAT IHEA AUSTIN 


7 


9 


12 


8 


TOUCH ME KINETIC PROMO RUl DA SILVA FEATURING CASSANDRA 




10 


16 


4 


LADY MARMALADE INTERSCOPE 497066 1 CHRISTINA AGUILERA, IIL KIM, MYA & PINK 


a 
9 


5 


6 


8 


DERB GROCVIUCIOUS ?4ft'STRX;TLY RHYTHM DERB 


10 


13 


17 


6 


IT'S GONNA BE ALH IGHT v? ? ;t9 ; PUSSY 2000 


11 


7 


1 


9 


GET IT UP (THE FEELING) STfliCTLY RHYTHM 12601 ULTRA NATE 




IS 


25 


5 


NEVER ENOUGH HSU lOLSTRair RHYTHM BORIS DLUGOSCH FEATURING ROISIN 




14 


18 


6 


DRUMS COME ALIVE OOTDOtOOI 003 TCMBA VIRA 




17 


26 


6 


SWEET SURRENDER Nf.TrWERK PROMO SARAH MCLACHLAN 


15 


11 


II 


8 


MAYBE LAF»CE PR0i4C.ARISTA TONI BRAXTON 


IG 


12 


7 


II 


DREAM ON MUTE 44982nEPRiSE f DEPECHE MODE 


(17) 


24 


29 


S 


BABY. COME OVER (THIS IS OUR NIGHTI MLO CARO/AtM FROMQINTIRSCOPC t SAMANTHA MUMBA 




29 


39 


4 


LIVE TO TELL LOGIC 66190 LUCREZIA 


(19) 


25 


31 


5 


RELAX (REMIXES) ST4R 69 1221 FRANKIE GOES TO HOLLYWOOD 


20 


16 


10 


11 


LOVE IN TRAFFIC COLUMBIA PROMO SATOSHI TOMIIE FEATURING KELLI ALI 




28 


34 


4 


UP IN THE AIR 02LSTRICTLV RHTTHM CRUZ & BAGZ 


(22) 


32 


37 


4 


SUNSHINE V2 2 7694 TIN STAR 


23 


26 


28 


7 


SHAKE UP THE PARTY LAFACE PROMOjARISTA t JOY ENRIQUEZ 


24 


18 


21 


7 


HERE WE GO AGAIN STRKHLV RHYTHM 12602 SOUL DUJOUR 


25 


20 


8 


12 


IN THESE SHOES WARNER BROS 42360 BETTE MIDLER 


(26) 


35 


46 


3 


THE UNDERGROUND TOMMY BOY SILVER LABEL 2247nOMMY BOY RHYTHM MASTERS 


(27) 


38 


43 


3 


WE COME 1 CHEEKY PftOMOARISTA FAITHLESS 


2> 


31 


30 


5 


ALL 1 DO (IS THINK ABOUT YOU) RADIKAL 99061 CLEPTOMANIACS 


29 


19 


15 


11 


OUT OF NOWHERE LflC ;9576 GLORIA ESTEFAN 


® 








m Power Pick ■ 


42 




2 


1 GOT MY PRIDE lOMMY eOY SILVER LMLL r:67TOI/MY BOY BARRY HARRIS FEAT PEPPER MASHAY 


31 


21 


:" 


12 


WIUTS ON YOUR MIND (PUKE ENEIKVI'IIIEMIIISI TCMW BOY SAVER UWLL 231»T0N»Y Kx INFORMATION SOCIETY 


(32) 


34 


41 


4 


RISING SIX DEGREES 5540 SYLK 130 FEATURING KATHY SLEDGE 


33 


22 


19 


11 


BANG THE DRUM 4 PLAY 2033 ABEL 


34 


30 


22 


9 


MV BEAT TOMMY BOY SILVER UBR 223tfIOMMY BOY BLAZE FEATURING TOLMER BROWN 


35 


36 


42 


4 


ASTOUNDED GRAND ROYAL PROUOVIROIN t BRAN VAN 3000 FEATURING CURTIS MAYFIELD 


3C 


27 


24 


II 


BEAUTIFUL V2 27689 t MANDALAY 










"^m Hot Shot Debut 


t J/ ^ 


NEW^ 


1 


SOMEONE TO CALL MY LOVER '.IM PRuUC t JANH 


C38) 


NEW^ 


1 


PLANETS OF THE UNIVERSE REPRISE PROMO STEVIE NICKS 


39 


23 


13 


11 


WHAT rr FEELS LIKE FOR A GIRL MAVERICK 42372iWARNER BROS t MADONNA 


40 


39 


35 


7 


WITHOUT YOU <TREME 631 DIGITAL ALLIES FEATURING RICHARD L 


TO 


46 




2 


REMINISCIN' REAL DEAL 70634<tlRmELFS SAISON FEATURING CECE PENISTON 


3y 


NEW^ 


1 


YOU SET Me FREE GROOVillCIOUS Z4WSYHCYLY RHVYHM ABIGAIL 


43 


41 


38 


6 


ORDINARY WORLD GROOVILICKJUS 247/STBlCTlY RHYTHM AURORA FEATURING NAIMEE COLEMAN 


(44) 


NEW^ 


1 


ROMEO XL 38783 ASTRAIVVERKS BASEMENT JAXX 


45 


33 


27 


12 


LET THE MUSIC USE YOU UP STAR 69 216 CELEDA 


(46) 


48 




2 


INSIDE YOUR SECRET JAVA PROMaCAPlIOl CELESTE PRINCE 


W 


NEW^ 


1 


HEARD IT ALL BEFORE SOUUFE 95S23'AYLAmiC t SUNSHINE ANDERSON 


Tm 


NEW^ 


1 


ELECTRIC AVENUE (REMIXES) STRICTLY RHYTHM 12610 EDDY GRANT 


(49) 


HEW^ 


1 


A WHETER SHADE OF PALE NEMO STUDIQ ANGEL 79374,CAPITOL t SARAH BRIGHTUAN 


50 


44 


43 


10 


BEAUTIFUL STRANSE BEDROCK 100 1.P10NEER t BEDROCK 
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MAXI-SINGLES SALES 

COMPILED FHOM A hATIONAl SAMPLE Of RETAJl STORf , MASS MrHf-HaT AN[; INTFRNH 
SALES Rf PORTS COllECTtO COMPILED AND PftOVlDED BV C/ii .nWC/^on » 

TITLE lllllll ARTIST 

IMPRIFfT & NUM6ERr'DISTRI6LJT^NG LA^tl 1 B H B B 


1 


1 


1 


8 


SURVIVOR ' 1 :x::CLUMaiA.'9S66.CHGt 7 <1 Nii. 1 DESTINVS CHILD 


2 


2 


2 


9 


WHAT IT FEELS LIKE FOR A GIRL m (XI MAVERICK 42372WARNER BROS t MADONNA 


(J) 


6 


6 


6 


FILL ME IN ai (X> WILDSTAR/ATLANTIC B809aAG t CRAH5 DAVID 


4 


4 


3 


19 


STRANGER IN MY HOUSE m (XI ELEKTRA 67 1 73'EEG t TAMIA 


5 


5 


4 


3 


A WHITER SHADE OF PALE/A QUESTION OF HONOUR <: 'lim STJDID ni^t ANCa > SARAH BRIGHTMAN 




30 




2 


^ Greatest Gainer 

WHERE THE PARTY AT. nsOSOD£F.COH7MBIA 7960!»ClK ! JAGGED EDGE WITH NELLY 


7 


3 


5 


5 


1 DO!! [n(X] ARISTA 13973 t TOYA 


8 


7 


7 


18 


BY YOUR SIDE iTnX! EPIC 79544 t SADE 


9 


8 


9 


9 


DREAM ON IT) ixi MUTEHEPRISE 44982,'WARNER BROS, t DEPECHE MODE 


10 


12 


12 


45 


MUSIC m (Xl MAVERICK 44909\VARNER BROS t MADONNA 


11 


13 


10 


7 


STAR 69 (WHAT THE F"K1 iT) 1X1 SRinTlslBALWERKS 3B77;,VIRGIN t FAT60Y SUM FEAT ROLAND CLARK 


12 


10 


11 


18 


LOVE DONT COST A THING ITl 1X1 EPtt 79547 t JENNIFER LOPEZ 


13 


15 


13 


29 


LADY (HEAR ME TONIGHT) (Tl IX) BARCLAY 58790aMCA t MODJO 


1,14; 


19 


21 


34 


SANDSTORM (Tl IX) GROOVIuaOUS 22T,.STRICTLY RHYTHM f DARUDE 


IS 


20 


16 


61 


DESERT ROSE IX) A&M 497321«1NT£RSCOPE t STING FEATURING CHEB MAMI 


16 


21 


18 


14 


LOOK AT US 'M IX) PLAVLAND 5019J'PRIORITY t SARINA PARIS 


17 


18 


20 


24 


CASTLES IN THE SKY (T) <XI BOBBINS 72046 t IAN VAN DAHL FEATURING MARSHA 


11 


16 


19 


24 


DON'T TELL ME IF) IX) MAYf RICK 44910,WARNER BROS, f MADONNA 


19 


9 


8 


4 


LOADED (T) tx) COLUMBIA 7959&ORG RICKY MARTIN 


20 


17 




2 


LADY MARMALADE ITl INTERSCOPE 497066 t CHRISTINA AGUILERA. LIL KIM. MYA t PINK 


21 


14 


14 


15 


1 TURN TO YOU (Tl IX) VIRGIN 38773 t MELANIE C 


(22) 


23 


25 


28 


CANT FIGHT THE MOONLIGHT ITl (U CURB 77098 t LEANN RIMES 


23 


25 


24 


5 


DAMAGEDiTiiXiSLll'JLOUS0O3 PLUMMET 


24 


26 


23 


29 


STRONGER ill IX) IIVE 79405 1 BRITNEY SPEARS 
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DANCE TRAX 

(Continued from moeSil) 

.songs for this album, I thought of 
making love and what it means. For 
mc, love is an obsession, it's inspir- 
ing. By focusing on love, I di-scov- 
ered how I love, how others love, 
and what it means to make some- 
body else love. You know, the whole 
thing when you're in love: You look 
your best and act your best to make 
the other person fall in love with 
you. I mean, you're already in love 
with that person. It's like one big 
dance, a struggle between two peo- 
ple, or however many there are, to 



get each other to feel that love — in 
the same kind of intensity. 
V/aa the album difilcult to make? 

Vanessa: Absolutely, because I 
wanted everything to be 100% hon- 
est. It had to flow, with a begin- 
ning, a middle, and an end. Peter 
and I did a lot of creative arguing 
in the studio, which is the only 
place we ever fight. We both have 
such strong beUefs, and this really 
comes out in the creative process. 
I kjrew I wanted good, classic, so- 
called pop songs — Daou style. 



Are there any special promo- 
dons planned for the album? 

Peter: Many retail chains — 
including HMV, Virgin, and Tow- 
er — have already said they want 
this album for their listening sta- 
tions. This will be accompanied by 
major price and positioning. We've 
hired Giant Step to handle all the 
street promotion. Except for a 
video, we're doing everything a 
major label would do. And both 
Vanessa's [Vanes.sadaou.com) and 
the label's [Eq8r.com] Web sites will 



feature special promotions and 
music. We're definitely going to 
pace ourselves with this record. By 
September, Vanessa should be on 
the road touring. 

There have been rumors circu- 
lating that EQ8R will issue a 
Vanessa "best oT' set in the fall. 
Any truth to this? 

Peter: Yes. I recently went 
through all our DATs and discov- 
ered a lot of tracks that were 
never released, as well as alter- 
nate versions of songs. So, the set 



will feature the hits, the misses, 
and the never-before-heard. 

And after that? 

Vanessa: Well, a couple years 
ago, I took a break from recording 
and returned to school to complete 
my majors [art history and visual 
arts). I ended up taking some biol- 
ogy courses and got completely 
hooked. I went to Brazil for an envi- 
ronmental art project/research that 
brought together the environment, 
art, and music. So, expect my next 
album to reflect this. 



34 



www.billboard.com 



BILLBOARD JULY 7, 2001 



Country 



ARTISTS & MUSIC 



Lost Highway's 'Mountain' Paclis Live '0 Brotlier' Traclts 



BY JIM BESSMAN 

NEW YORK— Lost Highway Rec- 
ords' July 24 release of Down Fmm 
the Mountain — Live Concert Per- 
formances by the Artists and Musi- 
cians of 0 Brother, Where Art 
Thou ! further extends the phe- 
nomenal success of the music from 
last year's hit Coen Brothers movie. 

The disc showcases music from 
Down From the Mountain, a doc- 
umentary film by D.A. Pennebak- 
er and Chris Hegedus featuring 
live performances by the artists 



and musicians of 0 Brother, from 
a May 2000 concert at the Ryman 
Auditorium in Nashville. The Cox 
Family, the Fairfield Four, 
Emmylou Harris, Chris Thomas 
King, Alison Krauss & Union Sta- 
tion, Dan lyminski, Gillian Welch, 
and the Whites appear on Doum 
From the Mountain, in most cases 
performing different songs from 
the ones they did on the platinum- 
plus 0 Brother, Where Art Than? 
soundtrack album. 
Also present are actress Holly 



Hunter, who appears in the film 
and introduces the concert, and the 
late John Hartfoitl, who hosted the 
show and whose version of "Big 
Rock Candy Mountain" is one of 
his last recordings. 

"There was so much emotion in 
that concert," says Sharon White of 
the Whites, who are represented on 
the album by "Sandy Land." "John 
Hartford was the glue that held it 
together. He was familiar with all 
the people and the music, and some- 
one said it was just like having a 



Hall Df Fame And Museum Elects Board; 
YearwDod, BRSfa, Texans Kick Off Tnurs 



Ibsbville 

Scene 



UN the ROW: Marty Stuart has been elected for 
a sixth-consecutive term as president of the Coun- 
try Music Hall of Fame and Museum's board of offi- 
cers and trustees. Retired Gaylord Entertainment 
CEO and Country Music Hall of Fame member E.W. 
"Bud" Wendell was elected as a trustee and the 
board's new chairman. Curb Records chairman Mike 
Curb was elected executive VP. Ernest Williams 
III, president of Southern Fiduciary Group, was 
elected first VP, and Wayne Halper, head of label 
operation for DreamWorks in NashNille, was elected 
treasurer. Strategy Group president Keel Hunt was 
re-elected as secretary. 

Also, the board elected six new officers for one-year 
terms: Sony Music Nashville president Allen Butler, 
Belmont University president Dr. Robert Fislier, 
Nashville Public Library executive director Donna 
Nicely, Warner Bros. 
Records president Jim 
Ed Norman, Nashville 
mayor Bill Pureell, and 
dean of Vanderbilt Uni- 
versity's Blair School of 
Music Marie Wait Three 
trustees were re-elected 
to three-year terms: 
Almo Irving Music sen- 
ior VP David Conrad, 
Denny Properties exec- 
utive VP William Den- 
ny, and longtime Nash- 
ville business leader Janice Wendell. 

In other news, Nashville's Ryman Auditorium has 
been designated a National Historic Landmark by the 
National Park Scn'ice. The venue hosted a ceremony 
June 25 to unveil a plaque marking the recognition. 

Tari Laes will close her Seattle-based independent 
promotion company July 2 after more than 20 years in 
the business, most of which was spent in Nashville. 
Laes plans to purchase and run a local delicatessen. 

SlGNlNGS; Texas-based country singer Pat Green 
has been signed to Universal's New York-based 
Republic Records imprint. He is the label's first coun- 
try artist. Green previously recorded for his own 
Greenhorse label. His previous six albums have sold 
a combined 178,000 copies, according to SoundScan. 
His first Republic album is due Oct. 16. 

Arista Nashville has signed 17-year-old singer 
Kristy Lee to a recording contract. In addition to her 
label contract, Lee recently signed with Britney 
Spears' newly formed production company. Spears will 
make a cameo appearance in Lee's first video. Lee, a 
native of Selma, Ore., is managed by Marty Rendle- 
man, who also manages teen pop artist Mikaila. 

Former Capitol artist George Ducas has signed a 
publishing deal with Paul Worley Productions. 




by Phyllis Stark 



Pinecastle Records has signed Virginia-based blue- 
grass band Nothin' Fancy. The group's debut album 
will be released next year. This fall, Pinecastle is sched- 
uled to release a tribute album dedicated to the memo- 
ry of bluegrass artist Randall Hylton that will feature 
Hylton's songs recorded by other Pinecastle artists. Pro- 
ceeds benefit a college fund set up for Hylton's son. 

Artist news: IHsha Vearwood kicked off her 
Inside Out tour June 20 in New Orleans. Among the 
acts that wrill open for Yearwood during the summer 
are Kim Richey, Irene Kelley, Phil Vassar, the Clarlc 
Family Experience, and Cyndi Thomson. 

Lucky Dog act BR549 will perform July 25 for the 
U.S. troops in Bosnia. The band's worid tour begins July 
9 in Canada and visits London, Poland, and France. 
Deana Carter has left Capitol (Billboard Bul- 
letin, June 26) and is 
expected to announce 
a new deal soon. She 
recorded two albums 
for the label, including 
1996's quintuple-plat- 
inum Did I Shave My 
Legs For This"! 

Sony Music Nash- 
ville will release PBR: 
Dancing With Thun- 
der, an album of music 
about professional bull 
riding, later this year. 
Among the contributing acts are Billy Ray Cyrus, 
Charlie Daniels, and Montgomery Gentry. 

New MCA Nashville artist Shannon Lawson will 
open tour dates for Wynonna this summer, begin- 
ning July 19 in Vienna, Va. 

Several Texas country artists, including Cory 
Morrow, Kevin Fowler, Clay Blaker, Roger Crea- 
ger, and Peter Dawson, have banded together for a 
tour that kicks off Wednesday (4) in Austin, Texas. 
Comedian Doug Moreland hosts. 

Chely Wright, Luther Vandross, and the Point- 
er Sisters are among the scheduled performers at the 
Capitol Fourth Concert Wednesday (4) on the West 
Lawn of the Capitol building in Washington, D.C., to 
be broadcast live on PBS. Wright is to perform with 
the 110-piece National Symphony Orchestra. 

Naomi Judd has been hired to host a 2V2-hour 
dajffime programming block on the WE: Women's 
Entertainment cable network, beginning Aug. 20. 
WE is a division of AMC Networks. 

Tony Joe White has launched his own Web site, 
tonyjoewhite.net, to sell his latest acoustic album, Tlie 
Beginning, as well as several previous albums. 

For the record, the correct Web site address for 
Chips Moman, whose new venture was mentioned 
in this space last issue, is chipsmoman.com. 



patriarch introducing his family to 
the rest of the world." 

Down From the Mountain 
"doesn't have a film like 0 Brother 
to drive it," says Luke Lewis, 
chairman of Lost Highway and sis- 
ter label Mercury, "but it's not 
going out in a vacuum, either." 

Lewis doesn't expect the album 

to sell 'the same kind 

of numbers" as 0 
Brother did. "If we 
do 10%, we'll be in 
pretty good shape, 
but I'm just happy to 
participate," he says. 
'That's how 1 feel, as 
a record company 
guy. This record is a 
bonus for us." 

Lewis notes that 
the 0 Brother, Where 
Art Thou? sound- 
track album was "a 
huge urban record," 
contradicting "the 
assumption by a lot 
of people that it was just a rural or 
Southern record. The sales spin a 
completely different tale, and we 
think well see the same kind of pat- 
tern on this one, which is really 
encouraging. We know there's an 
audience — outside that reached by 
mainstream country radio — who 
listen to the so-called Americana 
and bluegrass stations, and these 
folks can have a much bigger im- 
pact than any of us imagined." 

Lewis expects Down From the 
Mountain to bask in the same 
"wonderful press" response the 0 
Brother movie and soundtrack 
enjoyed. That press response, he 
notes, has continued with the 
recently premiered Pennebaker/ 
Hegedus documentary and the 
June 13 reprise of the Ryman show 
at Carnegie Hall in New York, host- 
ed by Elvis Costello and featuring a 
film tribute to Hartford. 

"I'm not down from it yet," says 
White of the Carnegie Hall concert. 
Among those attending the sellout 
show was Borders Books & Music 
buyer John Bronicki. 

"It was tremendous, and if it 
trdnslatfis half as well on record as it 
did in person, I don't see why it 
won't have the same success as the 
original .soundtrack," says Bronicki, 
who looks to "follow the same game 
plan" as the 0 Brother soundtrack's 
promotion at Borders, with a front- 
of-the-store listening program. 

"Another good thing is that 
there's not a lot of overlap in the 
songs," Bronicki says. "So it gives 
people who haven't gone out to buy 
individual records by the sound- 
track artists something else to hear 
before making the plunge. It's like 
having an extra way to take advan- 
tage of similar music without dupli- 
cation, while getting one of the last 
John Hartford recordings." 

Lost Highway now seeks to 
spread the Doim From the Moun- 
tain documentary's current the- 
atrical exposure beyond New York 



7'm excited 
about the honor 

that the old 
music is being 
given and the 
way it's being 
received. ' 

-SHAHOM wmrm, 
Turn wmrms 



and Nashville, as well as to find a 
TV outlet for it. 

"After the Carnegie Hall show, 
everybody got fired up and was talk- 
ing about a torn- in the winter," Lewis 
says, "and it looks like it's coming 
together." The Carnegie Hall con- 
cert, he adds, ' Vas as magical in its 
own way as the Ryman, so for any 
one of us who might 
have thought the 
Ryman was a fluke, 
there's no question 
that it travels well." 

Since their partici- 
pation in the 0 Broth- 
er, Where Art Them? 
movie and the Down 
From the Mountain 
Ryman concert, the 
Whites have enjoyed 
a big increase in 
media attention and 
bookings, Sharon 
White says. 

"I appreciate the 
Coen Brothers so 
much, because they appreciate this 
rootsy music," she says, "and it was 
important for them to do the concert 
at the Ryman because of its history. 
But more than what they've done 
for the Whites, I'm excited about 
the honor that the old music is being 
given and the way it's being 
received. The biggest thing about 
Carnegie Hall was that the people 
there genuinely knew what we were 
doing and were into it. It was the 
same level of excitement as being at 
a Dixie Chicks concert." 




Dolly's Shining Moment. Dolly 
Parton recently premiered her 
video "Shine" on CMT's new show, 
CMTI\/lost Wanted Live. Parton 
chatted with host Lance Smith 
about the new clip and her current 
album, Little Sparrow (Sugar Hill). 
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59 


60 


58 
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"*aoNf uS'i'/gB r: * HILLBILLY TRIBUTE TO AC^DC 
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59 


57 
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VARIOUS ARTISTS im' 170137 (n.9a'i7 98) EVERLASTING LOVE SONGS 


19 


61 


57 


61 
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ROY D. MERCER HOW BIG'A BOY ARE YA? VOLUME SEVEN/HANGtN' IT UP 

VIRGIN ■.■ '.'LL-'lAPir::;!. i 10 ''^^'l' -'d'BH 


32 


62 


55 


63 
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iEFF FOXWORTHY WARNER BROS. 47427iWRN no.9ft'l6.98) GREATEST BITS 


17 


63 


52 
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WILLIE NELSON ISLAND 54SB10/IDJMG iil.98'l7.98) RAINBOW CONNECTION 


52 


64 


61 
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CLAY DAVIDSON virgin 48854CAPitol (9.9i&12.9S)B UNCONDITIONAL 
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69 


67 


75 


41 


EMMYLOU HARRIS nonesuch 796I&'ag(ii 96/17 981 RED DIRT GIRL 


5 


dD 


RE-ENTRY 


SO 


SOUNDTRACK BMA67961/RLG1I1.98/17.98) WHERE THE HEART IS 
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DWIGHT YOAKAM REPRISE 47B27yvmN (U 98^17.98} TOMORROWS SOUNDS TODAY 
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70 
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TERRI CLARK mercury ]70157(ll.9ftl7 98l FEARLESS 
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LEANN RIMES A CURB 77947 (11 98/17 981 LEANN RIMES 
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RE-ENTRY 
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SAWYER BROWN curb 77976(11 98'|7.9B> THE HITS LIVE 
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73 
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74 


40 


BILL ENGVALL BNA693ll/RLG(l0 9«l69ei NOW THATS AWESOME 


14 


74 


73 
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BILLY RAY CYRUS MONUMENT 62105«>NV(ii.9eE(»17.9e) SOUTHERN RAIN 


13 
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RE-ENTRY 
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AUSON KRAUSS ROU»0ER61O46iMERCURT (11,98.17 981 FORGET ABOUT IT 
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growth. Heatseeker Impact shows albums removed from Heatseehers this week, ■ indicates past or present Healseeker litle. c 2001 , Billboard^BPI Communications, and SourxJScan, Inc. 
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SHANIA TWAIN* " mercury 536003 I 12 9&1B98I 9 WW 


loaINo I COME ON OVER 


190 




14 


13 


GARTH BROOKS*" Capitol 97424 [;9 9a'26 98) 


DOUBLE LIVE 


136 
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DIXIE CHICKS* ' MONUMENT 68195/SONY (10 98 E(^17 98) ■ 


WIDE OPEN SPACES 


178 
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25 


THE JUDOS CURB 7796517 9^11 99) 


NUMBER ONE HITS 


58 
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LONESTAR A ' SNA 67762'RLG (10 981 7 98) 


LONELY GRILL 


108 
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VARIOUS ARTISTS maoacy 1326i159BC0i 


THE BEST OF COUNTRY 
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BROOKS 8i DUNN A ARISTA NASHVILIE 1885Z RLG(10 9a'17 981 


THE GREATEST HITS COLLECTION 


197 
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16 


MONTGOMERY GENTRY • C0LUMBU6915&S0NYI1098E(^I6 98iH 


TATTOOS & SCARS 


116 






HANK WILLIAMS JR. A' CURB 7763B i5 989 981 


GREATEST HITS. VOL 1 
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FAITH HILLA' WARMPBRDS 4679Q.V,HN(1 1.9817 981 


FAITH 
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THE CHARLIE DANIELS BAND A' EPIC 6S694,SONY 17 98 Ea 1 1 981 


A DECADE OF HITS 
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TOBY KEITH A MERCLfiV 558962 il 19ai7 98) 


GREATEST HITS VOLUME ONE 
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TRAVIS TRITT A WARNER BROS. 46001AVRN 1109a'16.981 GREATEST HITS - 


- FROM THE BEGINNING 


265 
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JOHNNY CASH • .E&ACT,C0LUMBIA59739S0HY(7 98E{IT1 981 


16 BIGGEST HITS 


116 
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ALAN JACKSON A' ARISTA NASHVILLE 1680l.RlG(10 9&'16 9B) 


THE GREATEST HITS COLLECTION 


296 
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TRISHA YEARWOOD A' MCA NASNVIUE 170011 (11.9E1(|7 981 ISONGBOOKI A COLLECTION OF HITS 
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PATSY CLINEA MCA special PROOUCIS 42026&,MCA (3 9at.98) 


HEARTACHES 


132 
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CHARLIE DANIELS A epic 64 182/SONY (5.98 Ea9 98) 


SUPER HITS 
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BRAD PAISLEYA ARISTA NASHVILIE lB87l,RLG(10.9a/17.9B)B 


WHO NEEDS PICTURES 
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AUSON KRAUSS A- ROUNDER 610325'ilOJMC ( 1 1 9&1 7.98) ■ NOW THAT I'VE FOUND YOUi A COUEaKlN 


234 


12 


14 


JOHN DENVER MADACY4750(5 9a'99ej 


THE BEST Of JOHN DENVER 


157 
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TIM MCGRAW A' CURB 77942 (11.9&'I7.98) 


A PLACE IN THE SUN 
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WILLIE NELSON • LEGACY.C0LUMBIA69322.S0ny (7.98 E(X 11 961 


16 BIGGEST HITS 
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ASHLEY JAY 



Promoted by 
the best: 

House of Blues 
SFX 

Showcased at the 
biaaest clubs: 

ACMA-nominated 
Montana's 
San DImas, CA 

The Baked Potato, 
Hollywood, CA 

Upconnina dates with: 

Diamond Rto 
July 1 3 

Santa Fe Springs, CA 

Billy Ray Cyrus 
July 1 4 

Santa Maria, CA 

Sawyer Brown 
Sept. 29 

Red Bluff, CA I 

On the Levi's First Staae 
(S Tim McGraw Shows: 

July 1 5, Hartford, CT 
July 1 6, Holmdel, NJ 
July 1 9, Mansfield, MA 




In only three weeks of release, Ashley Joy has 
reached across America to grab the attention of 
the best in radio and talent in country nnusic with 

her single "Make It Hurt" fronn her Mad Dog 
Records release Only When . The biggest nannes 
in country nnusic hove token notice, Hove you? 



WPMS 
KZZY 
KIOD 
WPAK 
KSYN 
KVRC 
KSJB 
WDBL 
WPAY 
WTBG 
WTRB 
KFRG 
KVFG 
KXFG 
KGKL 
WTCR 
KIML 
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59 West 19th Street 

6th rioor 
New York, NY 10019 
www.sumthing.coin 




MAD DOG 

RECORD 

www.maddogrccords.net 





maLjn-rFqin MitsM En-rEF^-rF=iit-imEn-r 

www.mthighenteftainment.com 
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by Wade Jessen 

Country for GROWN-UPS: Unlike the majority of country's cur- 
rent crop of artists, sweating over making a new album every year and 
loading up the calendar with tour dates isn't exactly at the top of K.T. OsUnIs 
list of priorities. She has the luxurj' of making records when she feels she 
has something to say and the advantage of ha\'inB a record company that 
apparently lets things happen on her timetable. Line Close By, Visit Often 
(BNA), her first album since 199(i, earns Hot Shot Debut honors at No. :i5 
on Top Country Album.s. where it enters with 4,00() copies sold. 

Produced by Mavericks front man Raul Malo, Oslin's new pack- 
age is her fourth set of new songs since the highly commercial SO's 
Ladies rose to No. 1 in early 1987. One top 10 and a pair of No. 1 sin- 
gles from that set earned Oslin the Country Music Assn. female 
vocalist of the year award in 1988. 

Oslin's new entry on the country chart is her highest in more than a 
decade — Loiv in a Small Unvn started at No. 22 in the Dec. 1, 1990, issue. 
no's Ladies, which bowed at No. 15, i.s her highest opener to date. 

The title track from the new set has spent nine weeks on Hot Country 
Singles & TVacks, achieving a peak position of No. 53 so far. 

A good deal of cre<lit for Oslin's opening-week showing goes to the dance 
community, which pushetl Oslin's club remake of Rosemaiy Clooney's 
"Come on-a My House" to No. 40 on the Billboai-d Hot Dance Music/Club 
Play chart in the June 9 issue. 



u 



PSWING: Up approximately 4,000 scans (110%), Chris Cagle% Play 
It Loud takes the Greatest Gainer trophy on Tbp Countrj' Albums, where 
it jumps :?fi-22, its highest chart position to date. 

Originally issued last fall by the since-shuttered Virgin Nashville 
imprint, Cagle's .set benefits from its first week of release on Capitol as an 
enhanced CD. All chart listings, including the selection number for the 
set, are updated this issue to reflect the change in pressings. 

Meanwhile, Cagle's "Laredo" bullets at No. 17 on Hot Country Singles 
& TVacks, up 63 detections. Heavj' airplay (more than 35 plays per week) 
is heard at 13 monitored signals, including KUZZ Bakersfield, Calif.; 
KPLX Dallas: WSSL Greenville, S.C.; and WKCQ Saginaw, Mich. TOth 
47 plays this issue, the weekly airplay leader is KASE Austin, Texas. 

Mountain MUSIC: As O Brother, Where Art Thou? (Mercury) and 
Coyote Ugly (Curb) control the top two slots on Top Country Albums 
again this issue, another soundtrack opens on the chart's midsection. Sun- 
dance Film Festival award winner Songcatcher, which has aired on the 
Sundance channel and is now in limited national release, pushes its accom- 
panying soundtrack onto the chart for the fu^t time since its Jan. 23 
release. It bows with approximately 1,700 units at No. 57. 

The film tells the storj' of a female music professor who is denied tenure 
at her Ivy League college in the early 20th century, then journeys to the 
Southern mountains to collect traditional folk ballads and record the 
singing rastics on primitive equipment. 

Soundtrack pailicipants include Enunylou Harris, Dolly Parton, Sara 
Evans, Deana Carter, and actre.ss Pat Carroll, who stars in the film. 



Hominees Unveiled For AWA Cowboy Awards 



BY DEBORAH EVANS PRICE 

NASHVILLE— Riders in the Sky, 
Brenn Hill, Dan Roberts, Wylie 
Gustafson, and Luke Reed are 
among the top nominees for the 
upcoming Academy of Western 
Artists' (AWA) sixth annual Will 
Rogers Cowboy Awards. Hosted 
by Trudy Fair, the show will be 
held July 10 at the Scott Theater in 
Fort Worth, Texas. 

The AWA show awards artists in 
several divisions, including cowboy 
ixietry, Western music, and West- 
ern swing. The event also honors 
arti.sans whose skills perpetuate 
the Western lifestyle, such as sad- 
dle and spur makers. 

This year, in conjunction with the 
awards show, the AWA is also spon- 
soring a Westem-muaic conference. 
Among the topics for discussion are 
the state of Western music, song- 
writing and publishing, and media 
and marketing. Panelists for the 
various sessions include Wylie 
Gustafson of Wylie & the Wild 
West, Lorraine Rawls, American 
Songwriter magazine editor Vemell 
Hackett, Joni Harms, and numerous 
radio broadcasters who support 
Western music, including Orin 
Friesen of KFDI Wichita, Kan.; Joe 
Hargrove of KJON Anadarko, 
Okla.; Mark Alabaugh of KSEY 
Wichita Falls. Texas; and Rick Huff 
of KTBL Albuquerque, N.M. There 
will also be a showcase featuring 
Kazzi Shae, Rich O'Brien, Rawls, 
Dan Roberts, and Craig Chambers. 

The following is a partial list of 
nominees: 

Entertainer of tiie year: Dan 
Roberts, Wylie Gu.stafson, Riders in 
the Skj', Brenn Hill, Craig Chambers. 

Rising star: Kevin Davis, Jake 
Hooker, Curly Musgrave, Chuck 
Milner, Justin TVevino. 

Band: Hot Club of Cowtown, Red 
Steagall and the Coleman County 
Cowboys, Cowjazz, Texas Mud, 
Asleep at the Wheel. 

WESTERN MUSIC CATEGORIES 
Male vocalist: Dan Roberts, 

R.W. Hampton, Royal Wade Kimes, 

Brenn Hill, Dave Stamey. 
Female vocalist: Jill Jones, 

Jean Prescott, Belinda Gail, Joni 



Harms, Eli Barsi. 

Duo/group: Lone Star Chorale, 
New West, Riders in the Sky, 
Desert Sons, Gillette Brothers. 

Song: "Cowhand," Dan Roberts; 
"Doan's Crossing," Chuck Milner; 
"Cowboy True," Curly Musgrave; 
"Round Up in the Spring," Don 
Edwards; "Every Horse I Ever 
Rode," Luke Reed. 

Album: Cowhand, Dan Roberts; 
Trail Through Yesterday, Brenn 
Hill; Corridors, Luke Reed; 
Woody's Round Up, Riders in the 
Sky; Ridin'the High Line, Wylie & 
the Wild West. 

Yodeler: Jill Jones, Don Ed- 
wards, Ranger Doug, Sourdough 
Slim, Wylie (justafson. 

WESTERN SWING CATEGORIES 

Male vocalist: Don Walsor, Leon 
Rau.sch, Craig Chambers, Ray Ben- 
son, Red Steagall. 

Female vocalist: Ehma Fremer- 
man, TVudy Fair, Joni Harms, Jean 
Prescott, Chris O'Connell. 

Instnunentalist: Rich O'Brien, 
Tommy Morrell, Tommy AUsup, 
Mark Abbott, Leon Chambers. 



Song: "New Mexico," Joe Mer- 
rick, "Cowboys Are a Girls' Best 
Friend," Liz Anderson; "No Way 
Jose," P.R. Battle and Michael 
Garvin; "If There Wasn't Any 
Cows," Luke Reed; "Bluebonnet 
Lady," Woody Paul. 

Album: Dev'lish Mary, Hot Club 
of Cowto»»n; West by Southwest, 
Craig Chambers; We Remember 
Tommy Duncan, Playboys II; A 
Cowboy Has to Siitg, Ricky Boen; 
Ride With Bob, Asleep at the Wheel 

COWBOY POETRY 

Male: Sunny Hancock, Larry 
McWhorter, Chris Isaac, Mike 
Puhallo, Mike Logan. 

Female: Debra C. Hill, Elizabeth 
Ebert, Buckshot Dot, Sally Harper 
Bates, Ann Sochat. 

Album: Life's Choice; Dennie 
Flynn; Stories and Poems; Kent 
Rollins; Breaker in the Pen, Joel 
Nelson; Cowboys, Horses and 
Friends, Jay Snider; Days and 
Nights in the Saddle, Andy Hedges. 

Humor: Clay Lindley, Sky Shiv- 
es, Dennis Gaines, Curt Brummett, 
Kent Rollins. 




Back In the Saddle. Capitol recording artist Chris LeDoux made his first TV 
appearance since undergoing a iiver transplant operation last fall when he 
performed at the TNN & CMT Country Weekly Music Awards on the eve ot 
Fan Fair In Nashville. LeDoux answered any lingering doubts about his health 
by turning in an energetic performance of "For Your Love," with special 
guests Keith Urtjan on guitar and country legend Charlie Daniels on fiddle. 
Pictured, from left, are Urban. LeDoux. and Daniels. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TIIIE (Publisfief Licensinfi Oi{ ) SIi«t Mulic Dtsl 
7 HINT NOTHIW 'BOUT roUlSonr/AIV he. BWWani. 

S3, BMltlnivtrMi, ASWjMempHistD. ASCAPI HL/WBM 
29 iUKEUMVWUTINGmB ASCAPfCallV. 

ASCAPyO'SiaujIiniessy *»eroe, SSCAP/fteimisic l». 

BMlWAOcian. BMIIHLVIGM 
14 «USIMItllM.BMI/KnUsaits.ASCAP) 
Sa IMEMIOSOIIGMliorBd.tSCM'fBiizCason, 

tSUnSullHm Milan Cnup. tSW m 
41 nniOOtWEWIMsones.ASCAnWBM 
51 l»IIElLITTtEaOSEII(CuillQ>leiasatui. 

SESAt1*nl«ls StSAtU SMIlHi.StSAOCii*, 

ASCAPjOiarlie Ita*. ASCAPjMicli Hits, ASCAP) WBM 

21 COMPUUTED (EMI FulKeel.ASCAP,'«|inl Blue, 
«CAP,,tMI BWviood. BMHomba, 8MI) wmi 

U coin lUPPEIIIWICE (EMI Apiil,«SCAP/GataGrtn«, 
ASCWAJWtfltneL eMMMcR. BMI) HL 

11 DOIMnilK(IM«x,SES«C/BuiMllK.S[SA(VEMIFi< 
W. ASCAP/BMemcn fumx. ASCAPI HI 

SS GETTING THERE (UnNc^sai FtiyGramlntefTiatHnal, 
ASC«>,1em-0OI) ASCAfJ 

22 AGOODMTTOGETIMMTUOSIOEWnMisal, 
ASCAP/Memphsm, ASCAf flomba. m/im « Up, BMI) 
WBM 



3 GDOWN MEN OMT Off (la>c;i Vista, ASCAT/ScaiM 
Rain. ASCAP/Smr/AIV Irie, BMI) HL 

43 HEAIITniEAKTOWN(EMA(ri.ASCAP/Hc>iseOIBiani, 

ASCAP) HL 

44 HELPLESSm«PELESSU(Son>/A1VlK,BWSi)ncs 

01 Teracel, BMVSoigs » Umtnal, BMI) KWVBM 
42 WMEnXKMehty"!: BMl/AI«nlenangs.BI»ek«- 
waler BW^ongs » WWSKtpl Pacific. BMlWy Ljfe s 
VM. BMI/Vellm Desot BMI/IWanlloHakDtiurSonp, 

33 HOWCOOLISTHniSonii/AIVTm.BMLWaiiief'lanief. 

lane, Oimp Bcti. ASCAP) HI/ABM 
2 I COULD NOT ASH FOR NOIEOiealsGiv, ASCAP) WBM 
24 IFIFAUIWREGOINGDOWNWmiMEMIIbillilli. 

BMlSmgs Of Sair Sue s Medioie Sim, BMI/Sonc 01 

Univenal. BMCAImo. ASCAF/Arwa, ASCAP) HUVIBM 
5 IFin)UC«N[»WmHIHGELSE(EMBbct«al. 

BML'Kew Don, ASCAP/Ne» Ha)a. ASCAP) HiyWM 
1 1'MALREAlirTHERErSaiy/AIVin.eMKnto 

ASCAP/Smii B) II. A5CAF/llist|.Mcli. ASCAPI WMBM 
11 I'MJUSTTALHN'ASOinTOIIIGIITOblKOlms 

BMlfiony/AIV liee, BMWijWkM BM) HL 
St I'M TRTIN' (Pacific Wild, SESACmtSESAt^es Of 



WmdSMIil PaA, BMIAMUiaieaUe, BMI/Akn. 
ASCAFIHl 

16 in«GI)E«rUTTOBE«U«E(ENIA|iiL 

ASCAP/House 01 Bram, ASCAP) HL 
3S I WANTTOU BAD IVuu Sate, ASCAP) 
49 l)«AIITrOI)TOWANTME(S^Genis-EMI,BMI)HL 
21 DmULDVELOVEDrOUANIWHlDamasoiss, 

BMl^siei, BMlSongs Of Univtrsal, BMI) NbWM 

17 LAREDO IMarKHybnei. ASCAP) 

39 L0«E0F«W0MM(Soii(!sOfLas«aila,BMI) 

32 UmNGEVtlirMmUTE(Son),'AlVriee,BM(Wenoilga, 
BMUomta, ASCAP) HLWBf^ 

52 MANOf MEilnwisal-VCA ASCAPiMia. 
ASCAP/1eienaLlp,Blill)WBM 

37 NEVER LOVE irOU ENOUGH (Sony/AIVCniss Keys, 

ASCAP/Qnaly, ASCAP/Urmcnal-ftiyGraii Intenatunal. 

ASCAP/Oieen Wagon, ASCAP) HL«BM 
31 OHANIGHTUKEmiSOKaineflanierlane, 

BMWiBtinct ASCAP) WBM 
34 OKLr M AMERICA (Scn(,'AfV file BUlBuKalo Piaine. 

BMlDon Cot*, BWHioute S[i, BMI) HI 

40 REAL LFE II NEVER WAS THE SAME AGAIN) (Map 
Bob. ASCAPCasm, BMLWhsIkj Cao, BMI) WBM 

23 SECOND WIND (EMI BackMOll BMmtkiyCieeK BMI) 
HI 

4 SHE COULDNT CHANGE ME (WB.ASCAP,'Ga7Nii>iol- 
son ASCAP,'SoiT|,'AlVC(OSSKos. ASCAP) HLWBM 

53 SHrS MY GIRL (Sm»,''AIV Cross Keys, ASCAP,^/ATV 



tee.BWHipBeatBMIIIt 
30 Sn.P«CI SUMMER (EMI A|nl.ASCAP/nilVkssat. 
ASCAP/Milmc. ASCAP/tMl Blackwood, BMl^lylxKlge, 
END HI 

46 SOUTHERN RAIN ISi/inageimiino BMI/AcliyBteaAy 

Heart BW'trW Seals Dtmn, 6W) 
38 SIAWHN'STiaimASCAP/Tlicamiii'Uiistieain, 

ASCAP,Hs(i Slipae. ASCAP.'Sleel Wheels, BMI) WBM 
2> STIU HOLDING OUT FOR YOU (WNnutAira, 

ASCAP.OiiBcy. ASCAP) CLWWBM 
25 SWEn SUMMER <Oes<<t[)teants.BMI>Michaelbouse, 

SMLtlslgll. Bum Bm. BMI) HL 

54 TULURIOE (Sengs OtUiiwsai.BMVSony/ATV Crass 
Keys, ASCAP/Onaly, ASCAR HiyiVBM 

to TEXAS IN ltIO(Miiclielray,ASCAi>/«MG Songs, ASCAPI 
41 TH«rSAPLM(D^-TameilaiieBI««antanai, 

BMLHanis (Moi, ASCAP/toocJeicsa. ASCAP/Vusi 

Sales, ASCAP) WBM 
15 THERE TOU'a BE (Realsaies. ASCAP) WSM 
9 TWO PEOPLE FEU. IN LOVE (EMI ApnLASCAP/Sea 

Gaylc, ASCAP/Lwe Ibndi, ASCAPifMI BlackYWOll. BMI) 

HL 

55 UNBROKEN nirOUIUiiveisal-MU,ASCAP/Sony/AIV 
Tiee, BMlRanch Rock, BMVBig fled Traclm, ASCAPylce 
fiey, ASCAP) HIMBM 

27 WHAT I DID RIGHT (EMI Full Keel. ASCAPAell Fool, 
ASCAP/WomaculatE Cemsptois, ASCAP/EH Ix^ule. 



tmxm BuUni BML^il Slnfn( BMD 
20 WHAIIREALUrMEWTOSnKSaayOTVCnissKtls. 

ASCAP/Sony/AIV ile. BMIQlns Warns. BMKSW Wort- 

ng For Tfie Man, BMl/bnny lee lafnes. BMI) HL 
45 WHEN GOD.PE«RtN- WOMEN GH THE BUIES 

(Sonj,*™ CiBS Keys, A5CAP;?3tcfiei, ASCAP) HL 
S WHEN I THINK ABOUT ANGELS (EMI ApriLASCAP/Pang 

loon. mm. ASCAP/VfamerTameilane. BMII HM» 

I WHEN SOMEIOOr LOVES TOO (WB,ASCAP/«e Han, 
ASCAP) WBM 

57 WHEN TOO COME BACK DOWN (HoM) Skies, 
ASCAPAJnwersal, ASCAP,tomeral, BMlWiglity Nice. 
BmWGM 

36 WHERE DOES IT HURT (Sony/AIVTiea, BMI) HL 
U WHERE THE BlACnOP ENDS (Sieve Wanner. BMIBuiH 
OnRnck ASCAPI 'ABM 

II WHIUrOUUlVED ME (Sony/AfV Cross Keys, 
ASCAPiKini Willaros, ASCAPiK VNIiams Sorgs. 
ASCAP/1nni« BMI) HL 

SC WHOIAMTOn)UIEMIBIackv<ooil,BMVSIia)eSmiltl, 
BMI/BMG Songs. ASCAP/Mis. Umpkins Rxxle, ASCAP) 

19 WHTniEVCAUrTF«lUNGMB.ASCAP/MmrKh. 

ASCAP,1*:«Ha,B ASCAP,.flew Don. ASCAP) WBM 
41 WIUTOUMARRVMElSoivsOfVllndSlRtllPlCiC. 

BMlMy Life s Mxk, BMWkM Deseit BMVStaimay To 
Simer's, BMfAl Andenongs, BMI) WBM 
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Bifcood HOT COUNTRY .!!^ 



COMPILED FROM A NATIOHAL SAMPLE OF AIRPLAY SUPPUED IV 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICL 152 COUNTRT STA- 
tlOtlS ARE ELECTRONICALLT MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SOKGS RANKED BY NUMBER OF DETECTIONS 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


TITLE 

PRODUCER iSONGWRITERl 


ARTIST 

IMPRINT & NUMBEf^PROMOTION LABEL 


PEAK 

POSITION 


CD 


1 


1 


13 


CM AUJEADY THERE i LONESTAR 

D HUFF IR Ma)C«*LO,G BAKFR F t^YEHS! UNA *LBUW CUT t 


1 


CD 


2 


5 


21 


1 COULD NOT ASK FOR MORE 

SEVANS.P WORLEr ID WARRENI 


SARA EVANS 
IV)RCA69008t 


2 


3 


3 


2 


16 


GROWN MEN DON'T CRY 

BGALLIMJKt 1 5'H0u:j I MCGRAW IS SESWN.T.DOUGlASt 


TIM MCGRAW 

CURB ALBUM CUT 


1 


CD 


6 


E 


22 


SHE COULDNT CHANGE ME 

1 SCAIFt (C KNIGHT .G NICHOLSON) 


MONTGOMERY GENTRY 
(OLDXV) COLUMBIA 79540* 


4 


5 


7 


7 


19 


IF YOU CAN DO ANYTHING ELSE 

r BflOVffl.G STRAIT (B lIVStY.D SCHLITZ1 


GEORGE STRAIT 
») MCA NASMV)LL£ 172200 


5 


® 


8 


e 


18 


WHEN SOMEBODY LOVES YOU 

K STEGALUA JACKSONI 


ALAN JACKSON 

IV) ARISTA NASHVILLE 69049 1 


e 


7 


5 


4 


21 


AIN'T NOTHING BOUT YOU 

K BROOKS.R DUNN M tVRiGHT iT E-iAPIRQ,R.RUTHERFORDI 


BROOKS 4 DUNN 

(V) AJtlSTA NASHVILLE 69048 1 


1 


® 


10 


10 


15 


WHEN 1 THINK ABOUT ANGELS 

K STEGALL (J O NEAL.R DEAN.S TlLUSi 


JAMIE O NEAL 
(V) MERCURY 1 72202 t 


8 


® 


9 


9 


16 


TWO PEOPLE FELL IN LOVE 

F ROGERS IB PAiSL£T,KLOVtLACE.T OWENS) 


BRAD PAISLEY 
(V) AnSTA NASHVILU 69051 1 


9 


10 


4 


3 


25 


DON'T HAPPEN TWICE 

e CANNON.N WILSW.K CHESNEY (C LANCET MCHUCHI 


KENNY CHESNEY 
rV)BMA6903St 


1 


OD 


12 


15 


1 


I'M JUST TALKIN' ABOUT TONIGHT 

J SIROUDT KDTH (T KEITH.S.EUERICKl 


TOBY KEITH 
DREAMWORKS ALBUM CUT t 


11 


® 


14 


14 


13 


WHERE THE BLACKTOP ENDS 

\f i.:il -. in;;s ^ i i^BAN (S WARINER A SHAMBLINI 


KEITH URBAN 
IVl CAPITOL 58992 1 


12 


OD 


13 


13 


13 


DOWNTIME 

B GALUMORET MCCRAW [P.COIEMAN.C D J0HKSCM1 


JO DEE MESSINA 
CURB ALBUM CUT 


13 


OS 


16 


19 


1! 


AUSTIN 

B BRADDOCK (D KENT.K MANNAl 


BLAKE SHELTON 

(C) ID) (V) GIANT 16767)WRN 


14 


IS 


11 


11 


7 


THERE YOU'LL BE 

1 HOFTN.B GALLIWORf (0 WARREN) 


FAITH HILL 
(V) WAKNER BROS 16739'VffiNt 


11 


It 


15 


12 


29 


IT S A GREAT DAY TO BE ALIVE 

e 1 WALKER.JR T TRin iD scon> 


TRAVIS TRITT 

(V)caUMBIA 795531 


2 


OD 


17 


17 


21 


LAREDO 

R WHIGHTC CAGLE ICCAGLE) 


CHRIS CAGLE 
VIRGIN ALBUM CUT.CAPITOI 1 


17 


(D 


18 


20 


15 


WHILE YOU LOVED ME 

M BRIGHT.M WILUAAIS (M 00OSO^,K WILLIAMS.D WELLS) 


RASCAL FLATTS 

LYF?IC STREET ALBUM CUT 


18 


OD 


19 


21 


14 


■ AlRPOWER 

WHY THEY CALL IT FALLING 

1.) WRIGI'I IS OLAN n 5CHLIT?: 


LEE ANN WOMACK 

'.Vi MCA NASHVILLE 172203 


19 


O 


22 


24 


15 


AlRPOWER 

WHAT 1 REALLY MEANT TO SAY 

P WORLEYT L JAMES .C IHOM^N C WAlLiYi 1 L JAf.'Li) 


CYNDI THOMSON 
;D) IV) CAPITOL 58987 1 


20 


OD 


25 


25 


14 


1 WOULD'VE LOVED YOU ANYWAY 

M WRIGHTT YEARWTOD !M DANNAT VERGESi 


TRISHA YEARWOOD 

IV) MCA NASH^tlE 172201 t 


21 


22 


21 


23 


16 


A GOOD WAY TO GET ON MY BAD SIDE TRACY BYRD WITH MARK CHESNUn 

BJWAlKtRjR IG TEREN.R RurHEHfORO) RCA ALBUIfcl CUT 


21 


(D 


24 


22 


14 


SECOND WIND 

L ROGERS,) SFROUDID W0RLEY.S LE5L)EI 


DARRYL WORLEY 

DREAMVVORKS ALSUM CUT t 


22 


24 


23 


18 


20 


IF 1 FALL YOU'RE GOING DOWN WITH ME 

e CMANCEY.P WOfiLEir (M BERGJ* HOBOTF) 


DIXIE CHICKS 

MONUMENT ALBUM CUT 


3 


(D 


27 


28 


9 


SWEET SUMMER 

M D.CLUTE.DIAMOND RKUM DULANET.N THRASHER) 


DIAMOND RIO 

ARISTA NASHVILLE ALBUM CUT 


25 


QD 


29 


31 


12 


COMPLICATED 

P WORIEY.C 0 JOHNSON (CD JOHNSON.S SMITH) 


CAROLYN DAWN JOHNSON 
IV) ARISTA NASHVILLE 69050 1 


26 


QD 


28 


29 


22 


WHAT 1 DID RIGHT 

J SLATE.M IWRIGMT.SOTS OF THE DESERT 10 WOMACK.S LEHAIRE) 


SONS OF THE DESERT 
IV) MCA NASITVILLE I72I96 


27 


(a) 


31 


32 


12 


STILL HOLDING OUT FOR YOU 

D.HUFF IK OSSQR'I li MAfJX) 


SHEDAISY 
LYRIC STREET ALBUM CUT 


28 


® 


30 


30 


15 


ANGELS IN WAITING 

8 CHANCtY tTC0CHHANJ-MC8filDE.S-HARHlS) 


TAMMY COCHRAN 
EPIC ALBUM CUT t 


29 


® 


33 


35 


6 


SIX-PACK SUMMER 

B G/aLIUCJ?) P VASSAfi IP V^SSAH C BLACK I RDCCG-' 


PHIL VASSAR 

ARISTA NASHVILLE ALBUM CUT 


30 







■ tm 








THIS 
WEEK 


LAST 
WEEK 


So 

1% 


WKS, ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRITERI IMPRINT & NUMBER'PROMOTION LABEL 


PEAK 
POSITION 


(D 


32 


33 


10 


ON A NIGHT LIKE THIS TRICK PONY 

C HOWARD (K 5TALEY 0 KAHAN) (C) CD) (V) WARNER BROS, I6751WRN t 


31 


(D 


35 


34 


11 


LOVING EVERY MINUTE MARK WILLS 
CCHAAIBERIAJN (T SHAPIRO,M CRISWEa,M,WHITE) MERCURY ALBUM CUT 


32 


(D 


36 


37 


8 


HOW COOL IS THAT ANDY GRIGGS 

D MAUOY IAGR)GGS,N,THftASHER,w,MOBLfY) RCA ALBUM CUT 


33 


O 


45 


54 


3 


ONLY IN AMERICA BROOKS & DUNN 
K BROOKS.R OUNN,M,WReHT (K,BROOKS.D.COOK,R,ROGERS) ARISTA NASHVILU ALBUM CUT t 


34 


(D 


37 


36 


15 


1 WANT YOU BAD CHARLIE ROBISON 
C ROBtSON,B CHANCEY IT D ADAMS.P.CRANDON) (CI 10) (VI LUCKY DOG 79542,CQLUMBIA t 


35 


® 


39 


38 


6 


WHERE DOES IT HURT THE WARREN 8R01HERS 

B.WARREN,8 WARREN,C FARREN IB WARREN.6 WAAREN.T DOUGUIS) SNA ALBUM CUT 


36 


(D 


41 


40 


6 


NEVER LOVE YOU ENOUGH CHELY WRIGHT 

D HUFF (B JAMES,ANGELO) (VI MCA NASHV)LLE 722057 t 


37 


® 


38 


39 


10 


STANDIN' STILL THE CLARK FAMILY EXPERIENCE 
BGALUMOAE.T MCGRAW (C OANNEM)aER.R LaRUCEC HARRISON) CURS ALBUM CUT 


38 


® 


42 


45 


4 


LOVE OF A WOMAN TRAVIS TRITT 

B J WALKER,JR J TRin (K BRANDT) COLUMB)A ALBUM CUT 


39 


® 


40 


42 


7 


REAL LIFE (1 NEVER WAS THE SAME AGAIN) JEFF CARSON 

J NIf BANK IN lHRASI*tR,; )ANQSKY) CURB ALBUM CUT 


40 


41 


34 


26 


20 


BUT 1 DO LOVE YOU LEANN RIMES 

T HORN (D WARREN) (CI lOICURfl 73116 


18 


® 


49 


44 


8 


HONEY 00 MIKE WALKER 

J,STH0UD,D,COOK (A,ANDERS0NJ.STEE1£,K,BIAZY) (Dl (V) DREAMWORKS 450914 


42 


® 


54 


— 


2 


HEARTBREAK TOWN DIXIE CHICKS 

BCHA»CtY,P WORLEY (0 SCOH) MONUMENT ALBUM CUT 


43 


® 


46 


46 


5 


HELPLESSLY. HOPELESSLY JESSICA ANDREWS 
B GALUMORE IB JAMES,) VERGESI (V) DREAMWORKS 45091B 


44 


® 


53 


— 


2 


WHEN GOD-FEARIN' WOMEN GET THE BLUES MARTINA MCBRIDE 

M MCSRtDE,P WORLEV (L SATCHCRI RCA ALBUM CUT t 


45 


® 


47 


48 


5 


SOUTHERN RAIN BILLY RAY CYRUS 
D-HUFF (B R aRUS,D V rRESS.MJ-SA(»AVCS} (C) (0) (V) MONUMENT 79440 


46 




44 


41 


10 


WILL YOU MARRY ME ALABAMA 
J STROUO.ALABAAtA (J STEELE.A,ANE>ERSON) RCA ALBUM CUT 


41 


® 


52 


51 


3 


TUAT'C A PI AM ElADk MPD )IKJN 
1 Tin 1 3 H rlpMrl Iv)rtHr\ IVIL^uUIINlY 

M MCGUINN.S DECKER IB E BOYO,D LEONE) ID) VFH 734758 1 


48 


® 


49 


49 


6 


1 WANT YOU TO WANT ME DWIGHT YOAKAM 

PANOEHSON (R NIELSEN) R£PR)S£ ALBUM CUTWRH 


49 




48 


47 


7 


THE BIRO SONG MEREDITH EDWARDS 

R WILEY IS IWSASHEP,B CASOM MERCURY ALBUM CUT 


47 


51 


51 


43 


10 


COME A LITTLE CLOSER LIU MCCANN 

D MALLCY il IMRIY.P DOUGLAS,) SHERRILLI ICHD; IVl WARNER BROS I67fe2'WRN t 


43 


® 


NEW^ 


1 


• Hot Shot Debut » 

MAN OF ME GARY ALLAN 
T BROWrvM WROHI (R RUTHtRfORD.CIEREN) MCA NASHVILLE ALSUM CUl t 


52 


53 


50 


50 


6 


SHES MY GIRL BILLY GILMAN 
0,MALLDV,BCHANCEY (Z,TURNER,BBAK£R.LWILSON) EPIC ALBUM CUT t 


50 


® 


58 




6 


TELLURIOE TIM MCGRAW 
B (»LLIMORE.J STROUDT MCGRAW (T VERGES,e,JAMESI CURB ALBUM CUT 


52 


® 


55 


53 


5 


UNBROKEN BY YOU KORTNEY KAVLE 
0 MAILOY (G BURR ) BLAOES,T BRUCE) lYRtC STREET ALBUM CUT 


53 


® 


56 


59 


3 


WHO 1 AM TO YOU COLEY MCCABE 

M BRKlHr,M WIUIAMS IS SMITH C WISEMAN) RCA ALBUM CUT 


56 


® 


57 




3 


WHEN YOU COME BACK DOWN NICKEL CREEK 
A KRAUSS IT O BRIEN.D O'KEEFE) SUGAR HILL ALBUM CUT t 


56 


® 


NEW^ 


1 


I'M TRYIN' TRACE ADKINS 

D-HUFF (CWALLIN J,STEEL£ ASMITH) CAPITOL ALBUM CUT 


58 


® 


NEW^ 


I 


GERING THERE TERRI CLARK 
S SMITH,T CLARK (T CUIRK,G BURR) MERCURY ALBUM CUT 


59 


® 


59 




2 


TEXAS IN 1880 RAONEY FOSTER WITH PAT GREEN 

R fCSItR 1^ FJ^lt)^, [,u^L),:NE album ClI 


59 



CDRecofds showing an increase in detections over the previous week, regafdless of chart mwement, Aitpower awarded to songs appearir^ in 
the lop 20 on both ir>e BDS Airplay and Audience charts lor tne tiret (Ime with increases m tKith detections and audiervre. Titles tieiow the top 
20 are remowed from the chart after 20 weeks t Videoclip availability Catalog number is for CD single, or vinyl single if CO single is unavail- 
able. (C) Cassette single availability (D) CD single availability (DV) OVO single availability. (M) Cassette maxi-singte availability. (T) Vinyt maxi- 
single avatlabittty. (V) Vinyl single availability. (X) CD mam-single availability <■ 2001 , BillboartlBPI Communications, 



Biiboaid. Top CouHtpy Singles Sales 



JULY 7, 2001 



COMPILED FROM A ^ATIONAL SAMPLE OF RETAIL 
STORE, MASS MERCHANT, AND INTERNET SALES 
REPORTS COLLECTED. COMPILED, AND PROVIDED BY 



8oundScans 
llllll 



1 



NEW^ 



TITLE IMPRINT A NUMBER^XSTRIBUTINC. LABEL 



ARTIST 



WHAT I REAUY MEANT TO SAY CAPIIOL saw 4m«u>in 



CYNDI THOMSON 



jAUSTIN G AM K.767WRN^ 

BUT I DO LOVE YOU/CAN'T FIGHT THE MOOWUGHT CURB 73116 



BLAKE SHELTON 



SHE COULDN'T CHANGE ME COLUMBIA TBSaOaONV 



MONTGOMERY GENTRY 



MRS. STEVEN RUDY/THAT'S A PLAN VER73A75« 



MARK MCGUINN 



COME A LITTLE CLOSER WARNER BROS 16762WRN 



LILA MCCANN 



ON A NIGHT LIKE THIS warner BROS 16751WRN 



POUR ME WAHNfRBROS 1681&WRN 



THE WAY YOU LOVE ME WARNER BROS lUiaWRN 



OKUHOMA/WARM <, FUZZY ERIC 7wn/SMr 



DIDN'T WE LOVE curb 73126 



TAMARA WALKER 



LOVE IS ENOUGH RCA E903MLG 



I WANT YOU BAD lucky DOCVCauMBIA 79542^0NY 



CHARLIE ROBISON 



THIS 
WEEK 


LAST 
WEEK 


h 


WKS, ON 
CHART 


TITLE IMPRINT A NUMBERCI5TRIBUTING LABEL ARTIST 


14 


11 


16 


3 


TOO LAZY TO WORK. TOO NERVOUS TO STEAL monument 79611(S0(IY BR5-49 


15 


15 


13 


12 


MATTHEW, MARK, LUKE 1. EARNHARDT OREAMviORKS AS0327«IERSCOPE SHANE SELLERS 


C16) 


17 


14 


20 


THE MOST BEAUTIFUL GIRL atlantk ssoslfAG SOUTH 65 


17 


16 


15 


12 


SIMPLE UFE COLUMBIA 79SA1,sony MARY CHAPIN CARPENTER 


11 


14 


17 


211 


HOW DO 1 LIVE A ' curb 73022 LEANN RIMES 


19 


18 


19 


34 


GEORGIA ARISTA NASmiLU 69010BUJ CAROLYN DAWN JOHNSON 


20 


19 


18 


35 


HOW DO YOU LIKE ME NOW?! Dreamworks AS0932flNTERSCDPE TOBY KEITH 


21 


20 


20 


J4 


MEANWHILE BACK AT THE RANCH CURB 73118 THE CLARK FAMILY EXPERIENCE 


22 


21 


24 


40 


MY LOVE GOES ON AND ON virgin S8S67A»pitoi CHRIS CAGLE 


(23) 


RE-nTm 


60 


IT OON'T MAnER TO THE SUN.10ST IN YOU • Cimoi S!7i8 GARTH BROOKS AS CHRIS GAINES 


24 


22 1 21 


9 


1 KNOW HOW THE RIVER FEELS MC« nasmville 172186 MCALYSTER 


(25) 


RE-EKTHY 


58 


WHEN YOU NEED MY LOVE oRtAMWCRKS 459043;iNlERSCOPt DARRYL WORLEY 



CZ) Records with the greatest sales gains this week •Recordii^ Industry Assn. ot Amefica certification ftx net shipment of 500.000 units 
(Ck)ld) A RIAA certification for net shipment of 1 million units (Platinum), with mullimillton titles indicated t^y a numeral following the sym- 
bol, c 2001, Billboara'BPI Communications and SoundScan. Inc 
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TOP CLASSICAL ALBUMS. 



Artists & Music 



THIS WEEK 


5 
§ 


1 WKS. ON CHART 1 


COMPIED FROM A tOIIOML SAMPIE Of RETAIL STORE. MASS UERCNAMI SawxlScari« 
AND INTEimn SAIES REFOKTS CHIECTEO COMPIIED. AND PROVIDED ST 

ARTIST TITLE 

IMPRINT & NUMBER (SUGGESTCO LIST PRtCE Oft EQUIVALENT) 


1 


1 


41 


^^^M NO. 1 ^^^^ 

ANDREA BOCELLP • ^.pp,, 


2 


2 


85 


SACRED ARIAS 


3 


3 


ee 


YO YO MA/EDGAR MEYER/MARK O'CONNOR .rH..,, mijBNFV 


4 


6 


13 


CHOIR OF KING'S COLLEGE CAMBRIDGE q„t i nuri^ uvumq 

EMI CLASSICS 57026 116 98 CDI °" ' '■U»tO HYMNb 


5 


11 


15 


"ntTLTc^*"'* I17.M EQCD) PLA« BACH-THREE CONCERTOS 


6 


4 


13 


d"cm*am3M u^9?SI LIVE 40TH ANNIVERSARY RECITAL 


7 


10 


12 


RENEE FLEMING/JEAN YVES THIBAUOET ^ig^y jq^qj 


8 


8 


12 


BRANFORD MARSALIS r-RFATinN 

SONY classical B9251 117 97 EQ COl V/RO^I lun 


CD 


NEW^ 


ySofril'I^D, HANDEL'S LARGOS 


10 


9 


37 


sm^u"'^nm'!'3 ,i 7.98 eq cdi B'^"- GOLDBERG VARIATIONS 


OD 


RE'EHTmi 


lEmfc^8«';b''lt*9BC0) RACHMANINOV: PIANO CONCERTO NO. 2 


12 


7 


80 


CHICAGO SYMPHONY ORCHESTRA (LEVINE) caNTa.;iii onnn 

WALT DISNEY 860986 117.98 COI TMIM IM31M ^ULKJ 


OD 


RE-ENTin 


VARIOUS ARTISTS „. .c.r of wnpF 

TIM JANIS ENSEMBLE 1901 117 98 CDI nflUSi^ ur nurt 


OD 


RE-ENTm 


TS lAKc"™"' i''?^CD?'"*^^''' TCHAIKOVSKY; 181 2 OVERTURE 


IS 


15 38 


RENEE FLEMING ^ RENEE FLEMING 


TOP CLASSICAL CROSSOVER „ 


cdI 2 


10 


RUSSELL WATSON ^ unirr 
■.. I. : : .1 -p. SB 7..^,LN„ 1 'ME VOICE 


2 


1 


29 


r ?:i^r35!f,=7l8°E'o°CDr CROUCHING TIGER, HIDDEN DRAGON 


3 


3 


14 


BORN 

UBODECCA 367091 ll7.98C0tBi owf^i-* 


4 


4 


43 


SARAH BRIGHTMAN • I A 1 1 IMA 

NEMO?,T..DIC,AV[;CL 5696$ (lO-g&l 7.98) ^ ^ 


CD 


NEW^ 


s^""^IS■L^9358 lie 98 EO CD) BERNSTEIN: WEST SIDE STORY SUITE 


6 


5 


11 


ANNE SOFIE VON OTTER/ELVIS COSTELIO „„ tuc ctsoc 

dt; -169530 11 7 98 COI FOR THE STARS 


7 


6 


84 


s»iyci«sSl'm356 (U^ ecu 7 981 CHARLOTTE CHURCH 


8 


9 


23 


JAMES GALWAY . nvr cnwr 

RCA VICTOR 63749 (17.98 CD) WINO 


CD 




ANDRE RIEU „~ta 
PHILIPS 543069 1 17.98 CO) ritaiH 


10 


7 


20 


SOUNDTRACK HANNIBAL 

OECCA 467696 lie 98 CD) n«nr<llWL 


11 


10 


80 


^A?*"ii?'LDE™*S9L18,17 9ecD, THE SONGS THAT GOT AWAY 


12 


8 


82 


waScM "m3 12.98 EQCD) SR^^EST HITS: 1969-1999 


13 


11 


21 


u™?c« 4*6i™!?e 98 COI PURE TENORS: 18 ROMANTIC CLASSICS 


14 


14 


32 


^^SS!??,^^^^^ s™wAi5:I>IEPKIW0Mll£N*CEULTI»«ItEBTON 


15 


12 


5 


MANUEL BARRUECO „vi dm s <:Tcri 

ANGEL 56941 1 16.98 CO) * 5^^^'- 


CD AlBonw ivrln t^c grcalt^ u-« gam t^n vicch • fttcorOtng Inburtfy A»V1. 01 Atn«>iC4 (HI*A) MrtifiCalorr hM i.*iiprrenl 
ol 500,000 album unitj (GoUi A RIAA ccliftalKin '3' re« yupmenl o' I mAon unn (Plit«iuml, # RrAA certificalki" fc nel 
WtDT^M ol 10 rrJion uKts iOtamond) Numefgl Wlowins Plstiium o* DtamorO symtwl indicates •Ibum's multi-olat'nufii Vv^t 
fv do'eo Wh, *na flouiW Jiltxifm «ntti a ruonirs litin ot 100 fninutes or mwe, tt» RIAA muHipii«s tfntxrwots Oy <t» ni*nti« o( 
diKi MKtiU Upnii 'Astensk aid'catct viyl avaitaclc. Binclicaile* paU at prcMnl Healv«kcr Uk Clasvcdl Midline coriMct don 
have « nheM^le co&l &etw«ei> Sa 98 tnO 112 97. CDi mtn a atioleule p(K« low«' t^^n S8 98 »i<[»^ cn ClHSical Budeet C 
2001 BlllboawlW ConKtiuieatoni and SoufnttSun. Inc. 



TOP CLASSICAL MIDLINE 



1 MICHAEL AMAMTE MICHAEL AMANTE 

2 BEST OF THE MILLENNIUM VARIOUS 
ARTISTS DG 

3 VIOLIN ADAGIOS VARIOUS ART:$T$ OECCA 

4 THE #1 OPERA ALBUM VARIOUS ARTISTS 

DECCA 

5 ESSENTIAL MOZART VARIOUS ARTISTS 

DECCA 

6 CEUO FOR RELAXATION VARIOUS ARTISTS 
RCA VICTOR 

7 BRIDE'S GUIDE TO WEDDING MUSIC 
VARIOUS ARTISTS an&II 

8 PACHELBEL CANON VARIOUS ARTISTS RCA 
VICTOR 

9 ONLY CLASSICAL CD YOU NEED VARIOUS 

ARTISTS BCAVCTOR 

10 CLASSICAL WEDDING VARIOUS ARTISTS 
CHASE MUSIC GROUP 

11 ESSENTIAL BEETHOVEN VARIOUS ARTISTS 

WCCA 

12 SOUSA FAVORITES VARIOUS ARTISTS 

SI CUIR 

13 SO GREATEST CLASSICS VARIOUS ARTISTS 
SI CLAIR 

14 ORFF: CARMINA BURANA 
PHILORCH.ORMANDY SONY CtASS*CAL 

15 ROMANTIC ADAGIOS VARIOUS ARTISTS 
DECCA 



TOP CLASSICAL BUDGET 



1 20 CLASSICAL FAVORITES VARIOUS 
ARTISTS MACAin 

2 GUITAR CLASSICS VARIOUS ARTISTS ST. 
CLAin 

3 PIANO CLASSICS VARIOUS ARTISTS ST CLAIR 

4 RELAXING CLASSICS VARIOUS ARTISTS ST 
CtAlB 

5 GERSHVfIN: AN AMERICAN IN PARIS 

VARIOUS ARTISTS MAOAC* 

6 TRANQUIL CLASSICS VARIOUS ARTISTS 

Sr CLA'H 

7 ROMANTK: CLASSICS VARIOUS ARTISTS ST 
ClAIH 

8 BABY'S FIRST CLASSICS VARIOUS ARTISTS 

sr CLAIR 

9 MOZART: SYMPHONY N0.40 VARIOUS 
ARTISTS CASTLE CLASSICS 

10 GENTLE CLASSICS VARIOUS ARTISTS 

SI CLAIH 

11 CELEBRATE THE AMERICAN CLASSIC VAR- 
IOUS ARTISTS NAxcs 

12 POWER CLASSICS VARIOUS ARTISTS ST 
CLAIB 

13 MOZART: SYMPHONY NOS. 40 ft 41 

VARIOUS ARTISTS MADACl 

14 MIDNIGHT CLASSICS VARIOUS ARTISTS 

sr CLAIR 

15 CLASSK:AL ODYSSEY-20O1 VARIOUS 

ARTISTS NAXOS 





by Steve Smith 

Following up on last i.ssue's preview of 
upcoming releases from independent tlistributors, 
this issue's Keeping Score details impending offer- 
ings from the majors. EMI Classics kicks off the fall 
season with one of opera's brightest current stars, 
as soprano Angela Gheorghiu makes her solo 
recital debut as an exclusive artist for the label 
Aug. 2X with Casta Dira. Gheorghiu's husband, 
tenor Roberto Alagna, teams with her for Pucci- 
ni's ToHca and Verdi's Requ iem. Two of the roster's 
other leading artists join forces for a Sept. 11 
release, as Simon Rattle leads tlie Berlin Phil- 
harmonic in a live take on the 
Brahms Violin Concerto with 
soloist Kyung-Wha Chung, paired 
with Beethoven's Si/inplwny No. 5 
from the same concert. 

In September's catalog depart- 
ment, EMI will release a further 10 
sets in its "Great Recordings of the Century" 
series. Also, on Sept. 2h, EMI rolls out six titles 
on DVD-Audio, including Rattle's Grammy-win- 
ning Sijinphony No. 10 by Mahler. The same day. 
Academy Award-winning composer Anne Dud- 
ley's A Different Light will come from Angel. 
Later in the fall, look for a new release from hit- 
maker Bobby McFerrin (newly signed to Angel 
and Blue Note for both classical and jazz relea-ses), 
as well as a Sofla Gubaidulina disc from Em- 
manuel Pahud and Mstislav Rostropovich. 

The Universal Classics stable is largely focusing 
on its vocal roster in late summer and early fall. Bari- 
tone Thomas Quasthoff gets things under way in 
August, with his rendition of Schubert's Schwa- 
nengemng on Deutsche Grammophon (DG). In Sep- 
tember, Cecilia Bartoli 
maintains the momentum of 
last year's .sublime, Gram- 
my-winning Vivaldi recital 
with The Gluck Album, 
recorded with the Akademie fiir Alte Mnsik- 
Beriin for Decca. Bartoh researched the repertoire 
herself and has reportedly come up with .some rari- 
ties never previously recorded. "The same month, 
Deutsche Grammophon fetes both Venli and PUci- 
do Domingo with a four-disc set of arias spHt even- 
ly between new recordings and highlights from his 
illustrious catalog. 

Also in September on DG, the Emerson Quar- 
tet returns with a two-disc set of Haydn string 
quartets, recorded to mark the group's 25th 
anniversary. The late Giuseppe Sinopoli will be 
remembered with his final recording, Richard 
Strauss' Ariadne auf Naxos, featuring a star- 
.studded cast that includes new DG signing Ben 
Heppner (enticed away from RCA) and labelmate 
Anne Sofle von Otter. As for fall Universal reis- 
sues, the company will continue to rerelease high- 
lights from the back catalog of the highly regard- 
ed Westminster label. 

Despite the turbulence of recent months, the 
Warner Classics stable has a slate of notable releas- 
es in store for late summer/early fall. On July 17, 
Teldec issues a pair of discs as dissimilar as night and 
day. Nikolaus Ilamoncourt continues his thought- 
provoking Bruckner cycle with Sijmphonij No. S, 
with the Berlin Philharmonic. Meanwhile, Neville 
Marriner leads the Academy of St. Martin in the 
Fields in a pair of fairj' tales by Oscar Wilde, set to 
music by Debbie Wiseman and with naiTation by 
Vanessa Redgrave and Stephen Fry. 
On Aug. 7, Finlandia presents a new recording 



«iaa*t. CLASSICS c*0us 




of Arvo Part's St. John Passion. On Sept. 4, 
Erato is set to release a previously delayed 
recording of composer Jake Heggie's opera Dead 
Man Walking, featuring Susan Graham. Fred- 
erica von Stade, and John Packard. And Teldec 
will issue a Harnoncourt-led Aida on Sept. 18, 
with Cristina Gallardo Domas in the title role. 
The cast also includes Olga Borodina and 
Thomas Hampson. 

Nonesuch, another Warner-affiliated label, 
begins the summer with the July release of King- 
dom Come, a new work by Ingram Marshall (who 
also has a brand-new album out on New Albion, 
via Koch). Also on the disc is Fng Trnpex 11, an 
update of one of his most important early works, 
performed by the Kronos Quartet. July will also 
see Nonesuch release Sergio and Odair Assad 
Play Piazzolla, find in August, the label presents 
El Niiio, the highly lauded new oratorio by John 
Adams. Nonesuch packs a powerful one-two punch 
in September, with the release of Terry Riley's 
Requiem for Adam, a deeply moving quartet com- 
posed for and performed by the Kronos Quartet, 
plus Philip on Film, a five-disc set compiling the 
most significant film scores of Philip Glass. The 
set's release is timed to anticipate a fall Glass tour, 
and it includes several selections newly composed 
for short films by Atom Egoyan and Peter 
Greenaway, among others. And in October, look 
for a new Steve Reich collection, featuring his 
Triple Quartet performed by Kronos. 

Sony Classical follows up on the surprising suc- 
cess of Vivaldi's Four Seasons as recorded by Glu- 
liano Carmignola and the 
Venice Baroque Orchestra 
with another disc devoted to 
the Italian composer. This 
time, the violinist presents a 
selection of previously 
unrecorded concertos, which 
will also be performed during the group's Mostly 
Mozart Festival debut in New York. In Septem- 
ber, Sony presents conductor Esa-Pekka Salonen 
as composer, with a disc titled L.A. Variations. The 
same month, guitarist John Williams releases the 
African-inspired The Magic Box. More famiHar fig- 
ures are featured in unfamiliar guises: Synthesiz- 
er pioneer Vangelis presents Mythodea — Music 
for the NASA Mission: 2001 Mars Odyssey, while 
Linda Ronstadt joins Dennis James for Crys- 
tal — Glass Music Through the Ages, a disc of 
w orks inspired by the glass harmonica and glass 
hachet. And October brings releases from Char- 
lotte Church, banjo ace Beta Fleck, and newly 
signed tenor Salvatore Licitra. 

Finally, BMG kicks off the summer with an 
emphasis on its back catalog, rolling out a dozen 
single-disc issues from its comprehensive Arthur 
Rubinstein boxed set in early August. Sept. 11 
brings a new Verdi disc from star tenor Ramon 
Vargas, as well as a recital of Mendelssohn and 
Chopin from piano grande dame Alicia de Lar- 
rocha. On the same day, RCA issues a much-antic- 
ipated disc of new works by American composer 
Steve Mackey, featuring the electric guitar show- 
piece Tuck and Roll, performed by the composer 
as soloist with the New World Symphony and 
Michael Ulson Thomas. 

Back to catalog, Erich Leinsdorf s classic 
Boston Symphony recording of the Verdi 
Requiem will be issued on RCA's "Living Stereo" 
series, paired with Gian-Carlo Menotti's The 
Death of the Bishop of Brindisi; both items are 
new to the CD canon. In the fall, RCA celebrates 
its century-long legacy with a two-disc package 
titled The Singer ^ranging from Enrico Caruso 
to Denyce Graves), along with a similar volume 
titled The Soloists and Conductors. The fall also 
brings the "Rediscovered" series, a new BMG 
series dedicated to presenting legendary per- 
formers in previously unreleased selections. The 
series begins with a two-CD set of Soviet-era 
recordings from iconic pianist Sviatoslav Richter. 
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TERENCE 8LANCHARD 
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LET'S GET LOST 
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MILES DAVIS 
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PURE JAZZ 
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LOUIS ARMSTRONG 


KEN BURNS JAZZ • THE DEFINITIVE LOUIS ARMSTRONG 
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JANE MONHEIT 


NEVER NEVER LAND 


11 
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KARRIN ALLYSON 


BALLADS: REMEMBERING JOHN COLTRANE 


12 
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DAVE BRUBECK 
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ST. GERMAIN 
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DAVE KOZ 
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RICK BRAUN 
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11 
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RACHELLE FERRELL 
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Artists & Music 

Jazz Still The Core For Acoostic Disc 



Jazz folk: The pairing of 
mandolin and piano is fairly rare 
in a jazz setting, but for David 
Grisman, ducting with piano 
player Denny Zeitlin is as natu- 
ral an occurrence as any of his 
iconocla.stic pursuits. 

During the past decade, Gris- 
man has released approximately 
45 projects on his San Rafael, 
Calif.-based Acoustic Disc label. 




GRISMAN 



touching upon jazz, bluegrass, 
country, and folk music, with all 
of them marked by a hearty dose 
of .spontaneity and improvisation 
and a complete reliance on acous- 
tic instruments. Although Gris- 
man is reluctant to categorize 
Acoustic Disc's releases by 
genre, the label's latest offer- 
ings — Grisman and Zeitlin's New 
River and guitarist Frank Vig- 
nola*s Bluen for a Gypay (both 
due June 26) — fall squarely with- 
in the jazz idiom. 

Grisman first became acquaint- 
ed with the music of Zeitlin — a 
classically trained pianist who 
continues to juggle a dual career 
in music and psychiatry — when 
he purchased one of Zeitlin's al- 
bums on a whim in the late '60s. 
The two became musical associ- 
ates when they were called upon 
to contribute to a cystic fibrosis 
benefit by drummer George 
Marsh, a mutual sideman. "We 
began showing each other tunes, 
with me teaching him my blue- 
grass tunes and him showing me 
hia jazz tunes," Grisman recalls. 
"It was really just a big music les- 
son for both of us." 

The pairing of piano and man- 
dolin proves surprisingly effective 
on New River, as Grisman's blue- 
toned lines weave with ea.se around 
Zeitlin's classically influenced runs 
and chording. "I think that the 
pairing of mandolin and piano was 
first utilized by Beethoven," Gris- 
man muses. "I've played with sev- 
eral piano players over the years, 
but with Denny, it felt like coming 
home. He's very open-minded 









BLUE 






I^OTES 







by Steve Graybow 



when it comes to music, which 
makes all the difference." 

While New River consists of 
all-original Grisman and Zeitlin 
compositions, the mandolin 
player says that the duo's ne.xt 
project will focus on "songs 
from the American songbook, 
everything from Stephen Fos- 
ter to John Coltrane." 

Like New River, Vignola's 
Blues for u Gypsy falls proudly 
outside the lines of convention. 
Performing exclusively on solo 
acoustic guitar, Vignola inter- 
prets such songs as Charlie 
Parker's "Donna Lee" and Les 
Paul's "Cryin' " (along with a 



helping of his own material), ref- 
erencing the minor-key blues and 
jazz inflections that inform those 
compositions but performing 
them with a European flair in- 
debted to the gypsy guitarist 
Django Reinhardt. 

According to Grisman, the 
majority of cuts "were first takes, 
recorded the first night after 
I New York native Vignola) got off 
the plane in California." 

Grisman describes Blues for a 
Gypsy as being "the opposite of 
what is customary, which would 
be to move the music forward." 
Vignola is "taking relatively 
recent compositions and apply- 
ing an older style of music to 
them," Grisman says. "Older 
styles are important to keep 
around because they have value. 
They arc much more human 
than contemporary styles, be- 
cause they come from a time 
when art was much more per- 
sonal and individualized." 
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DREAMCATCHER 
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IF 1 COULD TELL VOU • 
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POEM 
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NARADA 5S0773,'VIRGIN 






VARIOUS ARTISTS 


18 


19 


4 


GREAT SOUTHWEST 
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Raybon Joins Forces With Warner/Chappell. Song- 
writer Kim Raybon, a new addition to the pioneering Full 
Force hip-hop team, has signed an exclusive publishing 
deal with Wamer/C happen. Pictured, from left, are Baby 
Gerry of Full Force: John Titta. senior VP at Wamer/Chap- 
pell; Raybon; Kamala Gordon, director of creative services 
at Warner/Chappell; and Bowlegged Lou of Full Force. 




Polar Burt. Legendary songwriter Burt Bacharach 
received the prestigious Polar Music Prize in Stock- 
holm, along with fellow laureates Robert Moog and 
Kariheinz Stockhausen. Pictured at the presentation, 
from left, are Sean Devine. senior director of member 
ship. U.K. and Europe, ASCAP; and Bacharach. 



Lennon Award To Bubble. Share and Bam Ross, who 
comprise the Los Angeles-based band Bubble, have won 
the John Lennon Songwriting Contest's Maxell song of the 
year 2000 award for their song "SparWe Star." The couple 
was presented with a check for $20,000 by Maxell VP of 
marketing Peter Brinkman. Pictured, from left, are Bam 
Ross. Brinkman, and Share Ross. 




Peter, Paul & Paxton. Peter, Paul & Mary's Noel Paul 
Stookey and Peter Yarrow, along with Cherry Lane Music's 
first signee, Tom Paxton, were present at a recent tribute in 
New York to the company's founder. Milt Okun. Pictured, 
from left, are Stookey. Okun, Yarrow, and Paxton. 



Cherry Lar>e's 40th. Cherry Lane Music CEO Peter Pri- 
mont recently hosted a party to celebrate the company's 
40th anniversary. Pictured, from left, are writer Jack Mur- 
phy; Sheila Primont; Aida Gurwicz, president of Cherry 
Lane Music; and Primont. 



'THEY'RE PLAYING MY SONG' 



"JUSTIFY MY LOVE" 
Written by Madonna, 
Lenny Kravitz, and Ingrid 
Chavez (ASCAP) 

Soundtracks offer artists freedom 

to experiment with soiindu and 
songs they wouldn't norjnaHif tnj 
on their awn. Rap np-and-conier 
Vita took a gunibte and scored, 
coreniiy Mtidonna'K "Justify My 
Love" on the Murder Inc.lDef 
Jam soundtrack to The Fast 
and the Furious (June ii). 

"I decide<l to do it to show my 
versatility." Vita says of the song 



that topped The Billboai-d Hot 1(10 
in "I love Madonna's voice, 
an<l 1 thought my voice would 
sound hot on it." 

Vita's earliest memories of 
the classic tune involve its 
accompanying videoclip. 
"It was very edgy." the 
rapper says. "The video 
didn't get a lot of play, but 
when 1 saw it, I thought it 
was crjuiy." 

According to Vita, who is 
featui'ed on three other songs 
on the soundtrack, two vei'sions of 
"Justify My Love" were record- 
ed — one with a rap and one with- 




out. Madonna cleared the latter 
one. Although Vita has yet to meet 
the pop icon, she has heard that 
Maihmna "likes her version." 
While there has been talk of 
hooting a video to accompa- 
ny the cover, the 21 -year-old 
rapper is happy just to 
have been able to record 
the song. 

"It wiis an honor for me 
to remake something that 
she's done," Vita says of 
Madonna. "I'm also a big fan of 
Lenny Kravitz, who co-«Tote the 
song, so the combination of the two 
was just great." 



Lloyd Cole Fiods Five Negatives Make 
A Positive For Soopriter Jill Sobule 



M POSITIVE EXPERI- 
ENCE: Outstanding artists 
who fall under the singer/ 
songwriter rubric may also be 
outstanding musicians, of 
course, but rarely are they 
rightfully recognized for their 
instrumental prowess. Not so 
for Jill Sobule — thanks to fel- 
low ace singer/songwriter 
Lloyd Cole. 

Cole, whose guitar-based pop 
earned him acclaim in the 1980s 
when he was backed by the 
Commotions, now fronts a new 
band, the Negatives, featuring 
Sobule on lead guitar. She cur- 
rently opens shows for Cole as 
an acoustic solo artist before 
exchanging her handmade lute- 
shaped "travel" guitar for an 

electric _ 

Gretsch and 
returning to 
the stage as 
a Cole side- 
woman. 

"I met him 
three years ago 



Words&MuslG 



hi) Jim Bessman 



in Ireland at a .song\KTiters' retreat," 
Sobule says, "and I think he was im- 
pressed with my guitar playing." 

"It was one of those flaky 
ideas of bringing together 
songwriters of America with 
those of Ireland in the hope of 
making the world a better 
place," says Cole, who hails 
from England but had been liv- 
ing in New York. "I only went 
because it was right next door 
to a golf course I wanted to 
play, but I ended up meeting 
some great people, and it W'as a 
very good thing for me. In fact, 
I wrote a song ["Dreaming of 
Leaving"! that's on Irish song- 
writer Eleanor McAvoy's cur- 
rent album, i'o/a." 

Back in New York a few 
months later. Cole, who had 
followed his Commotions out- 
put with solo releases, was 
conceiving the Negatives. "I 
was frustrated that I couldn't 
make it work (as) just a four- 
piece, so I asked Jill to join," 
says Cole, who publishes via 
Chrysalis Music (ASCAP). 
"She thought I was joking at 
first, but we've played togeth- 
er on and off ever since. She 
has a different way of looking 
at songs than me and comes up 
with different things." 

Cole cites "Past Imperfect," 
the lead track on Lloyd Cole & 
the Negatives' current What 
Are Records album Negatives. 
"I wrote pretty much every sin- 
gle part on that track with the 
exception of Jill's cool little gui- 
tar riff — which is the main 
motif," he says. "It was meant 
to be a song without a riff — 
very subdued without any 
dynamic — and she came up with 



a riff from outer space." 

For her part, Monsters of 
Dropped Music (ASCAP) 
writer Sobule loves playing 
with Cole. 

"When I have my own band, 
everything revolves around 
me," she says. "This is great 
because now I have to figure 
out how I fit in with Lloyd's 
songs — and with two other gui- 
tar players I Cole and Michael 
Kotch]. It's also really good for 
me because I got pretty de- 
pressed about being dropped 
from Atlantic [following her 
1997 album Happy Town] and 
didn't want to hear a note of 
music, and this was a good way 
to get back in without putting 
pressure on me. And I could 
pretend I 
was Keith 
Richards." 

Sobule, who 
hadn't actual- 
ly practiced 
with a band 
since high 



school, expects that her con- 
tinuing stint in Cole's band 
will affect her own song- 
writing. "I don't take con- 
sciously from other people," 
she says, "but I'm somewhat 
of a sponge, and playing the 
music of someone you like 
probably affects what you 
write in the future." 

Williams wins & loses: 

The night after Paul Williams 

w^as inducted into the Song- 
writers Hall of Fame and sere- 
naded by Willie Nelson (who 
performed William.s' "Rainbow 
Connection"), Williams w^as 
honored at the latest install- 
ment of "Losers Lounge," the 
long-running series of Man- 
hattan, N.Y., club gigs focus- 
ing on such pop tunesmiths as 
Burt Bacharach, Bee Gees, 
Neil Diamond, Carole King, 
and Abba. 

On June 1.5, 36 arti.sts sang 29 
Williams songs, along with med- 
leys from the composer's scores 
for the movies Ishtar and Bugsy 
Malone. But what made this 
particular tribute so special — in 
addition to the presence of 
Songwriters Hall of Fame CEO 
Hal David in the Westbeth The- 
atre audience and actor Rich- 
ard Dreyfuss' risky attempt at 
Williams' classic Carpenters 
hit "Rainy Days and Mon- 
days" — was Williams' own in- 
volvement: The songwriter him- 
self closed the show with a 
five-song medley. 

Materials for Jim Bessman 
may be sent to ■i.'il IV. 57tli St., 
11285, New York, N.Y. 10019 or 
abareiibo@earthlink.net. 
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Danny Kortchmar Reflects On Star-Filled Sesslnns, Jams 



On a recent visit to Pres- 
ence Studios in Westport, Conn., it 
was my privilege to meet and talk 
with guitarist/producer Danny 
Kortchmar. Well-known for his 
work on seminal albums by such 
iconic singer/songwTitei's as James 
'Taylor, Carole King, Linda Ron- 
stadt, and Jackson Browne, 
Kortchmar has an almost unimagin- 
able wealth of experience s|)anning 




Guitanst/producef Danny Kortchmar, who 
has perftxmed with icons from Jimi Hen- 
drix to Stevie Ray Vaughan, produced the 
upcoming Virgin set by Boz Scaggs. 



three-and-a-half decades, from jam- 
ming with Jimi Hendrix to produc- 
ing and playing on Boz Scaggs' high- 
ly anticipated upcoming Virgin set. 
In between, he has performed, 
recorded, or simply jammed with a 
staggering number of popular 
muiiic's foremost playei-s. 

The camaraderie among musicians 
in mid-1960s Greenwich Village often 
led to e.xtraordinai-j' events, he says. 
Arriving at Trudy Hellers to re- 
hearse one afternoon, for example, 
Kortchmar and his group, the King- 
bees, witnessed Curtis Knight & 
the Lovers, then featiuing Hendrix 
on guitar, auditioning for a spot on 
the club's roster. 

"The organ player with the King- 
bees recognized Jimi right away, 
from the Isley Brothers and Little 
Richard," Kortchmar says. "Jimi 
wasn't unknown: He was known on 
the chitlin circuit as a bad dude. They 
were plajing the hits of the day, like 
we all were. Our jaws hit the floor. I'd 
never seen anything like it in my life. 

'The irony is they didn't get the 
gig, which is hilarious because they 
were worlds better than we were," 
he adds. "I used to run into Jimi once 
in a while after that. One night at the 
Kettle of Fish, he was plajing with 
Eric Clapton and John Hammond, 
and I ended up plajing bass. Our 
paths crossed a bunch of times. It 
was a really active scene — a lot of 
people were passing through." 

liie fertile scene in the Village also 
bmight Kortchmar and such artists 
as King and Taylor together. 



"Everybody knew everjbody," he 
says. "One of the bands playing 
around was the Middle Class, pro- 
teges of Carole King and Gerry Gof- 
fin. Charlie [Larkey, the bassi.st|, I 
think, brought Carole to see Flying 
Machine, a band James Tajior and I 
had, at the Night Owl Cafe. After 
that. I was amazingly fortimate that 
Carole started calling me to do .some 
demos, which was a tremendous 
education in how to play on records 
from her and Gerry Goffin. 1 was 
verj' fortunate, at an early age, to 
run into Carole and Gerrj', who had 
already had massive experience 
with all the hits they had. What 
great teachers!" 

Kortchmar later migi-atcd to the 
West Coast, ultimately spending 
more than 20 years there. With such 
artists as King and producer Peter 
Asher also arri\ing in L. A., the stage 
was set for the emergence of a new 
sound, captured on such albums as 
Taj'lor's Sweet Baby James, King's 
Tapesb-y, and Browne's Running mi 
Empty — all defined, in part, by 
Kortchmar's musicianship. 

In L.A., he jammed with even 
more legends, among them John 
Lennon and Ringo Starr. 

"I was hanging out with [drum- 
mer] Jimmy Keltner," Kortchmar 
saj's. "He was universally loved in 
Los Angeles and rightfully so. He 
epitomizes w'hat it is to be a great 
musician; attitude, eveiything. He 
introduced me to Harry Nillson. 

"The first time I met Lennon, a 
bunch of us were jamming, and 
John showed up," he continues. "I 
ended up playing on Pussy Cats, 
the Nillson/Lennon album. It was 
just so much fun — a whole bunch of 
great people were there, and we 
just had a ball. This is the period 
where he was supposedly totally 
out of control, but I spent a lot of 
time with him, and he was always a 
gas, just a really nice guj'. 

"I got to play with him again on a 
time he'd written for Ringo, 'Cookin' 
(In the Kitchen of Love)' [from 
Ringo's Rotogravure]," Kortchmar 
adds. "He asked that I play; I was 
totally thrilled. Good bandleader- 
he knew how- to get a band all going 
in one dii-ection. That's not a .skill all 
singer/songwriters have. 

"Ringo — sweetest guy in the 
world," he says. "Lovely man, and 
everj'one that ever met him will tell 
you the same. 1 think everybody 
knows he invented rock drums. He 
wrote the book. I hiiti never seen any- 
one play like him, and those dnrni fills, 
thej^'re still plajing them. Probably 
the most influential drummer ever." 

Kortchmar's interaction with 
rock's more important artists con- 
tinued as he began to move into pro- 
duction. In 1982, while plajing in 
Browne's band at Cannes, he met 
Stevie Ray Vaughan, then on the 
cusp of international fame after a 
decade among the guitar-slinging 
multitudes in his native Texas. 

"We went to see Stevie at one of 
the showcases," Kortchmar says. 



SiUDI 



by Christopher Walsh 

"Some of us ended up onstage play- 
ing the blues. Stevie sounded terrif- 
ic. Subsequent times when I ran into 
him, he always sounded amazing. He 
just got better and better." 

It was Browne, in facl, who donat- 
ed time at his Downtown Studio in 
Los Angeles, with which Vaughan 
and his band. Double IVouble, record- 
ed their Epic debut, Tejcas Flood. 
Vaughan's mastery of the guitar and 
vocabularj' influenced by predeces- 
sors from Hemhix to Albert King, 
B.B. King, and Freddie King quick- 
ly revitalized the blues. 

In the 1980s, Kortchmar's produc- 
tion career took off. He co-wrote, co- 
produced, and played on Don Hen- 
ley's / Can't Stand Still, Building 
the Perfect Beast, and End of the 
Innocence; produced music feature<l 
on such .soundtracks as About Last 
Nigh t and The Color of Money ; and 
produced and played on BiUy Joel^ 
199.3 release. River of Dreatns. 



Meanwhile, off-the-cuff jams with 
the best in the business continued, as 
he recalls one particularly active 
week in New York: "Cats used to 
jam all the time in the '70s and '80s. 
Steve Jordan was plajing drums in 
the David Letterman band in the 
mid-'80s, and w'e would go to [re- 
hearsal studio] Topcat after the Let- 
terman taping. The first night, we 
played with Eddie Van Halen. The 
ne.xt night, Stevie Ray Vaughan and 
Eric Clapton. Then, later in the 
week, we went over to where the 
Stones were recording, Steve, Paul 
Shaffer, and I. Jamming with Keith 
[Richards] and [Ron Wood] — and 
Jimmy Page. This was one week!" 

Scaggs' upcoming album — sched- 
uled for a September release — was 
recorded in several locations, start- 
ing at co-producer David Paitchls 
studio in Los Angeles, then moving 
to Acme Studios in Mamaroneck, 
N.Y., Kortchmar's East Coast base. 

"Then we went to San Francisco 
and worked at Boz's studio," Kortch- 
mar explains, "then to Presence to 
mix." Five-time Grammy winner 
Elliot Scheiner created both a 
stereo and 5.1 mix of the album. 

While expressing admiration for 
such contemporarj' artists as Radio- 
head, Sheryl Crow, Placebo, and 
Fiona Apple, Koitchmar approach- 



es recording as in the era before dig- 
ital auilio workstations. 

"I think there is at lea.st one gen- 
eration that has never heard the way 
ordinarj' bands sound when they're 
cooking and grooving, slipping and 
sliding," Kortchmar says. "Every- 
thing is put together now. The last 
example I've heard of a band that 
really sounds like they're playing, 
really, is the X-Pensive Winos 
[Richards' band]. They all can impro- 
vise. Nothing is programmed — they 
don't think in terms of modules of 
tw'o bars. It's all floating and free. 
The bands and artists I work with 
are very good at what they do, so I 
have a different production style 
than a lot of producers. 

"I won't allow engineers to mike 
all the toms," he adds. "The drums 
are an instrument. The more mikes 
you turn on, the more phasing prob- 
lems you have and the more every- 
thing sounds auiay, separated from 
each other. When mu.sicians get 
together, they should have that 
ambiance. There should be leakage, 
there should be that thing that hap- 
pens when people play together. 
You don't eliminate that! It all 
comes down to the same thing. It's 
not the gear, it's not the technology 
— it's who's driving. It's not the 
engine, it's the engineer." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (JUNE 30, 2001) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


MAINSTREAM ROCK 


MODERN ROCK 


TITLE 
Artist 
Producer 
(Label! 


LADV MARMALADE 
Christina Aguilera, 
Lil' Kim, Mya, Pink/ 
M. Elliott. Rockmrikler. 
R. Fair 
(Interscope) 


FIESTA 

R. Kelly Featuring Jay-i 
Tone and Poke. Precision 
(Jive) 


I'M ALREADY THERE 

Lonestar,' 

D. HufI 

IBNA) 


ITS BEEN AWHILE 
Staind 
J. Abraham 
(Flipi'Elektra'EEG) 


ITS BEEN AWHILE 
Staind; 
J. Abraham 
(Flipi'Elektra'EEGI 


RECORDING 
STUDKXS) 
(Location) 
Engineer(s) 


WESTLAKE AUDIO 
(Los Angeles) 
fiOYALTbNE STUDIOS 
IN. IMIvmod. CAI 
ENTERPRISE 
[Burliink, CA) 
Brian Springer. MKhad C. 
Ross. 

Dylan '3D" Dresdow 


ROCK LAND 
(Chicago] 
Abel Garibaldi, 
Ian MererKSS 


EMERALD 
(Nashville) 
Jeff BaMing 


NRG 

(N. Hollywood. CAI 
LONG VIEW FARM 
(N. Brookfield. MA) 
Josh Abraham, 
FU, Dave Dominguez 


NRG 

IN. Hollywood. CA) 
LONG VIEW FARM 
IN. Brookfield, MA) 
Josh Abraham, 
FU. Dave Dominguez 


CONSOLE(S),' 
DAW(SI 


Neve VR, SSL 4000. 
SSL 9000 1! 
Pro Tools 


SSL 4000 EG' 
Pro Tools 


SSL900OJ/ 
Pro Tools 


Neve 8068. 
Neve 8078 
Pro Tools 


Neve 8068, 
Neve 8078/ 
Pro Tools 


RECORDER(S) 


Pro Tools 


Pro Tools 


Pro Tools 


Sluder A827. 
Sluder 800. MK3; 
Pro Tools 


Sluder A827. 
Studer800. MK3/ 
Pro Tools 


RECORDING 
MEDIUM 


Pro Tools 


Am|K>499 


Pro Tools 


Pro Tools. 
Quanlefy GP9 


Pro Tools. 
Quantegy GP9 


MIX DOWN 
STUD(0(S) 
(Location) 
Engineer(s) 


ENTERPRISE 
(Burbank. CA) 
Dave "Hard Drive" Pen. 
sado 


HIT FACTORY 
(New York) 
Rich Travail 


EMERALD 

(Nashville) 
Jeff BaMing 


SOUNDTRACK 
(New York) 
Andy Wallace, 
Steve Sisco 


SOUNDTRACK 
(New York) 
Andy Wallace, 
Steve Sisco 


CONSOLE(S),' 
DAW(S) 


SSL 9000 11 
Pro Tools 


Neve VR 


SSL 4064 Ej&' 
Pro Tools 


SSL G Series 
w/ ultimation 


SSL G Series 
w/ ultimation 


RECOROER(S) 


Pro Tods 


StuderA827 


Ampei ATR 102 IIT, 
Alesis Masterlink 


Sluder AS27 


StuderA827 


MIX DOWN 
MEDIUM 


Quantegy GP9 1/2' 


2' analog tape 


Quantegy 499 


Sluder 1/2-, 
Quantegy 499, 
BASF SM 900 


Studer 1/2'. 
Quantegy 499. 
BASF SM 900 


MASTERING 

(Location) 
Engineer 


OASIS MASTERING 
(Studio City. CA) 
Eddy Schreyer 


BAHERY MASTERING 
(New York) 
Chaz Harper 


MASTERING LAB 

(Los Angeles) 

Doug Sax, Robert Hadley 


SONY 
(New York) 
Vlado Meller 


SONY 
(New York) 
Vlado Meller 


CD'CASSETTE 
MANUFACTURER 


UNI 


BMG 


BMG 


WEA 


WEA 
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Estopa Brings Urban Tales Tn II.S. 



Reality BITKS: "Your head 
stuck in the toilet, you must have 
spent several houi-s ai^leep without 
air. The last line of coke lying on an 
overturned mirror, blood on the 
floor from a cut," sing brothers 
David and Jose Manuel Munoz^ 
better known ;is Estopa, on "E.xili- 
ado en el Lavabo," a track from 
their eponymous debut (BMG U.S. 
Latin). It's the kind of song — gi"itty, 
personal, urban, and melodic — 




that's propelled the duo to sales of 
more than 1 million albums in its 
native Spain alone. 

Now BMG is seeking to I'eplicatc 
that feat this side of the Atlantic. 
Estopa is in the midst of a promo- 
tional tour that's already taken the 
piiir to Mexico iuid will see it make its 
live U.S. debut .July ,S as pai-t of the 
second annual Latin Alternative 
Muiiic Conference (LAMC). 

And although at first glance it 
would seem that Estopa's music is 
too localized — their stories, the 
brothers say, are all inspired by the 
neighborhood they live in — that, 
precisely, might be the a.sset. 

"I'm like a reporter who writes 
what he sees," says David, who pens 
the lyrics that his brother later sets 
to music "like a film score." And so 
Estopa sings about love, about 
friends who are dowTi and out, about 
a guy w ho crashes his car because 
he's bu.sy looking at a gii'l's legs. 

"Of course it surprises me that 
we've sold a million alhum.«i. But I'm 
not surprised that they're interested 
in our stories," David says. "All 
neighborhoods in the world arc the 
same. Maybe the slang changes, but 
the stories are the same." 

Estopa's story, in fact, reads like 
one of its tunes: TVo brothers work 
in a factory, and in the evenings they 
write songs and play gigs. They give 
a demo containing 40 songs — every- 
thing they've written — to their 
brother's wife's swimming teacher, 
who gives it to a cousin, who gives it 
to an e.xec at EMI publishing, who 
gets them a deal. 

More than 1 million albums later, 
BMG is pushing Estopa, initially 
targeting Spanish communities in 
the U.S., as well as the rock/pop 
crowd in Puerto Rico, where the 
duo will travel to after the LAMC. 
BMG is also fostering a loose net- 
work of Internet fans, called el 
Club de Estoparios, which helps 
spread the Estopa gospel around 
the globe. Estoparios are given 
incentives — including screensavers 
and banners — to pick up other fans 
along the way. 




by Leila Cobo 

NiEVES/GEORGE REMATCH: 
After 12 years with RMM Re- 
cords, Tito Nieves changed la- 
bels—to WEA Latina— but re- 
tumed to one of his fii-st producers, 
Sergio George. 

George, who produced Nieves' 
mega-hit "I Like It Like That," took 
the helm for Kii ()tm (hida. an album 
that once agiiin finds Nieves mi-xing 
genres and langujiges. 

"Sti'aight-iihead .salsa sometimes 
gets boring," Nieves says, noting 
that ()>i(la includes several club 
tracks. "I don't want to say salsa is 
boring, but we w'anted to give the 
public something different ... I want 
to keep people on the edge, within 
reason. Because I want to keep my 
.salsa lovers, but I want to attract a 
younger crowd." 

Tailored for that crowd are tracks 
like "Shut Up," a bilingual club track 
where Nieves finishes the phrase 
"tu para mi ya no vales" with the 
words "shut up." The song, Nieves 
says, may lead to a remake possibly 
featuring Lil' Kim, 

On the other end of the scale, such 
tracks as "Como Llego a Tu Amor," 
a duet with Ruben Blades, mix in 
old-fashioned pleiia and buiiiba for 
more traditional effect, while "Que 
Mas Dana," a duet with Sergio Var- 
gas, is a bolero. 

Nieves says he chose the eight 
songs on the album from more than 
400 sent to his office. "And about 
300 of them really .sucked," he .says 
w ith a laugh. As for the habit of fea- 
turing as many as 13 or 14 songs on 
an album, he says that's "a waste. 
Most of the time they're remixes 
anyway. 1 think you have to give it 
the best you have." 

La LEY 'UNPLUGGED': Chilean 
band la Ley was scheduled to pre- 
miere two new tracks during the tap- 
ing of its first MT\' Unplugged .lime 
28 in Miami Beach. The first song, 
titled "Mentira," was a composition 
originally slated for la Ley's previous 
album, U»o. Now, .says lead singer 
Beto Cuevas, it boasts a new ar- 
rangement. 'The lyrics are very exis- 
tentialist," Cuevas tells Billboard. 
"It's what I call the Latin tragedy.' " 

A second track, untitled at press 
time, should have found a name by 
recording time. 

The basic format for la Ley's per- 
formance features three guitars, 
drams, bass, and two percussionists. 
Some songs also feature a 12-string 
section. However, says Cuevas, the 
notion of an "unplugged" disc was 
es|jecially well-suited for la Ley fol- 
lowing L'yio, an album that was con- 
ceived as an acoustic venture. 

"We wrote the songs with a gui- 
tar and a tambourine," Cuevas 



says. "And they worked. They were 
perfect for this," 

In BRIEF; Following its successful 
release in his native Colombia, 
singer/songwriter Andr^ Cepeda^s 
album. El Carpintero, is .set for a .July 
release in the U.S. on Musart/Balboa. 
Label execs say Cepeda, a star in 
Colombia, will get their "full support" 
. . . Willy Chirino is slated to be 
inducted into the Jackie Gleason The- 




atre's Walk of Stars July 2, with his 
foot- and handprints placed in the 
walk in front of the theater. 

Leita Cobo maybe reached at 305S61- 
5^79 or lfoho@hiUhoard.mni, Materi- 
al may be nejit to 101 Cravdon Blird., 
Suite J,eii, Key BLtcayne, Fla, .1.109. 
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36 S0MBIUS...HA0AMAS{W8.ASCAr>l 

37 UIEPK) SU BOCA (Nwa Edicnnas) 
3( HHEPfKMETIOOIWlisMI 

IS TEQUISEOinDU (BUG Songs, ASCAfI 

II TUIIAyORTEIITACI<Mllidef«,ASCAf/Cr«qMood,ASCA;') 

14 TO RECVeROO (BMC Songs. ASCAP/V]a.c«s, ASCAP) 

35 T (Peer Inn . BMII 

4 T LLEIUSTE TU (K^A, BMI) 

7 YrOSICOAOUnSony/ATVlahn.BMUINorUDMpMusK 
BMI) 

II VOHSOTlSAIiUJER(SongiOnrheRDcis,GEMA/Cm«s- 

BMC SML'UnMrul Muso. BMVfena). BMMuliniiUKrs, 
BMI) 
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Hot Latin Tracks 
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THIS 
WEEK 


LAST 
WEEK 


2WKS. 


z 

si 


COMPILED FROM A NATIONAL SAMPLE Of AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE 92 LATIN MUSIC STATIONS ARE ELEC- 
TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT. 7 DAYS A WEEK 

ARTIST TITLE 

IWPRINTiTROUOTION LASEl PROOUCEH tSWGWRITEH) 


CD 


1 


5 


7 


* No. 1 /Greatest Gainer m 

CRISTIAN AZUL 

/!■ i^ w^.'-is i : > j/.:;sBii:'ULi,t-:v.Af. ' jy.uvjw 




2 


3 




MARCO ANTONIO SOLIS 


0 ME VOY 0 TE VAS 


3 


4 


2 


32 


JUAN GABRIEL 


ABRAZAME MUV FUERTE 


CD 


5 


4 


18 


BANOA EL RECOOO 


Y LIEGASTE TU 

G U2Ar-." ,-. -:r ■.--■|,jt.' 


i 


3 


1 


36 


AZUL AZUL 

- 


LABOMBA 

1 SAAVEDRA (FZAMBRANA MARCHCnn 


CD 


9 


14 


s 


RICARDO MONTANER 


BESAME 

B SlLVEni iRMONTANER.J LCHACINl 


7 


8 


6 


23 


PAULINA RUBIO 


YYOSIQOAOUI 

U A2EVED0 lESTlFANO) 


S 


S 


7 


14 


CONJUNTO PRIMAVERA 


NO TE PODIASQUEOAR 












CD 


13 


11 


6 


JACI VELASQUEZ C0II40 SE CURA UNA HERIDA 


10 


7 


9 


9 


PAULINA RUBIO 


¥0 NO SOY ESA MUJER 












QD 


18 


27 


5 


PALOMO 


NO ME CONOCES AUN 

PALOAIC '1 ■ . '1 . . ■ ',01 




15 


19 




LOS TUCANES DE TUUANA 


LA GRAN NOCHE 

GFEl:,' . \ '.•■-■Al 


13 


12 


10 


18 


CHAYANNE 


CANOELA 


(E) 


14 


18 


20 


ILEGALES 

■1-IOL.VPMr, WTIN I 


TU RECUERDO 


15 


11 


16 


3^ 


MOO 


TE QUISE OLVIDAR 








, ■i; 


16 


10 


8 


8 


YAIRE 


TU MAYOR TENTACION 

R [WrTlNl W BLA^O 'YAIRE) 


02) 


23 


20 


16 


ROGEUO MARTINEZ 

'"Nr • AVALEHZUELA 


AMAME 

0 VALENZU-ELA.A dflPCIfl i Ut^Wlh 


(S) 


19 


13 


18 


JERRY RIVERA OUIERO 
LATi'i BSiLVETTHM.CANCEL,'- 


19 


17 


12 


21 


LUPILLO RIVERA 


DESPRECIADO 

PRIVER/' 1 


(D 


NEW^ 


1 


PEPE AGUILAR 


ME VAS A EXTRANAR 


21 


28 


32 


22 


LOS TUCANES DE TIJUANA 


EL AMOR SONADO 


22 


20 


21 


11 


LOS TIGRES DEL NORTE ME DECLARO CULPABLE 

t HERNANDO, LQ-". I:'".'-:. ■- I ■ '. "i 


(D 


24 


29 


5 


VICTOR MANUELLE COMO SE LO EXPLICO AL CORAZON 


Cm) 


26 


25 


14 


GILBERTO SANTA ROSA 


PERO NO ME AMA 

M llJW.G SANTA PC'S* :R UONCIDVA) 


(M) 


27 


24 


3 


EL GRAN COMBO 


ME UBERE 

NOl LISTED INOI LISTEDI 


26 


29 




26 


BANOA EL RECODO 


OEJA 

G-U2AARAGA UA BAARERASI 


27 


25 


22 


6 


EDNITA NAZARIO 


BAJOCERO 








i'F/rs [ r.f.pr.M) 


21 


22 


35 


4 


HUEY DUNBAR 


CON CADA BESO 


29 


21 


26 


r> i CAROLINA LAO DULCE VENENO 


(D 


30 




8 


INTOCABLE 


DEJAME AMARTE 
RMUNO/ " I' ' ; . i .1 i-'i , 




NEW^ 


1 


JERRY RIVERA MUERO 

B-SlLVtTTl lA LAHRI'tAOA 1 WGHA AFIHIAGA) 


GD 


NEW^ 


1 


AMAURY GUTIERREZ 


DIME CORAZON 

f. 5AMANDEP' P V * ' ^'PPZ 


d) 


38 


30 


3 


JUUOPREaASOVSUBANDA PERU DEL nUSFKO PORAMARASI 


® 


NEW^ 


1 


GILBERTO SANTA ROSA 


PUEOEN OEOR 

1 MliJGOIOAlfAflNO) 


35 


34 


33 


23 


LUIS MIGUEL 


Y 


® 


DE-EICniT 


2 


ROCIO DURCAL 


SOMBRAS... NADAMAS 


37 


32 




2 


GRUPO MOJADO 


SUENO SU BOCA 


d) 


39 


40 


4 


EL ORIGINAL DE LA SIERRA 


TE HE PROMETIDO 

■.Ml '■ / TEDI 


39 


36 


36 


3 


MDO 


SINTI 

AJAEN • ■.-.■,01 


40 


37 


31 


7 


LA MOSCA TSETSE 


PARA NO VERTE MAS 


POP 


TROPICAL'SALSA 


REGIONAL MEXICAN 




32STATtONS 




16 STAnONS 


S5 STATIONS 



1 CRISTIAN ARIDLABMG LATIN 
AZUL 

2 RICARDO MONTANER wea 

LAliKA BESAME 

3 JUAN GABRIEL arK)la>Bmg 
LAllN ABRAZAME MUY FUERTE 

4 PAUUNA RUBIO universal 
lAIiWj Y VO SIGO AQUI 

5 lURCO ANTONIO SOLIS 
FONOVISA 0 ME VOY 0 TE VAS 

6 JACI VELASQUEZ sgny discos 
COMO SE CURA UNA HERIOA 

7 PAUUNA RUBIO UN'vtRS^L 
UIIPWYONO SOY ESA MUJER 

a CHAYANNE SONY DISCOS 

CANDELA 
9 YAIRE LIOERES 

TU MAYOR TENTACION 

10 ILEGALES AmoiABMC Utin 
TU RECUERDO 

11 MDO SONY DISCOS 
TE QUISE OLVIDAR 

12 AZUL AZUL SONY DISCOS 
LA BOMBA 

13 CHAYANNE SONroisOOS 
YO TE AMO 

14 EONITA NAZARIO soriv DIS 
COS BAJO CERO 

15 AMAURY GUTIERREZ uNfvEt^ 



1 CRISTIAN AJTICXA'BMG LATIN 
AZUL 

2 VKTOft MMUaLEsOKTBSCOS 
COVOSt LODPlCOAI CORAZON 

3 GILBERTO SANTA ROSA SOTfr 
[;:s;.ys PEHO NO ME AMA 

4 EL GRAN COMBO COMBO 
ME LlBERE 

5 AZUL AZUL SONY OISCOS 
LA BOMBA 

6 HUEY DUNBAR SONY oiScos 
CON CAOA BESO 

7 VICTOR MANUELLE SONY 
DISCOS ME DA LO MISMO 

B JERRY RIVERA AmoiA'BMG 

LAliN QUIERO 
9 YAIRE LiDtRES 

TU MAYOR TENTACION 

10 EDDY HERRERA amOHi 
DISCOS TU ERES AJENA 

11 RICARDO MONTANER wEA 
LArikft BESAME 

12 TITO NIEVES WEADWiBbwEA 
lATiNAUNAMOR ASI 

13 JACI VELASQUEZ soky discos 
COMO SE CURA UNA HERIDA 

14 JERRY RIVERA ARICXABMG 
LATIN MUERO 

15 GRUPOMANIA UNIVERSAL 
■'0 BftlLftS 



1 BANDA EL RECODO fdno 
VISA Y LLEGASTE TU 

2 CONJUNTO PRIMAVERA fOW^ 
vtift NOTEPODfAS QUEDAR 

3 PALOMO Or^A 

NO ME CONOCES AUN 

4 LOS TUCANES DE TUUANA UNi 
«HSAi lAliffOlAGRANNXHE 

5 MARCO ANTONIO SOUS 
FONO-VISJiOMEVOYOTEVAS 

6 LUPiaO RIVERA SONY ois 
cos DESPRECIADO 

7 ROGELK) MARTINEZ DISCOS 
USNE AMAME 

8 LOS TUCANES DE TUUANA UNi 
vcusw. LATiftO EL AMOR SONADO 

9 LOS TIGRES DEL NORTE >cr« 
VISA ME DECLARO CULPABLE 

10 INTOCABLE tUi laIin 
DEJAME AMARTE 

11 AlUOPREElADOTSUBMMKiUta 
PACIFICO n:ASM} .m ?^ AIM) US 

12 ROGELIO MARTINEZ DISCOS 
cwtYSIGUES StENDOTU 

13 AZUL AZUL SONY DISCOS 
LA BOMBA 

14 GRUPO MOJADO rONOViSA 
SUENO SU BOCA 

15 EL ORIGINAL OE LA SIER- 
RA .■ •■■ t-L •-■-i.j'.'ETIDO 



Ol'KCnltthowinaanincMU*^ tiMlvncvcwtri* pfvrtjM wMk. ri|t>dlM»alcn«ni^^ A neon) 
>tvn Ow> 20 nwM imIII not fOMM • DulW. twi 9 4 (tMMn an incrMM in wdttnc*. GnttMi C«tr*r rdic 
erowlh, H two rccom aie tw m •uOenca Via, ffw nan tartpiMd en nmc itaucnt it ptacafl fw» Rkcik MKm 
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MUSK PUBLISHERS, 
SONGWRITERS & PRODUCERS 

Billboard's Latin Music Six-Pack IV - for the first time ever - 
spotlights music publishers, songwriters and producers, 
and their impact on Latin music over the last year. 
In addition. Billboard also delivers 
the latest in the Latin music market news and 
provides the 3 Latin genre chart updates. 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Japanese Labels Celebrate Alliance 



One Year In, Universal And Victor Reap The Benefits Of Unique Deal 



BY STEVE McCLURE 

TOKYO— One year in, the strate- 
gic alliance forged between Japan- 
ese labels Universal Music K.K. 
(UMKK) and Victor Entertainment 
offers proof that the Taoist princi- 
ple of yin and yang — opposites 
working together in harmony — can 
be applied to the real world. 

On one hand, there's Universal, 
a wholly owned 
subsidiary of the 
Universal Music 
Group, with a 
Western man- 
agement .style — 
where executives 
have to produce 
results or say 
sayonara — and a ishizaka 
heavy emphasis 
on international repertoire. 

Victor, on the other hand, as part 
of the Matsushita group of compa- 
nies, operates in a much more 
Japanese style, in which seniority 
is held in high regard. The label — 
one of Japan's oldest — is very 
strong in domestic repertoire but 
weak on international product. Vic- 
tor Entertainment is a wholly 
owned subsidiary of Matsushita 
group company JVC, aka consumer 
electronics manufacturer the Victor 
Company of Japan. 

The alliance between the com- 
panies — an unprecedented ar- 
rangement between two major 
Japanese labels — was designed to 
maintain links they forged during 
the era of joint-venture Univer- 
sal Victor, which ceased opera- 
tions at the end of March 2000. 
Since the beginning of last July, 
Victor, which had already been 
manufacturing product on Uni- 
versal's behalf, has been respon- 
sible for selling Universal prod- 
uct nationwide. 

Under the terms of the deal split- 
ting up the former joint venture, 
UMKK took over Universal Victor's 
A&R and publicity and promotion 
activities, which meant moving 
some 40 of the joint venture's 70-o<ld 
employees to UMKK, including 
Universal Victor president Hiroyu- 
ki Iwata, who is now UMKK chair- 
man. The rest of Universal Victor's 
staff, mainly administrative person- 
nel, were transferred to Victor 
Entertainment, while some 40 Uni- 
versal sales staffers are on second- 
ment to Victor 

"Universal has a huge catalog, 
and Victor has the most prestigious 
sales force in the industry," says 
one industry source here. "Victor 
is very professional, and they have 
a long history of working with — 
and on — retailers." Physical distri- 




bution of both Victor and Univer- 
sal product is handled by Nippon 
Kecord Center, part of the JVC 
group of companies. 

The presidents of the two Libels s;iy 
the alliance — which, they stress, is 
moi-e than jast a short-term nuuiiiige 
of convenience — makes sense. "To 
cope with the rapidly changing and 
compliaited environment surrounding 
the music indus- 
try, i-ecord compii- 
nies need not only 
to compete with 
one another but 
also to pursue 
complementary 
relationships and 
alliances," Victor 
NiSHiMuRA Entertainment 
president Motoo 
Nishimura says. "If a record company 
builds a new relationsiiip with another, 
it will help revamp the company and 
lead to its further development" 

NLshimura adds, "We believe that 
the collaboration has various advan- 
tages in tenns of economies of scale, 
as we e.xpect to expand our activi- 
ties in the areas of production, dis- 
tribution, and information." In par- 
ticular, Nishimura says, the alliance 
with Universal will continue broad- 
ening the experience of Victor's .staff 
by ex|X)sing them to a more "inter- 
national" way of doing business. 
For UMKK president Kei 



Ishizaka. the alliance repre.sents "an 
ideal maniage to further strength- 
en our presence |in the market) 
through enhanced creativity and 
operational efficiency. This strategic 
alliance is only ma(le possible [byj 
the strengths of the two companies." 

The Victor/UMKK alliance has 
surprised many in the industry 
here. "It is pretty amiizing that the 
No. 1 reconl company in the world, 
by mai'ket share, would let someone 
else take over their physical distri- 
bution in the second-biggest market 
in the world," one industry insider 
notes. "Although if you want to 
focus on getting your business in 
shape, it does take a big operational 
issue out of the way." 

Victor's sales (excluding Univer- 
sal and consignment sales) for the 
year that ended March 31 were 
52.9 billion yen ($425 million), up a 
very healthy 259^ over the previ- 
ous year and representing an esti- 
mated 10% share of the Japanese 
market. Big-selling albums for the 
label in the most recent fiscal year 
included Ballad .1: The Album of 
Love by veteran rock band South- 
em All" Stars, The Greatest Hits by 
new duo Love Psychedelico, Smap 
Vest by male group Smap, and Lily 
of (ta Valley by rock/rap group 
Dragon Ash. Domestic acts account 
for 8495 of Victor's sales. 

(Continued on next page) 



Neighboring-Riglits Monies 
Increase In The NeUierlands 



BY ROBERT HEEG 

AMSTEKDAM— Dutch neighbor- 
ing-rights collection body SENA 
reported a 1H% rise in collected fees 
for the year 2000, bringing in a total 
of more than 50 million guilders 
($19.5 miUion). 

Payments to artLsts and produc- 
ers—domestic and international — 
rose by 3S% last year to a record high 
of 44.7 million guilders ($17.4 million). 
The Dutch artist most often played 
on domestic radio and TV was Marco 
Borsato, followed by Blof and Anouk. 
Of the international acts, Madonna 
led the pack, leaving Whitney Hous- 
ton and Backstreet Boys behind. 

SENA director Hans van Berkel 
says, "We can look back on an excel- 
lent year. An increase in revenue 
and a strong growth in payments to 
our rightful claimants is — and 
always will be — our most important 
task." But he adds that the revenue 



that is raised from Dutch music 
being played overseas still leaves a 
great deal to be desired. 

Another sensitive point that 
remains is the ongoing legal battle 
between SENA and NOS, the 
Dutch umbrella organization of pub- 
lic broadcasters {Billboard, Ju\y 15, 
2000), over the amount of fees NOS 
owes SENA for each year since 
1993. SENA chairman Ed Nijpels 
regrets that a solution is not at 
hand. "The harmful consequences 
continue to be felt by thousands of 
artists and producers." 

Van Berkel adds that SENA in- 
tends to target the Internet as its 
next revenue source. "Webcasting 
and simulcasting may be new con- 
cepts, but licenses are compulsory on 
the Internet. SENA aims to play a 
|key ) role in this field, in order to reg- 
ulate artists and producers' neigh- 
boring rights within the new media." 



RAn Elects New President 



BY ALEKSEY KRUZIN 

.MOSCOW— The- new jiivsident of 
KiLssia's iK'iiuniiing and inecluuii- 
cal rights society KAO (Russian 
Authors Society) has pledged to 
give the body a new status, both 
internationally and domestically. 

Prolific Russian songwriter 
Vladimir Matclsky h;is W-m elect- 
eil president of KAO for a five- 
year term. Matetsky, 49, who was 
previously a VP of RAO, succeeds 
songwriter Andrey Eshpai, who 
is retiring at the age of 76. More 
than 9.000 RAO members elect 
the body's 2.5-strong authors' 



council, which in lin-n cli-cts the 
new president and thive VPs. 

"My main in- 
tention is to make 
UAO stnmg and 
inlluential like 
never before," 
Matetsky says, 
"('iilli'cting roy- 
alties on behalf 
of thousands of 
MATETSKY OUT own mem- 
bers, as well as 
writers from all over the world, is 
no eiLsy tiisk in itself, and of course 
(Continued on next i«ige) 




Philippines in Line With Asia 

PMPA, PARI Agree On Mechanical Royalties 



BY DAVID GONZALES 

MANILA, Philippines— The PhiUp- 
pine Music Publishers Assn. 
(PMPA) and labels body the Philip- 
pine A.s,sn. of the Recording Indus- 
try' (PARI) have reached an agree- 
ment on mechanical royalties that 
brings the countrj' in line with most 
other Asian territories. 

Under the agreement, the mechan- 
ical royalty rate has been raised to 6% 
of the published price to dealer (PPD), 
although discounts «ill apply. The pre- 
vious rate was 2.7%, compared with 
what was then the Asia-wide stan- 
dard of 5.4'7<, set in 19&4 (Billboa}xl, 
June 4, 19!M). That rate was raised to 
6% under the terms of the Pan-Asian 
mechanical royalties Memorandum of 
Understanding (MoU), signeil by the 
region's miLsic publishers and rocord 
companies two vears ago in Hong 
Kong (BiV/ioarrf, June 26, 1999). 

The MoU was intended to ser\'e as 
a foundation on which individual 
countries would establish their own 
national accords. Backdated to Jan. 1, 
1999, it i-uns until Dec. 31, 2003. The 
6% rate covered Asia, excluding 
Japan and Hong Kong, which pay 
higher rates. It was heaWly discount- 
ed to 2.7% in the Philippines, Indone- 
sia, and Thailand. 

According to PMPA chairman 
Ceasar Apostol, who is also country 
manager of Wamer/Chappell Music 
Philippines, the new mechanical roy- 
alty rate applies only to international 
composers. Domestic composers are 
covered by a verbal agreement that 
has been in effect for several years, 
with leading loc-al writem being paid 
7.5% of PPD. Lower rates are paid to 
les.s-established composers. 

Apostol acknowledges that there 
are inherent problems in such a ver- 
bal agreement and that formalizing 
the arrangements in a written 
agreement would solve those diffi- 
culties. "We're already hearing that 



some record (■(impanies want to piiy 
a 3% rate to local composers, be- 
cause that is the rate stated in the 
PMPA/PARI agi-eement." 

The new Philippines agreement 
covei-s the period from 1999 to 2003, 
using a sliding scale to bring the 
headline rate up to 6% — although 
that will, in fact, still be discounted 
bv 10%. The rate for 1999 is 3% of 
PPD; for 2000, 3.6%; for 2001 , 4.2%; 
for 2002, 4.8%: and for 2003, 5.4%. 
Local record companies have begun 
paying mechanical royalties to the 
publishei-s for 1!)99 and 2000, which 
had gone uncollected due to the lack 
of a publishing agreement. 




His Master^ Choice. HMV Media 
Group COO Brian McLaughlin will be 
the honcfee at the 1 0th annual British 
Music Industry Tmsts dinner, set for 
Oct. 1 8 at London's Grosvenor 
House Hotel. The accolade reflects 
Ns key role in the devetopment of the 
U.K. music retail business; he has 
beer with HMV since 1968. Pro- 
ceeds from the annual charity fund- 
raiser, whicfi has generated more 
than $2.2 million since 1992. are ear- 
marked for Nofdoff Robt>ins Music 
Thefapy and the BRIT Trust Pictured 
here, from left, are McLaughlin arKl 
David Munns. cfiairman of tfie 
awards committee. 
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EMI Ushers In Moist Man's New Set 



BY LARRY LeBLANC 

TORONTO— Moist's dynamic front 
man, David Usher, has a reputation 
as a meticulous taskmaster who 
works best under pressure — albeit 
pressure that is often self-imposed. 

That seems to be borne out by 
the fact that only a month prior to 
the release of his second solo album, 
Morning Orbit, the Toronto-based 
singer/songwriter opted to re- 
record one of its primary tracks. 
The album is due July 24 on EMI 
Music Canada. 

In the atmospheric original version, 
"Black Black Heiut" — which .samples 
the Oi-chestre du Theati-e de UOpera- 
Comique recoi-ding of French com- 
poser Leo DeUbes' opera Lakme — 



Ushers performance is understated: 
He practically sighs the IjTics. But 
when perfoi-med onstage, the song 
.^^^^^^^ takes on new life 
^^^^HV^ as an electrifying 
^^^^^^^ rock h.\7nn. 



"When David 
performed 'Black 
Black Heart' in 
concert with [back- 
ing vocalist] Kim 
Bingham recently. 



USHER everj' hair on my 
body stood up," re- 
calls Jotly Mitchell, director of talent 
acquisition/artist development at EMI 
Music Canada. "We now may have two 
veraions of the song on the album." 
Bom in Oxford, U.K., Usher has 



Toshiba-EMI's Sales Fall 

Utada Release Is Too Late To Reverse Slump 



BY STEVE McCLURE 

TOKYO— The March 28 release of 
top-selling artist Utada Hikaru's 
second album came too late to stop 
Japanese label Toshiba-EMI's 
sales for last year registering a 
drop of almost 7%. 

In the business year ending 
March 31, Toshiba-EMI sales fell to 
73.6 billion yen ($583.1 million), 
down 6.6% from the previous year. 
The result follows two consecutive 
annual sales rises for the label. 

The decline is largely attributed 
to the fact that multi-platinum-sell- 
ing female vocalist Utada's second 
album. Distance, was relea-sed too 
late to significantly affect Toshiba- 
EMI's results for the year. Utada's 
debut album. First Love — which 



has sold more than 8 million copies 
since its March 1999 release — is 
Japan's all-time top-selling album. 

Tbshiba-EMI, which is .5.59! owTied 
by EMI and 45% owned by Japanese 
electronics company Tbshiba, does not 
release profit figures. However, it 
confirms that sales of audio software 
were down 12.6% to 62.3 billion yen 
(.$493.3 million), that video software 
(including DVD) sales rose 37.4%j to 
4. 1 billion yen ($52.8 million), and that 
miscellaneous product sales were up 
12% to 12 billion yen ($95.4 million). 

Boosted by strong sales of the 
Beatles' i in particular, internation- 
al record sales increased 4.7% to 19.9 
billion yen ($157.3 miUion), while 
domestic record sales fell 20.2% to 
:i4.6 billion yen ($273.9 million). 



also lived in New York, California, 
Malaysia, Thailand, Montreal, and 
Vancouver. He now resides in Tbron- 
to. U.sher Ls b(H)ke<l by S.L. Feldman 
& Associates in Canada and managed 
as a solo act by Kharma Management, 
which he operates with business part- 
ner Graham McDonald. 

A prolific songwriter. Usher has 
developed an individualistic artistic 
voice separate from his work with 
Moist. His new album squeezes in 
engaging drum loops, a soft-pop ren- 
dition of IVaej' Chapman's "Vast Car," 
and a fierj' duet with Canadian rap- 
per Snow. His pop-styled rejiertoire 
is more personalized, darker, and 
more adventurous than the rock- 
edged music that Moist — whose 
members write as a collective — is 
knowTi for. "Bringing in someone like 
Snow certainly intrixluces an element 
that would never be applicable with 
Moist," MiteheU notes. 

Among thase pro\iding backup on 
Usher's sophomore album, however, 
are Moist guitarist Mark Makoway and 
bassist Jeff Pearce — who co-produced 
much of the record with Usher— and 
its keyboardist, Kevin Young. The 
band's former drummer, Paul Wileo.\, is 
also featured. Also on hand are (jord 
Sinclair (bass) of the TVagically Hip, 
Jagori TWina (guitar) and Bruce Gor- 
don (bass) of I Mother Earth, and 
singers Julie Oalios and Tanya Coghlan. 

Moist, Usher insists, is still his 
main gig. 'They are my boys. We've 
been together for eight years, and we 
are still friends and work together. 
We are very much a democracy, and 
we pride ourselves in that. At the 
same time, being in a band for a 
while, you want to record songs the 
way you hear them, with the influ- 
( Continued on mae 62) 



RAO ELECTS NEW PRESIDENT 

( Continued from preceding page) 



it gets much harder [when] consid- 
ering the degree to which Russia is 
lacking 'civilized' practices in the 
music business." 

Upon its launch in 1993, RAO took 
over Russia's rights-collection respon- 
sibilities from the defunct stale- 
owned Soviet monopolist society 
VAAP. RAO inherited both its pow- 
ers and its headquarters, a four-story 
mansion on a quiet lane in central 
Moscow's most presitigious district. 

With offices in several m^or Russ- 
ian cities, including St. Petersburg, 
Nizhniy Novgorod, and Novosibirsk, 
as well as a network of regional repre- 
sentatives, RAO has managed to main- 
tain an ever-increasing collections flow 
since then. RAO's total coCections for 
2000 amounted to $7.9 million (includ- 
ing $3.7 million in performance income), 
an increase of 55% over the previous 
year's total collections of $5. 1 milUon. 

Describing RAO as "similar" to 
most European societies, Matetsky 
nonetheless points out that besides 
composers and lyricists, the society 
serves other creative areas, includ- 
ing painting, photography, and 
scriptwriting. In Russia, Matetsky 
says, "music publishing is a [rela- 



tively] new and rapidly developing 
sector of this market, and it will be 
very important for us." 

He adds, "Fortunately, we do have 
some time to adjust to new technolo- 
gies like the Internet, which is not 
anywhere near as widely spread here 
as in the United States or Europe. 
Piracy is still the biggest problem." 

Matetsky expresses hope that a 
newly launched government scheme, 
which means that all legitimate prod- 
uct in Russia now carries a "tax paid" 
sticker, "will help in reducing the 
unbelievable level of piracy national- 
ly." Matetsky is also a member of a 
special anti-piracy commission at 
Russia's Ministry of Press and Infor- 
mation. "This sticker program has 
long been in development," he notes, 
"and in spite of the scale and com- 
plexity of the issue, I am sure it will 
play its part in bringing piracy down." 

Among the many issues facing his 
organization, Matetsky highlights the 
technologically complex challenge of 
maintaining and upgrading RAO's 
database of international copyrights. 
RAO counts on assistance — including 
the training of qualified personnel — 
from its Western counterparts, which 



have a clear interest in ensuring ade- 
quate distribution of the monies col- 
lected on behalf of their writers. 

Matetsky himself is no stranger 
to the concerns of his colleagues 
abroad. In 1988, at the dawn of per- 
estroika, he was the Russian coor- 
dinator of Music Speaks Louder 
Than Words, a breakthrough proj- 
ect sponsored by BMI and Epic 
Records and initiated by California- 
based Alan Roy Scott, founder of 
the regular Music Bridges interna- 
tional songwriter exchange events. 
The event saw a host of top Ameri- 
can songwriters — including Diane 
Warren, Desmond Child, Albert 
Hammond, Barry Mann, Mike 
StoUer, Tbm Kelly, Billy Steinberg, 
Michael Bolton, (IJyndi Lauper, and 
Brenda Russell — visit (the then- 
Soviet) Moscow to collaborate with 
their Russian counterparts. 

The project also added collabora- 
tions with Child, Hammond, and Rus- 
sell to Matetsky's own impressive 30- 
year track record as a musician/ 
songwriter/producer/film composer, 
which stretches back to the early 70s, 
when he was a bass player in Mos- 
cow's underground rock scene. 



newsline... 

BMG MUSIC PUBLISHING has acquired French publisher Editions Salabert 
for an undisclosed sum. Founded in 1894, Salabert's much-respected 
catalog includes more than 80,000 works. BMG already owned a minor- 
ity share in the company. Stephane Berlow, managing director of BMG 
Music Publishing France, now has the additional title of president. Edi- 
tions Salabert. The catalog will continue being overseen by Salabert 
managing director Nelly Querol and artistic/promotion director Alain 
Surrans, who will both report to Berlow. In the interim, Berlow says, 
Salabert will operate from its cun-ent premises in Paris and will not 
merge with BMG's French operation team. He adds that the acquisition 
is expected to boost his company's revenue by 25%. Last year. BMG 
Music also purchased Durand, which boasts one of France's largest cat- 
alogs of classical music. ehmanuel legrand 

U.K. COLLECTING BODY the Performing Right Society (PRS) reports 
that total distributed income to music composers, songwriters, and 
music publishers reached 206 million pounds ($288.56 million) in 
2000, up 7% from 1999. Revenue rose 7%. to 242 million pounds ($339 
million), boosted by a 10% increase in royalties from U.K. public per- 
formances to 83.1 million pounds ($1 16.4 million). PRS, which claims 
35,000 writer and publisher members, will hold its annual meeting 
July 12 in London. Meanwhile, the Mechanical Copyright Pi-otection 
Society (MCPS) reports a 4% gain in distributions to members to 
222 million pounds ($310.98 million) in the period. MCPS and PRS 
remain jointly owned and operate as the Music Alliance but contin- 
ue to report their accounts separately. laes brandle 

THE CHINESE GOVERNMENT is reportedly ending a year-long de facto 
ban on concerts in the country by Taiwanese female vocalist A-Mei. 
The ban was imposed following A-Mei's performance of Taiwan's 
national anthem at Taiwanese president Chen Shui-bian's inaugura- 
tion May 20 last year. A-Mei is expected to give two charity concerts 
in China in mid-July. She recently performed at a charity dinner in 
Hong Kong, in a move seen as a prelude to the end of the ban. A huge 
star in her homeland, A-Mei was previously with local Taiwan label 
Forward Music but has just signed a new contract with the Warner 
Music International (WMI) regional office in Hong Kong. "We are 
very keen to continue developing her to the next level," WMI region- 
al marketing VP Calvin Wong says. steve McCluke 

POPWIRE, a Swedish-based online service provider for unsigned acts, 
is closing its London office in July. Stockholm-based CEO Anders 
Norstrom told Billboard Bulletin that the closure is part of the com- 
pany's plans to restructure in the shrinking dotcom sector. The clo- 
sure in London, where Popwire has three full-time staffers, comes 
after the company shuttered offices in May in Madrid, New York, 
and Tokyo. Popwire declines to comment on the fate of its London 
staff. In the future, the company plans to form overseas partner- 
ships instead of operating wholly owned units. Popwire has already 
inked a deal with online company Enternote in France; a similar 
move is expected in the U.K. juliana koranteng 



JAPANESE LABELS CELEBRATE ALLIANCE 

(Continued from preceding page) 



Universal does not release sales 
data for Japan, but industry esti- 
mates suggest it has a 12.5% market 
share. The label's most recent big- 
selling domestic act, rock band Luna 
Sea, broke up at the end of last year. 
In an attempt to boost its weak 
domestic repertoire, UMKK recent- 
ly signed duo Chage & Aska, one of 
Japan's top-selling acts in the early 
'90s, and male group Toldo. Ishizaka 
says, "In two to three years' time, 
we expect things to be better for 
[domestic repertoire]." 

The deal makes Victor the biggest 
distributor of recorded music in 
Japan. While agreeing that ha\ing 
Victor handle its sales make sense in 
the short term, some observers won- 
der whether that's a wise long-term 
strategy. "With a company the size 
of Universal, one expects the com- 
pany to have its own sales force," 
one industry source says. "Because 



when you try to push or break an 
act, you have to have the 100% sup- 
port of your sales force." 

The two labels are also working 
together in joint promotion projects, 
such as a series of jazz releases — 
from Universal's and Victor's exten- 
sive jazz catalogs — under the joint 
banner Jazz Millennium. They are 
also in the midst of a joint DVD pro- 
motion campaign focusing on movies 
and animation titles, as well as a 
joint campaign called New Best One, 
highlighting greatest hits by both 
domestic and foreign acts in the 
labels' catalogs. 

Ishizaka and Nishimura deny the 
possibility of any form of equity rela- 
tionship between the two labels. But 
at least one highly placed Japanese 
music business executive says he 
would not be surprised if Victor and 
Universal did eventually make a 
move in that direction. 
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Snapper's Filthy Horror Story Has Epic Finisli 



BY HUGH FIELDER 

LONDON — Can you still have your 
cake and eat it too? U.K. black metal 
band Cradle of Filth thinks it's possi- 
ble to have your blood and drink it, 
thanks to a combination of indie- and 
miyor-label deals. 

Cradle of Filth, which famously 
used 10() gallons of fake blood for its 
first promo video, has built a cult 
following and racked up 1 million 
record and video sales globally 
since the release of its debut album. 
The Principle of Evil Made Flexh 
(Cacophonous), in 1394. Having 
moved to Music for Nations in 1996, 
the band has now signed a long- 
term worldwide deal with Epic 
U.K., to be launched with a new 
album in late 2002. 

But the band has also inked an 
international licensing agreement 
with U.K. indie Snapper Music for its 
liitest album. Bitter Siiiten to Snccubi 
(out June 18 in Europe and July 3 in 
the U.S. on the band's own AbraCa- 
daver imprint), and for a DVD sched- 
uled for September. 

"Cradle of Filth are a hugely influ- 
ential band," notes London-based 
Snapjx?r A&R director Dougie Dud- 
geon, adding that Sony has been 
"very far-sighted" in its approach to 
the deal. "Everyone can benefit 
from the success of these indie 
releases, and it certainly creates an 
exciting platform for Snapper and 
our worldwide partners." 

The Epic deal marks the first sign- 
ing by managing director Nick Ra- 
phael, who joined earlier this year 
from Arista U.K. (Billhoard, Feb. 
10). "They are one of the most 
extreme and talented young bands in 
the marketplace," he says. "They are 
not a nu-metal band — they existed 
long before the term was coined — 
but they can certainly attract that 
audience. At the moment they are 
massively under-ex-ploited, but with 
all our resoim!es we have the ability 
to take them on to the next level. 

"They also fit perfectly into 
Epic's own history of cutting- 
edge heavy metal acts," Raphael 
adds, "like Acrosmith, Judas 
Priest, Ted Nugent, and Ozzy 
Osbourne, right through to Rage 
Against the Machine." 

Raphael, who admits he is not 
particularly a metal fan, tracked 
Cradle of Filth over the past three 
years. "I was particularly im- 
pressed with their work ethic," he 
says. "Too many British acts are 
lazy when it comes to breaking new 
territories — not this band. I can't 
wait for them to hit America." 

Cradle of F'ilth has already made 
a mark in the U.S., selling some 
200,000 albums there through ear- 
lier deals. Its previous album — the 
band's fifth — Midian (Mu.sic For 
Nations/Koch), peaketl at No. 21 on 
the Billboard Heatseekers chart 
dated Nov. 18, 2000, and its previ- 
ous video project, PaiiDaemon- 
Aeon, (Metal Blade Home Video) 
spent seven weeks in the Billboard 
Top Music Video chart in late 1999. 

■The band's theatrical live show, 
with its satanic/fetishist overtones. 



has also provoked the authorities. 
In 1998, for example, it was banned 
from the Milwaukee Metal Fest. 
"There was no problem when the 
show was indoors, but when the 
whole event expanded and moved 
to an outdoor site, we got banned. I 
couldn't work that out," manager 
Fay Woolven says with a laugh. 

Of the Epic deal, Woolven says. 
"We already have the fan ba.se, and 
our albums are 
selling in Europe, 
the U.S., and 
Asia, but with 
Epic's distribu- 
tion and market- 
ing we can take 
sales of around 
3.'j0,0()0 (albums] 
to over 1 million. Raphael 
It was always 

the plan that we would do a couple 
more independent projects before 
we moved on to a major deal. And 
Nick [Raphael] was fine with that. 
He said, 'You know what you're 
doing. Get on with it and then come 




to us for the i-esouix-es and backup.' " 
The band start* a three-week U.S. 
tour July 8 at Seattle Showbox; that 
includes a July 19 show at New York's 
Hammerstein Ballroom, when it plans 
to premiere its own horror mo\ie. Fea- 
turing the band's lead vocalist Dani 
Filth, Cradle of Fear is directed by 
British filmmaker Alex Chandon. 
"We're headlining oui' own tour, 
becau.se we want to give our fans the 
full \Tsual show," Woolven saj's. "We've 
deliberately picked venues with a 2,000- 
."1,000 ca|)acity that allows us to do that. 
And the new album will be the fiiM to 
be properly worked in the States." 

"Through the Snapper deal. Bitter 
Suites to Snccitbi will be released 
in the U.S. by Spitfire. That label's 
New York-ba.sed director of public- 
ity, Jon Paris, promises a "full-force 
marketing blitz that includes all 
major print media, all metal radio 
outlets, over 1.50 commercial radio 
specialty shows, and a massive 
advertising campaign." 

In September, Cradle of Filth will 
join the Tattoo the Planet package 



tour of Europe featuring Pantera, 
Slayer, and Static X, coinciding with 
the release of a live DVD/video 
filmed in April at Nottingham's 
Rock City (the U.K.'s best-known 
metal venue). The DVD/video will 
be handled by Snapper Music and 
its international licensees. Dudgeon 
promi.ses that the DVD's new-media 
content will set new standards in 
the audiovisual i-ock market. 

Raphael is hap- 
py for the hand to 
finish its inde- 
jjendent projects 
before focusing 
on the new deal. 
"I didn't feel I 
was ready to go 
straight into a record," he says. "It 
made sense to let them do what 
they wanted w hile I started look- 
ing for the right producer who can 
step up their sound to the next 
level. They know they can grow in 
that direction, and it will give 
them a challenge when they start 
work on the album." 




Malaysian Artists Gain Performing Right 

CopyrigM Act Amendment Spurs Creation Of New Collecting Agency 



BY STEVEN PATRICK 

KUALA LUMPUR, Malaysia— A 
new performers right agency is 
now operating in Malaysia. 

The initiative to set up Perform- 
ers and Artists' Rights Malaysia 
(PRISM) came from the Malaysian 
Music Council, an umbrella body of 
Malaysian music associations that 
includes the Recording Industry of 
Malaysia (RIM). PRISM acting 
chairman Collec Bakar says, "The 
recent amendment in the Copyright 
Act in August 2000 provides the 
(performance) right to artists. The 
move is long overdue." 

Bakar, who is also chairman of 
Akademi Industri Muzik — the 
organizing and judging body for the 
country's annual AIM Awards — 
and a former GM of BMG Malaysia, 
says PRISM has already received 
100 applications from recording 
artists, including well-known per- 
formers Awie, Rabanni, Khatijah 
Ibrahim, and Ziana Zain. Hakar 
says that PRISM hopes to sign up 
300 artists by the end of the year 
and that the new agency will have 
developed its own royalty-rates 
system by that time. 

He expects some resistance from 
the industry to a new collection 
body but adds, "There is a degree 
of copyright awareness, as (Music 
Authoi-s Copyright Protection] and 
PPM (Phonographic Performance 
Malaysia] have been around for the 
past 10 years. We will collect from 
the same people that PPM collects 
from. It's part of the business 
process. We should be seeing some 
income in a year's time." 

RIM secretary Darren Choy, who 
is also managing director of EMI 
Malaysia, Siiys, "RIM is in fiill support 
of this and w ill help PRISM in any 



way possible. PPM will as,sist PRISM 
in database, network, and collection 
mechanism to expedite the setup and 
also the i-unning of PR ISM." 

Eventually, Choy says, PRISM 
members will elect a full board, 
"which should be made up of re- 



cording artists and performers." 

There is no charge for artists to 
join PRISM. Veteran artist Ibra- 
him says, "After 23 years, I'm 
finally getting (performance] roy- 
alties. It should have happened a 
long time ago." 



M/sA Msinhne Kak As 
M/efiH Peffc//s /0 Mm Shims 



BY JEFFREY DE HART 

STOCKHOLM— Three more editions 
of Indietk), the London showca.se for 
Swedish music, ai'e being penciled in 
for this fall after the success of the first 
two events earlier this year. 

The brainchild of former Sony 
Music U.K A&R executive Jonathan 
Morley and Helsingborg, Sweden- 
based Raw Power Records founder 
Alf Olofsson, IndieGo 
aims to give a helping 
hand to Swedish bands 
that want to crack the 
U.K. market. The 
event is supported by 
Swedish independent 
miLsic producers' group 
SOM and funded by 
Sweden's National 
Council for Cultural Affairs. 

"The huge quantity of talent 
emerging not only from Sweden but 
also from the other Noi-dic countries 
really needs to be looked at and lis- 
tened to very carefiilly," Morley says. 
"IndieGo at least gives a handful of 
Swedish acts the opportunity to 
showTa.se in London in front of the 
U.K.'s A&R fraternity." 

Swedish native Olofsson recently 
relocated to Helsingborg from Lon- 



ords founder labels involve 



don. "I'd been living in the U.K. for 
quite a long time, and I noticed there 
was real potential for Swedish bands 
[there]," he says. "And [the council] 
was quite positive about giving us 
money. We're going to try to obtain 
more funding from the industry, 
because we want to tr>' to keep this 
going. We'd like to get the bigger 
labels involved, but still with an inde- 
pendent flavor." 

The inaugural In- 
dieCk) event was held 
April 28 at London's 
Borderline venue. V2 
signing Eskobar was 
among the three 
bands that played the 
M second gig May 31. 

Band member Fred- 
erik Ziill .saj's he .saw that appearance 
as a way of encouraging V2 in the 
U.K. to support the act. 

"The U.K. is a country where 
people hsten a lot to their own local 
bands," Zail notes. "It's hard for a 
foreign band to break there, even 
[one which] has had a lot of success 
at home. We've done our job, and 
hopefully [V21 will do theirs." V2 
will release Eskobar's second al- 
bum in Europe this fall. 
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LJIDY MARMALJUE CHRISTINA AGUILERA, LIL' KIM. 


I 


1 


HASTAU VISTA MC SOLAAR easy west 






pruuT rv tin bctiim rurui<£TDv ncn»D 






PRAS ELCKTBfcCAST WEST 






MYA & PINK IFUFRSCOPC 


2 


3 


STARLISHT SUPERMEN LOVERS VOOUIMO 






LIFETIME RESPECT DOZAN MIKI tokuma 


2 


2 


LErS GET BACK TO BED BOY SAR/VH CONNOR 

FEATURING TQ Fpir 






AHWL sMALauT I^ LAI UMIiYu KAIVUN UCA 


3 
4 


4 
2 


PRES DE MOI LORIE ei^PiSCMy 

IE KU QUE MON AME NATASHA ST-PIER Columbia 


4 


2 


MESSACC H TOKIO/Y, SAKURABA/N. HABURASHI 


3 


I 


WHOLE AGAIN ATOMIC KITTEN virgin 


3 


NEW 

2 


THERE YDU*L1 BE FAITH HILL wafyner BROSWtJi 
ALL 1 WANT MIS-TEEQ telsiar 


5 


5 


BOW WOW (THArS MY NAMEI LIL BOW WOW 








4 


4 


PUnO'A-UVt (THE tOim SOW) SAFRI DUO 


4 






COLUMBIA 




NEW 


PORNO STAR SADS fijnhdus[ 












ANOTHER DAY IN PARJUIISE BRANDY & RAY-J WEA 




in 


A MA PLACE AXEL BAUER & ZAZIE MLHEAJRY/ 


^ 


NtW 


alcUPmiUTUKU flA rU IMUUC ITUU n TUI^jnl 


9 


3 


CUNT EASTWOOO GORILLAZ EMI 


6 


3 


DO YDU REALLY UKE IT* PIED PIPER & THE MAS- 












KAWAMURA viciOfl 


S 


5 


ITS RAINING MEN GERI HALEIWELL EMI 






TERS OF Ct:REMONIES RLLENIlESSAAlNISfHV of SOUND 






11 3 KARIIHb NICn U^YYI rIAALLIWtLL EMI 


7 


4 


KISSOFUFE KENHIRAI OerSUR 


7 


NEW 


FOLLOW ME UNCLE KRACKER LAVIVATuimctAST WEST 


7 


4 


UNTIE THE END OF TIME 2PAC intehscqpe/universai 




6 


IT WASN'T ME SHAGGY FEATURING RICARDO 


8 


a 


6ESTFRICN0 KIRORO viCIOR 


B 


7 


LIT U GO ATB mOTW 


a 


10 


AURISE BLUE innocf ni.viron 




16 
8 


-RIKROK" OUCENT BARaAv.'UNivEi^iAL 


9 

10 
11 


9 
3 
5 


PIECES OF A DREAM CHEMISTRY OEFSTaa 
KURUKURU SOPHIA rcrs factory 
ALWAYS MAI KURAKI gizastudio 


9 
10 


10 
9 


BOW WOW (THArS MY NAME) LIL' BOW WOW 
COLUWOlA 

niMt 11 NttU TUU UN 1 nt f LIWN) sLUU 1 CK CUUB 

TOOH Mr*l 

CAMBODIA PULSEDRIVER POiyDOftUrwERSAL 


9 

10 
11 


9 
6 
8 


DON'T STOP MOWN' S CLUB 7 roevooiminiversal 
MY WAY LIMP BI2KIT INTlRSCOPtLJNlVERSAL 
WE COME 1 FAITHLESS CMEEvtv.-ARisIA 


9 
10 


MISS CALIFORNIA DANTE THOMAS FEATURING 
PRAS LAS' YVESY 

U vnx BES SAGES YANNICK NOAH SAINY GCOfKIL/ 

CYXUMgiA 


12 


7 


JOENETSU KINKI KIDS XMnrvrs ErntRTUNMENT 


1) 


NEW 


12 


5 


HAVE A NICE DAY STEREOPHONICS V2 


11 


12 


CAN'T nCHT THE MODNIIOHT LEANN RIMES 


13 


11 


ZERO LANDMINE N.M.L. warmer music japan 


12 


18 

a 


ONE IN A MILLION BOSSON EWi 


13 


11 


ROMEO BASFMENTJAXX kl RECORDINGS 


12 


NEW 


lONOONTASY WFSY 


14 


NEW 


BRD HOUND DOG waiHtR 1 Childhen 


13 


FIESTA R KELLY Jivt70MB* 


14 


NEW 


PAPERCUT LINKIN PARK vrtA 


AKH AKHENATON nosyiolvir&in 


15 


18 


WAY TO LOVE MIHO KARASAWA PC«y MNiOK 


14 


11 


TURN THE TIDE SVLVER universal 


15 


NEW 


THIS TIME AROUND PHATS& SMALL muuirey 


13 


11 


HERE WITH ME DIDO arisyaariola 


18 


13 


ENDLESS SORROW AYUMI HAMASAKI avutrax 


15 


NEW 


PEDKCT GENTLEMAN WYCLEF JEAN coiumbji 


16 


12 


BDDOI STICKY FEATURING MS, DYNAMITE fTBR 


14 

IS 


13 


THE GIRL IN RED DAOOY DJ M6 intvsoayy 
MY OW.Y LDVE DISCONNECTION ue>YY17S0NY 
JYOUIAIS SULLY SEFIL v; 


17 


19 


TOROPIKA RU KOISITE RU AYA MATSUURA Htima 


IS 


19 


COUHTKYROAOS HERMES HOUSE BAND 


17 


13 


HERE AND NOW/YOUXL BE SORRY STEPS EBUbJivi 


7 


10 


NEW 


&INPA1 TOSHIKI KAOOMATSU fun house 


17 


14 


CRAWUNB LINKIN PARK WARNER BKOSMIA 


IB 


16 


THANK YOU DIDO chffay. arista 


17 


NEW 


ANGEL SHAGGY FEATURING RAYVON MOVUNivtRSAL 


19 


16 


HARUKA/FUKANORI SPITZ um^IKN. 


19 


15 


EUCTRIC AVENUE (REMIX) EDDY GRANT LAST WEST 


18 


14 


ELIE EVEANGELI meiny.soyyy 


20 


NEW 


OtSCOftO GRAPEVINE PomcANTDr< 






VBU'RE MY HATE RIGHT SAI D FRED KiNGSi/EiSMC 


20 


RE 


ITS RAINING MEN GERI HALLIWELL EMI 


19 


NEW 


TROP PEU DE TEMPS NUTTEA ctiABLUViRGIN 






ALBUMS 


19 
20 


15 
16 


ON THE MOVE BARTHEZ7 unweasae 
BE-ANGELED JAM & SPOON MRIQUt 






ALBUMS 


20 


17 


SURVIVOR DESTINYS CHILD Columbia 


' 


NEW 


AIKO NATSU FUKU pon/ canton 






ALBUMS 






TBftUie TUC lUUlCtQI P DAAJfl lunesnnEure 
tlUITl9 IrIL InrVidlOLL DMTiijI INDCrtrV*tnTC 






ALBUMS 


2 


1 


THE GOSP&LERS LOVE NOTES kiiqon 


1 


NEW 


BL»II('1B2 TAKE OFF YOUR PANTS AND JACKET 


2 


NEW 


D-12 DEVIL'S NIGHT inhhscope 


1 


1 


MANU CHAD PROXIMA ESTAdON: ESPERANZA 

VIRGIN 

MUSE ORIGIN OF SYMMETRY yyajve 
SOUNDTRACK LE FABULEUX DESTIN D'AMELIE 


3 


2 


THE YELLOW MONKEY GOLDEN YEARS SINGLES 
1996-2001 FuNHOUSi 


2 


1 


MtAUfnvLRSAl 

BAP AFF UNO ZO EU> 


3 
4 


NEW 
NEW 


MUSE ORIGIN OF SYMMETRY im/shroom 
FAITHLESS OUTROSPECTIVE cheekv/ariSia 


2 
3 


NEW 
2 


4 


3 


YOSUI INDUE UNITED COVER ronun 


3 


NEW 


FAITHLESS OUTROSPECTIVE ARISTAMRKXA 


5 


2 


SHAGGY HOTSHOT mca 






POULAIN LAaELSVtRG.N 


5 


NEW 


KIYOSHI HKAWA ENKA MEIKYOKU COLLECTION 


4 


2 


R.E.M. REVEAL wiWNEl* B«OSJW« 


6 


5 


DDO NO ANGEL arista 


4 


3 


DIDO NO ANGEL ar^yaarioea 






'OHIOKKAKE' COLUMBIA 


9 


NEW 


D-12 DEVIL'S NIGHT iNIEBSCORtAJNIvtiia*!. 


7 


3 


THE EAGLES THE VERY BEST OF THE EAGLES Eioc™ 


5 


B 


MC SOLAAR CINOUIEMEAS EASIYVESY 






mUUHIAM UIM LUUMINIj DAt-o £ rUw HOUSE 


6 


7 


BONIOVI ONE WILD NIGHT LIVE 1985-2001 






EDDY GRANT THE GREATEST HITS eastwest 




4 


RADUHEAD AMNESIAC EMi 






TAKAKO MATSU A PIECE OF LIFE uwvrRSAt 


7 


9 


MERCliRr.'UNlVERSAt 

SHAGGY HOTSHOT wcA'UMvtRSu 

UNKINPARK (HYBRID THEORY] WARNER SROS.WEA 

MANU CHAO PROX(MA ESTAC(ON: ESPERANZA 


9 


11 


STEREDPHDMCS JUST ENOUGH EDUCATION TO 


7 


7 


DE PAIMAS MARCHER DANS LA SABLE POLVOOA' 


8 


NEW 


VARIOUS ARTISTS SUPER STARS — SIMPLY THE 

BIST WIAHNLR MU3«: MWlN 


a 

9 


4 

6 


10 


16 


PERFORM v7 

OESTINTS CHILO SURVIVOR dxumbia 


8 
g 


6 
17 


L'NIVE RSAl 

YANNICK NOAH YANNICK NOAH SAnT GEOWCmYT 

GORILLAZ GORILLAZ EMi 

BERNARD UV1UIERS ARRET SUR IMAGE 


9 


4 


YUHI MAT5UT0YA ACACIA lOSHiaAXMi 






VIHCIH 


11 


4 


BUNK-182 TAKE OFF YOUR PANTS AND JACKET 


10 


10 


10 


NEW 


FUMIYAFUMI CLUB F SmCJ associated RECORDS 


to 


5 


DEPECHE MODE EXCITER VIRCIN 






WCA 






BARCLAY 'M N\ vtH^ L 


11 


9 


VARIOUS ARnSTS IMAGE 2 sony 


II 


3 


TRAVIS THE INVISIBLE BAND EPK 


12 


RE 


UMPBIZKTT CHOCOLATE STARFISH AND THE 


11 


9 


GAROU SEUL cxumbia 


12 


7 


JUDY AND MARY THE GREAT ESCAPE epic 


12 


14 


SAFRI DUO EPISODE II UNIVERSAL 






HOTDOG FLAVORED WATER interscwe 


12 


5 


HENRI SALVADOR CHAMBRE AVEC VUE sourc(jV<rg<n 


13 


NEW 


SKOOP ON SOMEBODY KEY OF LOVE som 


13 


17 


DESTINY^ CHILD SURVIVOR COLUMBIA 


13 


8 


BlUYJOa THE ULTIMATE COLLECTION cauMBiA 


13 


19 


BUNK-182 TAKE OFF YOUR PANTS AND JACKET 


14 


10 


MISU MARVELOUS arista 


14 


11 


DlOO NO ANGEL AHtsiA-AHiOLA 


14 


7 


RADIOHEAD AMNESIAC PARU)PHcy<l 






MCAUNIVERSAL 


15 


NEW 


SEIKO MATSUDA LOVE & EMOTION VOL. 1 univdisal 


15 


12 


KASTELRUTHER SPATZEN JEDCS ABENROT 1ST EIN 


15 


12 


ROXY MUSIC THE BEST OF v^wim 


14 


11 


M LE TOUR DE -M- (LIVE) dclaacl'VIRGin 


16 
17 


16 
8 


VARIOUS ARTISTS IMAGE som 

YUKI KOVANABI MY ALL . - warmer uusic japan 


16 
17 


B 
NEW 


GEBET Ki3CH 

GORILLAZ GORILLAZ EMI 

MUSE ORIGIN OF SYMMETRY MOTOtAMIvfASAL 


16 
17 


9 
14 


BOB DYLAN THE ESSENTIAL BOB DYLAN COLlmbu 
GABftlEUE RISE ca: BEAiifOLYooR 


15 
16 


20 
14 


CERROtff CERRONE (MIXED BY BOB SINCLAR) 

BARCLAWNIVtftSAL 

MANU CHAD CLANDE5TIN0 virCin 


18 


15 


AYUMI HAMASAKI A BEST avutrax 


IB 


NEW 


MITTERMEIER M(TTERMEIER & FR(ENDS e>K 


IB 


13 


BOB MARLEY L THE WAILERS ONE LOVE—THE VERY 


17 


18 


FONKY FAMIUY ART DE RUE S m a l l.-sont 


19 


NEW 


YO YO MA YO YO MA THE BEST COLLECTION sow 












BEST OF BOB MARLEY islanoiUWEBSAi 


18 


13 


PATRICK BRUEL RIEN NE S'EFFACE (LIVE) rca 


20 


17 


VARIOUS ARTISTS THE MOST RELAXING-FEEL 2 


19 


18 


5DUNDTRACH PEARL HARBOR WARNER BROSjWEA 


19 


20 


GORILLAZ GORILLAZ wrwphone 


19 


IS) 


DAFT PUNK DISCOVERY lab£l1m«gin 






•C&HIBA/tMl 


20 


13 


RAMHSniN MUTTER MOiomJNivERiAL 


20 


RE 


UNKINPARK [HYBRID THEORY] M«vtRiCH.-<vf a 


20 


16 


AUZEE PARLE TOUT BAS POLYOORXJWivtR&Ai 


CANADA (SoundScan) 07/07/01 


NETHERLANDS (StlchtmgMegaTDplOO) 06/2V01 


AUSTRALIA iariai o&ize/oi 


ITALY 


(FIMIl 06/27/01 


IMS 
MED 


UST 
WEEK 


SMGLES 




SINGLES 




SINGLES 




SINGLES 


1 


1 


POP 'N SYNC Jivt-BMH 


1 


I 


ANGEL SHAGGY FEATURING RAYVON acawivirsal 




1 


AM6EL SHAGGY FEATURING RAYVON MCAnjN-vtRSAL 


1 


1 


rrs RAINING MEN GERI HALLIWELL emi 


2 


2 
6 


DAYS LIKE THAT SUGAR JONES mcaoimversai. 
SURVIVOR (IMPORT) DESTINY'S CHILD C0tUMBi«ON» 
PYRAMOSOMC RADIOHEAD tAPircotw 


3 


11 


LAOY MARMALADE CHRISTINA AGUdERA. LIL' KIM. 


2 


2 


STRAWBERRY KISSES NIKKl WEBSTER zom^hi 


2 


3 


ME6USTASTU MANU CHAO vmc.w 


3 
4 


5 






MYA & PINK iNTtHSCOPEAINIVERSAL 


3 


8 


LErS GET MAMEO JAGGED EDGE coiumbm 


3 


6 


BUCATINI DISCO DANCE BONOLIS & LAURENTI ice 


5 


3 


WHAT IT FEELS LIKE FOR A GIRL MADONNA 


3 


2 


WHOIE AGAIN ATOMIC KITTEN uRGm 


4 


4 


WITH ARMS WIDE OPEN CREED epic 


4 


4 


INFINITO RAF codwea 






MAVERlKV/nnneH 


4 


4 


SUPERGIRL REAMON virgin 


5 


7 


FREE MYA IMERSCOPtAJNIVtHSAL 


5 


7 


CRYING AT THE DISCOTHEQUE ALCAZAR time 


6 


4 


FILL M IN CRAIG DAVID wilds TAR'ATLANTtCWARNtR 


5 


5 


ITS RAINING MEN GERI HALLIWELL EMi 


6 


3 


WHOLE AGAIN ATOMIC KIHEN virgin 


6 


5 


IpJUIIR.LM nULLIA ULTRAIAH 


7 


7 


PLAYEO-A-UVC (TW BONGO S0H6) SAFRI DUO 


6 


3 


WE COME 1 FAITHLESS WFFKf.WG 


7 


10 


rrs RAINING HEN GERI HALLIWELL elmi 


7 


2 


CUNT EASTWOOO GORILLAZ PAfUOPMONE 




15 


IMCA>UNIVtRSAL 


7 


10 


RRX Wn ME NELLY FEATURING OTY SPUD UMvtRSAl 


8 


6 


BUTTERRY CRAZY TOWN cctuwaiA 


B 


3 


BULAVERA 883 CCDWIA 


8 


CLOSER NINE INCH NAILS NOTHiNOIMTCftSCOPE/ 

LiNIVTRSAl 

JONATHAN DAVID BELLE & SEBASTIAN jeepstefv 


a 


6 


SHE COULONI LAUGH TWARRES STRENOnoiT 


9 


9 


BOW WOW CTHATS MY NAME) LIL' BOW WOW 


9 


9 


DOWN DOWN DOWN LOLLIPOPS wtA 


9 


NEW 


9 


8 


MOI . . . LOLITA ALIZEE RO-vDORajNivERSAL 






COLUMBIA 


10 


11 


UPTOWN GIRL WESTLIFE rca 






MAT *DC« 


10 


13 


RITMO GEORGINA FEATURING JANET llvtnoMBA 


10 


12 


WHAT TOOK YOU SO LONG? EMMA 6UNT0N vipon 


11 


NEW 


TREPAROLf VALERIA ROSSI aroia 


10 


9 


SURVIVOR DESTINY'S CHILD COLUMBIA-SONY 


11 


12 


UNBESOMAS JOOY BERNAL cw 


11 


13 


UPTOWN GIRL WESTLIFE rca 


12 


14 


U BOMBA (REMIX) KING AFRICA wea 


11 


11 


A WHITER SHADE OF PALE SARAH BRIGHTMAN ntvo 


12 


NEW 


UFT ME UP DJ JEAN DK-.tiiAr.ct 


12 


IG 


E.I. NELLY uivfvi«nAi 


13 


12 


IMrTATHN OF LIFE R E M MAimtH tinm.'wtA 


12 
13 
14 




SIUC-OAflGtLjtMl 

ASTOUNDED BRAN VAN 3000 viRCiN>fM< 
DREAM ON DEPECHE MODE MUiLltCPfiiSt^vARNLR 
SET OVER YOURSELF EDEN'S CRUSH iA3.uiN00N- 


13 


7 


1 WAS MADE TO LDVE YOU SITA & BART jme/tomua 


13 


14 


WASSUUP! OA MUTTZ wa 


14 


NEW 


SPACEMAN VERDENA blm;koui 


8 
10 
14 


14 


9 


1 WANNA BE A ONE DAY FLY ONE DAY FLY SONY 


14 


5 


LADY MARMALADE CHRISTINA AGUILERA. LIL' KIM. 


15 


13 


WHAT TOOK YOU SO LONG? EMMA BUNTON v.m^ n 


19 


14 


UPTOWN GIRL WESTLIFE BUG 






MYA & PINK IMR 


16 


19 


IT TAKES A FOOL TO REMAIN SANE THE ARK v1RGl^ 






SIRLWAflNfR 


16 


17 


UNTH. THE END OF TIME 2PAC isTERSCOfEAJMVERSAi 


19 


11 


I'M UKE A BIRO NELLY FURTADO ucauniversai 


17 


NEW 


SING TRAVIS (K1C 


15 


12 


$*!*OHVOU D-12 SHAC'Y,«Av«(jiirjTERSCOP&iJf*fVEfK*L 


17 


20 


TURN THE TIDE SYLVER BVTEAiNrvEtlSAi 


16 


15 


THANK 600 I'M A COUNTRY BOY HAMPTON THE 


IB 


NEW 


STARLIGHT SUPERMEN LOVERS BMGRiCOHtt 


16 


18 


MY IRON LUNG RADIOHEAD CAPlTOL'EMi 


IB 


19 


PUYEO-A-LIVE (THE BONGO SONG) SAFRI DUO 






HAMPSTER SHOO 


19 


10 


SURVIVOR DESTINY'S CHILO COLUMBIA 


17 


RE 


SlUNCE DELERIUM FEATURING SARAH 






MDICURTiUMVERSAl 


17 


18 


DANCING IN THE MOONUGHT TOPLOADER epic 


20 


15 


LUCKY (IN MY UFE) EIFFEL 65 BitSSOO 


16 


16 


MCLACHLAN NETT^'fR^ 
REUU KEOKI McossiiiNi: 


19 


IB 


OH THE MOVE BARIHE2Z njRPtstYt 


18 


NEW 


IN MY POCKET MANDY MOORE epic 






ALBUMS 


19 


NEW 


FIESTA R, KELLY FEATURING JAY-Z jivc/BMG 


20 


NEW 


HIPHOPPtWi KLUB8HEA0S KiMNCt 


IB 


NEW 


ANOTHER DAY IN PARADISE BRANDY & RAY-J wea 


1 


1 


MANU CHAO PROXIMA CSTACION: ESPERANZA 


20 


13 


RAY6UN MATTHEW GOOD BAND QAHKTOvwMfVEnsAL 
ALBUMS 


1 


1 


ALBUMS 

K-OnC BULlETPROOf JlvtrouBA 


20 


17 


PlAY JENNIFER LOPEZ epic 

ALBUMS 


2 


2 


VIRGIN 

VASCQ ROSSI STUPIDO HOTEL emi 


1 


NEW 


0-12 DEVILS NIGHT SHADTflNT£f(SCOPt\JtllVtRSAL 


2 


12 


FAITHIESS OUTROSPECTIVE BUT. 


1 


1 


SOUNDTRACK MOULIN ROUGE fmr 


3 


7 


RAF IPERBOLE caaivtA 


2 


1 


BUNH-182 TAKE OFF YOUR PANTS AND JACKET 


3 


2 


tON lOVI ONE WILD NIGHT LIVE 1985-2001 


2 


4 


R.E.M. REVEAL war%er broSiVtea 


4 


5 


R.E.M. REVEAL warmer BtnK.oMA 


3 


4 


MCAU^'VERSAL 

DESTINY^ CHILD SURVIVOR :otUM9iA.MNY 
SOUNDTRACK MOUUN ROUGE ihTCRSCOCL-UMVCRSAl 






MtftCURVUNlvERSAL 


3 


3 


TOOL LATERALUS rooi cissECttc«ALAn3LCAM0 


5 


3 


BOB MARLEY & THE WAILERS ONE LOVE— THE VERY 


4 


3 


4 


3 


BOB MARUY ». THE WAIURS ONE LOVE~THC VERY 


4 


5 


MDO NO ANGEL AnisrAiBMO 






BEST OF BOB MARLEY oiAnauNiviRSAL 


5 


NEW 


STONE TEMPLE PILOTS SKANGRI-LA DEE DA 

ATLJ>NYh:;WftBStR 


9 


7 


BEST OF BOB MARLEY timNOoiNivERSAL 
SHAGGY HOTSHOT MDVDNivtBSAL 


9 


2 


BllMK-182 TAKE OFF YOUR PANTS AND JACKET 

MC^UMVEBSAL 


6 


4 


BLINK-IB2 TAKE OFF YOUR PANTS AND JACKET 

M CA^ IVERSA L 


6 


5 


STAINO BREAK THE CYCLE miMLEKTRAWAWNtR 


B 


11 


DlOO NO ANGEL »»S1KWG 


a 


8 


CREED HUMAN CLAY iPtc 


7 


10 


ADRIAND CEIENTAMO ECCO Dl RADO E PARLO 


7 
8 
9 


7 


SHAGGY HOTSHOT MOVUWvtHSAL 
RADIOHEAD AMNESIAC capitociemi 
JANET JACKSON ALL FOR YOU v>ttanif*> 


7 


18 


SOUNDTRACK BRIDGET JONES'S DIARY MIRCuR» 


7 


6 


RADIOHEAD AMNESIAC EMi 






ANCORA MENO QiAHSom 


2 

20 






UNIVERSAL 


a 


11 


VOMOA SHEPARO ALLY MCBEAL FOR ONCE IN MY 


a 


8 


IRENE GRANOI IREK cgivwea 


10 


NEW 


SOUNDTRACK THE FAST AND THE FURIOUS murder 


a 


5 


K3 ALLE KLEUREN BMG 






LIFE tP'C 


9 


6 


RAOnHEAO AMNESIAC EMi 






i-JC-Jtr jAM'UNfvERSAL 


9 


9 


DESTINY^ CHILD SURVIVOR OXUMeiA 


9 


9 


ABBA COMPLETE GOLD COLLECTION polydor' 


10 


11 


BON iOVI ONE WILD NIGHT LIVE 1985-2001 


11 


9 


SOUNDTRACK LARA CROFT TOMB RAIDER 


10 


NEW 


0-12 DEVILS NIGHT intersco^eumversal 






i^sivEflSAL 












ElfKTRA'AARNLR 


11 


8 


HEUY COUNTRY GRAMMAR UNIVWSAI 


10 


NEW 


SOUNDTRACK TOMB RAIDER warner BROSjWEA 


11 


12 


OIDO NO ANGEL arsia'Ahiola 


12 


NEW 


BIG SUGAR BROTHERS AND SISTERS: ARE YOU 


12 


4 


RADIOHEAD AMNESIAC EMi 


11 


NEW 


FAITHLESS OUTROSPECTIVE arrtawc 


12 


9 


DEPECHE MODE EXCITER virgin 


13 


6 


ucauniversal 

PAUL MCCARTNEY WINGSPAN-HITS AND HISTORY 


13 


19 


MARK KNOPFLER SAIUNG TO PHILADELPHIA 


12 


NEW 


D-12 DEVIL'S NIGHT iMERSCOP&uwrtRSAi 


13 


15 


GI6I D'ALESSIO IL CAMMINO DELL'ETA' rca 




MCoCAPIIOLtMl 






MtRCDRT rrMvERSAL 


13 


7 


TRAVIS THE INVISIBLE BAND EFiC 


14 


14 


LOtUPOPS POPSTARS wea 


14 


8 


TOOL LATERALUS lOOl E^SECTtONAAjVOLCANClflAW 


14 


6 


VANDIKHOUT HET BESTE VAN 1994-2001 sow 


14 


13 


ROWAN KEATING RONAN pavcKWUNiVERSM. 


19 


RE 


EROS RAMAZZOni STILELI8ER0 arioia 


15 


14 


TRAIN DROPS OF JUPITER AWAau»iUMm*<sc«Y 


15 


10 


ST GERMAIN BOULEVARD f COUUUNICATONIPIAS 


19 


10 


SOUNDTRACK SAVE THE LAST DANCE 


16 


RE 


GERI HALLIWEU. SCREAM IF YOU WANNA GO 


IB 


11 


WEEZER WEEZER liEFFE^'NTERSCOPt,*JNItfERSA^. 


16 


15 


ANASTACIA NOT THAT KIND mz 






»«H.VWOCOi*M» 






FASTER EWI 


17 


15 


BOB MARLEY AND THE WAIURS ONE LOVE THE 
VERY BEST OF BOB MARLEY AND THE WAILERS 

UTVilJ'^IVEHSAl 

EKYA A DAY WITHOUT RAIN v»mner um.'I«:phiS£ 


17 


14 


ANOUK LOST TRACKS dino 


16 


12 


SHAGGY HOTSHOT MC-^v.NivtRSAL 


17 


18 


GORILLAZ GORILLAZ emi 






18 


13 


THE BEATLES 1 emi 


17 


16 


NEUY FURTADO WHOA. NELLY! WEAM#ORKS.UNivQtSAL 


18 


16 


TIROMANCVNQ LA DESCIZIONE 01 UN ATTIMO 


18 


10 


19 


RE 


ALESSANDRD SAFINA INSIEME A TE uiMjUNivtRSAI 


18 


20 


LENNY KRAV1T2 GREATEST HITS VIRGIN 






VIRGIN 


19 


19 


NEUY COUNTRY GRAMMAR ro reeltjnwehsai 


20 


NEW 


ATYLANTOS UNE LEGENDE DE L ATLANTIDE 


19 


14 


CRAIG DAVID BORN TO DO IT SHOO: 


19 


17 


PINODANIELE MEDINA rca 


20 


RE 


SOUNDTRACK COYOTE UGLY cur&vvarner 






UNIVERSAL CLASSICS 


20 


NEW 


GORILLAZ GORILLAZ emi 


20 


19 


AMASTACU NOT THAT KIND EP.C 
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SINGLES 

MGEl SHAGGY FEATURING RAYVON mca 

rrS RAINING MEN GERI HALLIWELL CMi 

LADY MARMALADE CHRISTINA AGUILERA. UU KIM. 

MYA& PINK (NiiHSCOPL 

WHOLE AGAIN ATOMIC KITTEN iNrwcEKTVim;iN 

PIAYEO-A-UVE (THE BONGO SONG) SAFRI DUO 

Cimr EASTWOOD GORILLAZ (wnoPHcmt 

MISS CAUFORNU DANTE THOMAS FEATURING 

PR AS (LFKTRA 

BOW wow (THArS MY NAME) LI L' BOW WOW susu 

[If* tLHUMI).A 

ANOTHER DAY IN PARADISE BRANDY & RAY-J wea 
KASTA LA VISTA MC SOLAAR EASiwfsr 

ALBUMS 

HANU CHAD PROXIMA ESTACION: ESPERANZA 



TRAVIS THE INVISIBLE BAND i 
B1JMK-IB2 TAKE OFF YOUR PANTS AND JACKH 

MCA 

FAITHUSS OUTROSPECTIVE cheeky/asista 

R.E.M. dEVEAl WARNrHDROs 

moo NO ANGEL cxeekv.arista 

BONIOVI ONE WILD NIGHT LIVE 19e&-2001 

MEBCUtf 

MUSE ORIGIN OF SYMMETRY mushroom 
D-12 DEVIL'S NIGHT imterscwe 
SHAGGY HOTSHOT mca 



I SPAIN 



(AFVVE/AIEF MB) 0bl22m 



MALAYSIA 



IRIMI 06/26101 



ALBUMS 

WtSTLIFE COAST TO COAST two 

S.M. SALIM KONSCRT BERSAMA MPO »«IIKii 

JACXY CHEUM6 TIAN XIA Dl Yl UU UNrvtnSAL 

VMIOUS AKTISTS MAX 8 «1N> 

SCORPIONS ACOUSTICA mmncr 

NASH. SAUEM. RAMU SARIP 3 DIUENSI POP ROCK 

LELAKI TERBAIK waijner 

LMmPAM IHVBRID THEORVI uavii>k:«.y»i»ii>i 

SOUNOTRACK PEARL HARBOR oakhr 

MKHAa WOM FIRST TIME wo 

StOAOHT KISAHKIASIKUNTUKMASADEFWJ sc^ 



IRELAND 



(IRMWCharl Tracht 06/23A)l 



SINGL£S 

ANBEL SHAGGY FEATURING RAYVON MCA 

LADY MAItMALADE CHRISTINA AGUILERA. LI L KIM. 

MYA&PINK iKTtRSroPt 

PERFECT ilISS BELLEFIRE virgin 

ANOTHCR DAY IN PARADISE BRANDY & RAY-J wca 

ITS RAINING MEN GLRI HALUWELL CMi 

DONH^ STOP MOVtN' S CLUB 7 t-awoR 

WE COME t FAITHLESS cheeky.'ahista 

THERE YOiriL BE FAITH HILL WARNtf) flflOSjWE A 

UNTIL THE END OF TIME 2PAC int[RSC0pe 

RIOEWITME NELLY FEATURING CITY SPUD UNtvtRSAL 

ALBUMS 

TRAVIS THE INVISIBLE BAND iNOCfEMXENTE 

CHRISTY MOORE THIS IS THE DAY axuueiA 

MUSE ORIGIN OF SYMMETRY Mt^simooM 

BOB DYLAM THE ESSENTIAL BOB DYLAN sont music rv 

FAnHLESS OUTROSPECTIVE cmfekt.arista 

DIDO NO ANGEL aaista 

D-12 DEVIL'S NIGHT iMiinscoK 

DESTIMY^ CHILD SURVIVOR OKUMeiA 

SHAGGY HOTSHOT urtrvERSAi 

THE EAGLES THE VERY BEST OF THE EAGLES oektra 



AUSTRIA 



(Austrian IFPIMustriB Top 40) 06/27/01 



SIPIGLES 

ANBa SHAGGY FEATURING RAYVON mcvunwersai 

CUNT EASTWOOD GORILLAZ tui 

FOLLOW ME UNCLE KRACKER warmer 

WHOU AGAIN ATOMIC KITTEN vircm 

CAMBODU PULSEDRIVER urtAitRSAi 

LETS GET BACK TO BED iOY SARAH CONNOR 

FEATURING TQ so«r 

YOU'RE MY MATE RIGHT SAID FRED bmg 

IT'S RAINING MEN GEHI HALLIWELL tMi 

TURN THE TIDE SYLVER ui^^eksai 

POSSE (I NEED YOU OM THE FLOOR) SCOOTER cme 

!<XX Sf Dl L 

ALBUMS 

RAINHARO FENMKH MANNERSACHE bus 

TRAVIS THE INVISIBLE BAND Sony 

BUNK-t82 TAKE OFF YOUR PANTS AND JACKET 

MCAUmvLfSA; 

SHAGGY HOTSHOT mca-universai 

MANUCHAO PROXIMA eSTAClON : ESPERANZA 

VIRGIN 

RAOKIHEAD AMNESIAC Emh 

MUSE ORIGIN OF SYMMETRY uwrvEHSAi 

KASTELRUTHER SPATZEN JEDESABENROT 1ST EIN 

GEBET wx:h 

BON JDV) ONE WILD NIGHT UVE 1985-2001 

MERatffr.VJMVflfiAl 

R.E.M. REVEAL wwwb bros viABVEfi 



SINGLES 

PROKUIOA RAUL hqrus 

ME 6USTAS TU MANU CHAO vukiin 

SI ME MARC HA SOBER zero 

U DANZA DEL FUGO MAGO DE OZ loCQuonvt: 

PIAYEO-A-UVE (THE BONGO SONG) SAFRt DUO 

U»Jlvt»(SAl 

LO QUE HE DE LA 6ANA STRAWBERRY HARDCORE 

jt v.- 

NUNCA EL TIEMPO ES PEKOKM MANOLO GARCIA arvcla 
IF I EVER FEEL BEHER PHOENIX vrgin 
irS RAINING MEN GERI HAUIWELL tui 
MARIANNA MAMBO CHAYANNE cxxumbia 

ALBUMS 

MANOLO GARCIA NUNCA EL TIEMPO ES PERDIOO 
arxx* 

MANUCHAO PnOXIMA ESTACION: ESPERANZA vjiqn 

TAMARA SIEMPRE wjuic 

U OftEJA DE VAN GOGH EL VIAJE DE COPPERPOT 

EPir 

BONIOVI ONE WILD NIGHT LIVE 1985-2001 

BOB MARLEY I. THE WAILERS ONE LOVE THE VERY 
BEST OF BOB MARLEY island 
ANA BEUN PECES DE ClUD D akidi> 
SOUNDTRACK BRIDGET JONES'S DIARY mekcury. 

PAULINA RUBIO ViENE EL VERANO muuc 
UMBERTO TOZZt GRANDES EXITOS v.i:a 



GREECE 



(PricewaterhouseCoopen) 06/23/01 



MAMU CHAO PROXIMA ESTACION: ESPERANZA vincM 

RADMHEAD AMNESIAC EMi 

PMK MARTINI SYMPATIQUE sout 

TOOL LATERALUS iixii dissiciionauvoicano 

DOB DYLAN THE ESSENTIAL BOB DYLAN coium6ia50Nv 

R.E.M. REVEAL warmer brds .vdWNtu 

AIR 10 DOG HZ LEGEND virsin 

VARIOUS AATtSTS AFRICANISM east wtsr.wANsen 

SOUNOTRACK TOMB RAIDER warner 

COLDPLAY PARACHUTES IMI 



BELGIUM/WALLONIA 



(Promuvil 06/27/01 



SINGLES 

i'VOULAIS SULLY SEFIL V2 

ITS RAINING MEN GERI HALLIWELL EMt 

PIAYED-A-LIVE (THE BONGO SONG) SAFRI DUO 

TEENAGE 0IRTBA6 WHEATUS cixumfiia 

RU 2 RUE MATT baruay.^jnivf.rsai 

DAOOYDl DADDY DJ dancity^ow 

ANOTHER DAY IM PARAOISE BRANDY &RAV-J «U)f<fR 

HASTAU VISTA MC SOLAAR maaner 

IE N-AJ GUE MON AME NATASHA ST-PIER coiumbia 

STARUGHT SUPERMEN LOVERS BMC 

ALBUMS 

MAHU CHAO PROXIMA ESTACION: ESPERANZA 

VINGm 

SOUNDTRACK L£ FABULEUX DESTIN D'AMEUE 
FKHJLAIN virgin 

MUSE ORIGIN OF SYMMETRY fms 

RA010HCAD AMNESIAC EUi 

PATRICK BRUa RIEN NE S'EFFACE (LIVE) bmg 

FONKY FAMILLY ART OE RUE Sony 

DE PALHAS MARCHER DANS LA SABLE poircm 



OEPECHEMODE EXCITER pias 
DAFTPUm DISCOVERY virgin 
GAROU SEUL axuMit, 



SWnZERLAND 



(Media Control Swiuenand) 6/?&0] 



S«W1£S 

ANGEL SHAGGY FEATURING RAYVON MCA.^(w«R!i*i 
PUYED-A UVE ITHE lOMO SONCI SAFRI DUO 

WHOLE AfiAlN ATOMIC KITTEN vtRGM 
trs RAINHK MEN GERI HALLIWELL tui 
CLINT EASTWOOD GORILLA; tui 
BOH WOW aHArS MV NANEI LIE BOW WOW 

CWlJMHIA 

BUTTERfLV CRAZY TOWN tttUMSiA 
ONEINAMIUION BOSSON tMi 
OH THE MOVE BARTHEZZ uNivticAi 
LETS on RACK TO BED BOY SARAH CONNOR 
FEATURING TQ sm* 

ALBUMS 

MANU CHAD PROXIMA ESTACION: ESPERANZA 
viRGir. 

SAniDUO EPISODE II uxmr^l 

BON join ONE WILD NIGHT LIVE 1985-2001 

MEBCURr.UNlVERSAi 

SHASCr HOTSHOT uCA^ruvuut 

BUM('1B2 TAKE OFF YOUR PANTS AND JACKET 

MCJliiNrvrRSA) 

F«m»£SS OUTROSPECTIVE B»G 
R.E.M. REVEAL Warner BRos^EA 
DESTINY^ CHILD SURVIVOR SON> 
DlOO NO ANGEL «*is-AB«o 
TRAVIS THE INVISIBLE BAND 



EDITED BY NIGEL WILLIAMSON 




IN ORDER TO PUT TOGETHER her debut solo 
set, Cardigans vocalist Nina Persson 

went camping in the woods in Varmland, 
Sweden. There she wrote material and 
made demos with other Swedish acts, 
including Niclas Frisk of Atomic Swing. 
"We slept in bunk beds, baked bread, and 
had a great time," 
she tells BiU- 
board, explaining 
' J£ why the project is 

mml^ 1 called A Camp. 

V^S^ v^k That was two 

years ago, but the 
album was not 
finished and re- 
leased at the time 
because it was 
feared it would 
PEHssoN cut into promotion 

of Gran Tiirismn, 
the Cardigans' 
most recent album. Now Persson has been 
in the Bears\ille Studio in New York to re- 
record the material; A Camp gets a belat- 
ed release Aug. 20 on Stockholm Records/ 
Univei-sal. The lead single, / Caw Buy }'»«, 
wa-s released June 25 in the U.K., Germany, 
Denmiirk, France, Belgium, and Austria. 
U.S. plans are to be announced. 

JEFFREY DE HART 

IRISH SINGER/SONGWRITER Juliet 'Hirner 

has singed a worldwide deal with Warner 
Bros, label East West Records. The flame- 
haired chanteuse is in good company: She 
was signed by U.K. -based executive 
Christian Tat- 
tersfield, the 
man responsible 
for securing Da- 
vid Gray for the 
label. Turner is 
already a star in 
Ireland, where 
her album Burn 
the Black Suit 
has sold close to 
double-platinum. 
A U.K. release is 
planned for Sep- 
tember, and will 

be preceded by the lead single, "Take the 
Money and Run." TYuTier has recently been 
wooing U.K. audiences as a special guest 
on cx-Byrd Roger McGuinn's tour. Orig- 
inally from Omagh in County TiTone, 'nim- 
er has also opened for the likes of Natalie 
Merchant, Ron Sexsmith, and Guy Clark 
with her emotionally raw songs. Later this 
month she iippcars on the same bill as Bob 
Dylan and Elvis Costello at Nowlan Park 
in Kilkenny. She has also scored original 
music for a production of Bertolt Brecht's 
Mother Courage and Her Children, which 
is currently running at Dublin's Olympia 
Theatre. nick kelut 

AFTER RECORDING SIX acoustic jazz albums, 
winning a French Music Award, and writ- 
ing an acclaimed biography of Thelonius 
Monk, American-born French jazz com- 
po.wr/pianist Laurent de Wilde has trad- 
ed his acoustic trio for a steamy electro 



.K. -based executive 



^1 



sextet. Time J, Change, his first release on 
Warner JazzAVarner Music France is a 
quantum leap from bebop to "e-jazz" (elec- 
tro jazz), incorporating the urban rhythms 
of drum'n'bass, hip-hop, and jungle. 
In.spired by IMs Amo Tobin, Roni Size, 
and Aphex IVin as well a.s Monk, Miles 
Davis, and Herbie Hancock, de Wilde 
says, "I find that electro is a derivative of 
jazz, close to improvisation. I'm not turn- 
ing my back on jazz but only on a sound 
that is too stereotyped." millane king 

PAKISTAN'S LEGENDARY SINGER Mehandi 
Hassan, who recently suffered a stroke, 
has been invited by Indian Prime Minister 
Atal Behari Vajpayee to visit India. The 
gesture is significant, given the tense polit- 
ical relations between India and Pakistan. 
Hassan sing.s in the Urdu ballad genre 
known as ghazal. Vajpayee's letter comes 
after the performer expre.s.sed the desire to 
visit his birthplace in the Indian state of 
Rajasthan. In his letter, Vajpayee writes, 
"Your music, like the music of the great 
artists of India and Pakistan, reminds us of 
the many common bonds of culture and 
spirituality that united our two countries. 
I would be too happy to welcome you." The 
invitation coincides with the upcoming visit 
of Pakistani leader General Musharraf to 
Delhi, another rare occurrence given the 
current crisis in troubled Kashmir — a bone 
of contention between India and Pakistan 
since independence in 1947. Hassan has 
responded to Vajpayee's invitation, stating, 
"This is wonderful. I think the people from 
both countries want this. We should have 
more exchanges, especially between 
artists." The visit is expected to take place 
after Hassan has recovered from his illness. 

NYAY BHUSHAN 

ONE OF THE HIGHUGHTS of last month's annu- 
al Music & Film Festival held in Warsaw 
was a unique "violin summit." Eight of the 
world's top instrumentalists took part in 
the concert, including U.S. talents Mark 
O'Connor, John Blake, and Regina 
Carter; Jean-Luc Ponty and Pierre Blan- 
chard from France; Russian classical vir- 
tuoso Vadim Repin; and the up-and-com- 
ing Assia AUiat from Ukraine. Poland was 
represented by top movie-score comjioser 
and violinist Krzesimir Debski. The idea 
came from promoter Marek Szpendows- 
ki, who hired Debski to find the artists. 
Szpendowski, who works for the Viva Art 
Music Agency, says, "It was very hard to 
get everyone together at the same time in 
one place. We had to move it twice, but 
finally we found a mutual date, and it was 
worth the effort." Backed by the orchestra 
Sinfonla Varsovia (conducted by Debski), 
the guests performed both solo and in com- 
bination, playing mostly movie hits. Ponty 
performed Debski's "Song for Helena" from 
the Polish movie Ogniem i mieczem and 
later dueted with Repin. "I feel honored to 
play on the same .stage as Jean-Luc Ponty," 
Repin said. As a finale, all eight \iolinists 
played together. The event was recorded 
and is being considered for DVD release. 

ROMEK KOUOWIECKI 
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Music Celebrities Are Becoming Lifestyles, LIMA Study Says 



BY STEVE TRAIMAN 

NEW YORK— When it comes to 
merchantlising, pmlucts related to 
music stai*s ai*e pro\nnj? to be among 
the most ixipular with consumers. 

Sales of goods ba.se<i on reconling- 
industiT.' celebrities and i.tei'sonalities 
have gi*o\\Ti faster over the past two 
years than ;uiy other segment of the 
$74 billion licensetl-pixxiucts business, 
according to a new study from the 
International Licensing Industry 
Merchandising Assn. (LIMA) in con- 
junction with Harvard University 
and Yiile Univei-sity. 

Revenue from license*! music pml- 
ucts totaled .$1 .!) billion in 2(KX). a gain 
nfZWr from 1!)!)9. And royalty rev- 
enue to ailists and theu- agencies hit 
$138 million— a 10.4'S increiise from 
two years ago — the study i-e|X)rts. 

The results were unveiled at 
Licen.sing2(K)l. LlMA's annual expo, 
held June 12-14 at the Javits Con- 
vention Center in New York. The 
event featured new piwlucts fhim a 
mix of music's freshest faces — Lil' 
Bow' Wow, Dream. 'N S>tic, Britney 
Speius, and Shakira — as w ell ;is such 
industry icons as Kiss. Michael .lack- 
.son, and EK-is Presley. 

"These music celebrities aix' liter- 
ally Ufe.styles, and it's a booming cat- 
egory," says Diane Stone, global 
liceasing group director at Advanstar 
Communications, the oi'ganizer of the 
show for LIMA. 

"We're not surpri.'sed at the growth 
of music licensing sales," says Matt 
Hattau. .senior director of licensing at 
Signatuivs Network, a lejuling licens- 
ing company. He notes that Sjjears is 
providing music for a high-concept 
interactive game and that Ozzy 
Osboume has a new game deal. The 
agency is working on a Beatles video 
game for next .year. 

The comjiany's cnurent pu.sh Ls for 
.Jive artist Aaron Carter — kid broth- 
er of Backstreet Boys' Nick Carter — 
and ,J Records' O-Town, which 
launched its career on the back of 
ABC-TV's Making the Baml. 



AiUTin CiUter kicked offa 40-date 
tour .June 1.^ and has a second album 
out in August. O-Tbwn hit the lop 20 
with its first two singles, "Liquid 
Dream.s" and the current "All or Noth- 
ing." "Both have high visibility among 
iwtentiiil licensees," Hatt^tu says. 

Brava^lo International, which does 
its own tour merchandise and repre- 
sents Christina Aguilera and Bon 
Jovi, among others, is pushing both 
Biul Boy/Arista group Dream and So 
So Def/Columbia artist Lil' Bow Wow. 

Bravado licensing VP Maggie 
Dumais notes that Dream fits right 
into the target demographic of other 
popular teen acts. "Dream's first two 
singles went to No. 1 on MTVs Tbtal 
Request Live,' and they're ciurently 
on tour with 'N Sync followed by 
Destin.v's Child." 

The agency is developing a teen 
lifestyle-based brand for the girl 
group and already has Play Along 
signe<I as its master toy licensee, ES 
Originals for footwear, and Kitt 
Rich for back-to-school products, 
am(mg others. 

Mejuiwhile, licensing for Lil' Bow 
Wow kicketi off at the expo, driven by 
sales of his double-platinum first 
album and three singles that have 
landed on the rap, R&B, and top 40 
playlLsts, Dumais says. His solo tour 
is set for 48 dates starting in late 
August, "and the kids really eat up his 
merchandise on tour." 

Winterland, founded in 1974 by 
legendary rock promoter Bill Gra- 
ham, has 'N Sync heading its licens- 
ing roster, with more than 60 licens- 
es. Along with Ricky Martin, 98°, and 
Back-street I5oys (outride the U.S.), 
Sony artist Shakira is getting a big 
licensing push. 

J. Francois Valero, international 
licensing director, says, "She's 
extremely well-known in Latin 
America, and with a new album 
this fall, we've seen a lot of inter- 
est in such categories as apparel, 
cosmetics, sleepwear and under- 
wear, and footwear." 



Some more established artists, how- 
ever, are among the strongest per- 
formers in the licensing arena While 
Kiss has led the way over the past five 
years through its representation by 
Signatures Network, the band's bass 
player. Gene Simmons, also has a suc- 
cessfiil merchandising ct)mi)any of his 
own — Gene Simmons Co.— -that start- 
ed in 1976 with T-shirts. 

'This has grown into a $.5(M) mil- 
lion industry for us, and the basic 
idea is branding," he says. "We are a 
band that has lots of fun, and we 
want Kiss to be synonymous with 
the [fun] stuff our fans buy." 

TTie band's newe.st licenses through 
Simmons' company include a brand- 



ed cell phone with Nokia and a giant 
beverage cooler from Whitelight 
known as the Kiss Kasket. 

Pric-ed at about $5,0(X), the casket 
is covered with a laminated photo- 
mural of the Kiss logo and band 
members and, Simmons says, is 
being positioned as "the ultimate 
Kiss collectible." 

Also cashing in is Michael Jackson, 
who has linked with Frankfiirt-basefl 
Entertainment AG to create Web co- 
venture MJ Net Entertainment. On 
Sept. 7 it will launch myMJ.tv.com, a 
subscription fiui site, to coincide with 
a 30th-anniversary concert at Madi- 
son Square Garden and an upcoming 
album of new material. 



Fans will be able to subscribe to 
the site for about $19 per month. 
They will have access to unpublished 
photos, audio- and videoclips from 
Jackson's complete diseography, 
online chats, and other features. The 
site is also ex|)ected to offer a time- 
dela.yed Webcast of the 30th-anni- 
versary show. 

"Well also have an MJ 'smart card' 
with an Internet-based prejiaid sy.s- 
tem, offering security and loyalty pro- 
grams for users," says Hai-ald Neid- 
hardt, whose company ('ai-dmine is 
the U.S. rep for Entertainment AG. 

'The Internet will be a platform 
for lJack.son| licensing," says Enter- 
(Cmitinued on next page) 



Mootown Sets Up E-Sliop For Western CDs 



BY CHRISTA TITUS 

A Monroe, Wash.-hased mail-onler 
retiiiler specializing in products relat- 
ed to the heritage and culture of the 
American West is making a mune for 
itself online as a one-stop souree for 
hard-to-find cowboy mu.sic with new 
e-commerce site Mootownmusic.com. 

The site, which launched April 1, is 
dedicated solely to music ;md poetry 
by Western-orient- 
ed artLsts and is an 
ofS^oot of Hitching 
Post Supply — a cat- 
alog/wholesale 
business focusing 
on horsehair prod- 
ucts and related 
crafts, along with 
such items as West- muuen 
ern accessories, 
buckaroo gear, and hand-engraved 
sterling silver pieces. 

Vickie Mullen, who co-owns Hitch- 
ing Post Supply with her husband, 
Lee, started selling cowboy-related 
music through the catalog in 1988. Its 
Web site, hitchingpostsupply.com, 
launched in 1994. 




While Hitching Post still sells 
music, the decision to start Mootown 
was based on the desire to sell a deep- 
er music selection than the catalog/ 
wholesale busines.s — which scmces 
such Western outlets as mom-and- 
pop and feed stores — could allow. 

Mullen also recognized an oppor- 
tunity to offer national distribution 
for a genre that has taken a backseat 
to the more popular country music 
genre and largely faded into oKscu- 
rity over the past 30 years. Although 
the terms "country" and "Western " 
were at one time being used almost 
interchangeably, today the cire'ula- 
tion of Western music is largely lim- 
ited to the hometown recoi-d stores 
of individual artists and CD sales via 
concert tours. 

'The artists will carry maybe their 
latest I album I but not their previous 
on&s with them, .so we would do that 
with Hitching Post Supply," Mullen 
says. "But Hitching Post Supply is a 
fairly traditional catalog, and we real- 
ly tried to put in items that would seD 
and resell pretty well. We get music 
all the time — and good music — but 



from people that just aren't well- 
known yet, so I thought it would be 
good to have a place where both 
known and .semi-known people could 
have music to sell, plus put it into a 
centi-al location." 

Western artists see having a central 
location as crucial, since exposure for 
their music is largely achieved through 
word-of-mouth from people who 

attend concerts, 
j "The places 

' where I sec West- 
ern music set up 
are the tack shops 
and Western cloth- 
ing stores. They 
seem to do a great 
job," says Wylie 
Gustafeon of Wylie 
& the Wild West, 
whose music is on Mullen's Web .sites. 
"They're the only ones that seem to 
have a genre-specific display where 
it's all Western music. Otherwise, you 
have to go to Tower and wade 
through the country bin to find the 
Western artists you like." 

(Continued on pnse H5) 




The powei of 
infonnation... 
ri^ht at your 
fingertips! 




The Radio Power Book 2001 contains all the 
information to make your job easier. 
Locate Thousands of Listings in a Snap: 
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newsline... 

ALUANCE EHTERTAINMEirrS music database AU Music Guide (AMG) 
plans to launch a branded series of compilations on enhanced CDs this 
fall, 'ntles in the "All Music Guide CD Series" will be enhanced with 
AMG content, including photo galleries, artist biographies, and album 
listings, as well as trivia sweepstakes and other exclusive content. The 
enhanced features can be accessed by placing the albums in a CD-ROM 
drive. Each compilation will be dedicated to a different genre; the first 
slate of eight will feature soul, K&B, countrj', early rap, early rock, 
classic rock, jazz soloists, and American jazz singers. AMG is pnxluc- 
ing the series in conjunction with Medalist Entertainment, a label spe- 
cializing in theme-based albums and other special mu.sic protiucts sold 
on TV and at retail stores. AMG intends to release eight to 12 new 
CDs each quarter. Alliance chief executive Eric Weisman says the CDs 
will be midpriced. The titles vfiW be carried by select retailers. 

DATAPLAY HAS NAMED Trans World Entertainment CEO Robert Hig- 
gins to its board of directors. TVans World recently participated in a $55 
million financing round for Boulder, Colo.-based DataPlay, which is 
developing a coin-size disc that can store up to 11 hours of "CD-qual- 
ity" digital music files (Billboard Bulletin, June 11). Among other 
board members are DataPlay chairman/CEO Steve Volk and Univer- 
sal Music Group eLabs president Larry Kensttil. DataPlay is expect- 
ed to roll out prerecorded and blank discs, as well as dedicated elec- 
tronic devices, in the fourth quarter. 

VH1 HAS CUT A DEAL with Island Dvf Jam to offer advance streaming access 
to Melissa Etheridge's new album, ^kin, to consumers who pre-purcha.se 
the CD at VHl.com. Under the advance sales program VHl Hear Music 
First, VHl.com visitoi'scan buy Skin through the site and have immedi- 
ate access to the jilbum online ahciul of its official July 10 release. As part 
of the deal, Etheridge is being promoted as VHl Artist of the Month for 
July. VHl debuted the Heiu- Music First promotion in April with SteWe 
Nicks' Trouble in Shangri-La (Reprise). That album boweti at No. 1 on the 
Billboard Top Internet Album Stiles chart 

MTV HAS PARTNERED with the Singing Machine for a line of branded 
home karaoke machines. The devices — which will be available at 
electronics, toy, and general-merchandise stores by the end of 
July — will be sold alongside a line of MTV-branded CDs in three 
genres: pop, rock, and R&B. The discs, which incorporate graphics 
that can be seen on the karaoke units' video .screens, will feature 
material by 'N Sync, Britney Spears, Blink- 182, Limp Bizkit, Des- 
tiny's Child, TLC, and others. The karaoke units, which come in 
various models, retail for $79.99-$199. 

T)CKETS.COM HAS RECEIVED an extension (mm Nasdaq to put it.self back 
in compliance with the market's minimum-bid price of $1 per share. 
The online ticketing company, which was told in late March that it 
faced possible deUsting, now has until July .31 to raise its share price 
to at lea.st $1 and maintain that level for 10 con.secutive trading days. 
The company's shares closed recently at 40 cents. Tickets.com, which 
is planning an eight-for-one reverse .stock split, also has lined up $2 
million in financing from an undisclosed investor. In early May, it 
secured $15 miUion from two of its early investors. General Atlantic 
Partners and International Capital Partners. 

MIDWAY GAMES HAS SIGNED A DEAL with Island Def Jam rock act Saliva 
to rerecord in.stnimental and lyrical versions of "Theme From Peter 
Gunn" for a new PlayStation 2 version of the video game Spy Hunter. 
A music video encompassing behind-the-scenes footage of Saliva's 
recording sessions as well as interviews will be shot and included in a 
special DVD feature for the game. 

XM SATELUTi RADIO has formed a programming pact with MTV Net- 
works. The deal calls for the creation of two 24-hour channels under 
the MTV and VHl brundH that will include muHic, news, an<I fnler- 
tainment features. In return, XM, which launched its second satel- 
Ute May 8 and is scheduled to begin subscription-based broadcast- 
ing of more than 100 digital audio channels this summer, will receive 
promotional spots on MTV Networks. Terms of the deal were not 
disclosed. Analysts say that XM, with more than $1 billion in start- 
up costs and competition from rival Sinus Satellite Radio, will ben- 
efit from its association with MTV, as the network will help con- 
sumers understand what XM is and help dispel notions of a 
fiy-by-night company. But long-term survival will depend on con- 
tent and service, not branding. "I think the relationship is probably 
more valuable as a (distribution) channel to MTV than M'TV is of a 
content source to XM," says Eric Scheirer, entertainment and media 
analyst with Forrester Research. 



MUSIC CELEBRITIES ARE BECOMING LIFESTYLES 

(Continued from previom page) 



tainment AG CEO Jurgen Bachus, 
who notes the company has been 
working for about five years to get 
this deal together. 

Meanwhile, Elvis Presley Enter- 
prises, representing lYesle/s estate 
for licensing, is preparing for a year 
of .special activities to celebrate what 
GM Debbie Johnson calls "the 25th 
anniversary celebrating the life and 
memoiy of ElvLs." She says, "There 
are many new and unique product 
and sponsorship opportunities for our 
licensees, from the official Jan. S kick- 
off during his birthday celebration. 



of licensors over online intellectual 
property rights continued to cast a 
long shadow. 

"The high-profile Napster decision 
determined that intellectual pro[)er- 
ty rights apply in cyberspace," says 
Brian Mudge, an attorney with intel- 
lectual property law firm Kenyon & 
Kenyon. "We can protect oui* things' 
on the Internet," says Mudge's as.so- 
ciate Allen Baden, "but to identify 
everything that's yours is very tough, 
whether it's music, video, games, or 
designs." That said, the rollout of new 
products has not been affected. 




Kiss' Gene Simmons poses with a pair of new Kiss-lhemed products — a Kiss 
cell phone from Nokia and Whitelight's Kiss Kasket, a $5,000 beverage cooler 
In the shape of a coffin that Simmons calls "the ultimate Kiss collectible." 
(Photo: Steve Traiman) 



culminating during Elvis Week next 
Aug. 10-20 in Memphis, featuring the 
'Elvis the Concert' tribute." 

On hand at the expo with many 
reminiscences of Elvis was Bemimi 
Lansky, official "clothier to the King" 
at his Laasky Bros, store in Memphis, 
and son Hal. There are more than 100 
domestic Elvis licensees and nearly 
two dozen overseas. 

Elsewhere, Iron Maiden, which has 
been repped on tour by Bravado 
International for 20 years, has seen 
its licensing program heat up, with 
collectibles by Todd McFarlane and 
sculpted figures by Art Asylum, 
among others. 

While an overall buUish outlook 
was evident at the expo, the concern 



Music celebrities weren't the only 
industry players on display at Licens- 
ing 2001. Retail giant Sam Goody is 
also getting involved with a promotion 
in connection with Frito-Lay/lX)ritos. 
Sam (i<KKly is featured on a co-brand- 
ed free-.stjmding floor unit that holds 
about 96 3.25-ouncc bags of chips, each 
with a $i-off coupon for any CD at Sam 
Goody stores. 

The promotion began June 17 
with some 20,000 displays, mastly at 
convenience stores, and runs sLx to 
eight weeks "or until the packaging 
runs out," says Kristina Mangels- 
dorf, senior product manager at 
Doritos/Frito-Lay. 

"[Parent company] Pepsi-Cola has 
been building teen loyalty through 



partnerships with appropriate retail- 
ers, and the Musichmd Group [owner 
of Sam Goody 1 is a great partner," 
Mangelsdorf continues. "It's a win-win 
situation, as we're able to drive Dori- 
tos sales with a value-added offer, and 
Sam Goody gets exposure on millions 
of Doritos packages." 

On the offbeat side, A&E TV Net- 
works, the History Channel, and Q 
Records, owned by QVC and distrib- 
uted by AtlanticAVEA, partnered to 
produce Vietnam: Songs From a 
Divided House. The recently re- 
leased two-CD set features 20 top 10 
hits of songs that were either popu- 
lar during the war or written about 
the war. Included are "A Whiter 
Shade of Pale" by Procol Harum, 
"Going Up the Country" by Canned 
Heat, "1 Ain't Marching Anymore" 
by Phil Ochs, and "Brown Eyed Girl" 
by Van Morrison. National 30- and 
60-secoml s|)ot>i on the History Chan- 
nel promoted the album, .says licen-s- 
ing director Carrie "nimmer, 'Includ- 
ing the China Beach marathon in 
June." Also in the works is a BMG 
deal for a five-CD boxed set based on 
The Long Road to Freedom, an 
anthology of black music from the 
KiOOs to the 20th century. 

At Lionel Thuns, the success of a 
.sl\-CD set of holiday mii.sic with Han- 
dleman Entertainment last yeai- for 
Kmart has led to another release this 
year, Lionel president/COO Richard 
Maddox says. 

Produced by Madacy Entertain- 
ment and Sony Special IMxiucts, the 
CDs offered collectible c-ases featur- 
ing the artwork of Lionel TVains artist 
Angela Ti-otta Thomas. "At $6.99 
each, the CDs were a big hit, and 
Handleman nearly doubled the mini- 
mum guarantee," Maddox says. "Tliis 
year, they're expanding distribution 
to other retail accounts." 

Advanstar's Stone points out that 
all this activity is happening for a rea- 
son. "The rhythmic pulse of this grow- 
ing music category is putting the 
industrj' in the spotlight," she says. 
"More artists and their reps are find- 
ing that licensing is a great way to 
increase revenue, capitilizing on the 
degree to which people identify with 
the celebrities who define lifestyle 
and attitudes." 




EXECUTIVE TURNTABLE 




HOME VIDEO. Joe Amodei is pro- 
moted to president of USA Home 
Entertainment in New York. He 
w as executive VP/GM. 

Fluiirst Entertainment names 
Paul Amirault senior director of 
development for its documentary 
and reality development team 
and Alisha Serold director of 
development for its documentary 
and reality development team in 
Los Angeles. They were, respec- 
tively, producer/research direc- 
tor for LMNO Productions and 
executive director of production 
and acquisitions for Harvey 
Entertainment. 

DISTRIBUTION. Michael Mitchell is 



promoted to VP/GM of Sony Disc 
Manufacturing in Terrc Haute, Ind. 
He was plant manager. 

NEW MEDIA. Pressplay names 
Andy Schuon president/CEO 
and Michael Bebel COO in New 
York. They were, respectively, 
president/COO of Jimmy and 



Doug's Farmclub.com and execu- 
tive VP of business development 
and strategic planning for Uni- 
versal Music Group's eLabs. 

Jim Noonan is named senior 
VP/GM of Warner Bros. Online in 
Burbank, Calif. He was senior VP 
of strategic promotions for the 
Warner Music Group. 
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Hastings, Valley Report Losses For Qnarter; 
PaclfiG Coast, NRM Try To Stave Off Trooble 



Reporting IN: Hastings En- 
tertainment reported a net loss of 
$767,000, or 7 cents per diluted share, 
on revenue of $109.1 million in the 
company's fiscal first quarter, which 
ended April .30. That loss was slight- 
ly larger than the loss of $462,000, or 
4 cents per share, recorded in the 
same time period in the previous year, 
when sales were $110.1 million. 

Haf^tings attiibuted the drop in sales 
to operating with three fewer super- 
stores. The company closed this quar- 
ter with 142 stores in operation. It 
reported flat comparable-store sales for 
the two periods, with a breakout of a 
0.7% decline in merchandise sales and 
a gain in rental revenue. Most of 
the mei\;hanclise decline was attributed 
to music, which makes up 335!: of total 
revenue. Excluding music, compara- 
ble-.store sales eryoyed a 4.4% gain. 

Mei-chandise sales were $86.6 mil- 
lion, while rental-video revenue was 
$22J) million. The company's Internet 
sales totaled $19,000 for the quarter, 
with an operating loss of $228,000. 
The retail operation had an operating 
profit of $62,000, giving the company 
a $166,000 operating loss. 

As of April 30, the company had 
drawn down $;}4 million of the $70 
million revolving ci'edit facility, which 
is with Fleet Retail Finance and the 
CIT Group/Business Credit. 

In other news, Hastings reported 
.June 15 that it has agreed to acquire 
three stores in Arkansas from Family 
Entertainment Superstore. The stores 
will be acquired one per month over 
the next three months and will give 
the chain a total store count of 141 — 
which means that by SepL 15, the com- 



pany would have closed a fourth store 
since April 30, when it re|»rted a total 
store c-ount of 142 outlets. 

More numbers: VaUey Media 
reported that it lost $29.5 million, or 
$3.47 per share, on sales of $803.7 mil- 
lion in the year that ended March 31. 
compared with a loss of $4.6 million on 
sales of $914.3 million in the previous 
year. The 12.1% decrease in sales 



RETAIL 
TRACK 

by Ed Christman 




between the two years was attrib- 
uted to a light release schedule for 
music and video, a 22.4% decHne in 
Internet fulfillment business, and 
Chapter 1 1 filings by a couple of large 
customers, among other reasons. 

During the year, gross profit dropped 
to 85%, down from 10.7% in the previ- 
ous year, while selling, general, and 
administrative expenses were 12% last 
year vs. 10% in the previous year. In 
preparing for its turnaround, CEO 
Peter Berger reports that manage- 
ment decided to make its loss as ugly as 
possible, viTiting off new-media invest- 
ments and taking signifiamt reserves 
against bad debts, filing its current 
fiscal year of those problems. 

"We don't want to have any bag- 
gage in the current year," Berger 
says. "So far in the new year, our first 
two months are above budget, and we 
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are budgeted to be profitable." 

In other Valley news, the company 
appears to have found a way to sidestep 
being delisted by Na.sdaq. On .June 27, 
Valley's share price closed at $1.94, up 
94 cents from the previoas da>''s close of 
$1. With that pricing. Valley now meets 
tw^o of the rwiuirements it needs to stay 
listed. First, its stock price is above $1 
and its market capitalization float, 
excluding shaix's owned by insiders, 
appejuTj to be above $5 million, with a 
total capitalization of $16.5 million. 

Should the stock fall below the $1 
|)rice, the company is taking steps to 
iiave the option of doing a reverse 
stock .split. Such a move would cut in 
half the amount of shares, mth the 
goal of doubling share price. The hope 
is that .should it be necessary, such a 
move would bring the stock price 
above $1. which is the onlj' require- 
ment to be listed on Nasdaq's small- 
capitalization Lssiues. 

Update: Ralidi Johnson, owner of 
Pacific Coast One-Stop, saki he Ls in pos- 
session of a letter of intent by an 
unnamed investor to provide equity 
capital as well as a debtor-in-possession 
loan to the company. He said he planned 
to deliver that letter to bankruptcy 
court .June 29, beyond press time. 

If the court accepts the letter of 
intent. Pacific Coast One-Stop would 
have survived the first test put to it by 
the supplier of its revolving credit facfl- 
ity. Coast Business Credit — which man- 
dated that it find an investor within 30 
days. If the court rules in Pacific Coast's 
fovor, the wholesaler will have another 
60 days to complete its refinancing. 

Next chapter: when the ma- 
jors decided to file an involuntary peti- 
tion to liquidate National Record Mart, 
it wasn't being tough on the chain. 
According to Michael Bloom, a part- 
ner in the Philadelphia-based law firm 
of Morgan, Lewis & Bookius, "I can 
never remember the majors to go as 
long as they did without a .strategic 
repayment plan" in cases where chains 
failed to make product payment 

NRM missed its .Januaiy payment 
for Chrislmiis product, and insteiid of 
putting the chain on hold, as they have 
ti-ariitionally done with accounts that 
iux' in arrears in making payments, 
the majors agreed to sell to the chain 
c.o.d. Bloom says. "They were prom- 
ised a business plan from National 
Record Mart by the end of May. And 
they waited and waited until June 19, 
and there was still no plan to make 
payment, so they filed." 

For his part, KU Ibitelbanni, chair- 
man/CEO of NRM. denies that he 
ever agree<l to give the nuyors a busi- 
ness plan. But a financial executive 
with one of the majors says Ifeitelbaum 
"agi'eed to give us one by May 22, and 
I have his agreement in writing." 

Bloom adds that iflfeitelbaum actual- 
ly has a i)tan to save the chain, then bank- 
iTiptcj' win be a good thing; "It is the fiist 
time there will be some discipline 
imix)sed on the process." Bloom says 
tliat if Tfcitelbaum has an investor, he will 
have to pixxluce him for the court. 
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Duff Offers Stinging Indie Critique 



Food ¥X)R thought Just as wt" 
were pulling together the column this 
issue, a copy of this year's annual LA 
Weekly music issue hit our desk. The 
free Los Angeles newsjjaper — which 
sponsored a June 21-27 festival of 
shows and symposda, LAiMOl, that cli- 
maxed with its yeiuly Music Awards 
show honoring local talent — offered its 
readers plenty to chew on throughout 
the 72-page supplement. 

The is.«ue .sen-ed up a diverse menu 
of stones focusing on the inde[)en<lent 
mu.sic scene in L.A. The one thjit re;illy 
caught our eye, though, was "Is the 
Corpse Smelly Yet?," a ,sur\'e.v of the 
cniiTent indie masic scene by one "SX. 
Duft" Those in the know will recognize 
this as the nom de plume of Brace Duff, 
longtime inihlicist at L.A. iwk indie 
TViple X Records. 

The timing of the storj' was unusual. 
Just da.vs before publication. Duff e.xit- 
ed TViple X, his work|)lace for a decade, 
to tiike a new job as in-house publicist 
and promotion man for the Knitting 
Kactoiy's HoIIjt\oo<I club. "Before I 
actually got down to writing it ... I got 
this job offer," he says. "I think I would 
have written the same thing anj'way." 

That said, his Weekly piece does 
have a certain valedictory feel. It 
begins, "To say the thrill has gone 
from independent record-making 
would be iui understatement." 

After noting that a decade ago the 
indies were respoa<iible for developing 
(fiiture miyor-label) acts as diverse as 
Nirvana, Sonic Youtfa, Poison, Mot- 
ley Criie, the Replacements, ;ind Soul 
Asylum, Duff suggests that the indie 
"farm club" system of 10 years ago is a 
bygone. He asserts that soaring prices 
at retail, high costs within the indastry 
at large (for ixKlio promotion, nx»rd aral 
video production, etc.), and nias.sive con- 
soBdation at the miyors and (es|)ecial- 
ly) at radio have eoaspired to create a 
suffocating musical homogeneity. 

While the last time we checked, 
plenty of indies were keeping their 
retail prices below $15, Duff does high- 
light a certain malaise that we've 
detected among consumers. He re- 
counts witnessing a couple browsing in 
HoUywocKl's Virgin Megastore; "The 
guy, suiTejing the aisles of overpriced 




by Chris Moms 

discs, turned to the gal and proclaimed, 
without a trace of irony, '1 don't tliink 
I'm into music anymore!' Now-,hangon, 
he didn't sixy, 'I'm not into iwk' or 'I'm 
not into coimtry' or an.vthing specific. 
He was through with the whole deal, 
lock'n'sti)ck." Positively chilling, and not 
iis uncommon as one miglit think. 

Duff does hokl out some hoix? for the 
indie-music community. "Siu-viviU, as 
has always been the ca.se at the indie 
level, depends on specializing," he 
writes. "Hold on to the hope that there's 
enough of a core audience to .support 
that which one specializes in." 

Duff suggests darkly that niche cat- 
egories may not "| move | substantial 
numbers," but concludes tluit the [jas- 
.sion the niche label o|)erators liave for 
theii- chosen .soiin<Ls is what sejiarates 
them from the rest of the music-biz 
pack. Whether that's enough to get 
their music across to an increasingly 
alienated audience is a question he 
leaves hiuiging in the air. 

We may not agree with all of Duff's 
conclu.sions, but we welcome his 
thought-provoking insiders view. Resttl 
the .stor>' at laweeklj'.com. 

WaLDEN'S NEW DEAL: Velo- 
cette Records, the newiy inaugurated 
Atlanta-based imprint operated by for- 
mer Capricorn Recoixls princi|)al Phil 
Walden, luis signed ;m exclusive deal 
with Red Distributioa The fiivt release 
imder the agreement will be Atheas, 
Ga., riKk duo Jndfer^ tlie Imnbs e.p., 
due Aug. 7, and San F'rand.sco quintet 
Beulah^ album The Coast h Never 
Clear, set for Sept. 11. Velocette will 
soon reissue brute, the 1995 collabora- 
tion between Vic Cbesnutt and Wide- 
spread Panic, as well as a new album 
by tile Glands. The company's roster 
and catalog also includes the Honey- 
rods, Jack Logan, and Kevn Kinney. 



Flag waving: Well, it took long 
enough. About half a decade after it was 
recorde<l, the Ikyhoos' debut album. 
Fear AW the Ohvioiui, will be release*! 
Aug. 7 \iii Chicago's Bloodshot Records. 

Former Georgia Satellites vocalist 
Dan Baird told us H'k yciuv ago iibout 
his then cun-ent side unit, featming 
(Irumnieii'songwTiterlferry Anderson, 
bassist Keith Christopher, and 
singeiVguitajist Eric "Roscoe" AmbeL 
That album by the wikl and woolly four- 
some has been in the can for nearly as 
long, accotxling to Ambel. the producer 
and former Blackhearts anil Del- 
Lords member most recently em- 
ploye<l as guitari.st in Steve Earle^ 
band. Ambel necaUs, "We h;tf I idl writ- 
ten songs together, so we .said, 'Why 
dont we do a band'.'' " 

The .sessdoas for the album were tow- 
budget and decidedly bucolic, Ambel 
saj'B. "Instead of taking our money and 
going into a pro studio, we went to 
Terry's dad's bam in North Carolina. 
The rules w"ere, everj'body bring in 
.some half-st;utcd songs. 1 had a little 
bit of recording gear, and I ivnted the 
rest. We sat outside with a couple of 
legal pads and wrote l.vrics." The fruits 
of these labors can be hem-d on Fear 
Not the Obvious, loose-limbed and 
fiinny roots-iuck concoct«l by all hands. 
The exuberant highlights include the 
Anderson/Ajnbel colkiboration "What 
Are We Waiting For," Baird's "Oh! 
Chicago," and Ambel's profanely hilar- 
ious love song "Baby I Love You." 

Duiing a collective toui- of Norway, 
the group hit upon the idea to reconl 
the album's only cover — Ahba^ ' 'Danc- 
ing Queen," done up honkj'-tonk style. 
"It's like the Scandinavian 'Louie 
Louie,' " says Ambel. "People were in 
tears [when we pla.ved it]." 

Though the Yayhoos are scattered 
aix)und the countiy, Ambel says, the 
band plaas .some September road work. 
Meanwhile, Baird can be heanl on his 
solo album Redmck Savant (issued in 
Europe on Blue Buffelo), while Ander- 
son's I'll Drink to Thai has been 
released by Not Lame. Ambel is doing 
production work on projects by flag 
waver Joe Flood, Big in Iowa, Flo- 
rence Dore, Demolition String Band, 
and ^'an Adams. 
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FullAudio Proves Accord Cao Be Reached lo Digital Sobscriptioo Licensing Deals 



rULLAUUIO PUB PACTS: Full- 
Audio, a start-up digital subscrip- 
tion service, has forged a licensing 
agreement to offer tracks controlle<l 
by EMI Mu.sic Publishing. The non- 
exclusive, two-year deal is for the 
publishing giant's entii"e catalog. 

KullAudio recently entered into 
a similar deal with BMG Music 
Publishing (liillhonrri Bulletiii, 
.June 13). Under the terms of that 
deal, initial royalties paid are 
expected to be less than the 7.5.5 
cents per track paid for publishing 
on a typical CD. But becau.se Full- 
Audio intends to offer tracks for 
download on a monthly rental 
basis, the publisher will be paid 
each time access to a track is 
renewed. Royalties will not be set 
at a flat rate but will vary by track 
and length of rental. 

Terms of the EMI pact were 
not disclosed. 

James Glicker, FullAudio pres- 
ident of music services, says the 
service is aiming to launch by the 
fourth quarter of this year, with a 
limited selection of tracks. The com- 
pany, which has offices in Chicago 
and New York, has yet to forge 
licensing deals with any labels. 

Meanwhile, the FullAudio deals 
promise to open the door to further 
debate over publishing deals for 
other download subscription serv- 
ices, MusicNet and Pressplay 
among them, and to highlight the 
importance that publishing rights 
play in the green-lighting of any 
digital music service. 

"It's an example that publishers 
and service providei's can work out 
satisfactory commercial deals," 
Nick Firth, president of BMG 
Music Publishing, says. 

"We're hoping we can work 
something out with [other servic- 
es] at the appropriate time," EMI 
Music Publishing chief Martin 
Handler says. "Our concept is to 
license as many legitimate and 
licensable usei-s as possible." 

Publishing deals with other sei-v- 
iccs are bound to hinge hirgely on 
the same determining factor 
behind the FullAudio agreements: 
price. Bandier says of FullAudio. 
"The biggest hurdle was negotiat- 
ing a license arrangement in terms 
of the financial aspects that we 
thought vias fair and equitable 
under the circumstances." 

Virgin stops recording: 

Webcaster Radio Free Virgin 
(RFV) has pulled the plug on a 
"recording" feature that allowed lis- 
teners to store radio streams to 
their hard drives. Sources say con- 
cerns over un.secured publishing 
rights were a motivating factor. 

"In order to work cooperatively 
with the record labels and their 
artists, we have removed the 
record feature," RFV CM Zack 
Zalon says in a statement. "Togeth- 
er with the labels, we ai-e looking to 
develop an alternate offering that 
will protect artists' rights." 

Zalon says RFV was not under 
pressure from the Recording 
Industry Assn. of America 



(RIAA) or other parties to pull the 
feature, which launched in April as 
an "experiment." Rather, he says, 
the shutdown was spurred by 
unsuccessful attempts to generate 
commerce from the service; 
streams stored to users' hard 
drives included a "buy" button 
that linked to the RFV store. 

In other news, RFV says it will 
stream its digital radio broadcast to 
non-PC Internet de\ices powered by 
the OpenGlobe interface. RFV pro- 
gi"dmming will appear on the Com- 
paq iPAQ Music Center, the Ken- 
wood Sovereign Entre, and others. 

Napster ruling: The 9th 

U.S. Circuit Coiut of Appeals in San 
Francisco has rejected Napster's 
ap|x>al against a February appellate 
ruling that upheld an earlier finding 
that the file-swapping service is 
hable for copyright infringement. 

The RIAA hailed the decision, 
which was made June 20 but became 
pubhc June 25, as a victorj' for copy- 
right-holdere on the Internet. Cary 
Slierman, senior executive VP and 
general counsel for the organization, 
says the finding "puts to rest any 
questions that Napster has raised 
regarding the earlier decision." 

The ruling, which thwarted Nap- 
ster's request for an "en banc," or 
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by Brian Garrity 

full Appellate Court hearing, can 
be appealed to the U.S. Supreme 
Couit — one of the few legal options 
left to the Redwood City. Calif.- 
based company. Napster, which 
says it will continue to comply with 
the outstanding injunction, remains 
upbeat. General counsel Jonathan 
Schwartz says in a statement: 
"With the launch of the new mem- 
bership service later this summer, 
we believe we will put to rest many 
of the outstanding legal issues." 

AiMSTER VS. AOL: America 
Online (AOL) has filed a trade- 
mark-infringement suit against 
Aimster, its CEO Johnny Deep, 
and his companies AbovePeer and 
Buddy USA. 

The suit, filed June 11 in U.S. 
District Court in the Eastern Dis- 
trict of Virginia, contends that the 
name Aim.ster — a music-swapping 
service that allows users to trade 
files on AOL's Instant Messenger 
(AIM) service — is intended to 
"ma.ximize confusion" with AIM. 
AOL is seeking a court order to 
prevent Deep fi-om u.sing the Aim- 
ster moniker or any variation of 
AIM, as well as damages to be 
determined at trial. Deep says, 
"This looks like a concentrated 
effort by [AOL] to take us down." 

Aimster is currently appealing a 
May decision by a National Arbi- 
tration Forum panel that found 
that the service's domain names 
violate AOL's trademarks (Bill- 
board Bulletin, May 22). 

VhI MONDAYS: In the latest 
salvo in its online/offline conver- 
gence strategy, VHI is letting fans 
assist in determining what program- 
ming aii-s on Monday nights under 
an initiative called My Mondays. 

By voting on VHl.com, VHI 
viewers will be able to choose 
their favorite episodes of Behind 
the Music and the songs, videos, 
and artists that make up What's 
My 20?, a new show based on 
viewers' responses to VHl's 100 
Greatest series. 

Both My Behind the Music and 
What's My 20? will be paired every 
week according to such themes a.s 
favorite power balladeers and best 
live performers. Videos from the 
artists featured on What's My iO? 
for a given w-eek are aired inunedi- 
ately following the show. 

"We know from the My VHl 
Music AuKirds that [viewers) love 
building programming," Fred 
Graver, executive VP of pro- 
gramming and production at VHI, 
says. "They love having their 
opinion heard." 

Graver says each week's My 
Behind the Music is chosen 
"minutes" before it is scheduled 



to air. Meanwhile, there's a lag of 
a couple of months between the 
voting and the airing of a What's 
My 20? episode. 

Voting for the original batch of 
What's My 20? episodes has been 
going on for the past three 
months, and a total of six episodes 
have been completed thus far. Vot- 
ing is currently under way on the 
site for future episodes on the best 
lead singers, the best songs from 
movies, and the best cover songs. 

Graver says e.\pectations are for 
the W}mt's My 20? nrea on VHl.com 
to become a destination for people. 
"One theory of convergence says 
the audience is sitting there watch- 
ing television driving the show. 
That's one way of doing it," Graver 
says. "The other way of doing it 
says the audience watches televi- 
sion because it's a really rich story- 
telling e.xperience and then they go 
online to enrich that experience — to 
do something else, to cither build 
the next one or comment on/inter- 
act with what they've just seen. We 
feel that oiu" audience really is much 
more inclined to watch television 
and go online the next day or two 
days later, when they're at work." 

RoXIO SUIT: Roxio, a maker of 
CD-biuning software, is denying a 
breach-of-contract and patent- 
infringement complaint filed 
against it in May by one-time part- 



Billboard. 



ner Gracenote and charging the 
database company with anti- 
competitive activities. 

In an answer-to-complaint docu- 
ment filed June 13 in U.S. District 
Court in San Francisco, Roxio .says 
Gracenote's claims are without 
merit. Additionally, Roxio alleges 
that Gracenote — operator of a 
patented database that supplies 
data on artists, albums, and songs 
to users of music software known 
as CDDB — is engaging in antitrust 
practices, based on fraudulently 
obtained patents and its suit 
against Ro.xio. 

Bin Growney, Roxio's director 
of legal affairs, says in a statement, 
"Having built its database by 
promising the public that the data- 
base was to be freely accessible, 
Gracenote is now attempting to 
misappropriate and monopolize 
access to public information and 
seeks to impose supracompetitive 
pricing for that access." 

Gracenote's suit alleges that 
Roxio and its former parent, 
Adaptec, refused to pay a Hcensing 
fee for use of CDDB following a 
free trial of the service {Billboard 
Bulletin, May 14). It also says 
Roxio directed its users to anoth- 
er database, which Gracenote says 
is an illegal duplicate of its service. 
In May, the court denied Grace- 
note's request for a temporary 
restraining order. 
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European Union Investigates Higli Prices For DVD Videos 



BY SAM ANDREWS 

LONDON— Hollywood studios 
may face a hefty fine if an inves- 
tigation by the competition com- 
mission of the European Union 
(EU) concludes that they are 
pricing DVD videos higher for 
European consumers than for 
American ones. 

Citing "a significant number" 
of complaints from the public, 
EU Competition Commissioner 
Mario Monti has launched an 
investigation into the high price 



of DVDs in the EU, compared 
with tho.se in the U.S. 

Consumer groups allege that 
Europeans pay from $17 to $27 per 
title, while prices in the U.S range 
from $15 to $25. Wal-Mart has 
offered product for as little as $7.99. 

According to the Screen Digest 
DVD Video European Market 
Assessment and Forecast, the 
average DVD price in Europe 
currently ranges from $20 to .$23 
this year. Prices in such regions 
as the U.K., however, range from 



$13.99 to $:i4.99 for single releas- 
es, according to the report. 

The EU has written to AOL 
Time Warner, Sony Pictures, 20th 
Centurj' Fox, Walt Disney Studios, 
Vivendi Universal, Paramount Pic- 
tures, and MGM, asking for their 
cooperation in the investigation. 

If the studios are found guilty 
of pricing collusion, they could 
face fines of 10% of their revenue 
from EU countries. 

"We have received a significant 
number of complaints from pri- 



USA Home Entertainment's Game Plan 
To Sell Sports Videos lovoives Exclusives 
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Finding a new end zone: Back in the 
early '90s, landing distribution rights to a 
sports franchise, such as the National Basket- 
ball Assn. (NBA) or the National Football 
League (NFL), was a highly coveted prize for 
any company's home video library. But the 
times, they are a-changing. 

"We've found that sports product in general 
is not selling through traditional retail," newly 
promoted USA Home Entertainment president 
Joe Amodei says. "Now we're going after pre- 
mium deals and exclusive videos available only 
through the teams," USA has long-term distri- 
bution agreements with the NFL, the NBA, 
and the National 
Hockey League. 

Amodei says that 
the proliferation of 
sports cable channels 
has contributed to a 
decline at retail. 
"There are so many 
channels like ESPN 
that fans can find high- 
lights and behind-the- 
scenes material ev- 
erywhere," he says. 
"TVaditional sports re- 
leases are just passS." 

But Amodei isn't about to let the business fall 
off a cliff— he's actively seeking deals outside tra- 
ditional retail. For example, the company is work- 
ing on a history of the Toronto Maple Leafs hock- 
ey team that would be sold only through the 
team. The project resembles a video tribute to 
former Miami Dolphins quarterback Dan Mari- 
no that was peddled via Publix supermarkets 
throughout the South. 

"The business is really in e.xclusives, such as 
tribute or benchmark videos that mark an anniver- 
sary or a player's retirement," Amodei says. "The 
days of the greatest-of videos are done." 

The home entertainment chief, who reports to 
USA Films chairman Scott Greenatein, was pre- 
viously executive VP/GM of the video division. 
His previous position will not be filled. 

While sports videos create a marketing chal- 
lenge, product from parent company USA Films 
has been an easy sale. The Academy Award-win- 
ning Traffic has shipped 2 million units on DVD, 
according to USA, and is ranked No. 2 on the Bill- 
board Top DVD Sales chart. The title is the com- 
pany's largest shipment to date. 

Upcoming theatrical films include Joel and 
Ethan Coen's The Man Who Wasn't There with 
Billy Bob Thornton, Frances MrDormand, 
and Sopranos star James Gandolfini. Posses- 




by Eileen Fitzpatrick 



sion with Gwyneth Paltrow, Nei^er Again, 
Monsoon Wedding, and an untitled film from 
Thornton .starring his wife, Angelina Jolie, are 
also on the schedule. 

I WANT MY 'MUMMY': Universal Studios 
Home Video has squeezed The Mummy Returns 
into the crowded October release schedule. The 
title arrives in stores Oct. 2, fresh from a .$;?00 mil- 
lion worldwide take at the box office. The DVD is 
priced at $26.98 and will feature a cross-promo- 
tion with Tootsie Roll candies. 

DVD bonus materials include a sneak peek at 
the new feature The Scorpion King, which was 
spun off from the 
character played by 
the Rock in The 
Mummy Returns. In 
addition, director 
Stephen Sommers 
and editor Bob Duc- 
say provide commen- 
tary, a behind-the- 
scenes feature, 
deleted scenes, his- 
torical background, 
games, screen savers, 
and animated menus 
to round out the DVD package. 

Consumers who purchase The Mummy Returns 
along with select catalog titles get a free bag of 
Tootsie Rolls, Tootsie Pops, or Charms Blow Pops. 

Other participating titles are An American 
Werewolf in London, Tremors 3, Cape Fear (1991), 
What Lies Beneath, The Mummy (1999), Dracula, 
Frankenstein, The Wolf Man, Casper, Ali'in & the 
Chipmunks Meet the Wolf Man, Blood Simple, 
and Play Misty for Me. 

In addition. The Mummy Returns will offer a 
$3 instant discount with the purchase of the title 
and one of the following: An American Werewolf 
in London, End of Days, Cape f far (1991), What 
Lies Beneath, U-h71, or The Mummy (1999). 

Free pass: Online retailer RentMyDVD.com 
is offering consumers the chance to win a year's 
worth of free rentals. 

The sweepstakes, dubbed the Independence 
Day contest, will award a first-prize winner up to 
eight free rentals each month for a year. Second- 
and third-prize winners will receive four months 
and two months of free rentals, respectively. 

To enter the contest, which runs through 
.July 31, consumers play a puzzle game and try 
to identify the name of a film. Only registered 
users of RentMyDVD.com are eligible to enter 
the contest. 



vate citizens on this matter," 
Monti told consumers at a June 1 1 
meeting in Stockholm. "In each 
case, the complaint is virtually 
the same — namely, that DVD 
prices are significantly higher in 
the EU than in the USA." 

While Monti and the EU accuse 
the studios of price gauging, 
other industry observers cite 
other market conditions. 

"Many video labels have the 
same retail price for DVDs across 
Europe," says Lavinia Carey, 
director general of distributor 
trade lobby the British Video 
Assn. "DVD Videos arc more 
expensive in the U.K. than in the 
U.S., but then so is everything, 
because [the U.S.] is a larger mar- 
ket, and there are economies of 
scale. Look at anything from 
[sneakers] to cars, and they will 
be cheaper in the U.S." 

V.K. distributors point out that 
the DVD format was launched in 
the U.S. 18 months earlier than 
in Europe, allowing for price 
reductions as more product 
moves into the pipeline. 

Although prices are higher in 
the U.K., distributors say the 
trend is moving toward lower 
prices. As an example, DVDs are 
increasingly being used as dis- 
counted promotional items by 
such generalist stores as Wool- 
worth's and by supermarkets that 
have identified entertainment 
products as a key growth area. 

Additionally, distributors ex- 
plain that the investigation 
comes at a time when retailers 
have begun offering such deals as 
three DVDs for the price of two. 
Intense competition from online 
retailers both within the territo- 
ry and from the U.S. has result- 
ed in lower prices. 

Regardless of the merits of the 
investigation, studios say they 
will supply the commission with 
the required information. A Dis- 
ney spokeswoman says, "We 
fully intend to cooperate with the 
preliminary stages of the com- 
mission's inquiry." 

One studio executive, who 
asked not to be identified, says 
that while the studio will comply, 
assembling the information will 
take time. "They're asking for a 
lot of information. We're still 
working out who is going to han- 
dle it internally and whether we 
should get outside counsel." 

The investigation of DVD pric- 
ing follows a European Commis- 
sion (EC) probe in February into 
the price of music CDs. 

In addition to the pricing probe, 
the EC. an internal executive 
board of the EU, said it would 
seek an explanation about region- 
al coding on DVDs. 

Set up by the studios, regional 
coding divides the world into six 
regions that determine DVD 
releases dates in different terri- 
tories. It was implemented to pro- 




tect local rights holders from gray 
market imports and to prevent 
DVDs from being sold in a region 
before the accompanying film had 
played in theaters there. 

The issue 
of regional 
coding has 
been diffi- 
cult for local 
distributors 
and retailers 
alike be- 
cause it has 
failed to 
meet those 
objectives. 
MONTI For exam- 

ple, multi- 
region DVD players that will play 
imported U.S. discs are widely 
available throughout Europe at 
bargain prices. In addition, any 
European consumers can buy 
U.S. discs online with ease from a 
host of online retailers. 

The failure of regional coding 
has resulted in a flood of U.S discs 
into Europe and other teiTitories 
where the films have not been 
released theatrically. 

'DVD Videos are 
more expensive in 
the U.K. than in the 
U.S., but then so is 
everything, because 
[the U.S.] is a larger 
market, and there 
are economies of 
scale. Look at 
anything from 
[sneakers] to cars, 
and they ufill be 
cheaper in the U.S. ' 

-LAVirnA CARCr, 

bhitish video assm. 



Monti says, "The thru.st of the 
complaints that we have been 
receiving is that such a system 
allows the film production compa- 
nies to charge higher DVD prices 
in the EU because EU con.sumers 
are artificially prevented from 
purchasing DVDs from overseas." 

Monti also says that the EC 
has contacted the Australian 
Competition and Consumer Com- 
mission, which had also investi- 
gated DVD regional coding. "I 
have noted with great interest 
the Australian Competition and 
Consumer Commission's conclu- 
sion that the regional coding sys- 
tem imposes a 'severe restriction 
of choice' on consumers." 
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No. 1 










1 


NEW^ 


COYOTE UGLY 


Touchstone Home Video 

Buena Vists Home Enlert3lnmertl 2 1 794 


Piper Perabo 
Adam Garcia 


zoco 


re-13 


1499 


2 


1 


8 


THE EMPEROR'S NEW GROOVE 


Wall Disney Home Video 

DU^io vi^4i nonic cnit?T«"imcni £. lo^o 


Animated 


2Q0Q 


G 


26J9 


3 


* 


2 


ME, MYSELF t, IRENE 


FtwVideo 2001496 


Jim Carrey 
Renee Zellweger 


2tXN) 


R 


I49t 


4 


I 


7 


MISS CONGENIALITY 


Warner Home Video 18976 


Sandra Bullock 


2000 


PG-13 


22 911 


5 


3 


2 


THE ORIGINAL KINGS OF COMEDY 


PararrMHjnt Home Video 156513 


Steve Harvey 
D.L. Hi«tiley 


2000 


R 


U.9S 


8 


5 


4 


GONE IN 60 SECONDS 


Touchstone Home Vkteo 

Buera Vista Home Entertainment 21793 


Nicolas Cage 
Angdina Jolie 


2000 


re-13 


19.99 


7 


9 


2 


SHAFT 


Paramount Home Vtdeo 156283 


Samuel L. Jackson 


20ca 


R 


1495 


S 


10 


2 


THE CELL 


New Line Home Video 
Warner Home Video 5185 


Jennrter Lopez 


2000 


R 


I49S 


9 


12 


13 


REMEMBER THE TITANS 


Walt Opsney Home Video 

Buena Vista Home Entertainment 21736 


Denzel Washington 


2000 


PC 


22 99 


10 


8 


4 


TORA! TORA! TORA! 


FoxVideo 2001292 


Jascn Robards 
Martin Balsam 


1970 


G 


14.91 


11 


14 


14 


GLADIATOR 


DreamWofla Home Entertainment 86026 


Russell Crowe 


2000 


R 


19.99 


12 


7 


12 


102 DALMATIANS 


Walt Disney Home Video 

Buena Vista Home Entcftainment 21639 


Glenn Close 


20(N) 


G 


24 99 


13 


6 


2 


THE QUEENS OF COMEDY 


Paramount Honw Video 860483 


Miss Laura Hayes 
Adele Givens 


2000 


R 


14.9S 


14 


13 


6 


MISSION: IMPOSSIBLE! 


Paramount Home VKtoo 156273 


Ibm Cruise 


2000 


PG-13 


14.99 


IS 


17 


4 


U-571 


Universal Studios Home Video 86109 


Matthew McCofiaughey 
Bill Paxton 


2000 


PC-13 


19.98 


1« 


23 


23 


DR. DOUTTLE 


FoxVideo 2762 


Eddie Murphy 


im 


PG-13 


9.91 


17 


25 


9 


THE PATRIOT 


CoJumbia TriStar Home Video 05702 


Mel Gibson 


2oni 


R 


19.96 


IB 


16 


11 


BIG MOMMA'S HOUSE 


FdxVideo 2001291 


Martin Lawrence 


2000 


PO-13 


14.91 


19 


27 


2 


THE ART OF WAR 


VAmer Home Vkteo 1B871 


Wesley Snipes 


20OO 


« 


14.9i 


20 


15 


24 


THE MUMMY 


Universal Studios Home Video 84760 


Brendan Fraser 
Rachel Weisz 


1999 


PC-13 


14.98 


21 


30 


2 


DORA THE EXPLORER: WISH 
ON A STAR 


NickekKteon Video 

Paramount Honw Video 874673 


Animated 




NR 


12.9S 


22 


11 


4 


WHAT LIES BENEATH 


DreamWorks Home Entertainment 86404 


Harrison FonJ 
Michelle Pfeiffer 




PC-13 


19.99 


23 


16 


13 


RUGRATS IN PARIS: THE MOVIE 


Nickekjdeon Video 

raramouni nome vioeo sibfn 


Animated 




C 


22.9S 


24 


3< 


2 


DORA THE EXPLORER: 
9¥vinu in 1 u Mriiuni 


Nickelodeon Video 

t>sr«pwhlmt UnmA \/i#4An til A A 

raramouni nome vneo o/'muo 


Animated 




IW 


12.95 


2$ 


19 


4 


ROAD TRIP 


DreamWorks Home Entertainment 86392 




2000 


Ml 


14.99 


2t 


21 


e 


HOLLOW MAN 


Columbia TriSlar Home Video 04956 


Kevin Bacon 
Elisabeth Shue 


2000 


It 


14.95 


27 


22 


3< 


ERIN BROCKOVICH 


Universal Studios Home Video 85710 


Julia Roberts 
Albert Rnney 


2000 


R 


14.98 


28 


20 


2 


AUTUMN IN NEW YORK 


MGM Home Entertainment 1001430 


Richard Gere 
Winona Ryder 


2000 


PG.13 


14.95 


2S 


RE-ENTDV 


THE GREEN MILE: 

THE COLLECTORS EDITION 


Wamer Home Video 2617 


Tom Hanks 

Michael Clarke Duncan 


1999 




19.98 


30 


37 


16 


MEET THE PARENTS 


Universal Studios Home Video 86032 


Ben Stiller 
Robert De Niro 


2000 


PC 13 


22.90 


31 


24 


4 


BLUE'S CLUES: PLAYTIME 
WITH PERIWINKLE 


Nickelodeon Video 

Paramount Home Video 839943 






NR 


9.95 


32 


28 


4 


POWER RANGERS: TIME 
pnnrF.FnRrF fbdm tup fiitiirf 


FoxVideo 2001287 




2001 


NR 


14.9« 


33 


26 


16 


LOVE t BASKETBAU 


f^ew Line Home Video 
wamer Honw Video 5063 


Omar Epps 
Sanaa Lalhan 




PO-13 


14.95 


34 


34 


3 


STEPHEN KING'S IT 


Wamer Home Video 3293 


Richard Thomas 
John Ritter 


1990 


HR 


24.95 


35 


29 


16 


UOY AND THE TRAMP 
II: SCAMP'S ADVENTURE 


Walt Disney Home Video 

Buena Vista Home Entertainment 21226 


Animated 


2001 


NR 


2E.99 


36 


NEW^ 


BATTLEFIELD EARTH 


Wamer Home Video 18566 


John Travolta 
Barry Ftepper 


2000 


PG.I3 


14-95 


37 


NEW^ 


BAIT 


Warner Home Video 18804 


Jamie Foxx 


2000 


R 


1495 


3t 


32 


4 


STEPMOM 


Columbia TriStar Home Video 02700 


Julia Rotierts 
Susan Sarandon 


1999 


PG-13 


9.95 


39 


39 


36 


BIG DADDY 


Columbia TriStar Home Video 03892 


Adam Sandler 


1999 


PG-13 


m 


40 


35 


21 


DINOSAUR 


Walt Disney Home Video 

Buena Vtsia Home Entertainment 21575 


Animated 


2000 


PC 


2t.99 
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1 


1 


2 


CROUCHING TIGEfl, 
HIDDEN DRAGON PC l!l 


L'£jli."il"ii3 TriStar Hnme Video 


Chow Vun-Fal 
Micnplie TftKi 


2 


2 


3 


TRAFFIC (R) 


USA Home Entertainment 601 SI 3 


Michael Douglas 
Benicio Del Toro 


3 


NEW>. 


CAST AWAY (PC) 


FoxVideo 2001751 


Tom Hanks 

H^V'tl Hi;n: 


4 


NEW^ 


0 BROTHER, WHERE 
ART THOU? ' , 


Touctttlm Home VMeo 

Buena Vista Home EnlHtairurant 1 »56 


GeorRC Cloonev 


S 


3 


6 


WHAT WOMEN WANT (FG-13) 


Paiamount Hone Video 33a3B3 


Mel GiDson 
Helen Hunt 


6 


4 


7 


MISS OONGEMMJTY IPG- 131 


Wwner Home Video 18976 


Sandra BuHocfc 


7 


5 


6 


QUILLS (R) 


FnMdn 2001765 


G^cffrpy Rush 
Kale W.nslet 


8 


g 




BEST IN SHOW IPG- 13) 


Ham Wn 18951 


Eugene Levy 
Catherine O^ra 


S 


7 


4 


VBtTIC*LUMIT(PG-13l 


Cohimbii TriSlar Home Vktoo 
0<l%4 


Chris (XDonnell 

Robin Tunney 


10 


8 


8 


FINDING F0RRE5TIR IPC 13) 


ColumlM TnStar Home Video 
05717 


SeanConnery 


11 


16 


10 


BILLY ELilOT IR) 


Universe Studios Home Video 
87112 


Janw Bell 
Jidie Walters 


12 


14 


3 


SHADOW or THE VAMPIRE (R) 


Universal Studios Home Video 
6&309 


John MalttOMCh 
WlllemDatoe 


13 


13 


5 


MVITF0WAI)DIPG-I3I 


wamer Home Vkteo 6799 


Kevin Spa^y 
He^n Hunt 


14 


9 


14 


ALMOST FAMOUS (R) 


OrMmWxks Home EnterUinment 
87817 


Billy Crudup 
Kate Hudson 


IS 


15 


14 


WONDER BOYS (R) 


Panrtuum Home Video 332613 


Midiid Douglas 
Tobey Maguiie 


le 


12 


4 


BEFORE NIGHT FALLS (R) 


Hew Une Home video 
Mmer Home Video 5260 


Javier Bardem 
Johnny Depp 


17 


11 


4 


REQUIEM FOR A DREAM 00 


Artoan Home Entertainment 1 1556 


Ellen Bur^ 


11 


10 


16 


MEaTicnMBiniK-131 


Unrversal Studios Home Video 
86032 


Ben Stiller 

Robert Oe Nifo 


19 


17 


14 


THE CONTENDER on 


OreamVtortcs Home £n(BitMnnient 
87808 


Joan Allen 
Jeff B''i|?a:- 


20 


19 


7 


AU THE PRETTY HORSES (PC 13) 


Columbia TrtSlw Horrw Video 


Matt Damon 

Penekio! Cm/ 



^ IRMA goW c&rtfjcation for a minimum o( 12b,0CKl units tx a flolUr yobme o( $9 milhoo at rrtai 
pmerams, or of at least 25.000 unrts arid SI milhon at suggested retail lo> nonltwatrtcal Uttes. O '^MA plj^num cadWcMon 
lot a mmirnum sate of 250.000 units or a dollar votufne oT S16 millw at retail tor ttwanically released pr^jgrams. and d at 
iMit. 50,000 unrts and S2 million at MiBsested nrtail toe nonthealncaf titles. '£'2001, BillboBfd/BPI Communication. 
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• RIAA gold cert tor sales of 50,000 units or SI million in sales at suggested retail, h RIAA platinum cert, for sates ol 100,000 units or S2 million In sales at suggested 
retail. * IRMA gold certrtication for a minimum of 125.000 units or a dollar volume of $9 million at retail for theatricaity released pnsgrann, or of at teast 25.000 units and 
$1 million at suggested retail tor nonttieattical titles. iRMA platinum certification for a mirtimum sate of 250.000 un^ or a dollar volume ol S18 million at retail for theatri- 
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1 




CASTAWAyiPoinm 


Fo.Vi»o2O01790 


Tcm HanKs 
Hevsn Hi;nr 


2 


1 


2 


OnUMK TKEl HIDOOl OMSW K41 121 « 


ColtfDbia TriSlat Home Video 06990 


ChOM rur> r at 

M.:hflio Ywi'i 


3 




0 MKmiEII, WHEK ART THOUT IPC- 131 laSI 


Touchstone Home VidecVBuena 
Vista Home Errtotainment 21654 


George Cloopey 


4 


2 


3 


immc 00 06.11) 


USA Home Entertainment 60181 


MicAael Ooutas 
Bcniao Del lorD 


5 


4 


4 


VERTICAL UMIT (PC-131 (27 %) 


Colunitiia TriStar Home VWeo 05066 


Chris O'Oonnell 
Roton Tunney 


6 


12 


30 


GLADIATOR (19(29 98) 


OmiTiWorb Homt Entertamnwnl S6386 


RuaellCnwe 


7 


5 


19 


GONE IN 60 SECONDS irG.13) (29 991 


TouchHone Home VhtacVBuena 

VMa HofTW Entertainmenl 19606 


NlcotatC^ 

Aneehna Jolie 


1 


8 


3 


(US EacoiMiEiB or m imn im ra 


CdumlM TnStw Home Video 1 2649 


Fbchard Dieyfun 
T#ri Garr 


9 


7 


6 


WHAT WOMEN WANT {PC^I3> (29 991 


Paramount Home Video 338384 


Mel Gibson 
Helen Hunt 


10 


10 


7 


THE EMPEXOrS NEW GROOVE 10 (29 99) 


Vibtt Deney Home Video/Buena 

Vihta Hmtw E nlefl.il nnetil <".61 ' 


Animatsd 


11 


3 


8 


M mrTS m uim Dnni n-iii an 


UnMeisat SUxto Home Video 21258 


Brendan Fraser 
RKhd We<s2 


12 


17 


10 


REMEMBER THE TITANS (PGI 129.991 


Walt Disney Home VidewBuens 
Vista Home EntalainmenI 22853 


Oenid Washington 


13 


11 


7 


MISS CONGENIAUry (K.|3) (2690 


Wamer Home VMeo 18976 


Sandn Bultock 


14 


13 


5 


TDM! lOMl TOm ISreCW. EDITIOM IS (Ji n) 


FoiVidBO 2001317 


JaHn Robards 

Msrtn Bal^ian 


15 


15 


19 


THE MATRIX (R)(2< 9S) 


Wamer Home VUeo 17737 


Ksanu Reeves 
Laurence Fohhane 


11 




SPXCE COWBOYS in>-13) (26981 


W»maHomeVWeolS722 


aim Eastwood 

Tnmmv Lee Jones 


17 


9 


4 


DUNGEONS A DRAGONS (PC 13) 124 9SI 


Mw lut Hwt VlflMAftiw HuiB Wdai 5245 


JuttinWhalin 

Marlon Wsyaoi 


18 


14 


10 


MEN Of HONOR (8) (29.98) 


FoxVideo 2W166S 


Robert De Niro 
Cuba GoDdiHR. Jr. 


19 


6 


16 


X.MEN (PG-13) (29.S<) 


FoKVideo 2000640 


nurick Stewart 
Ian McKellen 


20 


16 


5 


PAY IT FORWARD (FG IS) (24.98) 


W^mer Home Video 18877 


KOAlSpacey 
Helen Hunt 
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Warner Releases Oscar-Winning Holncaust Dncumentary 



OsCAR-POWERED: Warner 
Home Video's upcoming release 
of the Academy Award-winning 
documentary htto the Arms of 
Strangers: Stories of the Kinder- 
transport should be required 
viewing for middle- and high- 
school students across the coun- 

'Into the Arms of 
Strangers: Stories of 
the Kindertransport' 
should be required 
viewing for middle- 

and high-school 
students across the 
country. 



try. This moving film tells the 
extraordinary story of the rescue 
operation conducted in the 
months before World War II, in 
which more than 10,000 Jewish 
and other children were trans- 
ported from German-occupied 
territories to foster homes in 
Great Britain. 

Narrated by Oscar winner 
Jndl Dench, Into the Arms of 
Strangers comes to stores Aug. 
28. The VHS is priced at $19.98 
with a $14.95 minimum adver- 
tised price (MAP). The DVD 
has a list price of $24.98 and a 
$19.95 MAP 

DVD extras include audio 
commentaries by director Mark 
Jonathan Harris and producer 
Deborah Oppenheimer, whose 
mother was one of the children 
saved in the operation; "kinder" 
parent and rescuer profiles; his- 
torical photos; and scenes from 



the London and Berlin pre- 
mieres attended by Prince 
Charles and German Chancellor 
Gerhard Schroeder. 

Double triple: Three new- 
ly compiled best-of Mary-Kate & 
Ashley Olsen videos will hit 
store aisles Aug. 7 via Dualstar/ 
Warner Home Video. 

The three titles. You're Invited 
to Mary-Kate & Ashley's 
Favorite Parties, You're Invited 
to Mary-Kate & Ashley's Vaca- 
tion Parties, and The Favorite 
Adventures of Mary-Kate & Ash- 
ley, are part of Warner's yearlong 
Family Spotlight catalog promo- 
tion. The running time on each of 
the new Olsen titles is 90 min- 
utes; the suggested retail price is 
$14.95, with a MAP of $9.95. 

Warner is offering consumers 
a free video via mail when they 
purchase any three videos in the 
Spotlight promotion. Awareness 
will be increased via on-pack 
stickers, booklets inserted into 
packaging, in-store merchandis- 
ers, and consumer advertising. 

National print ads for the Olsen 
twins titles are scheduled for teen 
publications, including the twins' 
own eponymous magazine. 

A sweepstakes titled What's in 
Your Spotlight gives consumers 
who purchase titles in the Spotlight 
promotion a chance to instantly win 
a trip for two to a Warner Bros, 
movie premiere in either Holly- 
wood or New York, a DVD player, 
free videos, or free boxes of Act 11 
Microwave Popcom. 

Like all other Spotlight videos, 
the new Mary-Kate & Ashley titles 
are packaged with a Spotlight Stu- 
dio Pass coupon booklet with offers 
for goods and services from Amer- 
ica Online, Btimpie, Club Med, 
Flowers USA, Fuji Film, Healthy 
Choice Microwave Popcorn, Kid 




A Saucy Debut. Godfather director Francis Ford Coppola, surrounded 
by products from his new line of pasta and sauces, displays one of tfie 
first copies of The Godfather DVD Collection. The films make their debut 
on the format Oct. 9 from Paramount Home Entertainment; the food line 
is already in select grocery stores. Paramount and Coppola unveiled 
plans for the DVD release June 11 at the IHorisi-Coppola Pasta Co. in 
Brooklyn, N.Y., which makes the line of organic sauces and olive oils 
bearing the Coppola name. 



by Moira McCorm ick 

Rhino, IHOP, Max Factor, Princess 
Cruises, and Samsung. 

All IN THE FAMILY: USA 
Home Entertainment is launch- 
ing a new line of family titles 
aimed at the tween market — kids 
between 7-12. 

Marketed under the Family 
Features imprint, the first titles 
in the line will be Owd Bob star- 
ring James Cromwell and Nico 
the Unicorn with Anne Archer. 

The titles will be sold as a pair 
for $29.95, but USA will also posi- 
tion them as low-priced rentals, 
according to Stacey Lowe, USA 
Home Entertainment VP of mar- 
keting. A single DVD with both 
features is priced at $19.95. 

"Obviously, there are lots of 
children's video titles out there, 
but most are for very young kids 
or theatrical titles for teens," 
Lowe says. "We're seeing a great 
deal of live-action programming 
that would appeal to the tween 
group, and we're looking to tar- 
get their parents as well." 

A pair of Family Features 
titles will be released every two 
months. 

A TO Z: There's a new Zo5oo- 
mafoo title coming from Warner 
Home Video and PBS Kids Home 
Video, spun off from the Emmy- 
winning PBS preschool TV series 
starring the Kratt Brothers. 

Zoboo's Scary Tails hits stores 
Aug. 14, priced at $12.95 (VHS); 
it features live action, puppetry, 
animation, and clay animation. 
Real-life brothers and "creature 
adventurers" Chris and Martin 
Kratt star in the video program. 

The new video title will 
arrive just before a major mer- 
chandising effort for the Zohoo- 
mafoo franchise is launched this 
fall by PBS Learning Media, 
according to Tracey Seeker, 
director of licensing and mar- 
keting for the division. 

Some of the items in the mer- 
chandise line include soft toys 
from Prestige, games, puzzles, 
the CD-ROM Animal Alphabet, 
fashion accessories, stationery, 
and party goods. Beeker says 
that children's clothes will be 
available in 2002 and that future 
Zoboomafoo items will include a 
beanbag plush, educational toys, 
and puppets, as well as Gameboy 
and PlayStation games. 

PBS Learning Media expects 
that there will be numerous 
cross-marketing opportunities 
with Zoboomafoo videos and the 
wide variety of related products 
already out on the market or on 
the wav. Beeker says. "We're 



making sure that all our promo- 
tional partners can tie in with 
every Zoboomafoo product." 

Spooks a go-go: it's only 

July, but kid vid suppliers are 
already thinking about Halloween. 
Universal Studios Home Video is 
one of the first to stick a toe into 
the ghosts'n'goblins pool, with the 
upcoming release of 11 children's 
and family titles, all previously 
released and many repriced. 

Reduced to $9.98 are Aivin <£■ 
the Chipminiks Meet the Wolf 
Man, Aivin & the Chipmunks 
Meet Frankenstein, Archie and 



Billboards 



the Riverdale Vampires, Casper, 
Monster Mash, Spooktacular 
New Adventures of Casper: 
Spooky & Poll Meet the Mon- 
sters, and The Adventures of 
Timmy the Tooth: Spooky Tooth. 
Also included in the release are 
Casper's To Boo or Not to Boo, 
Mtmsters Go Home, and The 
Munsters' Revenge. One $14.98 
title, Toonsylvania. is also part of 
the package. Street date for the 
Halloween promotion is Aug. 28. 

Assistance in preparing this col- 
umn was provided by Emily 
Meyer in Chicago. 
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THIS WEEK 


LAST WEEK 


WKS. ON CHwn 


COMPILED FROM A NATIONAL SAMPLE OF l/^^ 
RETAIL STORE AND RACK SALES REPORTS jPl^p^? 
COLLECTED. COMPILED. AND PROVIDED BY fS^^ 

rw^'i sue 

TITLE 

LatMl. Distributing Label. Catalog Number 


Year of 
Release 


tn-j 














1 


4 




Nickelodeon Vdt-.'-:!' r- ; ■ t ,■■ i i-.-':>,'.\ 


2001 


12.95 


2 


; 




DORA THE EXPLORER: SWING INTO ACTION! 
Nickelodeon Vlc!(XJ'-J-jr-,L;jr l H;]--u: VlCfL: h/M.iri 


2001 


12.95 


3 


1 




BLUE'S CLUES: PLAYTIME WITH PERIWINKLE 
Nickelodeon Vtdea'f^afamo^jrt Home Video 839943 


2001 


9.9S 


4 


2 




POWER RANGERS; TIME FORCE-FORCE FROM THE FUTURE 

FoxVKleo 2001287 


2001 


14.91 


i 


3 




I.ADY AND THE TRAMP II: SCAMP'S ADVENTURE 

Walt Pi ( v Home Vide<VBuena Vista Home Entertainment 21226 


2001 


26.99 


6 


6 




BOB THE BUILDER: CAN WE FIX IT? 

L>i k StJdtos 24101 


2001 


14.99 


7 


S 


8 


MARY-KATE & ASHLEY: WINNING LONDON 

Dualstar VidewWamer Home Video 37332 


2001 


19.iC 




9 


8 


SCCOBY-DOO AND THE GHOUL SCHOOL 

Warner Home VnJeo 1 700 


2001 




9 


3 


4 


BOB THE BUILDER TO THE RESCUE! 

Lyr Lk Studios 24100 


20O1 


14.99 


10 


II 


47 


BLUE'S CLUES: ABC'S AND 123'S 

Nickelodeon Videa'Pafamoont Home Video B35743 


1991 


9.95 


U 


12 


8 


SCOOBY'DOO'S CREEPIEST CAPERS 

Warnei Family Entertainment/Wamer Home Video 18180 


2000 


19.96 


12 


IS 


2 


DENNIS THE MENACE STRIKES AGAIN 

Wamet Home Video 1 5623 


1998 


14.95 


13 


10 


4 


A TO Z WITH BARNEY 

Barney Home Vi,!ei'. Lyrick StudioS 2070 


2000 


14.95 


14 


IS 


3 


ELMO'S WORLD: BIRTHDAYS, GAMES, t MORE 

Sony Wonder 54057 


2000 


9.98 


15 


19 


29 


SCOOBY OOO'S GREATEST MYSTERIES 

Cartoon Network VidetVWamer Home Video H3867 


1999 


14.95 


16 


13 


8 


VEGGIE TALES: LYLE.THE KINDLY VIKING 

Big Idea/Lynck Studios 2137 


2001 


12.99 


17 


14 


17 


MARY-KATE & ASHLEY: OUR UPS ARE SEALED 

Dualstar videaWarner Home Vrieo 37236 


2000 


1996 


18 


16 


21 


THE LITTLE MERMAID II: RETURN TO THE SEA 

Walt Dii,r Home Video/Buena Vista Home Entertainment 19680 


2000 


26.99 


19 


21 


4 


POKEMON: BRAND NEW WORLD 

VI/ Vide(VPwneer Entertainment 71619 


2001 


14.95 


2« 




POKEMON: VOL. 42-JOHTO JOURNEYS/SNOW RESCUE 

Viz VldeoT^uneer Entertainment 71838 


\m 


14.91 


21 


22 


12 


BLUE'S CLUES: MAGENTA COMES OVER 

Nickekideon Video.'T'aramount Home Video 05645 


20O0 


9.95 


22 


NEW^ 


DIGIMON 6: A NEW OIGITUDE 

FonVideo 2001481 


2001 


14.98 


23 


NEW^ 


POKEMON: VOL 41-JOHTO JOURNEYS/MISSION SPINARAK 

Viz Video'Pioneer Entertainment 71635 


1991 


14.98 


24 


20 


4 


BEETHOVEN'S 3RD 

Unn«rsal Studios Home Video 87321 


2000 


14JS 


25 


17 


4 


BLUE'S CLUES: AU KINDS OF SIGNS 

Nickelodeon Video/Paramount Home Video 839933 


2000 


995 



# IRMA gold certificatKxi for a minimum of 125,000 units or a dollar volume of S9 millkxi at retail for 
tfieatricalty released programs, or of at least 25,000 units and SI million at suggested retail for rtonthe- 
atrical tittes. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of 
$18 million at retail for theatrically released prograrrrs. and of at least, 50,000 units and $2 million at 
suggested retail for nonttieatrtcal titles, c 2001 , BilltxiarcVBPI Communjcafions arxl VideoScan, Inc. 
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Connect wiOi the music industry's 
most importam decfsion makers 
mByiboaidClassffied. 

Get the attention o( 150,000 industry 
prolesslonal eacli week In pdnt & 
over 1 ,000,000 monttily visitors at 

www.billboard.com 



Call: 1-800-223-7524 Todayl 

Fax all ads to: 646-654-4798/99 



Ads now appear online 
tor one low price! 



OVER ISMIlUONFRGEHITSAMOimi! 

www.billboard.com 



Enormous 
ENposwe. 



Billboard 



Remarlcalile 
Results. 



ClASSIFIED 



DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 



DUPLICATION/REPLICATION 




Release your CD on Internet e-stores 
with any order of 500 or more 
Deluxe CD Packages 

Also announcing "Super Duper" 
Shoft-run quick-turn CD dupllcallon. 
Custom Inserts with jewel boxes & 
printing on disc. Ready in 1 to 2 days! 

Ask about our Deluxe Starter Package 
500 CDs including: 
Color inserts. Mastering. Bar Code. 
Web Site. Graphic Design A Posters. 
ALL FOR JUST S1395 

CALL FOn DETAILS A FREE BROCHURE 



(800) 423-5227 <S18) 505-9581 
www.cdiabs.com 



10643 Riverside Dr, No. Hollywood, OA 91602 



CDs • CDflOM • CM • CO; • MJUO USSETTIS 

NEED CDs? 

the choice is 

eoce for over 30 years. 

-880-0073 

virMw.crystalclearcds.com 

DOTH mSTEBItjC • MI DESCN • PBIKHW • PJOUSM 



500 CDs = $ 999 
1000 CDs = $1229 

RETAIL RIADV CD PACKAGES 

mom roan tiicjuamc mis 



300 FULL COLOR 11x17 POSTERS 

S ONLY $99 1= 

with VDur CD/DVO Packaga 

■ iiit-:M.i.iiiii,iiiiiii.iiiUiJijirTa 

H-OAIO CtASS OUAltrv CO A DVO REPLICATIfliV 



(800) WAVE CD-I 

www T H 1 H J W AVir/ '■- D'A COM 



M REPLICATION 
Complete Packages! 



4/4 Color Printing included, BOTH SIDES Booklet & 
Tray Card, from your electronic art - no film neededl 

Ordir quaiititiii ktgia tl 300 |)l<eMl 
Btil Priei, Biit Swviu - ttA wiryttilni it midi !• Mr hctorfl 
Fm Cililoj .1 Quote: (800) 455-8555 

lEUROPAD.ISJ^LLd www.europadisk.com 



WITH OVER 60 YEARS OF EXPERIENCE & IN'HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT with the excellence it DESERVESI 



3 

CD PACKAGE: $975 

IMaUMS: OIICIIUIIOII • 1 (0L0« l-tt« lOOKin 

UD lUy UID' • I (OLOt CD UI[L' 
• iWII lOX 1 SHIIHK WUP • OUlU lUtNUOUHD 



10QQ 



CD PACKAGE: 

$1249 



INCLUDES: ORIGINJtllON • fUU COIOR 4 PA[^E BOOKtET' 
[IHSIDE B£W) land 4 (OlOR lUY CARD' • 
7 COLOR UtBELIMPRINTING- • 
\) J lEWH SOU SHRINK MtAP- QUICK lUflHAROUND 

§ ' .''J'n fOii' tuifl -ft^ /il* ,'in JaiWi! yjn;,' 

M m out tmi HocmiiB 



Rainbo Records and Cassettes s 



1738 Berkeley St. ' 
FaA:(ilO) B18-»TtS 



■ rtti Monici.CA 90404 • (1 > 0> B29-347i • 

w.rainborgcord* lotii • into@rjjnborpcord».toi 



www.digitalforce.com 

OIGITRL FdRCE" 

TOTAL CD, CDR, CD-ROM, DVD, t CASSETTE PRODUCTION 212-252-9300 In NVC 



1-877-DISC-USA 



the POWER oi Excellence 




•Fast Turnaround 
•Custom Printing & 
Packaging 
•CD copier equipment & 
blank CDR media. 

Pr.inct>ton3QQ_426.0247 

www.prlneetondlse.eom 



46 PRODUCTIONS 

25 CDRs - $45.00 ; 50 CDRs - $88.00 
100 CDRs • $150.00 / 200 CDRs ■ $290.00 

ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR master 
Includes CDR jewel box 
wAext printing on CD label 
Add for other digital master, 
$55 for anulof; ma-iter 
Oniersmusibeprefiaid. St)ipping na axiuded 
42 W 557 Hiwk Circle, St Charles. 11 S0175 
Tel (800) 850-5423 Emiil: info^46pj^ 

w. 46 p. com 



Visit our Web P>Ke at hUjrJ.' 



& DVD 

MANUFACTURING 
FACTORY DIRECT 

Absolute 
Lowest Rates! 

From a thousand to a MILUON! 
Call: 310-727^)753 
Fax: 310-727^)752 
e-mail; jgrell@dvt3000.com 



BEHER QUALITY-LOWEI! PRICES! 
1000 Retail Reody CDs -$ 1 220 

Creative Sound 



(^(800) 



323-PACK 



iittp://csoundcorp.com 



rULU^EDi^< IHEDiji 



l-877-TO-BUy-CDS ™o,™.cnoH 

AVAILABLE 516-771-1935 OFPACKAOnG 

WWW.FUTUItEDISK.COM opnoBS ( 



VOU? nUHBc^ ORE M>lRCc r<»: 



CD/DVD DUPUCATION-REPUCATIOH 
VHS & CASSETTE DUPUCATION 
BUSINESS CARD CD PRODUCTION 
WEB DESIGN ft HOSTINO 

CD h DVD-SECOROABLE MEDIA 
COMMERCIAL PRINTING 
DUPUCATION EOUIPHENT 
SHORT RUNS k OTS 
ARE WELCOME 

lOOO-t- RETAIL READY CD'S 
CALL FOR BEST 
QUOTES 



FAST TURN AROUND 
NEW CRYSTAL CD-R (FOR SHORT ROMS) 
QUALITY USA MADE MEDIA 
DISTRIBUTION ON 
-AHAZON,COM 
-CD-NOW.COM 
-ORCHARD, ETC. 

UCENCINO FOR COMPELATIONS 

ALL HIGH QUALITY 
USA MADE PRODUTS 
1000 BULK CD'S: 
$0.55 M 



• wt\et hoa NOT mclUM aktwoxk en s«tu* fms* 



COMPACT DISCS - 60<i EACH 



ITS A BETTER DEAL! 
' ADD IT UP" 

I. NO CDs 600.00 
1.000 Jcwtl/Wnp 250.00 
1.000 2-Pg Book/Tray JJO.OO 
i 1,090.00 

from youf CD-Reody Master 
& Prinl-floody Film 



NATIONAL TAPE DISC 

CORPORATION 

1110 4Slli hi- North - Niilirilt. TN iI109 

1 -800-874-4174 

DigHol Maskfing Servkn - Oigil^ Audio 
Dupkation Computet Grophio 



SAME DAY SERVICE! 

(on short run CD ft Cassette copies) ■ 



C 



www.ntdc.com 



PUBLICATIONS 



The Essential Tool for 
Today's Working Musician 



THE 16TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 



A BIUBOARD PUBUCAT10N 



TOURING 
AND 
PROMOTION 



fnc/ucfes: 

• City by city elub directory 

• Tape/disc services 

• A&R directory 

• Uusic services directory 

• Music industry websites 
^"^^^^^ • And much more 

Only $13.95 - ($15.95 in Canada, $16.95 overseas). 
Order by phone 800-407-6874 or on our website 
www.musiclansguidc.com 
Mention code TGBB when orderingi 



For Billboard Classified Advertising email Jetf Serrette at jserrene@billboard.coni or call 646-654-4697 
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PUBLICATIONS 



WANTED TO BUY 



VINYL PRESSING 



HELP WANTED 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
info3idiscmakers.com 



^ DISC MAKERS 



COMPUTER/ 
SOFTWARE 



RecordTrak 



Inventory Management 
For Record Stores 

800-942-3008 




The Comouter and POS Solution 
for the Music & Video Industo' 

^ young 

(888)658-7100 

'Chains 'Independents 'One-Slops 



MUSIC MERCHANDISE 



I : Vi m LPs ' 1 2" » 45s I 



LTD. EO. 7" BOX SETS'Piclure Discs •Color Vinyl 
Tons ot current and tiard-lo-find titles at tlie | 
best prices even FREE CATALOGS!_^ 
lAlliolesale only. 



GOTHAM DISTRIBUTION CORP. 

1-800-4-GOTHAM • FAX; (610) 649-0315 

2124 HmwM M • Mm*. M lam 



BUY DIRECT AND SAVEI 

While other people are raiung Iheir prices, we 
are tlaihlrig oun. Major labe) CD's, cmmUm 
and LP's as low as 50<- Vour chotce Ironi the 
most extemtve listings available. 

For tree catalog caM (900) Beo-«O0O. 
Fax {609) 890-0247 or wrH* 



P.O.Box A Trartlon, N J. 00681-0020 



REAL ESTATE 



Madison Avenue 34th 

1 or 2 partner sized wir>dowed offices in 
luxury penthouse suite of art deco biiilding 
in small entertainment law firm. Reception 
services, use ol con(erence room and 
copier Avail 6-1 and 7-1 
Mictiele Virluoso al (212] 448-1800 x34B 



WANTED TO BUY 



$$ NEED CASH $$ 

TUNES CDS WILL PAY TOP DOLUR FOR 
NEW AND USED CDS Oft DVDSIfWE BUY 
COLLECTIONS. CLOSEOUTS « LIQUIDATIONS! 
MARLTON: 856-9B3-2S«6 
HOBOKEN: 201-653-3355 
TURNERSVILLE: 85e-227-0558 

VOORHEES: a5&-7a2-3733 
INTERNET: www.tunescds.coin 



TOP $ PAID 

FOR: CD'S, LP'S, CASSETTES, 
VIDEO'S, & DVD'S 
Call {201)567-4614 
Fax {201)567-4288 



SONGWRITERS 



This songwriter's book of magtc, containing 
1,305 fresh, clever, commercial titles, will 
help you write great, filt songs, give you 
many new ideas and help you avoid writer's 
block. Great for beginners and successful 
writers in the music industry 
Send $16.00 check/money order to: 
Joe DtBenedetlo 
P.O. Box 909 
LarchnHsnt, N.Y. 10538 



STORE 
SUPPLIES 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

Atl hUJOR CtfOIT CMOS tCdFltO 



PUBLICITY 
PHOTOS 



IBI-IC|-rY 
•RINTS 



■ UTHOORAPMEO ON HEAVY S«tin GLOSS PAPER - 
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B&W 

8x1 0's 
500 - '80 
1000 - '108 

B&W 
POSTCARDS 
500 - '65.00 



I'lCRKES 



1667 E FlorKJa Si . SuilB BB 
Spftngtield. MO 65803 
Tail Fra. 1.88»«2S~533e 
wiMw.at)cp1ciurae.com 



NOTICES/ 
ANNOUNCEMENTS 



YOU CAN'T AFFORD 
TO MISS THIS ISSUE 
DVD SPOTLIGHT 
AUGUST 18TH 

DVD sates are exploding 
Sales in 2001 are expected to reacti 
S6.2 billion, up 82'o from 2000 
Billboard s timely DVD spotlight covers 
the fwttest new music, theatrical, and 
kids releases, the DVD market in the 
UK. studios, replicators, ttie latest 
developments m DVD sound, and 
year-to-date DVD charts. 

HERE'S THE IDEAL OPPORWHITY TO 
ADVERTISE YOUR PRODUCTS AND 
SERVICES TO BiLLBOARD S AUDIENCE 
OF OVER ISO.m READERS 
WORLDWIDE! CALL JEFf AT 

1-800-223-7524 
1-646-654-4697 



Vinyl Records (g,? 

DnHf ■atnrlm Itr Om ckaani, UtUDEST narUI 
CnWPlfrt PUCIUIBB ■ BOO. t1.ZS0: 1.000, (1,040 




WNncUBB. RUSH (m nm> - 7 ttysi - 1 
Book NY's HottaAt MASTERIHG STUDIO 

BB charted DANCE hits - every week! 



lEDBODS'srs'irixsi («>o) 455-0555 »»n:.»,i.,«,„„di...™m 

' ■ 17181407-7300 WWW.eurOpadiSk .COBI 



POSITION WANTED 



EXPERIENCED 
RECORDING 
STUDIO MANAGER 

10 years in NVC. '^-.'prnve;) track record seeks 
cii3ilenging managemeni position in Recording 
SitiOio. Record utwi. Networic ano Media related 
conn[»jni«s Willing to relocate 

Alex Abrasti, 68-19 Bums St. 
Apt. F2 Forest HIils 
N.Y. 11375, 718-793-5119 
Emall:aleubrash@metconnect.com 



TALENT 



Looking for a 
record deal ?? 

Gelliiiy vQiW wry ti.iiij It) i>u Bui we wiH 
get lite recoro deal you ate icokiog lor! Guar* 
anieed Senncc Call now to receive your 
FBEE •ntormalion 



Wont 2000 

800-499-6396 



T-SHIRTS 




FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Checlc out our website catalog: 

www.bieksfs^e-fashion.eom 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520-443-0100) 



SCREEN PRINTING/CUSTOM T-SHIRTS 



T-SHIRTS 

DAVID K » T-SHIRT PRINTING 



1-12 INK COLORS ■ 4 COLOR PROCESS 

310-204-3812 

BUY DIRECT! davidWa-Com 



AWARD WINNING GRAPHICS 

•14 COLORS/15000 Pes. Daily" 
"Ent. Industry/Event Specialist" 

Next Day Service available 
1-866-TEE-PRINT/866-833-7746 



INVESTORS WANTED 



BUSINESS 
OPPORTUNITIES 



NEW RECORD COH/IPANY 
Seeks Partner. Credits: 
BMG/MCA.Columbia TV, 
Paramount Pics, Jotinny Mattiis 
Berry Gordy. Princs only 

323.803-1 96S 



BILLBOARD 
CLASSIFIEDS 

www.billboard.com 

for more iAfo caU: SO0-aa3-7Ba4 



ARE YOU RECEIVING 
ALL THE ROYALTIES 
YOU ARE DUE? 

We have recovered more than half 
a million dollars for our clients. 

Call the 
Royalty Tracking Company at: 

1-818-980-4876 



SOMETHING HAPPENS WHEN YOU 
DON T ADVERTISE ... NOTHINGI! 




1USIC 

th« it>d«|>*n<l«nt major 

The preeminent music publishing 
cxjmpany in the Latin business is 
seeking an experienced person to 
run their Latin creative offices in 
Los Angeles. Candidates must 
have at least 5 years experience in 
the music industry and be 
completely bilingual in Spanish and 
English 

Please lax or e-mail your resiime to 
Monica Halperin at 
(323)960-3410 or 

mhalperin@peermusic.com 



Senior Accountant 

Large independent record label based in 
NYC seeks Senior Accountant to oversee 
all financial matters, includirtg royatties. fi- 
nancial reporting, year-end audit prepara- 
tion, cash flow managemeni, etc. Candi- 
date should be a C P A with at least 2-3 
years record label expenence. Computer 
experience with accounting programs and 
spreadsheets required, as well as man- 
agement skills to oversee staff of three- 
Competitive salary & benefits 

SEND or FAX resume to: 

Roadrunner Records 

Ann: Human Resources 
902 Broadway 
New York, NY 10010 
Fax 212-505-7392 



MEDIA RELATIONS 

Rykodisc seeks experienced Publicist 
to handle all media relations for 
the label. Responsibilities include 
national campaigns including album 
releases, tour press, corporate PR. 
and other media relations as needs 
arise. Must be passionate about 
independent music and willing to 
work as part of a small, fast-moving 
office team. Strong copy writing, 
communication, and computer skills 
a must. 

Please fax resume: 
978-2B2-9716 or email to: 
i nfo(§>rykodisc.com 
subbed line "publicity" 



Volunteers Wanted 

The Billboard Special Events depart- 
ment is looking for volunteers to 
help with the Billboard Dance Music 
Surrimit. If you will be in the New 
YorV area from July 23 - 26 and 
would like to volunteer 

please call 646-654-4660 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -800-223-7524 
OR 

646-654-4697 
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Update 




Women on a Mission. The 2001 Women in Music Touchstone Awards 
luncheon took place May 21 in New York, honoring women who play a 
significant role in the industry. The honorees pictured, from left, are Univefsal 
Records executive VP/GM Jean Riggins; Carlin America COO Caroline 
Bienstock; "the Queen of Swing," Keely Smith; music teacher Helen Hobbs 
Jonjan; singer Ronnie Spector; and J&R Music and Computer World 
presWent/co-CEO Rachelle Friedman. The event, held at the Manriott 
Marquis, was hosted by radio personality Meg Griffin. Presenters included 
Patti Smith and Peter Max. 



EMI USHERS IN MOIST MAN'S NEW SET 

( Continued from page I^H) 



CALENDAR 



JULY 

July 6-9. Ljtn Alienatm Music ConfBrence. 

Hilton New Ytrt&Tcmets, New Yorti 818-763-1397. 

July 9-12. Songwriters Guild of America 
Presents SGA Week New York, various loca- 
tions, New Yorli, 212-768-7902. 

July 10, Casting Music Videos. Musical 
Theater Works, New York. 516-621-6424. 

July 16-19. Songwriters Guild of Ameri- 
ca presents SGA Week Nashville, Music Row 
locations. Nashville- 615-329-1782. 

July 19. 13th Annual BMI/New York 
Jazz Orchestra Showcase, Merkin Hall, 
New York. 914-667-2175. 

July 23-24, Plu{.ln: The Labels Strike Back, 
presented byJuprter Media Malm, Sheraton Hotel 
& Towers, New York. 800-414-6627, ext. 6424. 

July 23-26, Songwriters Guild of Ameri- 
ca presents SGA Week los Angeles, SGA 
office. Los Angeles. 323-462-1108. 

July 24-26. Billboard Dance Music Sum- 
mit Waldorf-Astoria, New York. 646-654-4660. 

July 26, Real Stories Panel— The Art of 
the Deal, presented by ASCAP, ASCAP build- 
ing. New York. 212-621-6243. 

July 27-29. Worid of Music, Arts, and Dance 
flWOMAD) USA Festival, Kjng County's Marymoor 
Park. Redmond, Wash. 206-628-0888. 



AUGUST 

Aug. 2-4, Fifth National Entertainment 
Industry Conference. Superdome Grand 
Ballroom, Sydney. 61-2-9557-7766. 

Aug. 4, Third Annual Australian Online 
Music Awards, Basement Nightclub, Sydney. 
61-2-9557-7766. 

Aug. 28-30. Billboard/BET RtB/Hip-Hop 
Conference and Awards, New York Hilton, 
New York. 646-654-4660. 

SEPTEMBER 

Sept. 7-9, Street Scene 2001, downtown 
San Diego. 619-557-8490. 

Sept. 11, Latin Grammy Awanls. Ameri- 
can Airlines Arena, Miami. 310-392-3777. 

Sept. 14-15, Americana Music Assn. 
Membership Meeting and Conference, 
Hilton Suites Hotel. Nashville. 615-438-7500. 

Sept. 21-23, Music Business Adelaide, 
Adelaide, Australia. 61-8-8463-5483. 

Sept 27-29, Atlanta Urtian Music and En- 
tertainment Conference, America Mart, 
Atlanta. 770-908-6102. 

Sept. 29. Start and Run Vour Own 
Record Label, presented by Revenge Pro- 
ductions. New Yorker Hotel, New York. 212- 
688-3504. 



LIFELINES 



BIRTHS 

Girl, Taylor Brooks, to Kristi and 
Ralph Stanley II, June 17 in 
Coeburn, Va. Mother is a singer. 
Father is a member of the Clinch 
Mountain Boys and is the son of 
Grand Ole Opry star Ralph Stanley. 

Girl, Brittany Victoria, to Michelle 
and Steve Baker, June 19 in 
Nashville. Mother is a team leader for 
audiovisual research/inventory con- 
trol at BMI. Father is the owner of 
video marketing and promotion com- 
pany Visual Image Marketing. 

Boy, Lucas El^ah, to Cathy Sandiich 
Gelfond and Bnul Gelfond, May 8 

in Los Angeles. Mother is a casting 
director. Father is a personal manag- 



er and consultant. 

Boy, Chase Liam, to Jessica Bum- 
sted-Mlecz and Richard Mlecz, Jan. 
31 in New York. Mother is creative 
services administrator for music 
publisher MPL Communications. 

DEATHS 

Tony Ashton, 55, of cancer. May 28 
in London. Ashton was best known as 
a keyboard player/singer for Ashton 
Gardner & Dyke. The band's 1970s 
single, "Resurrection Shuffle," was a 
hit throughout Europe. He later pro- 
duced Medicine Head and Ian Dury, 
was a keyboard player for the rock 
band Fainily, and founded Paice Ash- 
ton Ivord with Jon Lord and Ian Paice 
of Deep Purple. Ashton is survived by 
his wife and a daughter. 



ences that you like." 

Moist first gained attention in 
1993 with the independent re- 
lease of an untitled cassette. It 
gained extensive play on Cana- 
dian modern-rock and college- 
radio stations and led to EMI 
Music Publishing Canada signing 
the band. 

Using five songs from the cas- 
sette, along with six new songs, 
Moist independently released its 
first album. Silver, in 1994. Short- 
ly after, the band signed a deal 
with EMI Music Canada, which 
began distributing the album. 
Made for approximately $4,000 
Canadian ($2,639), it went on to 
sell 400,000 units in Canada, 
according to EMI, and won Moist 
a Juno Award in 1995 for best 
new band. In the U.S., however, 
EMI's Chrysalis label failed to 
break the band. 

The band's second album, Crea- 
ture (1996), on EMI Music Cana- 
da, sold 300,000 units and estab- 
lished Moist as a top concert 
draw in Canada. Again, sales 
were disappointing in the U.S., 
where the album has sold 7,000 
units on Arista to date, according 
to SoundScan. 

Canadian sales then dipped for 
the band's third EMI album, Mer- 
cedes Five and Dime (1999). It 
sold 95,000 units in Canada, 
according to SoundScan. For its 
U.S. release on Capitol last year. 
Moist decided to rerecord its 1994 
Canadian breakthrough single, 
"Push" — but the revamped album 
sold only 21,000 units. 

When Usher released his debut 
album. Little Songs, in 1998, he 
had no expectations to live up to. 
Overall, the songs on the follow- 



up album are more ambitious — 
there's now a punchier edge to 
his material — and its birth was 
more difficult. 

As Moist toured Canada in 
1999, Usher began writing songs 
for the album. Subsequently 
working in home studios in Mon- 
treal and Toronto, Usher was a 

'I've got a band I 
really like, and I'm 
hairing a good time 
playing the songs. ' 

-MMDUSMm 



harsh editor. "It took me a while 
to work through the songs," he 
says. "At first, I found I was 
writing Little Songs 2. Part of the 
album was written on the road, 
and it was very difficult to get 
focused." One oddity is the ren- 
dition of "Fast Car," but Usher 
says simply, "I liked the song and 
wanted to sing it." 

According to SoundScan, Ush- 
er's debut set sold 57,000 units in 
Canada. While the album failed to 
expand his audience beyond 
Moist's sizable Canadian fan base, 
the first single, "Forest Fire," 
made inroads at Canadian top 40 
radio. Released on a limited basis 
in 1999 by Nettwerk in the U.S., 
the album has sold 1,200 units. 

" 'Forest Fire' had solid CHR 
airplay, but then we really didn't 
aggressively work the album at 
radio," says Peter Diemer, VP of 
national promotion at EMI Music 
Canada. "David did not aggres- 



sively promote or tour on it. On 
this new record, he's doing a lot." 

To kick off promotion for the 
album, Usher is doing specials for 
the Corus Entertainment radio 
network and for the Rogers 
Broadcasting chain. Both will air 
nationally July 18. These events 
will be followed by a string of 
radio-oriented live performances 
running into August. 

Usher is evidently genuinely 
excited about the new album. 
"I've spent a long time making 
it, and I want people to hear it. 
Also I've got a band I really like, 
and I'm having a good time play- 
ing the songs. I'll be touring 
Canada until Christmas. After 
that I hope to go to other terri- 
tories." 

EMI serviced lead-off single 
"Alone in the Universe" to 
Canadian radio May 23, and it 
picked up significant airplay on 
the leading rock radio stations, 
as well as at top 40 stations, 
including CKIK in Calgary, 
Alberta. "We played the track 
in a showdown against Mariah 
Carey's 'Loverboy,' and it won," 
says the station's music direc- 
tor, Laurie Healy. "This is a 
song that really sounds good on 
the radio." 

"We are playing the CHR mix 
of the track," Wayne Webster, 
music director of top 40 CKFM in 
Toronto, adds. "The rock version 
is too loud for us." 

"Alone in the Universe" gives a 
clue to the overall theme of 
Usher's album. "You are very 
much an individual, surrounded by 
things that run very, very quick- 
ly," he says. "The faster things 
run, the more alone you feel." 



GOOD WORKS 



Bowl benefit: The June 29 
Hollywood Bowl Hall of Fame 
induction ceremony in Los Angeles, 
which will honor Stevie Wonder, 
Bonnie Raitt, John Raitt, Marilyn 
Home, and Eric Idle, will also ben- 
efit Music Matters, an organization 
sponsored by the Los Angeles Phil- 
harmonic Assn., which promotes 
children's education programs. The 
evening will include fireworks and 
music led by principal conductor 
John Mauceri. Contact: Laura 
St«gman at 310-645-1755. 

For the HANDICAPPED: The 
Quebec, Canada-based label Disques 
Alliance has released an album to aid 
the Normand Leveill6 Center, a 
Quebec vacation camp for the hand- 
icapped. The project, entitled Al- 
liance, features 16 new acts, including 
Christian Nadeau, Gilles Muise, 
Martin Drouin, and Louis-Serge 
Joyal. Normand L^velll^, a former 
Boston Bruin, suffered brain damage 
while playing hockey. Contact: 
Pierre Lalancette at 819-474-2665. 



I AKE ACTION TOUR: Hot Wa- 
ter Music and the Allcaline IVio 

head the list of bands taking part in 
the Plea for Peace — Take Action 
tour beginning Aug. 23. The goal of 
the tour is to provide teens with the 
knowledge and resources to over- 
come many of today's dilemmas. 
Ten percent of the tour's total rev- 
enue will go to the Hopeline Net- 
work, which receives calls on its 1- 
800-SUICIDE Une 24 hours a day. 
An additional 5% will be donatetl to 
local crisis centers. Participating 
acts — which will also include Cave 
In, Thrice, Selby Tigers, the Eye- 
liners, Mike Park, and Zero 
Zero — will speak directly to audi- 
ences about teen issues. Contact: 
Fly PR at 323-667-1344. 

Music therapy tour: a 

summer concert tour by the Rlp- 
pingtons featuring Rnss Free- 
man will benefit the American 
Music Therapy Assn. The tour 
kicks off July 14. Proceeds from 
the sales of the Rippingtons' lat- 



est CD, Life in the Tropics (Con- 
cord Jazz/Peak), will be donated to 
the association, an organization 
that aims to increase public aware- 
ness of the benefits of music ther- 
apy. Contact: Sheryl Feuerstein 
at 310-475-8668. 

Search aids cancer: 

R&B star Sisqd and KIIS Los 
Angeles DJ JoJo hosted the 20th 
annual Teen & Maybelline Great 
Model Search June 15 at the Key 
Club in L.A. The w inner, Frannle 
Sharp, will appear on the cover of 
the October issue of Teen with 
Sisq6. A $10,000 check from Teen 
and Maybelline, as well as all pro- 
ceeds from the event's ticket sales, 
were donated to the American 
Cancer Society. Contact: Jaime 
Sarachit at 310-444-1:183. 

Submit items for Lifelines, Good 
Works, and Calendar to Jill Pes- 
selnick. Billboard, 5055 Wilshire 
Blvd., Los Angeles, Calif. goo.iS, or 
e-mail jpesseln ick&hillboard.cirm. 
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The Boys Of Summer v < i^-wood Records act BBMak recently pefformed at 
WHYI (YIOO) Mi.M r.ri. ^^un nier VolleyPalooza concert, along with such acts as Evan 
& Jaron, Mya. and Ricky Martin. Pictured backstage at the event, from left, are Hol- 
lywood s Jeff Marks. BBMak member Chnstian Bums. Y1 00 PD Rob Roberts. 
BBMak's Mark Bany, YIOO assistant PD Tony Banks, and BBMak's Ste Mc^4al^y. 



Radio Awaits Developments On Tlie Hill 

Equal Opportunity, Ownership Cap Among Issues In Question 



BY KATY BACHMAN 

The la.st thing the radio industry 
needs in the current soft-ad economy 
is complications on Capitol Hill. Last 
week, radio dodged a few bullets, but 
there are still signs that nothing has 
been laid to rest yet. In fact, as Sen- 
ate powder .shifts to the Democrats, 
things may just be heating up. 

Proponents of a rehearing on the 
revised 30-year-old Equal Employ- 
ment Opportunitj' (EEO) rules, which 
were struck down as unconstitutional 



earlier this year, were rebuffed once 
again by the D.C. Circuit Court of 
Appeals. Broadcasters have 
maintained that those rules 
would place undue jjaper bur- 
dens on stations, in addition 
to undue pressure to make 
unconstitutional race-based 
recruitment decisions. 

But many, including the 
Federal Communications Com- 
mission (FCC), aren't giving up 
hope. FCC Chairman Michael 




BILLBOARD/AIRPLAY MONITOR RADIO AWARDS NOMINATIONS 

(Continued frotn page 1) 



WBMX (Mix 98.5) Boston and 
WPLJ New York are the leading 
nominees under the top 40 banner. 
WLTW — which doesn't have a sep- 
ai-ate MD at the moment — was not 
tapped in that category but did pick 
up two air personality nominations. 

On the rock front, mainstream 
rock WYSP Philadelphia and mod- 
em rocks KROQ Los Angeles and 
WNNX (99X) Atlanta led the genre 
with five nominations each. 

Heritage country outlet WQYK- 
FM Tkmpa, Kla., topped the list in its 
format, while WUSL (Power 99) 
Philadelphia led the R&B parade, 
both with four nominations. 

The Billboard/Airplay Monitor 
Radio Awards honor excellence in 
radio broadcasting and related fields 
and are given eiich year in 10 formats 
and 10 categories. The eligibility 
period for the 2(K)1 awards is May 
2000 to May 2001. 

Tiibulating the results by dty and 
across all formats, New York is the 
most-nominated city, with 29 nods, 
followefl by Los Angeles (18), Chica- 
go and Detroit (17 each), Boston (16). 
and Philadelphia (15). 

Scored by ownership group across 
all formats, the nation's largest radio 
group, Clear Channel, has a substan- 
tial lead, with 99 nominations. The 
ne.xt closest group is Infinity, with 68, 
followed by Entercom (18), Radio 
One (16), and Susiquehanna (12). 

In addition to the format-specific 
awiuxis, one trophy is voted upon by 
members of all genres: the nationally 
syndicated air personality of the yeai- 
award. Nominated foi' the uijcoming 
awards arv Blair Gamer (Premiere 
Radio Networks), Bob and Tbm (Pre- 
miere Radio Networks), Tom Joyner 
(ABC Radio Networks), and Howard 
Stem (Infinity Broadcasting). Stem 
is the hi.storic and ix'remiial favorite 
to take home that award: He's won it 
every year since its inception, in 1994. 

Most awards are given in major- 
maj'ket and secondarj'-market cate- 
gories. (Major markets are consid- 



ered to be Arbitron markets Nos. 1- 
20.) Because of space limitations, 
only select nominees are listed below. 
A complete li.st of nominees can be 
found at billboard.eom/event.s/radio. 

Station of the year Adult con- 
temporary, major market: KRWM 
Seattle, WLTW (Lite FM) New 
York, WMJX (Magic 106.7) Boston, 
WNIC Detroit. 

Secondary market: KKCW (K10.3) 
Portland, Ore.; WEAT (Sunny 104.3) 
West Palm Beach, Fla.; WSNY 
(Sunny 95) Columbus, Ohio; WWLI 
Providence, R.I. 

Adult top 40, miuor market: KYSR 
(Star m.T) Los Angeles, WBMX (Mix 
98.5) Boston. WPLJ New York, 
WTMX (the Mix) Chicago. 

Secondary market: KIMN (Mix 
100.3) Denver; KRBZ (the Buzz) 
Kansas City, Mo.; WRAL (Mix 
101.5) Raleigh, N.C.; WTIC-FM 
Hartford, Conn. 

Mainstream top 40, m^jor market: 
KIIS Los Angeles, WDRQ Detroit, 
WHTZ (ZlOO) New York, WXKS- 
FM (Kiss 108) Boston. 

Secondary market WKCI (KClOl) 
New Haven, Conn.; WKSE Buffalo, 
N. Y; WNCI (^lumbus, Ohio; WNKS 
(Kiss 95.1) Charlotte, N.C. 

Rhythmic top 40, major market: 
KYLD (Wild 94.9) San Francisco, 
WBBM-FM (B96) Chicago, 
WKTU New York, WPOW (Power 
96) Miami. 

Secondary market: KLUC Las 
Vegas; KQBT (the Beat) Austin, 
Texas; WLLD (Wild 98.7) Tampa. 
Fla.; WNVZ (Z104) Norfolk. Va. 

Mainstream rock, major market: 
KEGL (the Eagle) Dallas, WAAF 
Boston, WRIF Detroit, WYSP 
Philailelphia. 

Seeondarj' market: KRXQ Sacra- 
mento, Calif.; WHJY Providence, 
R.I.; WLZR (Lazer 1(«) Milwaukee; 
WPYX (PYX 106) Albany, N.Y. 

Modern rock, major market: 
KNDD (the End) Seattle, KROQ 
Los Angeles, WKQX (QlOl) Chica- 
go, WNNX (99X) Athmta. 



Secondary market: KKND (the 
End) New Orleanst; KNRK Portland, 
Ore.; KTCL Denver, WXDX (the X) 
Pittsbui^h. 

TViple-A: KBCO Denver, KFOG 
San Francisco, KMTT (the Moun- 
tain) Seattle. WXRT Chicago. 

Mainstream R&B. major mar- 
ket: KKBT (the Beat) Los Ange- 
les, WBLS New York, WGCI- 
FM Chicago, WUSL (Power 99) 
Philadelphia. 

Sccondan' market: WBLK Buffa- 
lo, N.Y.; WBLX Mobile, Ala; WIZF 
(the Wiz) Cincinnati; WTLC-FM 
Indianapolis. 

Adult R&B, major market: 
WDAS Philadelphia, WMXD 
Detroit, WRKS (Kiss FM) New 
York, WVAZ (V103) Chicago. 

.Secondan' market: WBHK (Kiss 
FM) Birmingham, Ala.; WFXC 
(Foxy 107.1) Raleigh, N.C.; WSOL 
(V101.5) .Iack.somille, Fla.; WYLD- 
FM New Orleans. 

Country, major market: WKLB 
Boston, WPOC Baltimore, KPLX 
Dallas, KEEY (K102) Minneapolis. 

Seeondarj- market: KBEQ (Q104) 
Kansas City, Mo.; WESC/WSSL 
Greenville, S.C.; WRBQ/WQYK 
■Runpa, Fla.; WMIL Milwaukee. 

Operations manager/PD of tlie 
year, m^or marl(et: AC: Chiis Con- 
ley. WBEH (BU)l) Philadelphia; .Jim 
Hiu-jier, WNIC Detroit; Jhiini Kaye. 
KOST Los Angeles; Jim Ryan. 
WLTW New York. 

Adult top 40: 'IVacy Johnson. 
KFMB-FM (Star 100.7) San Diego; 
Angela Perelli, KYSR Los Angeles; 
Scott Shannon, WPU New York; 
Greg Stras.sell, WBMX Boston. 

Mainstream top 40: John Ivey, 
WXKS-FM Boston; Dan Kieley, 
KIIS Los Angeles; Tom Poleman, 
WHTZ New York; Alex Tear, 
WDRQ Detroit. 

Rhythmic top 40: Frankie Blue, 
WKTU New York; Todd Cavanah, 
WBBM-FM Chicago; Kid Curry, 
WPOW Miami; Michael Martin. 
KYLD San Franci-sco. 



Mainstream rock: Dave Douglas. 
WAAF Boston; Neal Mirk-sy, WYSP 
Philadelphia; Doug Podell, WRIF 
Detroit; Gregg Steele, WZTA (94.9 
Zeta) Miami. 

Modern rock: Duane Doherty, 
KDGE (the Edge) Dallas; Leslie 
Fram, WNNX Atlanta; Steve 
Kingston, WXRK (K-Rock) New 
York; Kevin Weatherly, KROQ 
Los Angeles. 

Triple-A: Scott Arbough, KBCO 
Denver; Dave Benson, KFOG San 
Francisco; Jody Denberg, KGSR 
Austin, Tfexa-s; Bruce Warren, WXPN 
Philadelphia. 

Country: Mike Brophey, WKLB 
Boston; Scott Lindy, WPOC Bakimore; 
Brian Philips, KPLX Dallas; Gregg 
Swedberg, KEEY Minneapolis. 

Mainstream R&B: Jerry "Smo- 
kin' " B., WHTA (Hot 97.5) Atlanta; 
Skip Cheatham, KKDA-FM (K104) 
Dallas; Cedric Hollywood, WEDR 
(99 Jamz) Miami; Elroy Smith, 
WGCI-FM Chiciigo. 

Adult R&B: Kathy Brown, WMM.I 
(Mi\jic 102.3) Washington, D.C; Janet 
G., WMXD Detroit; Hector Hannibal, 
WHUR Washington, D.C; Cliff Wm- 
ston, KJLH Los Angeles. 

Networli/^yndicated program of 
the year (for weekly longform or 
daily shortform shows): Adult con- 
temporary/Adult top 40: Americun 
Tiif) JO With Ca«ei/ K<UHem (Premiere 
Radio Networks). Backtrax USA 
(Clear Channel/Premiere Radio Net- 
works). Retro I'op Keitnion (Supera- 
dio Networks), Rick Dce.i Weekly 7J);) 
JtO (Premiere Radio Networks). 

Top 40: American Top i(> With 
Casey Kasew (Premiere Radio Net- 
works). Hollywood Hntnilton's 
Rhythm Top M Countdown (NBG 
Radio Networks), Open House 
Party (Superadio Networks), Rick 
Dees Weekly Tlip JO (Premiere Radio 
Networks). 

Country: American Country 
Countdown With Bob Kingsley 
(ABC Radio/KCCS Productions), 
(Continued on next page) 



Powell said in a speech to the Fed- 
eral Communications Bar Assn. 
that he'd like the FCC to draft 
new EEO rules that would 
"increase employment op- 
portunity in a manner 
that complies with the 
judicial limitations of the 
constitution and that are 
not unduly burdensome on 
the industry." 

Powell also found himself on the 
defensive after Senate Commerce 
Chair Ernest HoUings, D-S.C. wrote 
a letter to The Washington Post 
blasting media consolidation. Oun- 
tcring that his pro-market stance was 
all about the welfare of consumers, 
Powell suggested that some rules 
might con.strain mai'kets and delay 
benefits to the public. Many have 
speculated that with Powell at the 
helm of the FCC, the TV ownership 
cap and the cross-ownership rules 
would be lifted — rules that Rollings 
wants to remain in place. 

"Do we want broadcast decisions 
about local news and information 
in Fargo, N.D., and Columbia, B.C., 
to be determined by the media 
giants in Manhattan [N.Y.] and Los 
Angeles, whose primary interest is 
in maximizing ad revenue?" 
Hollings wrote. 

Unfortunately, Hollings also 
picked up an erroneous fact about 
radio from a Wall Street Journal 
.storj' that ran a few weeks ago. He 
wrote, "The radio industry has con- 
.solidated I into] four companies that 
control 90% of radio advertising rev- 
enue." In fact, the top four radio com- 
panies by revenue--Clear Channel, 
Infinity, Cox, and ABC — had com- 
bined revenue last year of about 
$6.68 baiion, according to BIA Finan- 
cial Network. That's about 33% of 
radio's total $20 billion take. 

The Torricelli amendment at- 
tached to the McCain/Feingold 
campaign finance bill didn't shine 
in the House Telecommunications 
Subcommittee like it did when it 
pas.sed the Senate 59-41 in April. 
It is still directed only at TV to 
tighten up its lowest-unit-rate 
practices. A few members and wit- 
nesses at last week's hearing ques- 
tioned why radio was excluded, 
and one lobbyist says it did not 
look good for the amendment. 
Members, including Subcommittee 
Chair Fred Upton (R-Mich.) and 
House Commerce Chair Billy 
Tauzin (R-La.), aren't buying the 
argument that a lower ad price 
would stop candidates from spend- 
ing their way into office. 

Katy Bachman is senior editor for 
Metliaweek in Washington, D.C. 
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28 


3 


BURN 

CURB ALBUM CUT • 


JO DEE MESSINA 


Adult Top 40 


CD 


2 


1 


20 


No. 1 

HANGING BY A MOMENT 


LIFEHOUSE 
2 me^ at flo 1 


CD 


1 


2 


20 


DROPS OF JUPITER (TELL ME) 

LOLJMBA ALBUM CUT t 


TRAIN 


3 


3 


3 


23 


FOLLOW ME 

..... :II,M CUTIATLASTIC t 


UNCLE KRACKER 


CD 


7 


10 


6 


WHEN IT'S OVER 

LAVA ALBUM CUT ATLAfiTIC f 


SUGAR RAY 


CD 


5 


6 


18 


DRIVE 

MWORTAL A.BUM CUT.'EPIC t 


INCUBUS 


CD 


6 


5 


12 


MAD SEASON 

■■ ■ t 


MATCHBCK TWENTY 


7 


4 


4 


33 


THANK YOU 


DIDO 


CD 


10 


12 


11 


THE SPACE BETWEEN 

RCA ALBUM CUT ■ 


DAVE MATTHEWS BAND 


9 


8 


8 


35 


I'M LIKE A BIRD 

1 :r.i'.'.', - : ALBUM CUT t 


NELLY FURTADO 


d) 


13 


13 


14 


HERE'S TO THE NIGHT 


EVE6 


11 


11 


9 


40 


IF YOU'RE GONE 

LAVA ALBUM . .7 ^'^A'.^IC f 


MATCHB(3X TWENTY 


12 


9 


7 


39 


AGAIN 

VlRlilN ALHJM CUT t 


LENNY KRAVITZ 


13 


12 


11 


31 


SOUTH SIDE MOBY FEATURING GWEN STEFANI 

V2 . " ■ 1 


QD 


14 


15 


6 


THERE YOU'LL BE 

HOELVATOD SOUNOTEWCK CUT7WARNER BROS. » 


FAITH Hia 


QD 


17 


20 


9 


DREAM ON 

MUTE . 1 - ■ .-L-iSL t 


DEPECHE MODE 


ic 


16 


14 


29 


DON'T TELL ME 

MAVERICK Ioa^s."rtARf.ERBSOS. t 


MADONNA 


17 


18 


21 


24 


BEST 1 EVER HAD (GREY SKY MORNING) VERTICAL H0RI20N 

RCA ALBUM CUT 


U 


15 


16 


21 


YELLOW 

CAPIT.OL ALBUM CUT 1 


COLDPLAY 


19 


20 


19 


26 


1 HOPE YOU DANCE ^ 


LEE ANN WOMACK 


20 


21 


18 


23 


JADED 

COLUMBIA 79556- t 


AEROSMITH 


QD 


25 


29 


7 


SUPERMAN (IT'S NOT EASY) 

aT.COLUMBIA 1 


FIVE FOR FIGHTING 


® 


23 


27 


8 


IN YOUR EYES 

ARTEM.j ALBUM CUT 


JEFFREY GAINES 


23 


19 


17 


11 


IMITATION OF LIFE 


R.E.M. 


QD 


28 


33 


3 


BE LIKE THAT 

RERl 'BE S7IINDTRACK OLT J7IIVER-SAL 


3 DOORS DOWN 


QD 


31 


31 


5 


LADY MARMALADE CHRISTINA AGUILERA. LIU KIM, MYA & PINK 

TE^SCUEE .1^706«' » 
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Arbitron Moves ODtside 
U.S. To Mexican Radii 

BY KATY BACHMAN 

Arbitron will begin measuring 
radio li-stening in Mexi(» City in Sep- 
tember. It is the radio-ratings firm's 
first sucdi venture outside the U.S. 

Twenty-three of the market's 54 
stations have signed multi-year con- 
tracts, including station.s owned by 
Grupo ACIR, Imagen Telecommuni- 
caciones, and MVS Radio. There are 
at least seven agency partners that 
account for two-thirds of radio-ad 
spending in the market, 

Arbitron president Steve Morris 
described the company's move into 
Mexico as! a way for Arbitron to grow, 
since consolidation in the U.S. has 
slowed. Arbitron did not di.sdose ho«' 
much revenue the new service wouW 
add to its $206 million revenue base. If 
Mexico City were ranked with U.S. 
maricets, it would be the second-largest 
mai4cet^ with a population of 13 million. 



RADIO AWARDS 

(Continued from preceding page) 

The Fnxivorthy Comttdmvn (MJI 
Broadcasting), Retro Country USA 
(Superadio Networks), Weekly 
Country iVusic Countdown (West- 
wood One). (Kingsley has won this 
award for the past 14 years.) 

R&B: Fat Man Scoop's All-Star 
Mix Party (Winstar), Gospel Trax 
(Winstar), Kool Jam (Superadio 
Networks), On the Air With Russ 
Parr (Superadio Networks). 

Rock: Hard Drive With Lou Bru- 
tus (United Stations), House of Hair 
(United Stations), Out of Order 
(Westwood One), Rockline (Pre- 
miere Radio Networks). 

Record-label promotion team of 
the year Adult eontemporarjVAdult 
top 40: Atlantic, Columbia, Reprise, 
Warner Bros. 

Mainstream top 40: Atlantic, 
Columbia, Jive, Universal. 

Rhythmic top 40: Arista, Inter- 
scope, Island Def Jam, Jive. 

Mainstream rock: Epic, Inter- 
scope, Universal, Warner Bros. 

Modem rock: Columbia, Dream- 
Works, Interscope, Universal. 

Country: Arista Na-shville, BNA, 
DreamWorks, MCA Nashville. 

R&B: Arista, Atlantic, Colum- 
bia, Def Jam. 

The actual voting ballot will 
appear in the Aug. 11 issue of 
Billboard and the Aug. 3 issue of 
sister publication Airplay Moni- 
tor. The deadline for the return of 
ballots is Aug. 24. 

Nominees were chosen exclusive- 
ly by the readers of the four Airplay 
Monitor publications — specializing 
in top 40, rock, countrj', and R&B — 
who voted on a ballot that appeared 
in the April 27 issue. Winners are 
determined by readers of Monitor 
and U.S. subscribers of Billboard 
and will be announced at the peak of 
the Billboard/ Airplay Monitor Radio 
Seminar & Awards, set for Oct. 4-6 
at Eden Roc Resort in Miami Beach. 

For registration information on 
the Radio Seminar & Awards, log on 
to billboard.com/events/radio or call 
(>46-a'>4-4660. 

Airplay Monitor editors Phyllis 
Stark, Marc Schiffman, Dana 
Hall, onrf Sean Ross contributed 
to this report. 
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Top 40 TraclRi 








U 


TRACK TITLE ARTIST 

IMPftlNTiWOMOTIOS LABLl 


1 


1 


1 


13 


-^m No. 1 W 

UIWMAimjUOC ■ ri'MWl;lL£BA.UL' KIM. UK SPINK 

irjT£RSCl>Ri 


2 


2 


2 


18 


HANGING BY A MOMENT LIFEHOUSE 

Ofl£ AM WORKS 


(D 


4 


5 


16 


DROPS OF JUPITER (TEU ME) TRAIN 

COLUMBIA 


4 


3 


3 


21 


RIDE WIT ME NELLY FEATURING CITY SPUD 
FO" REEL'UNIVERSAL 


9 


5 


4 


19 


FOLLOW ME UNCLE KRACKER 

TOP DOdlAVJVATLANTlC 


(B 


6 


8 


10 


IRRESISTIBLE JESSICA SIMPSON 

COLUMBIA 


Q) 


9 


11 


9 


WHAT WOULD YOU DOT CITY HIGH 

BOCXiA BASE WEST 'INTERSCOPE 


CD 


11 


13 


6 


AU OR NOTHING 0-TOWN 


® 


16 


17 


8 


LET ME BLOW YA MIND EVE FEATURING GWEN STEFANI 

RUf F RYDERMNT^RSCOPE 


d) 


12 


10 


10 


DRIVE INCUBUS 

IMMORTAL'^ PIC 


11 


8 


7 


20 


I'M LIKE A BIRD NELLY FURTADO 
DREAMWORKS 


12 


7 


6 


17 


ALL FOR YOU JANET 


d) 


17 


22 


5 


BOOTYLICIOUS DESTINY'S CHILD 

COLUMBIA 


14 


10 


9 


6 


POP 'N SYNC 

JIVE 


CS) 


14 


16 


6 


WHEN IT'S OVER SUGAR RAY 
LAVAIATLAHTIC 


CS) 


13 


IS 


9 


GET UR FREAK ON MISSY -MISDEME/U^OR" ELLIOTT 

THE GOLD MINCVEASTWEST/tEG 


OD 


22 


33 


3 


SOMEONE TO CALL MY LOVER JANET 


(S) 


19 


25 


7 


HERE'S TO THE NIGHT EVE 6 


OD 


18 


20 


7 


MORE THAN THAT BACKSTREET BOYS 
JIVE 


20 


15 


12 


27 


THANK YOU DIDO 


QD 


21 


28 


7 


PEACHES 1, CREAM 112 

BAO eoV/ARISTA 


22 


20 


14 


14 


PLAY JENNIFER LOPEZ 
EPIC 


QD 


29 


34 


4 


THE SPACE BETWEEN DAVE MATTHEWS BAND 

HCA 


24 


23 


26 


6 


THERE YOU'LL BE FAITH HILL 

HOLLYWOOOWARNER BftOS. 


2i 


28 


37 


4 


FLAVOR OF THE WEAK AMERICAN HI-FI 

ISLAMD/10JMG 


26 


25 


24 


18 


SOUTH SIDE MOBY FEATURING GWEN STEFANI 

V2 


(3D 


32 


29 


14 


BASY, COME OVER (THIS IS OUR NIGHTl SAMANTHA MUMBA 
WILD CARO/AUilNTERSCOPC 


28 


24 


19 


21 


STtlTTER JOE FEATURING MYSTIKAL 


QD 


36 





2 


IT'S BEEN AWHILE STAIND 

FLIP/ELEKTRA'EEG 


30 


30 


30 


12 


MAO SEASON MATCHBOX TWENTY 
LAVA/'ATLANTIC 


31 


27 


27 


23 


PUT IT ON ME JA RULE FEATURING UL' MO 4 VITA 

MUROER iNCjDEf JAWIDJWG 


32 


26 


23 


11 


THIS IS ME DREAM 

SAD BOV^ARISTA 


QD 


35 


36 


8 


TAKE IT TO DA HOUSE TRICK DAODY FEATURING THE SNS EXPRESS 

SUP-N-SUO£,'ATLANnC 


34 


31 


21 


17 


SURVIVOR DESTINY'S CHILD 

COLUMBIA 


QD 


NEW^ 


1 


HIT 'EM UP STYLE (OOPS!) BLU CANTREa 

REOZONL'ARlSIA 


36 


33 


32 


24 


JADED AEROSMITH 

COLl/MBIA 


QD 


NEW^ 


1 


U REMIND ME USHER 

ARISTA 


36 


34 


31 


24 


BUTTERFLY CRAZY TOWN 

COLUMBIA 


QD 


38 


40 


3 


1 LIKE THEM GIRLS TYRESE 

RCA 


(E> 


NEW^ 


1 


LOVERBOY MARIAN CAREY FEATURING CAMEO 

VIRGIN 



Compiled from a national sample of airplay o) Mainstream Too 40, Rhyttimc Top 40 and Adult Top 40 stations 
supplied t>y Broadcast Data Systems' Radio Ttack service. 246 Top 40 stations are electrooicalty monrtcifed 24 
traois a day. 7 days a week. Songs are ranked by Audience Imptes&ons, O Tracks showing an increase in 
Audience over the previous week, A record which has been on \t>e chart for nxjre than 20 weeks will generally 
no! recieve a bullet, even i1 it registers an irxjease in audience. Records beiow the top 20 are removed from the 
chart after 26 weeks. & 2001 , BillboarctSPI Communications 
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The Cult's lead singer Ian Astbuiy wanted 
to offer a positive way to deal with mod- 
ern life on Beyond Good and Evil (At- 
lantic), the group's first album in seven years. 
He particularly aimed to explore this theme on 
the single "Rise." 

"It's veiy easy to throw stones. It takes a lot 
more courage to come up with ideas that can ele- 
vate your spirit," Astbury says of the song, 
which is No. 25 on this issue's Modern Rock 
TVacks chait. "I had the idea of a guy who was 
taking a girl away into the night and showing 
her things, like showing her the forest, the ani- 
mals, or the moon, and almost instructing her in 
the wavs of nature." 



He explains that the song is "more in the 
spiritual realm than the physical realm. It's 
about the nature and the spirit over rational- 
ity and the constructs of fear. It's a song about 



luil. i»l 4tpp<>*(t.-cl to It 

OUR rompluiiiinK 
botit llif Mlttiuiioii' 
— Ion Astbury, th« Cult 



liberation, as opposed to a song complaining 
about the situation." 

Though Astburj' says he doesn't blame todaj^'s 
youth for writing angrj* songs, he wonders why 



BillboatdK 






JULY 7, 2001 


Mainstream Rock Tracks. 




—I $ 






TRACK TITLE 

A;F|lJMT|-Lr.lF AM- 


ARTIST 

IMFRirjTTPWOTTN 1A6EI 












CD 


1 


1 


14 


IT'S BEEN AWHILE 

i)Ri:AK Th[ CYCU 


n«*jiNoi STAIND 

rilPtLiHIRAlEEO t 


(D 


2 


2 


8 


SCHISM 


TOOL 

TOOL DISSECTICir.ALVC.CH.NQ i 


3 


3 


3 


9 


RISE 

BEYOND GOOD A«0 EVIL 


THE CULT 

oAV^ATLANTlC f 


4 


4 


5 


16 


GREED 


GODSMACK 

RERU31IC JNIVERSAL T 


5 


5 


4 


18 


YOUR DISEASE 


SALIVA 

■?LAN:i'n.T,'G t 


(B 


7 


8 


4 


DAYS OF THE WEEK 


STONE TEMPLE PILOTS 


CD 


6 


6 


12 


CRAWLING 


LINKIN PARK 








'AARNER BROS t 


1 


8 


7 


to 


WAIT 

THE ECmOWV OF SOUND 


SEVEN MARY THREE 
MAMMOTH t 


CD 


11 


15 


6 


REXAU 

TRUST NO ONE 


DAVE NAVARRO 
CAPITOL t 


® 


16 


16 


11 


PAIN 

r[Rr.LnT far 


STEREOMUO 

LOUC'COLLMBIA t 




13 


13 


8 


OUTSIDE 

BREAK THE 


STAIND 

FlIPELEKTRAEEG 


12 


10 


14 


10 


JUST PUSH PUY 

JUST PUSH PLAY 


AEROSMITH 
COiUMBIA 


13 


12 


u 


39 


AWAKE 


GODSMACK 

RtPUfiUC UNIVERSAL t 


14 


14 


10 


46 


HEMORRHAGE (IN MY HANDS) 

; Ml I ■•■,1: . -1 t-.,MAN 


FUEL 

fiC UUSIDtPIC t 


15 


15 


9 


19 


MY WAY LIMP BIZKIT 


IB 


9 


12 


26 


DUCK AND RUN 

TM? BETTER IIFE 


3 DOORS DOWN 


OD 


18 


20 


4 


BE LIKE THAT 3 DOORS DOWN 

■-: bt i'L- L t i -AMERICAN PIE 2' SOUNDTRACK fi'Pl. BL v L', v-^iiAL t 


18 


i; 


i; 


27 


BREAKDOWN 


TANTRIC 

MAVERICK 1 


(3D 


20 


21 


17 


DROPS OF JUPITER (TELL ME) 

01. .OF JUPITER 


TRAIN 

COLUMBIA t 










■ AlRPOWER ■ 


(D 


21 


24 


4 


DOWN WITH THE SICKNESS 

T'-E ;.-CKNESS 


DISTURBED 
GIAN7.-REPRISE t 


(IT) 


23 


27 


3 


ASTOUNDED 


TANTRIC 




I.'AVERICK 




25 


28 


7 


BODIES 


DROWNING POOL 

WIND UP t 


23 


22 


22 


10 


ELEVATION U2 

■Hi- r.L CANT LEA'.E EERIND & 'IW CPCFT ^OVQ ^iAJKR- SO^CTRACX MEESCC^. ' 


® 


27 


30 


4 


BAD DAY 

:.." Mi T.| NTi jH.r .iUIAAh 


FUEL 

[D C t 


® 


28 




2 


SOUL SINGING 


THE BLACK CROWES 


26 


24 


23 


11 


SO FAR AWAY 

^■.'.n? r.r, ,vrr--,v.'.Rr) 


STABBING WESTWARD 


OD 


30 


33 


4 


HASH PIPE 

WEEZER 


WEEZER 

GEFtEN.iMERS:OPE * 


® 


29 


32 


6 


I'M STUPID (DON'T WORRY 'BOUT ME) PRIME STH 

UNDERNEATH THE SURFACE GIANT/REPR;SE 


® 


34 




2 


SWEET DAZE 


PETE. 

VrtRNEH BROS 


® 


NEW^ 


1 


CONTROL 


PUDDLE OF MUDD 

'LAWLESS'GE-FEN.INTERSCCPE 


® 


35 


39 


3 


CAFEFULWITH THAT MIC... 


CLUTCH 

iTLiNTIC 


32 


26 


26 


8 


REVOLUTION MAN 


THE UNION UNDERGROUND 

POmRfl I.COUJMB'A 1 


® 


32 


34 


5 


LINCHPIN 


FEAR FACTORY 

ROADfiUNNEP 


® 


NEW^ 


1 


END OF THE WORLD 


COLD 

FJP'GEF-'EN.-iNTEB^eCPE 1 


3S 


33 


36 


5 


GREEN LIGHT GIRL DOYLE BRAMHALL II & SMOKESTACK 

'.■-acoi.it RCA t 


3< 


31 


29 


24 


JADED 


AEROSMITH 

COLUMBIA T 


® 


NEW^ 


1 


YOU WOULDNT BELIEVE 


311 

VOLCANO f 


31 


37 


38 


3 


DEEP 

•LARA CROFT TOMB RAIDER' SOUNDTRACK 


NINE INCH NAILS 

NOTHiNr.ELEITRAEEQl 


39 


36 


35 


4 


ISOUTED 

•.t,V f .L--:!- AI.-£*ICA 


SKRAPE 

RCA 


® 


NEW^ 


1 


EDEN (TURN THE PAGE) 

SECOND SKIN 


THE MAYFIELD FOUR 

EPIC 
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they aren't offering solutions about contempo- 
rary problems. "What's your plan? What are you 
going to do, young man? How are you going to go 
up against it?" he asks. 

The album's aggressive style — which is high- 
lighted on "Rise" and which Astbui-j' attributes 
to the band's punk-rock leanings with a 
rock'n'roll edge — strives to reflect the energies 
going on in the world today. "I had the idea of 
trj'ing to communicate to people in urban envi- 
ronments who maybe felt somewhat over- 
whelmed," he explains. "The record isn't an anti- 
statement. The things I'm talking about are not 
crying into your soup about the -state of the 
world. I can't accept that we're done." 

JULY 7, 2001 



Modern Rock Tracks 


a: 






h 


TRACK TITLE 

ALDJM TTLF HE Al.'r 


ARTIST 

IMFRINT.PREjMCTION LABI 1 


I 


1 


1 


14 


IT'S BEEN AWHILE M««s<iNr, I STAIND 

|>P:J,I -1^1 ■. FLIP.UEKTPA'EEG T 


CD 


2 


2 


11 


HASH PIPE 


V/EEZER 








CEMLN IMERSCL'RE t 


CD 


3 


3 


8 


THE ROCK SHOW 

T.lhL Z'f ¥CJR M'J lly-^KU 


BLINK-1B2 


CD 


4 


4 


8 


SCHISM 

IAItRALlj£ TC 


TOOL 

C'. UISSELRUNALVULLANU ) 


CD 


6 


10 


4 


DAYS OF THE WEEK STONE TEMPLE PILOTS 

.t-L'iNGR' 1 "■" 1 1 .■. ATLATIC t 


LD 




' 


15 


CRAWLING 

h'RR I: THti^Kvi 


LINKIN PARK 
WARN! fi BROS t 


CD 


9 


li 


11 


FAT LIP 


SUM 41 

.S-.AND-PJI/G t 


/T'\ 
CD 


7 


9 


17 


YOUR DISEASE 


SALIVA 

G.ANEj gjiag t 


CD 


12 


15 


4 


YOU WOULDNT BELIEVE 


311 

VOLCANO f 


10 


B 


5 


32 


DRIVE 


INCUBUS 

M MORTAL epic f 


11 


11 


8 


11 


ELEVATION U2 

.'. ■ .tArtBEMflDi-mMCBOFTTOMBRAOER'MUNOTWa INTEPSXFE r 


12 


10 


6 


18 


BREAKDOWN 

UMRiC 


TANTRIC 

MAVERICK f 


® 


20 


— 


2 


SHORT SKIRT / LONG JACKET 

CCM-Ofi' EAGLE 


CAKE 

COLUMBIA t 


14 


13 


12 


12 


THE SPACE BETWEEN DAVE MATTHEWS BAND 

EvERvDA' RCA 1 


15 


15 


13 


20 


MY WAY 

i>.CL01iTE :-TAPf ;h i';" -I'E i'"iT HOG f'. "Vi: w|;:i ,' 


LIMP BIZKIT 

ur-^ F.ipiNrtRicoPE ' 




21 


23 


5 


AlRPOWER 

REXALL 

TRUST NO ONE 


DAVE NAVARRO 

CAPITOL t 


17 


H 


IJ 


13 


DREAM ON 


DEPECHE MODE 

MjIE^EPRISE t 




22 


29 


4 


AlRPOWER 

BAD DAY 

SCAianiNG L KE HUMAN 


FUEL 

EPICt 


® 


16 


17 


9 


OUTSIDE 


STAIND 

Kli'EL£KV.\[LG 


20 


17 


16 


19 


DROPS OF JUPITER (TELL ME) 


TRAIN 


® 


26 


26 


7 


SICK CYCLE CAROUSEL 


LIFEHOUSE 

OREAMWORKi 


® 


27 


31 


5 


SMCKJTH CRIMINAL 


ALIEN ANT FARM 

NEW NOI^E'DREAMWCRKS ' 


23 


18 


18 


23 


FUVOR OF THE WEAK 


AMERICAN HI FI 

ISLAND. IDJMG F 


24 


19 


19 


7 


DEEP 

LARfl :RDfr TOMB RAIDER" SCUNETRACK 


NINE INCH NAILS 

NOTH r.uELEKTf;..vtE:. - 


25 


24 


21 


8 


RISE 

BfGND GOOD AND EVIL 


THE CULT 
LAvA;-*'iiAr,i - 


26 


23 


22 


9 


WAIT 

IHL t'L.NU'-l- C SCJND 


SEVEN MARY THREE 

UAMI.'u'l- ■ 


27 


3D 


30 


24 


DUCK AND RUN 

I^L Hi'-L-' .111 


3 DOORS DOWN 

RtPUBt-C UMVLH'i.ft. t 


® 


34 


36 


3 


WHEREVER YOU WILL GO 


THE CALLING 

Pa 


® 


35 


38 


3 


BE LIKE THAT 

I- !■ |. -AMERICAN Pit bJuMJ'RALK 


.1 DOORS DOWN 

RiPURL'GUNIVIPSA', t 


30 


25 


23 


10 


SO FAR AWAY STABBING WESTWARD 

i .. . - " :,-\i-c KDCH i 


® 


33 


34 


5 


I M STUPID (DON'T WORRY 'BOUT ME) 


PRIME STH 

GIANr.REPHSE 


® 


36 


39 


3 


DOWN WITH THE SICKNESS 


DISTURBED 

GIANFHtPHISt 1 


33 


32 


33 


12 


GREED 


GODSMACK 

RLP'JBLlCUMVtPiAl t 


® 


NEW^ 


I 


CLINT EASTWCmO 


GORILLAZ 

VIRGIN f 


3S 


28 


27 


8 


1 MIGHT BE WRONG 


RADIOHEAD 

CAPiIOL 


3C 


29 


25 


13 


IT DON'T MATTER 

SilLTHERN DISCDMFORT 


REHAB 

L-SIIN- tPlC t 


37 


31 


28 


8 


SHIVER 

PACAC.'UTES 


COLDPLAV 

CAPITOL t 


® 


39 




2 


EVOLUTION REVOUTON LOVE TItO<TFE<TURI^GE0K0W»^!C^(K4H*WKMS^l 

BLC.VBACK HOLLYWOOD T 


® 


40 




2 


PAIN 

RFRFr:' frEL' 


STEREOMUD 

luLDCOIUMeiA 1 


® 


NEW^ 


1 


CONTROL 

CCMF CLEAN 


PUDDLE OF MUDD 

flA/.iFSSGEFFFN 



too ?0 w 



from a latian^! ui^ole dirp^^ &udoI>M try B^D^au Data Syiters' R^lc Track s( 
I'l WMM 11 deleclfpna cwtf lite ixtn-A 
both [Iw BDS Ajtplay and AjC'snce cl 
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MOOTOWN 

(Continui'd from jxiqe 5J) 

Mootown's product Ls sti'ictly identi- 
fied as cowboy music and poetrj' and 
includes such acts as Sons of the San 
.Joaquin, Ian & Sj'Kia, Tex Kitter, and 
Waildie Mitchell. Albums offered 
through Hitching Post crass a slightly 
wider spectiwi of subgenres, includ- 
ing cowboy music and poetry (with 
such arti.sts as Joni Harms, Red Stea- 
gall, J. B. .^llen, and Cindy Church), 
ti-aveling music (Ramblin' Jack Elliott, 
Jerrj' Jefif Walker, Ranger Doug), and 
Western swing (Tom Morrell & the 
Tune-Warp Tophands, Buck Reams, 
Herb Jeffrie), as well as various-artists 
compilations and .songbooks. 

The division of which artists are 
featureil on what site is not absolute. 
"There becomes crossover on some 
people," Mullen says of how she 
determines if an artist is listed on 
Mootown or Hitching Post or both. 
"They reconl many ilifferent sounds. 
Red Steagull. that's probably one of 
the people that's Western to the core, 
and he does a lot of the traditional 
songs. We have all of his albums." 
More mainstream artists, such as 
Randy Ti-avis and 1999 Billboard 
Centui'T.' Award winner Emmylou 
Han-Ls, are also found on both sites. 

Between Hitching Po.st and Moo- 
town, the company carries more than 
100 CD titles. Mullen asually acquires 
music either dii'ectly from a label an 
artist has establishe<l or ifom one of the 
mi\jor Uibels. The avei-.ige CD price for 
both sites is $18. Some of the albunLs' 
songs are available for dowTiload in the 
MRJ format, which is provkied by Matt 
BruffofBru6ralo.net. Neither site sells 
nor ti'ades used CDs, but Mullen hasn't 
ruled it out in the ftrtiu'e. MootowTi also 
allots space for a brief artist biography 
and itinerary', and the site featiu-es a 
'H-iitual campfire" for news i»sts and 
visitors' comments. 

Mullen says many people find her 
sites from looking for horsehair 
through a search engine. She has nm 
ads in Western Horseman, Dirty 
Liiieti, Acoustic Guitar, and Billboard. 

Mullen discovers new acts to fea- 
ture on the sites by regularly at- 
tending cowboy music and poetry 
gatherings throughout the West; she 
says there are more than 300 organ- 
ized meetings every year. Artists 
like Gustafson and singer/song- 
writer/guitari.st Harms were found 
through such events. 

Mullen explains, "When people go 
to these shows, they want to buy the 
artists' music, and a lot of times 
they'll buy it directly from the 
artists there, but then they don't 
have a way to follow up." 

"The main difference [between 
Western and country music] is West- 
em music is verj' tied into the West- 
em culture, whereas country music is 
no longer tied into the country culture 
anymore," says Gustafsson. "Countrj' 
evokes images of something rural — 
something very conservative, simple, 
and base — and country music is defi- 
nitely not any of that." 

"I still think people like George 
Strait and Alan Jackson, maybe their 
music would still be considered West- 
em, but they're the exception to the 
rule," Harms says. "Countrj- music 
now sounds more pop, or at least the 
majority of it does. I miss terribly the 
steel guitars and the fiddles and things 
that ased to be a major part of country 
music ... A lot of those folks don't real- 
ly know a lot about Westem music." 
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FOR WEEK ENDING JUNE 24, 2001 



Billboard Music Video Confab 
Announces Panel Tuples 



Billboard conkak: were 

gearing up for the 23r(i annual 
Billboard Music Video Confer- 
ence, set to take place Oct. 31- 
Nov. 2 at the Beverly Hilton in 
Beverly HULs, Calif. 

Here is a preview of the 
panels that we're hosting at the 
conference: 

Discrimination and Sexual 
Exploitation: The Politics of 
Playing Videos. This panel will 
offer a fi-ank discussion about why 
certain videos get more airplay 
than others and why some are 
rejected for airplay. The expert 
panel wnll trj' to clear up any con- 
fusion about Stan- 

dards and practices 
and address how to 
overcome obstacles in 
getting "difricult" 
videos on the air. 

TIte Local Show 
Spotlight. Select 
local programmers 
will highlight the best 
of what their shows 
have to offer via two- 
minute showcases. 
Videotapes must be 
submitted in advance 
for pre-screening. An 
expert panel and the 
audience will offer 
feedback on each pixi- 
gram. The do' 

show programming and market- 
ing will also be discussed, 
including ways to make a show 
stand out from the pack. Local 
programmers in the audience will 
also have the opportunity to pres- 
ent a "wish list" of goals to get 
advice from the panel and other 
audience members. 

■Video Visionaries: The Tech- 
nology Mavericks of Music Vid- 
eos. Influential and pioneering 
talent from the music industry 
will reveal what you should know 
about new technology for music 
videos, including the impact of 
DVD and digital video. The best 
and worst pi-oducts for video pro- 
duction and postproduction will 
also be evaluate<l. 

Show Me the Money: How to 
Avoid Ripoffs and Get Paid 
What You're Worth. The rela- 
tionship between record compa- 
nies and production companies is 
often strained over budget issues. 
Record companies sometimes 
think they are being overchai-ged, 
while production companies think 
they aren't being paid enough or 
paid on time. This candid di.scus- 
sion will explore solutions to 
these problems and strategies for 
maximizing profit margins in a 
cost-conscious business. 

Tk-eat Me Right: How to l\im 
Video IVeatments Into Heavy- 
Rotation Videos. Why do ceitain 
video treatments get accepted 
while others are rejected? This 
revealing panel will examine the 




process of evaluating and choos- 
ing video treatments. There will 
also be a mock video treatment 
process, with directors and treat- 
ment writers being asked to sub- 
mit their ideas for feedback from 
the panel and the audience. How- 
to avoid video cliches and direc- 
tor typeca:5ting will be addressed. 

The Great Beyond: Alterna- 
tive TV Networks for Visual 
Marketing. This informative 
panel will explore national TV 
network options outside of tradi- 
tional music video channels. Net- 
work representatives will discuss 
opportunities for showcasing 

artists through music 

videos, concerts, and 
guest appearances. 
Practical solutions 
w ill be offered for the 
challenges of market- 
ing hard-to-define or 
niche artists, as well 
as artists on inde- 
pendent labels. 

For application 
forms or general con- 
ference and awards 
information, contact 
Michele Jacangelo 
at 646-654-4660 or 
bbevents@billboard 
.com. For conference 
registration, contact 



by Carlo 
Hay 

and don'ts of local- Phyllis Demo at 646-654-4643 or 
pdemoCSbillboard.com. Online 
registration for the conference is 
available at billboard.com/ 
event.s/mvc. 

For sponsorship opportuni- 
ties, contact Cebele Rodriguez 
at 646-654-4648 or crodriguezCs' 
billboard.com. For questions 
about the conference panels or 
celebrity appearances, contact 
Carla Hay at 646-654-4730 or 
chayCs'billboard.com. 

This & that: VHI has named 
Steve Tao senior VP of pro- 
gramming and production. He 
was senior VP of development 
and production at New^ Line T^Ie- 
\n.sion since la.st September. 

Cablevision's MetroChannels 
and retail chain the Wiz have 
teamed up for a new music 
series. The Daily Beat, which 
airs live 5 p.m. to 6 p.m. Monday 
through Friday on Time Warn- 
er Cable and Cablevision in 
New York. The program can 
also be seen on in-store moni- 
tors at Wiz locations. 

Hosted by Zeke (a former air 
personality at modern rock sta- 
tion KROQ Los Angeles), The 
Daily Beat features an eclectic 
mix of music videos, concert 
footage, music news, interviews, 
and in-studio performances. For 
information on The Daily Beat, 
contact executive producer Bob 
Lam pel at blampel@metro.tv or 
booker Spencer Mindich at 
samindichCfVmetro.tv. 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 




•J 



Contimjous Procramming 
1235 W. Street, NE 
Wnhincton. O.C. 20018 

1 AIkU K«y». Fallin 

2 IKtef, U RemiiK] Me 

3 0-12. Purple Pills 

4 JagRd Edge. Where The Party At 

5 LiTRoTOO. My Baby 

6 Deslinv'i Chira, Bootylicious 

7 Itlev SrottMn, CLinLaeiou^ 

8 Si. LurkilKS, UidMest Swng 

9 Blu Carlrdl, Hit' em Up Style 

10 Madah Carey. Lovertny 

11 112, Peaches Sr Cream 

12 Lulher Vandrou. Take Vou Qui 

13 Erick Sennon, Music 

14 Faith Evans, Can't Believe 

15 Th»e« The.... Let s Get It 

16 Beanie Siaet. Bcsnla <M«ck B" 

17 Redman. Let's Gel Dirty 

18 S«UM, Can I Live 

19 la Rule. I Cry 

20 Babyface. There She Goes 

21 Jaheim, Just In Case 

22 Lit' Mo, Supcrwoman 



24 H, 

25':)fidrH le>kn,Lf li«.H|ilM,ljaUtn«a 

26 Whitney Houilon, How Will I Know 

27 Snoop Dose. Just A Baby Boy 

28 Jimmy Cozier. She's All f Go( 

29 Project Pat, Don'l Save Her 

30 Lil Jon ft Eatttida Bmz, Bia Bia 

31 Miuy Elliolt. Gd Ur Freftk On 

32 Whitney Houston, Swirf All My LCNt Yxi 

33 Uuslq, Girl Next Ooof 

34 Pastor Troy. This Trta City 

35 Mutiq, Lo^c 

36 Sunitiine Andtnon, Htan) It U Before 

37 Dave Holll].ter, Tal<e Care Of Home 

38 Eve, Let Me Bow Ya Mind 

39 Whitney Houston, G^atest Lmv Of All 



42 Jay-Z. I Just Wanna Lov« U 

43 City High. What Would Voo Do 

44 Craig David. FitI Me In 

45 XiibTl. rroni 2 Bach 



48 Various Arttsb. You 

49 Trkk Daddy, I'm A Thug 
M) 'N Sync, Pop 

^ NEW ONS I 

Lll' Bow Wow. Ghetto Gifts 
Violator. What It Is 
Ludacrii, Area Codes 
Mystk, The Life 
Tank, Slowly 
Staqo, Dance For Me 
Kurupt, It's Over 
Kake Wystt. Used To Love 
Lil' 0. BACk Back 



Continuous programminf 
2806 OpryUncTDT., 
Nashville, IN 37214 

1 Faitti HiH. There You'll Be 

2 DoAy Partoit, Shme * 

3 Lonestar. I'm Already Tfwre 

4 IWiy Keitti, Tm Ju» TsIMn' Aboul Tonight * 

5 Kenny Chetney, Don't Happen Twice 
e Bnd P>^. Two People Fell In Love 

7 Chris Caile. Laredo 

8 Bracks ft Dunn. A«i't NottwR Boul Vou 

9 Alin jKkMn. WTwi Somebcdy Ltnes You 

10 Gary Allan. Man Of Me ' 

11 San Ewii. I Could Not AsJt Rv Iriore 

12 Billy Gilnun, S^e's My Girl 

13 Ua McCmn, Come A Littte Ckner 



19 Chelv Mt^ Never Love Vdu Eroutfi ■ 

20 Cifid Thomon, Wvt I Reiny Me»t to Say 

21 Obert Weft, Dxldley 

22 Tammv Cochran, Angels In Waiting 

23 Duie Chicks, Cowtxiy Take Me Away 

24 Trida ttnati. I 'AttikTtG loitC 'hu frytay 

25 Rodney Crowafl. I Walk The Line 

26 Charlie Robison. l Want Vou Bad 

27 Toby Keith. How Oo You I ike Me Now 

28 Oarryt Worley, Second Wiik] 

29 Sara Ewans, Born To Fly 

30 Jamie O'Nul, There Is No Anzona 

31 Fartti Hill, The Way You Love Me 

32 Keith Urtun, But For The Grace 01 God 

33 Biny Riy Cynit, Vou WDnl Be Lontty Now 

34 Carolyn Dawn Johiuan , Complicated 

35 Tram Tritt. It s A Great Day To Be Alive 

36 Alan Jackson, Www.Mernory 

37 DiamorK) Rio, Orte Mo«e Day 

38 LeAnn Rimes, I Need You 

39 Lee Ann Womack. I Hope You Dance 

40 Jo Dee MassJna, That's The Way 

41 Jessica Andrews, WIto I Am 

42 Lee Ann WonwcR, AsAes By rtow 

43 rk(SiB><IM>!ii.l'^TtiklilrC)C3SKSan 

44 Travis Tritt, BKt Of Intentions 

45 Faith Hill. It My Heart Had Wings 

46 Jo Dee Messirta, Burn 

47 Teni CUrk, No Fear 

48 Otoiie Chicks, Goodbye Eftri 

49 Billy Glknan, There's A Hero 

50 Patty Lonleis. The Last TNng On My MitU 

* Indicates Hot Shots 



Brooks ft Dunn, Onty In America 
Mark McGuinn, That's A Plan 
HalH ifcSM, w«r ^ Ftri Wren Go The B^n 



Continuous prDaramminc 
IStS Broadway, NY, NY 10036 

1 'N Sync. Pep 

2 Lil' Mo. Superwoman 

3 Weezer, Hash Pipe 

4 City Hifh. Wt»8l Would You Do 

5 Eve, Lcl Me Blow Ya Mrtx) 

6 Blu Cantrdl. Hil-fini Up StyK- 

7 Linkln Park, Crawimg 

8 Alicia Keys, Faltm 

9 Orownins Pool, Bodies 



12 U2, Elevation 

13 StMnd. It's Been Awhile 

14 NIkka CosU. Like A Feather 

15 Blink-lS2, The Rockshow 

16 311, You WouWn l Believe 
17Craic David. Rll Ue In 

18 1 12, Peaches & Cream 

19 Ja Rule. I Cry 

20 Ertch Semwn, Musk 

21 ClMMlvta.li'KKItairM.LJ^I'jrnilUt 

22 Eve 6 Here's To The Nignt 

23 Marian Carey, lj:ivert)Ciy 

24 Janet. Someone To Call My Lover 

25 Usher. U Remind Me 

26 Stone Temple Rhits. Days Ot The Week 

27 Jimmy Coziat. She's All I Got 

28 GoriHai, Clint Eastwood 

29 Jagged Edge. Where The Party At 

30 Dave Matthews Band, Th« Space Between 
3t Destiny's CMId, Bootylicious 

32 Fuel. Bad Day 

33 St. LunatKS. Midwest Swm^ 

34 Sugar Ray, Wl^eti It's Ovtir 

35 Ours, Sometimes 

36 Allen Ant Fatm, Smooth Cnminat 

37 Oepecha Mode. Dream On 

38 Aaliyah. Nc«d A Resolution 

39 Train. D<cc» 01 Jumter 

40 Mandy Moore. In My Pocket 

41 Dave Navarro, Retail 

42 R. Kelly. Fiesta 

43 Backstreet Boys, More Than That 

44 Mbsy ElUott, Oixr Minute Man 

45 Aerosmilh, Fly Away From Here 

46 Sisqo Feat Lovher, Can I Live 

47 Missy Elhott, Get Ut Freak On 

48 Cold. E>td Of The Wortd 

49 Babyfaca, Tlwre She Goes 

50 Jessica Simpson, trresiJiitXe 

" Ifrticates MTV Exclusive 



-^m NEW ONS 

GoriHsz. Clint Eastwood 

AUen Ant Farrn, Smooth Criminal 

Sisqo, Dance For Me 

Jenniref Lopei, I'm Real 

Violator. What It Is 

3 Doon Down, Be Like That 



MUSK riKSI 



1 IfKufaus, Drive 

2 LiletMuse. Hanging By A Moment 

3 Train. Drops Of Juptter 

4 Uncle Kracker, FoTtow Me 

5 Sugar Ray. When It's Over 

6 Oav« hdtlhnn 8anl The Soace Between 

7 Aerosmilh, Fly Away Frwn Here 

8 FtMt, a^il DAf 

9 U2, Elevation 

10 Janet. All For You 

1 1 Janet, Soni*one To Call My Lover 

12 Matchbox Twenty, Mad Season 

13 Manah Carey, Loverboy 

14 Faith Hill. There You'll Be 

15 Slevie Nicks, Every Day 

16 Backstreet Boys, Mor^ Than Thai 

17 Staind, it's Been Awhile 

18 Stinc, After The Rain Has Fallen 

19 Bonlovi, One Wild Night (Live) 

20 R.E.M., imitation 0) L»e 

21 Destiny's CMM, Bootylicioue 

22 KaliKitmlEaMlUiqv.QiM 

23 CMMMBLiriBt^ilHlLidiMniaid^ 

24 Davkt Gray, Pleau Forglvo Me 

25 Depeche Mode, Dream On 

26 Ftve For FighlHic Superman 



28 Everclear, Bn^wn Eyed Girt 

29 B^lly Idot. While ^d<i« 

30 Creed, Higher 

31 indlaJ^rie, Video 

32 Jessica Simpson, Irresistible 

33 Madonna, Don't Tetl Me 

34 Smash Mouth, I'm A Believer 

35 Moby, South Side 

36 Ho Doubt. Simole Kind Of Lite 

37 U2, Beautihil Day 

38 Fuel, Hemorrhage (In My Hands) 

39 Dido. Thank You 

40 Jennifer Lopez. Play 

41 Babytace, rtwe She Goes 

42 stone Temple PiUs, MerstaK Um Song 

43 Lenny Kravitz, Again 

44 Alicia Keys, Fallin 

45 3 Doon Down, Kryptonlle 

46 Sade. By Your Side 

47 Craig David. Fill Me In 

48 Aerosmith. Jaded 

49 Skid Row, I Remember You 

50 Extrente, More Than Words 

NEW ONS 

The Black Crowes. Soul Singing 
Jennttet Lopez, I'm Real 
Dsfle BimM H ft SndMlicfc, GieeiL«4 Girt 
The Coon. Ail The Lom tn The Wortd 



THE CLIP LIST 



A SAMPLING OF PLAYLIST5 SUBMITTED BY 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JULY 7. 2001- 



Continuous programming 
200 Jericho Quadrangte 
Jericho, NV 11753 

Missy matt. One Minute Man (NEW) 
Slons Tanpli PHoti. Days Of The Week (NEWI 
Janet, Someone To Call My Lcr^e' 
JWOd Edge, Where The Party At 
311, You WouMnt Believe 
D-12, Purple Hills 
Fuel. Bad Day 

Dave Matthews Band, Tr>e Space Betv>«efi 

Mariah Cafey, Lovertxry 

Destiny's CNtd. Bootylicious 

Seven Mary Three, Wait 

Lir Mo, Superwomai) Pt. II 

Blink-182, The Rock Show 

City High, wnat Would Vou Do? 

Sugar Ray, When It's Over 

Ja Rule, I Cry 

U2. Elevation 

Travis, Sing 

Waazer, Hash P^pe 

Eve 6, Heie's To The Nighl 



Continuous progamming 
404 Washington Ave, 
Miami Beach. FL 33139 

Cristian, Azul 

Manu Chao, Mo Gustas Tu 

Ricardo Montaner, Besame 

Atejandro Sanz, Una Noche 

Jtnnltar Lopez. Play 

Ovisllna AguMera. Fal&as Esperanias 

iarry Rivera. Quiero 

Maria Bcstar, Pensando En Ti 

Paulina Rubio, Vo No Soy Esa Mu|er 

EstofM, Tu Calorro 



Q\2 

Continuous pragramrmng 
1515 Broadway 
New Vbrk, NY 10036 

NEW 

Cake. Short Stuit / Long Jack«l 
Alien Ant Farm, Smooth Cnminal 
Nine Iftcli Nails, Deep 
Violalor, What It Is 




Continuous programming 
299 Queen St West 
Toronto. Ontario M5V2ZS 

Goritiaz, 19/200 (NEW) 

Dave Navarro, Rexali (NEW) 

Jennifef Upej. I'm Real (NEW) 

LFO. Every Other Time (NEWl 

Shug, Bang it Out (NEW) 

Stone Temple Pilots. Days Of The Week 

D-12, Purpte H.lls 

Sugar Jones, Days Like That 

Staind, It's Been Awhile 

Sum 41. Fat Lip 

Our Lady Paact. Lite 

OMUn MAa UTKii. Hk t rW. Ljdr HanilaM 

Wave. Catifomia 

Weeier, Hash Pipe 

U2, Elevation 

Bran Van 3000, Astounded 
•N Sync, Pop 

Blinh-182, The Rock Show 
Backstraat Boys. More Than That 
Snow, Joke Thing 



i'europ e; 

ContirHWus programming 
Hawley Crescent 
London NW18TT 

Depeche Mode, I Feel Loved 

Mariah Carey, Lovertxiy 

U2, Elevalton 

Spooks. Karma Hotel 

Manu Chao. Me Gusta^ Tu 

Shaggy Featuring Rayvon. Angel 

Blink-182, The Rock Show 

Ump BlzkH, My Way 

Destiny's Child. Bootylicious 

Wheatus. A Utile Respect 

OutKast. So Fresh. So Clean 

Incubus, Drive 

Daft Pur*. Digital love 

FaitMtss. We Come 1 

Brothers Keepen. Adnano 

Wyclef Jean, Perfect Gentleman 

Jennifer Lopez, Play 

OMn Jl0*a. 1/ M|i ( M. Ij}) Uniblt 

R.E.M.. Imrutnn Ot Life 

Eve. Who's Thai Girl' 



Three hours weekly 
216 W Ohio 
Chicago. IL 60610 



Tool, Schism 
Big Wfteck, Inhale 
Ohgr, Cracker 

Tricky, Evolution Revolulran Love 

Dave Matthews Band, The Space Be^ween 

From Zero, Ctteck Ya 

Marilyn Manson. The No Bodm 

Com. End Of The WorU 

The Crystal Method, Name Q1 The Gan>e 

Stereo MC's. Deep Down & Dirty 

Godhead, Elenor Rigby 

The CuK, Rtse 

Dry KIM Logic. Nightmare 

Dave Navatro, Reiali 



Disturtwd. Down With The Sicfcr>es5 
Badly Drawn Boy. Spill)r« In The Wind 
Jimmy Eat WoiM., Bleed American 



College 

Television 

Network 



24 hours dally 

3350 Peachtree Road, Suite 1550 
Atlanta. GA 30326 

6link-ie2. Thf Rock Show 
Dave Navarro. Rexall 
Erick Sennon, Musk 
Etianrta Dacray. Am I Wrong 
Faithtess. We Come 1 
Jill Scotl. The Way 
'N Sync, Pop 

Ronan Keating, Lovin' Each Day 

Seven Mary Three, Wart 

Sisqo. Can I Live 

Sugar Ray, When It's Over 

The Proclalmers, There's A Touch 

Tricky, Evolution Revoluinn Love 

U2, Elevation 

Usher. U Remind Me 



TV FOR ll-NOI THEM "38 



1/2 hour weekly 
46 Gtfford St 
Brockton. MA 024O1 

Endo, Suffer 
Staltc-X, This 1% Not 
Dave Navarro, Reiail 
Tod, Schism 

Stabbing Westward, So Far Av«ay 
Travis, Sing 

Radiohead. Pyranud Song 
Po«, Hey Pretty 

The Union Undeipo u nd. Revolution Man 
Groan Day, Waiting 
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newsline... 

WEB PORTAL YAHOO! has agreed to acquire online music site Launch 
Media, in a cash deal valued at 92 cents per share (roughly $12 mil- 
lion). Launch's operations will continue to be based in Santa Monica, 
Calif., and its co-founders, CEO David Goldberg and president Bob 
Roback, will remain with the company. In connection with the deal, 
Yahoo! is loaning Launch $3 million in short-term financing. Launch is 
also trading its ownership stake in the Vans Warped tour for ,S94,CKK) 
shares of Launch common stock controlled by the event's other 
investors. Launch will continue to operate this year's tour, but it will 
only sell sponsorships for the 2002 and 2003 tours. In a separate 
announcement. Launch settled a copyright infringement suit 
with Universal Music Group (UMG) over its Internet radio serv- 
ice, LAUNCHcast, and entered into a licensing deal to feature 
UMG content on the service. The company also has a licensing 
deal with Warner Music. BMG, EMI, and Sony have suits out- 
standing related to the service. Brian gakrity 

NAPSTER announced a worldwide licensing agreement June 26 with the 
U.IC's Assn. of Independent Music and Impala, the Brussels-based Inde- 
pendent Music Publishers and Labels Assn. {Billhnard Bu!teH>i,}une 27). 
The move commits European indie repertoire from participating labels to 
Napster's planned subscription ser\iee, due to roll out in late July. The 
deai already includes more than 150 labels — including the Beggars Group, 
XL Recordings, V2 Music, PIAS, Roadrunner, and Mushroom — with 
many more expected to sign up. Combine<l, the two trade organizations 
represent more than 2,000 labels. Impala VP Patrick Zelnik says that the 
deal offers "a great way for us to promote and export to the public." 

LAR.S BKAMDLE 

SINGER/SONGWRITER KRISTYN OSBORN, a member of Lyric Street Records 
act ShedaLsy, filed a complaint June 28 in U.S. District Court for the mid- 
dle district of Tennessee, Nashville division, against karaoke manufactur- 
er MMO Music Group. TTie suit alleges that MMO, which does business as 
Pocket Songs, infringed on Osbom's cop.\Tight for the Shedaisy song"I Will 
. . . But" by making the music and IjTics available on its products without 
a license. "The suit seeks an injunction against MMO plus damages, with the 
ancillary goal of deterring other karaoke manu&cturers who are using lyrics 
without proper licenses. Osbom's attorney, Linda Edell, says Osbom will 
donate any damage awards to an "appropriate cause" related to getting 
the word out about copyright infringement. Phyllis stark 

EMMIS COMMUNICATIONS reports a net loss for the fiscal first quarter ended 
May 31 of $1,5.7 million cents per share), compared with a net income of 
$3.7 million (8 cents per share) in the same period last year. The company 
cited softer ad sales, especially in TV. Revenue in its radio division, which 
includes 2? U.S. .stations, two radio networks, and three international sta- 
tions, rose to $65.4 million, from $54.9 million. Overall, revenue was $137..S 
million, compared with $100.5 million in the same quarter last year. 

MATTHEW BENZ 

RUSS BACH retires Friday (29) following 2 Vz years as president of Walt Dis- 
ney Records Worldwide {Billboard Bulletin, June 28). The 64-year-old 
industry veteran will continue as a consultant to Disney until February. 
The former president of EMI Music Distribution, Bach was, hired in 1999 
by Bob Cavallo, chairman of Buena Vista Music Group, of which Disney 
Records is part. No replacement has been named. erik gritenwedel 



JIVE'S 'N SYNC: SHOULDERING THE BURDEN OF 'CELEBRITY' 

(Continued from yat/e 1) 



1 



Feelin' it. Edel Entertainment artist Kim Sozzi cozies up to the team behind 
her recent hit, "Feetin' Me." which reached No. 4 on the Hot Dance 
Music/Club Play chart. Pictured, from left, are co-songwriter Larry Dvosl<in, 
Sozzi. remixer Hex Hector, and co-producer Frank Berman. Sozzi is the first 
artist signed to BAB Music, the Berman Brothers' imprint. 



out gigs, Timberlake releases his 
tension with a deep breath, eventu- 
ally flashing a wide smile. "In the 
end, it's no big deal. We make music 
for the people. Right now, we're 
extraordinarily blessed; we're reach- 
ing a lot of people." 

Still, it's undeniable: 'N Sjtic wants 
respect. After selling 14 million copies 
of 2000's No Strings Attached world- 
wide, according to Jive (not to men- 
tion setting a SoundScan record by 
selling 2.4 million copies in the U.S. 
during its first week of release), the 
act is ready for a pat on the back. 

Enter Celebrity. More than Nn 
Strings Attached and the quintet's 
1998's eponymous breakthrough, this 
project strives to be an accurate 
expression of their musical point of 
view, with Timberlake and 'N Sync 
colleague J.C. Chasez co-wTiting 10 of 
its 13 tracks. (Timberlake and Chasez 
are published by Tennman Tunes, 
Chasez Music, and Zomba Enterpris- 
es, ASCAP.) The two also participat- 
ed in the album's production, collabo- 
rating with BT, Rodney Jerkins, 
Brian McKnight, and the Neptunes, 
among others. 

"Our objective was not to be self- 
conadous and try to make another hit 
record," Chasez says. "Instead, we set 
out to make a record that was more 
reflective of what turns us on musi- 
cally. We also wanted to prove that 
pop music comes in a lot of different 
flavors. It's not all bubble-gum." 

That intention is most evident on 
"Pop," the single that previews 
Celebrity. Masterminded by Timber- 
lake with co-WTiter Wade Robson and 
club veteran BT, the track is a crafty, 
anthemic blend of Cameo-style elec- 
tro-funk beats. Euro-pop synths, 
heavy-metal guitars, and Timber- 
lake's now-signature human beat -box 
riffs. Atop the instrumentation are 
pointed lyrics like "Dirty pop that you 
can't stop . . . Think you need to real- 
ize that what we're doing is not a 
trend," delivered with equal parts 
pride and indignation. 

"We put everything that is not con- 
sidered "pop music' in that song," Tim- 
berlake says. "It's time to re-educate 
the new generation about what pop 
really is: a collection of sounds and 
genres. How you mix it all together is 
what makes pop miLsic interesting — 
and popular" 

The philosophy seeps through 
Celebrity, as it deftly combines spir- 
ited, funk-fortified jams that stick 
cloiie to the formula of past hits like 
"Bye Bye Bye," with more adventur- 
ous e.xpeiimentations in soul-spiked 
hip-hop ("Giiifriend," "See Right 
Through You") and the U.K.-bred 2- 
step club sound ("The Tw'o of Us," 
"Up Againsit the Wall"). 

The act (which also features Joey 
Fatone, Chiis Ivirk]iatrick, and Lance 
Bliss) is at it.s best, though, on such 
sweet, harmony-laden ballads as 
"Selfish," "Something Like You" 
(with Ste\ie Wonder guesting on hiu'- 
rnonica), and the haunting "Gone." 

"["Gone"] is about as raw as it 
gets," Chasez notes. "It's just us and 
a beat -box. with just a tiny accent of 
acoustic guitar and \iolin. "That song is 
a proud moment for us; it really shows 
how tight w e are as a group." 

"Gone" is among the six Celebrity 
tunes included in the set for 'N Sjmc's 
current concert tour (booked by 
Daxid Zedeck for Evolution in New 



York), which was laimched more than 
a month before the albimi's release. 

"It's a new idea," notes Johnny 
Wright, president of WEG Enter- 
tainment, the Orlando, Fla., company 
that manages the act. "We're bring- 
ing a large portion of the album to the 
fans before it's available in stores." 

It's unusual to play so many new 
songs in concert — but it seems to be 
working. Chasez sajTi, "By the end of 
each one, the crowd is with us and 
singing along. That's a good sign." 

Jive president Barrj' Weiss ^;rees. 
"The fact that audiences are respond- 
ing so well so immediately to these 
new songs in this setting is incredible. 




It indicates to us that we've got an 
album of immeasiirable creative and 
commercial depth." 

'N Sync is scheduled to remain on 
the road through August, after which 
the members will take a break to 
explore outside projects, "nmberlake 
is mulling over film offers, while 
Chasez is pursuing outside production 
projects and Kirkpatrick is launching 
a clothing line. Fatone and Bass will 
use that time to promote On the Line, 
a Miramax film in which they are both 
featured. The project was co-pro- 
duced by Happy Place, Bass' produc- 
tion company, and the Jive sound- 
track to On (Ae Li7te will include two 



previously unavailable 'N Sync songs. 

Still, Chasez insists that "nothing 
will seriou.sly di.stract us from work- 
ing this album harder and longer than 
any other we've ever made." 

For now, the act is aggressively 
working "Pop," which went to radio 
May 14. The song was first heard on 
MlV, a longtime 'N Sync supporter, 
live via satellite from a tour rehears- 
al May 1 1. The song's elaborate video, 
directed by WajTie Isham, was also 
the subject of the May 28 edition of 
network's Making the Video program. 

Jive and MTV (which is spon.soring 
the 'N Sync tour, along with Verizon, 
Nabisco, and SFX Entertainment) 
will continue collaborating on mar- 
keting Celebrity with a weekend 
package of programming, July 21-22, 
titled The Road to Celebrity. Diuing 
the weekend, the act will play sever- 
al songs at a tailgate party in the 
IKU-king lot of a venue where they're 
scheduled to perform. The band is 
also slated to appear on MTVs Tbtal 
Request Live July 24. 

'This is the first phase of a mar- 
keting plan that will keep this project 
active well into the next year," notes 
Janet Kleinbaum, VP of artist mar- 
keting for Jive. 

That's good news to Timberlake, 
who believes that the potential suc- 
cess of Celebrity, as well as the ongo- 
ing visibility of fellow pop acts, is lay- 
ing an interesting foundation for the 
next generation of critical darlings. 

"It's gonna suck for the next Nir- 
vana or whatever 'cool' rock band 
that comes along in about 10 years 
from now," Timberlake says. "The 
next generation of critics are being 
raised on 'N Sync and Britney Spears 
and Backstreet Boys. Their meas- 
urement of quality is going to be dif- 
ferent It's going to be interesting to 
see the next Nirvana blasted for not 
having a big st^ show." 



LEWIS TO LEAVE CHRYSALIS 

(Continued from page 6) 



lishing company in January next 
year," Lewis says. "That's a strategy 
that I've been working on for a long 
time — opening offices around 
Eiux)pe. I'd love to be there for that." 

Expanding on that strategy, 
Wright notes, "We have our Scandi- 
navian companies; we've got [Global 
Chrysalis] in (jermany, Austria, and 
Switzerland; we've got Chrysalis 
Mu.sic in France; we've got 
[ChrysalisClip Music] in Spain and 
Portugal which extends also to South 
America; we've got an operation in 
North America; and we are intending 
to plug the holes in that setup, which 
are effectively Italy and Benelux. 
That'll give us a comprehensive inter- 
national o|)eration, with the exception 
of .Taimn and Au-stinlia." 

Hinting that the establishment of 
the global operation, coupled with 
Lewis' departure, may lead to a 
managerial restructure, Wright 
adds, "With the development of the 
European publishing company, it 
may not nece.s.sarily he a direct .suc- 
cessor. There might be a .slight ro'-jig- 
ging of the whole management struc- 
ture within the music ili vision, so we 
maybe aren't looking for someone 
who is a direct successor to Steve 
Lewis as such. But that depends 
on who we come up with and how 



it best suits us to move forward." 

Lewis is a shareholder in Chry- 
salis' Echo Label, which he helped 
establish in 1993. He has agreed, 
however, to dive.st his stake as part 
of his severance deal. "I'd love to be 
here when [acts] Moloko and Feed- 
er achieve international multi-plat- 
inum success, but I'm going to en- 
joy watching them getting that 
success from home." 

Moloko manager Graham Pea- 
cock says, "Steve Lewis has been 
an invaluable source of knowledge 
and inspiration to the band, and 
we're all very sorrj' to .see him go. 
But there is a very strong team 
within Echo, headed up by Jeremy 
Lascelles, and I feel very confident 
that we will still be able to produce 
the results that are I'equired for the 
band and the record company." 

Lewis also is a hoard member of 
the Assn. of Independent Music, 
which has persuaded him to remain 
as a director. 

Of his future. Lew is says that 
he definitely will stay in the 
music industry. "I'm not quali- 
fied to do anything else," he 
jokes, "and I don't want to do 
anything else. But right now I 
just want to take a break and do 
some things for myself." 
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JAZZ LIVES THANKS TO VETERAN REISSUE PRODUCERS 



major to their obscure jazz artists." 

In 1953, Keepnews and Grauer 
launched their own label, Riverside 
Records, kick-starting their stock 
by licensing tracks from defunct 
'20s jazz label Paramount Records. 
Although Riverside released its 
share of important reissues — 
including the multi-LP set River- 
side History of Classic Jazz, com- 
piled by Keepnews and Grauer in 
1956 — the label went on to gain 
renown for its new recordings of 
such modem jazz greats as Thelo- 
nious Monk, Bill Evans, Cannonball 
Adderley, and Wes Montgomery. 

After Riverside went bankrupt in 
1964, a year after Grauer's death, 
Keepnews ran the jazz label Mile- 
stone until 1972. At that point, he 
went to work as head of jazz A&R for 
Berkeley. Calif.-based Fantasy 
Records, which had acquired the 
Prestige catalog and which, under 
the direction of president Ralph Kaf- 
fel, had begun reissuing classic Pres- 
tige sessions in a series of two-LP 
sets, or 'two-fers" — an industrj' first. 

It was while Fantasy was in the 
process of acquiring the Riverside 
masters that the company ap- 
proached Keepnews about running its 
jazz program, with new recordings 
and reissues. Keepnews says, "To be 
told eight years after I'd bombed out 
[with Riverside) that I really was a 
success and that my material had last- 
ing value — that was important." 

Working on reissuing material that 
he had himself originally produced 
presented Keepnews with a unique 
situation. "I had thLs wonderful oppor- 
tunity to second-guess myself," he 
says with a chuckle. "I could say, 'I 
don't know why I used take four — I 
should have used take three. I'm going 
to use take three now.' Also, here were 
these partially wonderful, flawed per- 
formances, which now become legiti- 
mate subjects for reissue." 

In 1980, Keepnews left full-time 
work at Fantasy to freelance. That 
year, he produced Chronicle, a 10-LP 
set devoted to the complete Prestige 
recordings of Miles Davis — the first 
single-artist boxed set of its kind. 
During the next decade, he produced 
comprehensive boxed sets devoted to 
the Riverside recordings of Monk (for 
which he won 1988 Grammys for best 
historical album and best liner notes), 
Evans, and Montgomery. 

Keepnews has continued freelance 
reissue production into the digital era: 
He has most recently been working 
with Monk's Columbia masters, helm- 
ing a set of his solo piano recordings 
and a new three-CD Columbia/Lega- 
cy boxed set surveying the artist's lat- 
ter-day work for the label (Billboard, 
May 26). Venturing an opinion that 
many in the jazz world would second, 
senior VP of Sony Legacy and senior 
VP of Columbia Jazz Jeff Jones says, 
"Orrin knows more about Thelonious 
Monk than anyone else." 

While Keepnews lauds the digi- 
tal advances in sonic restoration 
that have helped jazz boxed sets 
proliferate, he says, "You do end up 
with a better-sounding product — I 
never want to lose sight of the fact 
that the techniques of recording 
and re-recording are important. But 
the music is what it's all about ... As 
long as reissues are in the hands of 
people who have a proper appreci- 
ation of the music itself, we're OK. 



I just dread having the technicians 
outlast us all." 

MAiQNG A MOSAIC 

Longtime Blue Note pianist 
Horace Silver is just one veteran jazz 
artist who singles out Cuscuna as a 
reissue producer who does invaluable 
work, saying, "He has been in- 
strumental in the jazz industry." 

Cuscuna had worked as a jazz 
broadcaster, a staffer at the left-of- 
center label ESP-Disk, and a journal- 
ist for Dmmibeat and other publica- 
tions before arriving at Atlantic in 
1972 as a staff producer. He remem- 
bers, "I started to go into the vaults 



when I didn't have any new record- 
ings to deal with, just to fill in the 
time. I became fascinated with how 
much there was and even did a 14-LP 
boxed set, a complete Atlantic Ray 
Charles, that never came out. I was 
already thinking 'complete' and 
■boxed sets' — now I realize that." 

Cuscuna, long a collector of Blue 
Note Records' timeless sides, finally 
got to work with the label's catalog in 
1975, thanks to an entree fi^m exec- 
utive Charlie Lourie. "They had 
already started a Blue Note reissue 
series— double-albums, sort of pat- 
terned after the Fantasy model," 
Cuscuna explains. "I began continu- 
ing that series, but using as much 
unissued material as possible." 

Following his freelance producing 
for Blue Note — which resulted in 
widely admired two-fers by such rel- 
atively unsung artists as Herbie 
Nichols and Andrew Hill — Cuscuna 
worked with ABC's Impulse! vaults 
(now owned by Universal) and with 
Arista's Freedom line, for which he 
helmed both reissues and new pro- 
ductions of avant-garde jazzmen. 

Asked what led to the founding of 
Mosaic Records, Cuscuna says, with a 
loud laugh, "Unemployment." By the 
early '80s, work had dried up for him, 
and Lourie found himself out of a job 
when Warner Bros., then his employ- 
er, closed its jazz department. Blue 
Note was dormant, and the two men 
approached Capitol president Don 
Zimmerman with a proposal to reac- 
tivate the }azz imprint He said a start- 
up would be at least two years away. 

Yet, Cuscuna says, "It had dawned 
on me that one small part of our pro- 
posal, which was one of the more 
exotic parts of it, could maybe work 
as a thing unto itself. That was in the 
catalog exploitation setup of reacti- 
vating Blue Note — I had entered an 



item about doing boxed sets. 

"I had found a half-hour's worth of 
unissued Hielonious Monk material — 
some tunes and abunchofvery good 
alternates. It was the era of the LP; I 
needed 40 minutes to really do some- 
thing, and I couldn't figure out [what 
to do]. TTiis stuff should really come 
out — how can I do it?' Then I realized 
maybe, because Blue Note had put 
the stuff out in the LP era pretty scat- 
tered, maybe I should just begin 
again, take the whole thing, put it in 
chronological order, including the 
unissued stuff and the rarities, and 
make it a historical document, make 
a boxed set out of it." 



After calculating the costs involved 
in producing such a set, Cuscuna 
called Lourie: "I said, 'If we did it [as 
a] limited edition, if we did it mail 
order so that we don't have discounts 
to retailers, don't have nonpayment 
by distributors, and don't have 
bashed-up returns, it could be some- 
thing that could be a go.' " 

In June 1983, Mosaic Records 
released its first three limited-edi- 
tion boxed sets — of Monk's complete 
Blue Note recordings, the complete 
Pacific Jazz and Capitol sessions of 
the Gerry Mulligan Quartet, and all 
the Blue Note tracks by boogie-woo- 
gie pianists Albert Ammons and 
Meade Lux Lewis. 

Mosaic, today based in Stamford, 
Conn., has released a total of 107 boxed 
collections, all but one of them a limit- 
ed edition (and 59 of which are now out 
of print). They are among the most 
prized and honored reissues in jazz. In 
1993, Mosaic's 18-CD set of the Nat 
"King" Cole Trio's complete Capitol 
recordings won a best historical album 
Grammy — an unprecedented feat for 
an album unavailable at retail. (The 
label continues to operate today despite 
Lourie's death on Dec 31, 2000.) 

After Blue Note was reactivated 
under Bruce Lundvall's aegis, Cuscu- 
na began working for the label as a 
consultant whose duties included both 
recording new albums and reissuing 
vault material. Cuscuna also became 
involved with (Columbia's Miles Davis 
catalog in the early '90s, when label 
executives Steve Berkowitz and 
Kevin Gore (the latter now with Uni- 
versal) began to plot a m^or Davis 
reissue campaign. 

Cuscuna helped formulate a series 
of boxed sets surveying Davis' 1955- 
1970 career at Columbia. (Mosaic has 
a deal to issue limited vinyl editions of 
the sets issued on CD by Legacy.) In 



1999, he shared a best liner notes 
Grammy for his work on the boxed 
set covering Davis' 1965^ quintet 

Cuscuna's forthcoming work in- 
cludes projects for Mosaic (which 
plans a complete set of early jazz 
trumpeter Bix Beiderbecke's record- 
ings). Blue Note (which will issue 
new Monk, Bud Powell, and Milt 
Jackson sets produced by Cuscuna in 
July and August), and Columbia 
(wWch will release a comprehensive 
Billie Holiday set co-produced by 
Cuscuna late this year). 

Lundvall says of Cuscuna's work 
for the label, "He went into the Capi- 
tol vaults and finally found the lac- 
quers for original Miles Davises and 
■Thelonious Monks. He was able to get 
the best possible source material. 
They're not reissues — in a sense, 
they're new releases." 

Summarizing his production phi- 
losophy, Cuscuna sounds much like 
Keepnews. "Every case is its own 
case," Cuscuna says. "Times have 
changed, and it's no longer accept- 
able — and I never was a fan of this, 
anyway — to clean stuff up as much as 
possible, to make it sound clean, if it 
means taking out highs and the ambi- 
ence and the room sound. The best 
thing to do is to get as close to the 
original as possible. The less you do 
to it, the more of a hero youU be." 

TIE MUSICIAN'S VIEW 

Bob Belden's first jazz work came 
as a saxophonist with such notables 
as Woody Herman, Donald Byrd, and 
Red Rodney. In 1980, as an avid col- 
lector of Blue Note recordings, 
Belden was introduced by a mutual 
friend to a kindred soul — Cuscuna. 

"He invited me over to his pad and 
played me some outtakes fi^m Blue 
Note sessions, and he showed me 
[Blue Note founder] Alfred Lion's 
handwritten notes," Belden recounts. 
"His apartment was like a record col- 
lection. It was ridiculous ... We sort of 
stayed in touch, vaguely, through the 
next couple of years." 

In 1989, Belden joined Blue Note 
as an artist, and through his acquain- 
tance with Cuscuna, he began pro- 
ducing reissues. "At that time, they 
were just pumping CDs out right and 
left, and I was into the [rare] groove 
stuff — Grant Green and Lou Donald- 
son and those guys," Belden says. "I 
sort of had my little spot." 

nie Cuscuna connection also led to 
Belden's involvement in Columbia's 
series of Miles Davis boxes. He 
shared the 1999 liner notes Granuny 
for the Davis '60s quintet box. 

In addition to co-producing the 
forthcoming The Complete in a Silent 
Way Sessions for Columbia/Legacy 
(Billboard, May 28), Belden has been 
instrumental in reissuing important 
single-album items from Davis* simul- 
taneously influential and underrated 
'60s and 70s catalog— titles like Big 
Fun, Live-Evil, On the Comer, Dark 
Magiis, and Get Up With It. These 
electric recordings are among the 
most powerftil, as well as the most 
misunderstood and maligned, entries 
in Davis' discography. 

Belden says he viewed this Davis 
material as '^ust as important as the 
acoustic stuff The critical jazz estab- 
lishment has never taken it seriously, 
and the people that are doing a lot of 
the reissues, especially now at BMG, 
come fi^m that traditional jazz aes- 



thetic. They have alvrays accepted the 
fact that electric music is not jazz, or 
inferior, or it's not the real deal. 
TheyTI tolerate it, give lip service to it, 
but they really have no clue. I lived in 
the time, and all you had to do is 
understand Jimi Hendrix and James 
Brown and Sly & the Family Stone 
and Earth, Wind & Fire, and you hear 
the elements of everything we listen 
to today in contemporary jazz." 

Bob Perry, owner of jazz specialist 
retailer Blue Note Records in North 
Miami Beach, emphasizes that 
Belden's reissues of the electric Davis 
albums are being snapped up by some 
of his younger clientele. "A lot of older 
cats couldn't care less about On the 
Comer or We Want Miles and that 
stuff," he says. "But there's a whole 
younger generation — ^jazz kids and 
hip-hop kids — ^that just got into this 
stuff and are going nuts for it I think 
it's great. I'm glad to see the stuff 
coming out, and it's Hlling a void. 
Belden's doing a great job." 

Belden has completed a six-CD set 
of 1970 electric Davis recordings cut 
at the Cellar Door in Washington, 
D.C., for fijture release by Legacy. He 
is also working on upgrades of Cohim- 
bia's Weather Report, Stanley (Clarke, 
and Herbie Hancock catalogs, with a 
Hancock box planned. 

Belden credits the abiding influ- 
ence of Davis' music in his own work, 
which includes the lauded 2001 noir 
big-band suite The Black Dahlia on 
Blue Note. "I listen to that stuff, learn 
from it, and apply it to the music I 
make," he says. 'Tou hear Miles of the 
niid-'60s in The Black Dahlia, and you 
hear the '70s stuff in the stuff I do 
with [trumpeter Tim] Hagans." 

JAZZWUNDBOaHD 

Executive Jeff Jones has nothing 
but praise for Phil Schaap: "He's a 
truly amazing and unique person in 
the world. He's remarkable, with 
how much he knows about the art- 
istry and artists of jazz." 

Gary Walker, music director and 
Morning Jazz host at WBJO New 
York — where Schaap once worked as 
an announcer — says of him, "He's a 
guy that has a photographic memory 
and not just with ja^ music. No stone 
is left unturned with him. His writing 
is just absolutely superb. When he's 
on one of these [reissue] projects, he's 
in search of the Holy Grail. Many 
times, he turns that up." 

If a list of Schaap's credits appears 
extremely long, it may be because his 
fascination with jazz started at a very 
early age. "There was a store in 
Jamaica, Queens [N.Y.], called TW- 
borough Records," Schaap recalls. 
"When the 78 format went out, they 
started selling them by weight, real- 
ly cheap. I was only 6 and 7 years old 
when this happened." 

In his early teens, Schaap started 
attending meetings of Record Re- 
search Associates, a group of dis- 
cophiles, including some members of 
Columbia Records' engineering staff, 
who gathered at the old CBS building 
at 51 W. 52nd St. in New York. His 
elders started teaching him about a 
technology that would prove invalu- 
able for his later restoration work — 
that of vintage 78 rpm discs. Around 
the same time, the prodigious Schaap 
began engineering sound at New 
York-area concerts. At 18, as a stu- 
C Continued on next page) 




68 



www.blllboard.com 



BlUBOABD JULY 7, 2001 



JAZZ LIVES 

(Continued from preceding page) 

dent at Columbia University, he start- 
ed doing jazz broadcasts on WKCR, 
the college's station. 

"Eventually," Schaap remembers, 
"in the mid-"70s, still in the LP era, 
someone [from a label] would say, 
"Could you transfer that for us? We're 
going to do a Roy Eldridge boxed set, 
we need a good transfer of "Wabash 
Stomp," not this punk transfer.' That 
started, and eventually. Savoy 
Records became the first to put two 
and two together — *One-stop shop- 
ping: Here's the guy who has the 
material, can transfer to an optimized 
sound for any new configuration, and 
will write the notes.' " 

From working on sets like First 
Miles for Savoy, Schaap moved to 
producing boxed setj^ devoted to big 
bands and Hoagy Carmichael for the 
Smithsonian Collection and multi-LP 
Lester Young and "fcddy WiLson com- 
pilations for 'nme-Life Records. 

During the CD era, his work has 
v/on him multiple awards from the 
National Academy of Recording Arts 
and Sciences. He has earned Gram- 
my honors for best liner notes for a 
set of Charlie Parker's complete 
Verve recordings ( 1990), for notes and 
best historical album for the complete 
Billie Holiday recordings on Verve 
(1994), for notes and historical album 
for Columbia/Legacy's comprehen- 
sive Miles Davis/Gil Evans box (1997), 
and this year, for best historical album 
for Columbia/Legacy's collation of 
Louis Arm.'itrong's Hot Five and Hot 
Seven recoiYlings. 

Schaap is well-known in the indus- 
trj' for his meticulous .sound restora- 
tions, and he has a very particular 
viewpoint on what should and should 
not be done to vintage jazz recordings 
in digital transfers. "It's simple," he 
says. "Step one is to find the best 
sound source, preferably the original. 
Step two is to restore that supreme 
sound source. Now, sometimes 
they're so messed up that you have to 
do step two before step one — you 
have to clean everything or fix every- 
thing, and then you can find out. 

"Step three, and this is a big one: 
You treat that sound source at the 
optimum of its own technology, 
[implementing, when necessary] a 
full-track mono head, a mono car- 
tridge, the right needle size, the 
right kind of turntable gear, the 
right type of electronics for play- 
back, tube gear, in particular. "Then, 
the fourth step is whatever needs to 
be done to convert it to digital." 

In preparing jazz for today's listen- 
ers, Schaap stresses, the process 
"shouldn't focus on noise reduction. It 
should focus on music representation 
. . . There's a push to get rid of [noise], 
but there's too much music going 
down the drain with it" 

In addition to working on such reis- 
sue projects as remastered Uuke 
Ellington relea.ses for Legacy, Schaap 
teaches jazz historj' in the American 
studies department at Princeton and 
continues to broadca.st on WKCR six 
days a week. In a statement that 
could apply to the other three reissue 
pi-oducers profiled in this storj' — and 
Uiat jazz lovers the world over should 
be grateful for — he says, "I guess I'm 
guilty of being a workaholic." 

Assistance in preparing this story 
ims provided by Jill Pesselnick in 
Los Angeles. 



Newsmakers 




Gloria and Emilio Estefan were presented the Sammy 
Cahn Lifetime Achievement Award. Celebrating the honor, 
from left, are Emilio Estefan, BMI president Frances Pres- 
ton, Gloria Estefan, Jon Secada. and new Songwriters Hall 
of Fame president Unda Moran. 




Award recipient Dolly Parton, right, shares a light moment 
with friend EmmyJou Harris. 




Johnny Mercer Award recipient Billy Joel, third from left, is 
flanked, from left, by songwriters Hall of Fame president 
Linda Moran, Marc Anthony, and Songwriters Hall of Fame 
chairman Hal David. 




Songwriters Honored At Hall Of Fame Fete 



The National Academy of Popular Music/ 
Songwriters Hall of Fame hosted its 32nd 
annual Hall of Fame Induction Awards June 
14 at the Sheraton New York Hotel & lowers, 
drawing a field of talent that included com- 



posei*s, lyricists, performers, and top music- 
industry executives. The organization is dedi- 
cated to recognizing the work and lives of com- 
posers and IjTicuits who create popular music 
around the world. (Photos: Chuck Pulin) 




An all-star lineup gathered onstage for 
the finale of the evening's festivities. 
From left are honoree songwriter 
Diane Warren, artist Jon Secada, hon- 
orees Gloria Estefan and Paul 
Williams, Arista recording artist Blu 
Cantrelt, bandleader Paul Shaffer, 
Buddy Holly's wife Maria Elena Holly, 
and award recipient Iris Cantor. 
(Photo: Scott Gries/lmageDirect) 
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Iris Cantor received the Patron of the 
Arts Award. 





From left, Willie Nelson, Dolly Parton, and Paul Williams 
were honored for their songwriting achievements. 



Honorees Willie Nelson, left, and Paul Williams, right, 
share a colorful moment with Judy Collins and Kermit the 
Frog — wearing his traditional green. 



Pop/R&B songwriter Diane Warren 
was one of 1 1 individuals honored for 
their contributions to popular music. 




Ralph Peer. chairman/CEO of peermusic, received the Abe 
Olman Publisher Award. He stands with new Arista record- 
ing artist Blu Cantrell. 



Dionne Warwick was honored with the 
Songwriters Hall of Fame Hitmaker 
Award. 
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1 999 Billboard Century Award winner Ennmylou Harris 
performs at the awards ceremony. 
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JOHN LEE HOOKER GONE BUT NOT FORGOHEN 

(Contimted from page It 



That "personal style" — a propul- 
sive, entrancing distillation of urban 
and countrj- blues, known aiDund the 
world simply as "the boogie" — is the 
comei'stone of Hooker's ailistic lega- 
cy, as well as one of the tnily original 
creations of ix)st-W'ar blues. 

Hooker, who was believed to be H;^, 
die<l |)ei»cefully in his sleep in the early 
morning horn's of June 21, at his home 
in Lor Altos, Calif., in the San Fi'an- 
cisco Bay area. 

Hooker's impact upon other blues, 
i-nck. and folk performers is immeas- 
urable. Roy Rogers — guitarist in 
Hooker's band during the 'HOs and 
the pixxlucer of most of his albums 
from the late '80s to his death — 
recalls a session at which the late 
blues guitar great Albert Collins 
Ciune in to recortl a track. 

"Albert was almost beside him- 
self," Rogers says. "He confided in 
me. He said. "Ro.v, hei'e I am in the 
studio with John Lee Hooker. I 
remember 'Boogie Chillen' when 1 
was a teenager 'That was all over the 
jukebox. And here 1 am sittin' with 
this man w'ho made that record back 
when I was a teenager!' " 

When Hooker died, other stars 
stepped forward with tributes. "I 
know I've lost a good finend. and the 
world has lost a great talent," said his 
blues peer B.B. King. His close friend, 
fan, iuid collaborator Carlos Santana 
commented on feeling "enormous 
gratitude, respect, admiration, and 
love for his spirit." And Steve Berlin 
of Los Lobos — the East L.A. band 
that backed Hooker in the studio dm- 
ing the '80s and '90s — said, "It was an 
honor tfl know him, to work with him." 

FROM THE OaTA TO DETROIT 

Hooker's bulh date has been vari- 
ously given as 1915, 1917, 1920. and 
192.3 (with 1917 the most commonly 
cited date). He was born in a farm 
community 10 miles .south of Clarks- 
dale, Miss. His father, shai-ecropper 
and lay preacher William Hooker, and 
his mother, Minnie, divorced when 
John I/ee was still young. Minnie .soon 
re-married, and Hookci-'s stepfather. 
Will Moore, became his principal 
musical influence. It was Mooit — a 
player with such Mississippi Delta 
legends as Charley Patton — who 
intnxluced his teenaged stepson to 
the insistent rhythm that became 
Hooker's trademiu'k boogie. 

"My style is his style." Hooker said 
of Moore in his '98 Billboard inter- 
view. "He played in ojjen tuning. 
was his m;iin key." 

Hooker, who had little formal edu- 
cation, left Mis.sls.sippi while still in his 
teens, mo\ing to Memphis {where he 
jjerfoiTiied on Resile .Stiieet ) and Cincin- 
nati before fin;illy si'ttling in Det i-oit in 
194;i. There, he supjioited him-self with 
auto factoiy work while peifuiniing in 
the clubs in the Russell Street and 
Hiistings Stifct nightlife districts. 

Hooker's fii-st manager. Klmer Bai- 
bee. brought the guitaiist's demos — 
crudely cut in the back of Barbee's 
Lafayette Stieet lecniTl store — to the 
attention of a Rus.sian-bom entrepre- 
neur named Bernard Besman, who 
operated the small Sensation label. 

In November 1948. Besman re- 
corded a storming solo iX'rfonn;mcc 
by Hooker that celebrated Hastings 
Street nightlife and the liberating 
thrill of boogie music. "Boogie Chil- 
len" was a primal numlier, a hyi^notic 



di'one fingerpickcd in open-A tuning, 
abetted only by Hooker's heavily 
miked, relentles.sly tapping foot. 

Seeing the iwtential of the track but 
.sen-sing his own inability to distiibute it 
jirnpeiiy, Besman leased the .song to 
Mwlem Recortls, a mitionally promi- 
nent K&B label iimby Joe, Jules, and 
Saul Bih;ui. Hooker laughingly recalled 
to Billbuanl that when the sharply 
dressed Bihaiis came to see him per- 
form in Detroit, "I thought they was 
policemen! I said, "Who ait? these guys? 
I ain't did nothin' wrong!' " 

"Boogie Chillen" became a No. 1 
smash that spent 18 weeks on the 
Billboa)xl R&B chart in 1949. It was 
also an epochal modem blues record- 
ing. In his superb 199SI critical biog- 
raphy of Hooker. Boogie Mail, 
Chiirles Shaai' Murray writes that the 
song "definitely proved that there 
was something new under the sun . . . 
[It] harked back to the rural prehis- 
tory of the blues, a style so archaic 
that it seems to predate even the ear- 
liest blues recordings that can be 
found t(Klay. At the same time, it was 
contemporary and urban in a way 
that the [Lightnin'] Hopkins and 
I Muddy I Waters records weren't: It 
.seemed to crackle with electricity." 

ALIAS LfFTLE PORK CHOPS 

Hooker cut other powerfiil hits — 
"Hobo Blues," "Crawlin' King 
Snake," "I'm in the Mood" — for Mod- 
em. Yet, although theoretically under 
exclusive contract with the label, he 
recorded for virtually any other indie 
label that would pay him. 

"Modern wasn't givin' me any- 
thing," Hooker explained later to Bill- 
boa rd. "Back in the old days, if you 
was a blues .singer, you got burned." 
And so Hooker burned them back, 
recording as Johnny Williams, Birm- 
ingham Sam, Texas Slim, Johnny Lee, 
Delta John, the Boogie Man, John Lee 
Booker, and Little Pork Chops, 
among other aliases. (Hooker may be 
the most prolific of all bluesmen; 
Amazon.com currently lists 173 dif- 
ferent Hooker titles for sale.) 

Hooker's cai-eer stabilized in 1955 
when he joined the Chicago inde- 
pendent Vee-Jay Records. There, 
often recording with a fiill band that 
included such players as Jimmy 
Reed (a star in his own right) and 
guitarist Eddie Taylor. Hooker 
developed the house-rocking sound 
that would influence a generation of 
white blues-rock performers. Songs 
from his Vee-Jay catalog became 
blues standards: "Boom Boom," 
"Whiskey and Women," "Dimples," 
"Hou.se Rent Boogie," "One Bour- 
bon. One Scotch, One Beer." ((jeorge 
Thoragood's career was essentially 
founded on a popular 1978 melding 
of the latter two tunes.) 

In — during a period in which 
he recoi-ded acoustic "folk blues" (for 
Riverside), as well as hard-edged 
electric blues (for Vee-Jay) — Hooker 
toured Europe for the first time. 
Apiieaiing as part of promoter Horst 
Lippman's American Folk Blues Fes- 
tival in the compsiny of T-Bone Walk- 
er, WiUie Dbion, and others, Hooker 
was gix^eteti as a musical demigod. 

The stage was .set for cnvei's of his 
materi;il by such .young English blues 
practitioners as the Animals (who hit 
the U.K. and U.S. charts in 19(i4 with 
"Boom Boom"). Later, musicians at 
home paid homage: Detroit's MCo 



released a fierce live cover of Hook- 
er's "Motor City Is Burning," while 
the Doors turned "Crawlin' King 
Snake" into a staple of their shows. 

In the late '60s and early '70s, 
Hooker's recordings increasingly 
reflected a blues-rock symbiosis. In 
1971, he scored a sizable cros.sover hit 
with Hooker 'n Heat, a sprawiing 
two-LP set on Liberty co-headlinetl 
by the L.A. blues-rock unit Canned 
Heat. Endless Boogie (ABC, 1971) 
guest-starred Steve Miller and the 
rhythm .section of Derek & the Domi- 
nos, while Nerer Get Out of These 
Blues Alim (ABC, 1972) featured the 
first of several collaborations with 
Irish rock firebrand Van Morrison. 

In the eariy 70b, Hooker es.sentially 
abandoned recording to make his living 
as a touring performer "I used to record 
all the time," he told BiUboanl in 1998. 
"I figured, maybe that ain't good." 
AltlxHigh he cut ses.sioas foi- small labels 
spoRuiically over the years, he would 
only renew Ms statui* as a hit-making 
recording artist as a septuagenarian. 

A CAREER REBORN 

In 1989, Hooker's San Francisco- 
based booking agent (and manager 
for more than a decade) Mike Kap- 
pus decided to take advantage of a 
growing list of requests he had 
received over the years from a group 
of top-notch artists (including San- 
tana, Thorogood, and Morrison) 
eager to enter the .studio with Hook- 



er. The requests gave him the idea 
for an all-star album project, which 
was met with initial re.sistance by 
Hooker. Financing the record him- 
sel£ Kappus put the bluesman into the 
studio with Roy Rogers and a number 
of high-profile stiirs, including Bonnie 
Raitt, who joined Hooker for a sizzling 
duet of "I'm in the Mood." 

"We all just knew we had it," says 
Rogers of the Hooker/Raitt session. 
"The performance just had a depth, 
and John was so into the communica- 
tion with Bonnie — they were just 
right across Irom each other It was a 
very special moment." (For Raitt 's 
own recollections, see stoiy, piige 1.) 

Despite the ghttcring names at- 
tached to the project, Kappus 
couldn't interest any labels in the 
album, titled The Healer (after a song 
by Santana). He recalls, "Everybody 
turned it down, thinking John Lee 
wouldn't sell 10,000 records no mat- 
ter who was on it." 

The small independent Chameleon 
Records ultimately picked up The 
Healer. The album became Hooker's 
first m^or hit in 1 7 years: It sjjent .38 
weeks on the BillboaM Top Pop Al- 
bums chart, peaking at No. fi2. (Kap- 
pus claims that it has sold more than 
1.5 million copies worldwide). In 1990, 
Hooker received his first Grammy, 
when "I'm in the Mood" was selected 
as best traditional blues recording. 

His career revitalized, Hooker soon 
began a fruitful relationship with Vir- 



gin Records, which released a half- 
dozen albums (most of them filled 
with .star cameas)between 1991-98 on 
its Charisma and Pointblank imprints. 

In his later years. Hooker toured 
less fi-equently. Ensconced in his Bay 
Area home, he followed the fortunes 
of his favorite baseball team, the Los 
Angeles Dodgei's, and bought his own 
club, John Lee Hooker's Boom Boom 
Room, in San t>and.sco. An in.stantly 
recognizable blues icon, he appeared 
in TV commercials, and his music was 
featured in film .soundtracks. 

But Hooker never quit performing: 
He gave his last concert at the Luther 
Biirbimk Center for the Arts in Santa 
Rosa, Calif., just five days before his 
death. Pi-oducer Rogers says he had 
discuivsed recording a new album with 
Hooker only days before he passed 
away. "He went out doing what he 
loved to do," Rogers says. "And, it's 
just a testament, again, to John Lee 
Hooker, at 83 years of age, that he 
was still a force. Music was hLs life. It 
sustained him. His life, his music, they 
w ere intert'hangeable." 

Hooker, who was married four 
times, is survived by eight children 
(including daughter Zakiya and son 
John Lee Jr., both of whom recorded 
with their father); his nephew, musi- 
cian Archie Hooker; 19 grandchildren; 
and countless great-grandchildren. 

Additional reporting provided by Wes 
Orshoski iji New York. 



scariest and sexiest grow 1 in the 
blues," Hooker never ceased to amaze 
her when he would go from his "dan- 
gerous" vocals to "a minute later, 
throwing his head back with that imp- 
ish, elfin smile and giggling like a lit- 
tle school kid. and [he'd] lean over and 
whisper something absolutely outra- 
geous in your ear. To have the juxta- 
position of the dark night of the soul 
and this leprechaun of joy — ^you know, 
he was just a great combinatioa" 

Hooker's lasting legacy with Raitt 
not only exists in his music, but also 
in the life lessons she receive<l from 
him. "I'll never forget, around the 
time we won the Grammy for 'I'm in 
the Mood,' [someone asked him] 
"What do you think of Bonnie Raitt?,' 
and he said, 'Boy, she's so deep into 
it, she's never going to get out of the 
blues alive.' And that just chilled me 
to the bone, because there have been 
times I have lived the blues in my 
heart and the lifestyle so deeply that 
I got into it almost way too much, 
and there is some dark stuff that will 
pull you [dowTi], whether it's addic- 
tion or picking the wrong men over 
and over again. I really learned from 
that line. I decided to stay in the 
blues — but get out of the blues alive. 
What I learned fixim John Lee is that 
you don't have to be miserable to 
sing the blues well. You don't have to 
sell your soul to the devil . . . John 
Lee wasn't one of the guys who got 
ripped off, wasn't one of the guys 
that dissipated or that, unfortunate- 
ly, succumbed to the blues disease. 
He wasn't bitter, he wasn't unhappy, 
and he died in his sleep. So even 
though I miss him tenibly, I'm real- 
ly, really grateftil that he lived the 
Life of Riley right up to the end." 



RAin REMEMBERS JOHN 

(Continued from page 1) 

saw him in a whole new light the 
night they recorded their Grammy- 
winning version of his classic "I'm in 
the Mood" for 19^s The Healer. "We 
turned the lights down low, we sat in 
two chairs facing each other," Raitt 
recalls. "Up to that point, I had a flir- 
tatious, kind of playful bantering 
going on [with him]. We'd just kid 
each other in that way that men and 
women do when they're fond of each 
other with no particularly serious 
agenda [of) going anywhere with it. I 
gotta say that at the end of that long 
session — we did one very, very long 
[take] that we had to edit — I was so 
absolutely needing to lay down and be 
revived like I had the vapors. 

"I never realized until I actually 
played with him, with him staring 
at me through those glasses, (what 
an] incredibly powerful and erotic 
pull that song and him aiming his 
stuff at you [had]," Raitt continues. 
"At that point, I'd never really had 
fantasies about guys in that age 
gi-oup, and it completely changed all 
that. That was about as sexy a four 
or five minutes as I've experienced 
in my time on earth." 

When Hooker made his first im- 
pi"ession on Raitt, the teenage music 
fan had never dreametl that she would 
one day be sitting in a room with the 
master blues singer/guitarist. "I was 
affected by John Lee with a record 
that really changed my life," she 
recalls. "In 1964, I heard a blues 
recoixl called Blues at A'rayjorf 'ftj. He 
was included along with Brownie 
McGhee. Sonny Terry, John Ham- 
mond, Dave Van Ronk, Rev. Gary 
Davis. I was 14." 

By the time Raitt met Hooker at a 
blues festival five yeai's later, she was 
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a "complete blues hound. Starting 
around 16 or 17, 1 was just absolute- 
ly crazy for John Lee. It was a really 
fast, close friendship. He got a kick 
out of the fact that I pla.ved guitar like 
I did, being a woman." 

While Raitt's guitar playing 
doesn't resemble Hooker's thump- 
ing, highly rhythmic style, the musi- 
cian says she found inspiration in his 
arti.stry every time she put on one of 
his records. 

"He never lost his ab-solutely raw. 
improvisational, brilUant spurts of 
the most bizarre Ucks," Raitt says. 
"He would throw in the most inven- 
tive and soulful licks in the middle 
of always keeping that beat going, 
whether it was his foot or his fingers 
or his thumb keeping the thumping 
going that his characteristic boogie 
always had. If you want to really 
hear tlohn Lee at his best on the gui- 
tar, listen to his introductions, 
because it's like the best jazz play- 
ers — totally improvisational and 
out. And you never know where 
they're going to go." 

With a voice that Raitt calls "the 
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PUT IT ON ME 

JA RULE (MURDER INCjDEF JAAUDJMG) 
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STUTTER 

XIEFEAT MYSFlKALEjrVE) 
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ONE MORE DAY 

OULMOND RIO lARISIA NASHVULEI 
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THE WAY YOU LOVE ME 

FAITH HILL (WARNER BROS 1 
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WHO 1 AM 

lESSCAANISEYYS ;C«AA(AO«KS INASHtlLlEll 
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YOU SHOULDN'T KISS ME UKE THIS 

TOBY KEITH lOHEAUWOftKS (NASHVILLE 1) 
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HEMORRHAGE (IN MY HANDS) 

FUEL (550 MIJSCEPICI 
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JADED 

ALRUSMIIH ICOLUMBIA) 
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KRYPTON ITE 

3 DOORS DOWN (REPUBLICUNIVERSAL) 
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BUTTERFLY 

CRJLZY TCrWN ICOLUMBIA) 
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WITH ARMS WIDE OPEN 

CFTEED [WIND UP) 
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SMOOTH 

SANTANA FEAT. ITOB THOMAS (ARISTA) 
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CRAZY 

K CI & JOJO (MCA) 
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THIS 1 PROMISE YOU 

N SYNC IJIVEl 
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STRANGER IN MY HOUSE 

lAMIA (ELLKTRA'tEGI 
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BEAUTIFUL DAY 

02 liSLANOs'lNIERSCOPE) 
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35 


BREATHE 

FAITH HILL IWARNEB BROS 1 
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DONT TELL ME 

LLAOCNNA lUAVERICKWARNEF! BflOS ) 
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BREATHLESS 

THE COftRS IlAilAVAATUWTiC) 


21 


20 
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HIGHER 

CREED rWIND UP) 
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AMAZED 

LONESTAH (BNA) 
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BUT FOR THE GRACE OF GOO 

KEITH URBAN ICAPITOL (NASMVlUE)) 
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1 NEED YOU 

LEANN RIMES (SPARROWjCAPdOUCURB) 
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21 
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CRJLZY FOR THIS GIRL 

EVAN AND JAfTON (COLUMBIA) 
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BHl.Urjverial. ASCW;Veir(fiitc. ASCAP) HL'W«M 
U.L FOR TOU m:* Ice. mm Apr( ASCAP,T^ Tftw. 
ASCAP/Uttle Uacho. ASCAPyWB. ASCAP/hapesji 
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iiu 01 wrniMe pRS^rci 01 

BUiUmrul-Sonp « P^ifGrsm InUenalKnal. BMt] ft&i 
4» urn. (Sitkr. ASCAPi'tm Rooster ASCAPiIW B\xkmii 

BUiajMcAipptll, BMlTikineilifiL ASMP.'M, ASCA^ Hl^'ASM 
n WGEL(LJfl.ASCAP/flTveDrD<l('.ASCV; 
K MISTIII(IaIbot.SMl-HrsKsiings ASCAPl 
72 BA8Y.COM OVOttTHIS IS OUR NlfiHT|{Uurl)T> 
ASCAP/l>winal, ASCAP'IVainn Owp^l PRS.'Socvd 
OecKk eMI/IV8(nef-lamefijne.eWl'acrsalii.BMI)Vl6M 

12 BOOmiaOUS (Scry/AlV ASCJVi'Bnonce. 
ASCAP.' k/«<fiiiE Alley, ASCAPiWedh Wkh. BMI/ltrte, 
ASCAP.'Sodp.ATVSonei 8MIIHL 
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4B DONT HAPPEN TWICE (MAprriASCAfi'Ikilta Groove 
ASCW,i:apyiii^.rwt BMlMcMcn, BMI) HL 

f9 DOWmMEIGravitTDn.SESAC/eiuewater.SESAC/fMIFull 
KmI. ASCAP/Blakmnon) Avanin. ASCAP) R 

13 D«EUION(£MIBbckmo(j,BMI)ta 

14 DRIVE (EMI A«(il.ASCAP/>1unelieiori.ASCAP1 HI 

6 OROPSOFWPITESrTEUMEllEMApnI.ASCAP/DeiBn 
Jen ASCAPi^thmeel, ASCAP/P TiiTOfl. ASQAR'Mf Qean. 
ASCAP/Etrteatn lh« Irw. ASMPIMI BlKAwMd, BMI) W. 
71 FUilH' (Leiloi*, ASCAPiTHI Acril, ASCAPi HI 

10 FIESTA iZomba, 6MI-R mVH eiattiwood. BMLU lu 
lo BHD HL'WM 

19 FILL ME IH iSo^ Df WinismefA Pacft. BMl'Warner 

Ch.ippell.PRS.'WB ASCAP) ABM 
S5 FLAVOR OF THE WEAK (CisopiKOIJiKJia.ASCAPi'BMG 

S(0i5. ASCAP' HI 

15 FOLLOW ME il^e. BMIWatmr lamartane. BMI.'Ctajrliy 
Style. ASCAP.'Dtine* Serto Pealu, ASCAP) (tA(BM 

1 GCT UR FREAK ON m-ii Conlusnn. tSCWm. 
ASCAP/Virania 8f«h. ASCAP) HBM 

41 GROWN HEN DON'T CRT (Lstea Vista. ASCAPj^cartet Ram, 
fiSCflP;SorTy,.ATV Tiee BMI) HL 

3 HINGMGnAHOIIENTIG-Ctiits, BMl'SoriesOf 
[iieamnortis BMI! CLM 

57 HEARD IT ALL BEFORE IMikeOty.SMI/PinlicysPtaytnuse. 
ASCAP.'CowrsWConlion 

34 HERtS TO THE HICMT IFake And ladU BMbleu Ihan too. 
Bti/SouttiteU Road. BMI) 

44 HntlDPST1U{00PSti:Cfp;'[n,eMi'Dill8b[imoa],BH;Hl 

35 I COULD MOT ASK FDR MORE (Reatsor«s. ASCATI W8M 

58 I CRT ISJavery, BMl'lAT>*.e Rhmo. ASCWilAo lovirij ASCAP/U 
Rqt), BMIi'DI irv. BM'Wirner Tan^lgrK. 6MII HU'WE" 

32 I DDI1 iStiu J Tores. ASC*P,'To,'-r(jy ASCAPI 

« IF I Flu TO<m GOIMC DOWV WITH ME (Hillbilltti 
BW^S Of Siill) Suts VMcme SIum. BML'Sotit:^ Ot 
Unrrtrsal. BML'Almo. ASCAP I'Anwa. ASCAfl Hl'tfBM 

52 IF rOIJ CAN DO ANTTHIHG ELSE (EMI Blactuwod, BMt 'Hm 
C:.' ^tH-Ni-n HJttt, ASCAP) KL^ffiM 

43 IF YOURE GOKE lEWI BlactiWDDd BML'BKlna BMI) HI 
40 I HOPE YOU DANCE (Unrterjal WCA ABCAP.'S'Hla Creek 
ASCAf;'Cli(K« Is IfieK. BAft'lmifn. BM) HUWiM 
I UIE THEH ORIS Matrw-Tamtrlan. BWiDtniES Ho: Sorgs . 
ASCAP,^ Tm, ASCV/WI V, ASCAPA'jInilrTe s Dj|, BH,'^^ 
hi S(l> ASCAP.'ftayMfl ASCJi^iTirsI A^tflM, ASCtf^i HIW* 

33 I'M ALREADY THERE (Sotir/ATVIm.eMtF'/ixnba. 
aSCAP SnBar By 11, ASCApF-tash-KicL ASCAPI HL-'WAM 

65 I'M lUSTTALUN' ABOUT TONKHTCIciieco Turn 
eMl^,.'AIVTree BW8iirenwOc<.BMI)HL 

24 HI UKE A BIRD (*(elstar. SOCAN) 

66 TM REAL (Nufoncan, BML/Sorrr/ATV Swgi.. BMI/Cori Titlaru, 
BMKhooilate faclDfy, ASCAP<'Sony/ATV lurm. ASCAPvAlptia, 
ASCAf.lES PuHistiifii Des«rwfl, ASCAPI HL 

17 IRRESISTIBLE Ifwj AprI ASCAP.'Wiirtyti, ASaM»r¥,ersal- 
PoliGram Itilefnaliunal, ASi:Ar,.'PljrTi Iree, BMWKnet- 
Tameriano, BMI^ HLIiVBM 

63 ITS A GREAT DAY TO BE ALIVE (EMI Afnl, ASCAP/Xou» W 
B-am ASCAPI HL 

22 ITS tm AWHILE IGiwnfunit, ASCAP/i m.notndy, ASCAP.Iilf 
EJue Qi: ASCAP/cHmpfue ASCAP,1YB, ASCAP! WW 

36 I WARHA BE BAD (Kjuiuir mtiut^.f Bcri. BMIiTomba, 
BUlTiljrdan, BM,'lava, BMI} WSM 

80 JDST IN CASE \Own Will. ASCAPiVB ASCAP.'Tiiuu Goal. 
ASCAP.itJh Oh, ASCAP/Farrraos, A5CAP,.tra(sn, BWI| HLWBM 

82 LA BOHBAISany/ATVDism. ASCAP) 

2 LUT IIUIUUIIE lEH A«rt. ASCAI>,<'to[>!lF ASCAP,<X0<n, Hoan 
ASCAP/Ut BlaCtMOt, BMl'Sttot Ckarrand. BM.Tam)b«!r, m HL 

83 LiUtEDO (Mart Hytner, ASCAP) 

32 LAY LOW IMG. ASC^.'Arl flitntr (iin Oi Bit Fuifare ASCAPiDm 
HanbD ASCAP.'TrM Cird. ASCAF,<«\ndsMt4. ASCAPi«r dm Oil 
BWt'DII BUckwcd, BM.«t| P. ASCAPM Dsn BUl'Vnu FanI), 
BMtlil GaiEOl. H/Jfilm Tiarv ASCAPI Bl/NW 
5 inilEIUMTAMWISccltSbittLUCAP/BlnileRMtmK 
ASUPillonriJl. ASCAP/Scst Eami. ASCAP/Vfi. ASCAP/M HriM 
Cm' Cn But FLmnt ASCIPiUjsk 01 Wintsw(t ASCAF.TrM Card 
ASAP;tUii Mjirtx, ASOPTiT, ASCAPi'BlKH«t. ASCApi WW 

88 LETS on IT lia-tr l\SCAP,i'l.st(i CcmhvASCAPilMIAcnl, 
ASCAP.FWrrthn Biurtr. ASCAP.UnwMl. ASCAPiDiamend Rnb 
ASCAP.'iU Gretn. GMllmni. BMbtisI Utmfhf. 6MII IC'WBH 
100 L0O«ATVS(EMIBIadmKMd.eM])HL 

50 LOVE (EMI ^1. ASCAPyfhTBC Tyte, ASCAP/Touched dj ian. 
ASCAPj^oukhrid, ASCAP/My Dre, ASCAP/Mc«t. 
ASCAP.Dnfrtnal, ASCAP) HlAfflH 

59 UHaiOT(Sarrf/ATVSar«!,BW'Tt)«.ASCAP/To.riln>BMi<'M 
Stene Eft A$CAP,<Uni>«r»l'PDlvGita iRhnslwul, ASCtf I'BeCKi 
Oifi. eMl'Uwnrial Sov Ot V^m Mnmtcnal. BMIl HLWM 

11 HAD SEASON (EMI Blackmod, BMl^dnis, BUI) HL 

90 HAYBE I DESERVE Hank 1|7G,ASCAP/BlackF<witain, 
ASCAPfIMI Acril. ASCAP) HL 

n HIDWE$ISWWCUackieFiosLASCAP/8MGSor«s. 

ASD^P;;^ E J BawmtML ASCAPi^Jniimal. ASCAP) Hi 
47 WSSIKYOU llfflaADrttSiBMl/SonesOIDrtamllVorlLS, 

BMlTill«t Iree. ASCAP.^onta. ASCAP.%. ASCAP) CUitffiM 
HORE THAN THAI lUnivtrsal SanfiOf PolrGiam 
WD-naboital. BMI/Sotiji'Arv Scandinavia, BMl/Swif/ATV 
Sc^. BMl^wecleOreams. BUI! HLWBM 

23 HUStC iDict SonHHi, ASCAPiTontia. ASCAPAhc Mar.in 
Ga« Heiri, ASCAPiTMl Acnl, ASCAPI HL/WBM 

) HT BABY Uotwie, ASCAP) m. 
99 MY WAY amb». ASCAP,'6« Biikil. ASCAP/Rotwrt Ml. 

BMlillnrrtrsal Sores 01 Pol)Oam International, BMI) WBM 
M NEVER HAD A DREAM COME TRUE CEMI Apr*. ASCAP/19 

PBS-flMC, PRS) HL 

91 OOCHIEWAUYUaturi tones, BMlUEIpee.ASCAPAamont 
PwW . ASCAP2WB. ASCAP/S«BB. ASCAP/CoUllw, 
BMI/Wafnar-Tanwtac. BMD WBM 

4 PEACHES &CMNi(Mvsfcy.BMiy]ustin Combs. ASCApyEMl 
Aprd, ASCAP/Ui Imhi. ASCAPA:Sis. ASCAP/TraE»ni. 
ASCAP/EMI eiadoMOd. BMI/bnce Conto. BMI) HL 

53 PlAI(OiqsriB.ASCAPjtlnnm*{^GmMnutHnal 
ASCIPiVgiliii, ASCV/S«i|i«TV SMp. BIRiCir Tritm, BMO Hl.inv 

BT PlATASCOrPUYK^nimeSomlWSaict.ASCAPi^nnnOnThe 
VvjB 01 hsantr. ASCAP.iTsncus. ASCAP.TmDi Forte. BMIl H 

25 POP (TBmran runes, ASCAP^7[r-(M, ASCAP,.'fta»Ro. BMI! "ffiM 
' PURPII HHiS (E«il Use Itfe GMI^kvr Btll<EMI Apil. ASCAPI HI 

RIDt MT m [Mn f msi BHIWG S«fj. A5CAr.iBiMNint Beit; 
ASCAPiUvwuL ASCAPMM. ASCM>/I)f Es BuerwiL 
ASCIPiTMucn, ASCtf Jttun. ASCVj« lA Imes. ASCAP) HLWBH 
RI6HT WHERE I HEQ» TO IE (Acuri-Rase, BMVeoi 
BrDMhny. BU/SorVATV Tree. BMI,'B« TelkM Dog. BMI) HL 
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m NO. 1 ^ 

U REMIND ME ^ ^ 


31 


39 
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U KNOW U GHETTO 


39 




24 


DON'T TELL ME 

MADOrjSA •-■ v." i^::- VJAK'VLK BROS.) 
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MY BABY 

LIL' HOMtO ■" '1 .'^NU UMIT*f*RIO'%IT"Y) 


(S) 


59 
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MISS CALIFORNIA 

3f»iE-Hms;EAT FHK ifWT PWytUKTRAtECI 


33 
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THERE SHE GOES 

fW&iffiCi (ARISTAE 


41 


40 


12 
14 


THE KISS OFF (GOODBYE} 

Hh--jr.-- M 1 '-.i.iV ;,'K.SOUNOS/VinGINt 


33 
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Fia ME IN 

C^AIG DAVIO (WILDS TAR* ATLANTIC! 


42 


41 


ALL FOR YOU 

JANET iWIRaiN) 
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IDOI! 

TOY A (ARISTAI 


43 


36 


19 


BOW WOW (THArS MY NAME) 

LIL BOW WOW ISO SO DEFjCOLUMBIAl 
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tWANNlA BE^BAD ^^^^ 


44 


30 


■J JONATHAN DAVID 

^ HtLLL & SLBASllfiN < JLtHS lEFVMATAtXJHl 
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16 


SUPERWOMAN PT. II 

LIL' MO f EAT FA80LOOS (EASTWE$T^EG) 


4i 


35 
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A WHITER SHADE OF PALE 

SAi^AH SRIGHTMAri i.NEUO STUDia'ANGEU 
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15 


?REL* FIAT J«»;iJIVtl 


46 


49 
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CALL ME E.S. 

7L S, tSOTERIC 'IDIRECT/LANDSPEED) 


3) 


75 
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SHE'S ALL 1 GOT 


(3D 






BIGACTS LinLEACTS 
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PURPLE HILLS 

Dl.' ■ ■• '.M ^.CUPE 
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47 




TORTURE 

SCRrwEALL rfAT M.O.P. ntyD"A:AMD=iriED 


11 
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14 


STRANGER IN MY HOUSE 

TAMIA ELIKI^-LLlL. 
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45 
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LOVIN' EACH DAY 

HONAN KEATING .A4M 'NTERSCC--'c ■ 


12 


10 
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LA BOMBA 

AZUL «UL (SONY (MSCOSl 
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38 
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SAMEOL' SAME OL' 


13 
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NEVER HAD A DREAM COME TRUE 

S (tl UB T lAAtA INTEHSCOPE) 
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HIT -EM UP STYLE (00P5I) 

BLU CANIftEiL ■ - -::.,\"'SLA^IS.rfii 


14 


12 
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WHAT 1 REALLY MEANT TO SAT 

CYNDI THOMSON (CAPITOL (NASHVILLE)) 


92 


37 


15 


MRS. STEVEN RUDY 


15 
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14 


HISSING YOU 

CASE IDEE &3LiLTElJ)AG) 


SI 


42 
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OOH LALA 

VALERIA (THE DAS L/.EEL'INTERSCCf-i i 


16 


13 


15 


GET OVER YOURSELF 

EDENS CRUSH (lAilONOON-SlBt) 
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MY PROJECTS 

COOOOOCAL : r.Ti-i[TL rnwwY mt) 


17 


14 


q ANGEL 

^ SlIACr.rFEAT RAWON(MCA) 
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WHERE THE PARTY AT 

.ii'.I.H 'ii: '.-.■t.-M..! ■ -n ■ LI^WBlfl 


18 


11 


„ BIZOUNCE 

' 1 OIIVIA(J) 


5t 


43 


2D 


THArS HOW 1 BEAT SHAQ 

AARON CARTEH iJIVE) 


19 


17 
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AUSTIN 

BLAKE SHEITON (GIANT (MASHVILlELWRN) 
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INNOCENTE 

"^LER.JMFEAI L£<3M NASH (NETTWERK) 


20 
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A : NONE TONIGHT 

. LIL ZANE (WORLDWIDtPfllOfilTV) 
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THE SUN GOD 


21 


21 


U ' CAN7 FIGHT THE MOONLIGHT 

^ 1 LEANN RIMES iCURB) 
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53 
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COME A LITTLE CLOSER 

MrCASS ■.VJ.PHERBROS t»MHVIH£lVWN) 
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J ' OUT OF NOWHERE 

* GLORIA ESTEEAN (EPK) 
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SO IN LOVE WITH TWO 


23 


15 


0 SURVIVOR 

° ■ DESTI'IVS CHILD ICOLUMBJA) 




3D 




36 


I'LL BE MISSING YOU 

oiiFF r:*[>Dv t rajTM £v«NS iwr fcy Af't"-iT*i 


24 


20 


^ ' NO MORE (BABY I'MA DO RIGHT) 

^ ; JIW ININE IIVES/EPIC) 
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PARADISE 


25 


19 
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OOCHIE WALLV 

(» HNEST (ILL W]LLA:OLUtAB(A) 




63 


61 


32 


ONE MORE CHANCE-STAY WITH ME 

:hl M.:-:j-i.',J'-. I itiADBOY.'AKlSrAl 
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24 


31 


LOOK AT US 

SARINA PARIS iPLATLANEVPRIORnYl 




64 


72 
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WHO'S GONNA LOVE VA' 

BIGiGA riGOA? IKir«G Bi 


27 


22 
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EVERYBODY DOESNT 

APAANIlA (MAVERICK) 




65 


55 
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STRONGER 

BRITNEY SPEARS UVEI 


28 


18 
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WHAT rr FEELS UKE FOR A GIRL 

MAEIONNA l'J.'-.'l 1.1 - ■.VWl^llli BROS 1 
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22 


MO MONEY MO PROBLEMS 

iHf N;-M;ni(-,i;, Hi G (BAO eOV/ABISTAl 


29 


27 


31 


COULD rr BE 

JAHEIM M'.r. WI..,V..-''''.I ■( &RCS 1 




67 


46 


33 


SOUL 5ISTA 

eiLAi luoraiHTERSCOPt) 


30 


26 


20 


SHE COULDNT CHANGE ME 

MONTGCAJERTCENTRl iCftUMBlA (NASMVlUE)) 
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54 
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HOTTIE 

ASHLET BALLARD iftTLANTICl 


31 


23 
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KEEP IT REAL 

KELLI MACK (RiStNG HI) 




69 


57 


18 


BY YOUR SIDE 

SAOE iEPiC: 


32 


23 


17 


VmAT WOULD YOU DOT 

aiT HIGH (BOOCA BASfWENTjlNTEftSajPEl 


70 


48 


15 


JADED 

AEROSMrTH (COLUMBIAI 


33 


29 


33 


SOUTH SIDE 

MOBY EEAT GWEN STEEANI (V2) 


3D 
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Y'ALL OONT WANNA 

SKiLlZ ItASnwn CONFERENCEjTIAWKUSI 


3) 
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CRAVE 

ASHAOES ;''£AL OEALOHPHtUS) 


72 


56 
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WHAT IT IS 


3S 


25 
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SUGAR 

VOUNGSTOWN (HOllVVI«X») 


73 


&3 


37 


CROSS THE BORDER 

PHILIVS »OSI WANTED lATWNTICI 


X 


32 


19 


LIKE, WOW! 

LESLIE CARTER (DREAMWORKS) 


74 


GO 
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STUTTERING (DONT SAY) 

WllD C-<r.<*:C '•■ 


37 


33 


15 


REQUEST UNE 

EUCAETEC PEAS EEAT lAiCI GRAT IINTTRSCCPE) 


75 


73 
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ON A NIGHT LIKE THIS 

1R(X POh'l IWARTiEB ERCS iWiSKVIlUiWW) 
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7C SCHISM fTDcbhed. ASCAF^I VifKin, ASCAPI Kl 

37 SMECOULDirTCMIICEME(WB.ASCAf'/GaiYNI:t»ison, 

ASCAPySoiy/ATV Crass Kep. ASCAP) HLWBM 
31 SUES AU. I GOT IWie Oty. BMI) 
77 SO FRESH. SO CLEAtKOiganiiedrMue.BMtiCnal Boot) 

ASCAP/i:hiyMls, ASCAP] WffiM 
a SONEWE 19 CAU IT LOVEIt (BbcA tt, ASWiTUI 1^1 

A!CV,Tf(ttl»iN,ASCtf«B.AStW,'n BurmJI, ASCAf^ HLVrtiM 
« SOUTH SNK (UMe Idiel. BHIiWamer lamtriarw BHI MfiM 
n THE SPACE BCTWEEH CCoMen Grrr, ASCATEUnrreiial UCK 

ASCAP/Amstation. ASCAPI CLMWSM 
11 StlPtRWHIUiPT.anieLJMi«ASCAP,iUirbDftLdtti, 

SfSU^tannlim S«lh. SESKW BUctrod BUM bun. 

mm ascap/i Bnscd. ASCtf'Ocwi stam, bmd num 

81 SWnfl¥0(t(forClBie.ASCAP/HitcoSoiitn.ASCAP/WijsKO( 

Wirxlswspl. ASCAP/Sonnr'ATV Tuna. ASCAP/Berme. 

ASCAP/WWP, ASCAP) HL/WBM 
73 TAIIE[TIDMIMaff»SWIkH.BNI^-OmBM>t>*n^ 

BHL'VifCS a UiMRil. BHAW iMptrii. BMO NEM 
ZD THM[TOI(WmChwril,PimASCAPyChntv.BMmil 

Blatkmod, BMlXtianprnManvniiL BMn HtWU 
31 THERE SHE GOES (The WahrsWNvBfttk.BMliTMl 

Blackwwd, mZhdU Chad. ASCM'/IMI A«ril. ASCAP/lCAf . 

BMVSony/AIV Sones, BMI) HI 
13 THEH rOUU BE IReatjoncs. ASCAP) HBM 
75 TIIlStSIK(S<i>«:Gfsf1(i.ASWP«l*(ri,llSCtf>lAi».ASCAffirl» 

bill. A30IP;nM ^in BHlrW^rH-larw^. BMIl HUVffiM 
60 TWO PEOPLE FEU MUlVE (EMI A(ri.ASCAP/SeaGff)te. 

ASCAPAove Ranch. ASCAP/tMl OvAma. BMO HL 
tS »mLTHEEnOFrUK(AnBru.ASCAP,inachl^Ranic 

ASCAP/BMG Songs. ASCAP/WBmv-TBnwbw, eMt/EiMc. 

BMVAIi A(a. ASCAPMotont SMh. ASCAPyfanolt Pari 

KC*em. ASCAP/Umnrul. ASCAP) HL/fflM 



1 UliaHDHE(SinutbC.EM.'SaipDf«WswilPx)ic 
BUt'BiBenMi's Laiil, BWGvctum. ASUdUiMtuL ASCAP) WBM 
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BUFFALO SPRINGFIELD BOXED BY RHINO 

fCoutinued from page II) 



"I can hear how some of the songs 
got worked and why we chose one 
song over another," Furay adds. 
"Steven and Neil were verj' prolific. 
Songs were coming together so fast 
and furious that maybe one song fell 
together quicker than another song. 
I remember Steve coming to me 
and playing me a song, saying, 
'Here, what do you think of this?' 
And, boy, I was like, 'Wow, man, 
that's good. We ought to record 
that.' But two days later, he would 
come to me and say, 'Here's another 
one, what do you think?' It would be 
just one right after the other. Neil 
wa-s the same way." 

In their brief time together, the 
members of Buffalo Springfield were 
not only heartthrobs (clippings (mm 
the teen magazines of the day are 
included in the boxed set's booklet) 
but trailbUudng gem'e-bendei's. 

"The vision and the level of cre- 
ativity that they had, given the fact 
that these were really young guys, 
is just mind-blotting," James Austin, 
Rhino senior director of A&R for 
special projects, says. "When was 
the fii'st time you ever heard banjo 
on rock'n'roll radio? It was the 
extended version of 'Bluebird.' 
That's pretty ballsy. I mean, we're 
talking about the late '60s. There 
was a stigma about country music 
and all that twang. But when you 
heai-d Buffalo Springfield emplojnng 
all those eountiy-twangy elements 
and the hannonies of that music — 
hut not t^ing to be country music — 
it was like, 'Wow! This doesn't sound 
like anything before.' " 



Austin says that everything about 
Box Set — the look, the sound, every- 
thing — has been "Neil Young's 
vision." Final approval for everything 
dowTi to the text on the label's stick- 
ering has gone through the office of 
Young's manager, Elliott Roberts. 
After years of anticipation. Young 
delivered the collection to the label 
about three months ago. 

Inside the set's booklet is a col- 
lage of authentic newspaper clip- 
pings. "The audience left their seats 
to mass at the edge of the stage 
during the long last song ["Blue- 
bird"), applauding and cheering 
emotionally," reads a review of the 
band's final concert — a gig at the 
Long Beach Arena in California. 

Over the past 30 years, a mys- 
tique has built up around Buffalo 
Springfield — partly because the 
band was so innovative when its 
members were so young (in their 
early- to mid-20s), partly because 
the band proved to he a launching 
pad (it included futiu'e members of 
Cro.sby, Stills, Nash & Young; Poco; 
and Loggins & Messina), and partly 
because it wai> able to so encapsulate 
the mood of Vietnam Wai--era Amer- 
ica in the two minutes and 37 sec- 
onds of "For What It's Worth," a 
song that has remained a classic- 
rock radio evergreen. 

"It's weiixl," Fiu-ay says. "People 
are still coming up to me and telling 
me, 'You did this.' And I think that's 
partly becau.se nobody really had a 
chance to .see or hear us. We never 
really toured extensively." 

Stills and Furay attribute the 



band's breakup to youth — and the 
arrogance, insensitivity, and foolish- 
ness it brings. Buffalo Springfiekl fell 
apait just as it was beginning to cap- 
ture its live enei-g}'. Stills says. "We 
used to rock like the Rolling Stones. 
And nothing that we ever cut got 
that power. I mean, we scared the 
hell out of them at the Hollywood 
Bowl. We rocked ... we just never 
got it on record. And we were bust- 
ing up ju.st as we were learning how 
to get things to sound right." 

Unfortunately, Box Set doesn't give 
fans any sense of that "power." Al- 
though full of demos and alternate 
versions of songs, the set lacks any 
live material. Insteiid, the collection — 
which stait-s off strong, with 11 pre- 
%nously unreleased demos — includes 
both stereo and mono versions of 
many of the tracks fi-om the band's 
first two albums, which both apiiear 
together, in their original song se- 
quence, on the fomth di.sc. 

The limmm) Cmhy, Stills, Nash 
& Young reunion came iis a result of 
Stills and Young collaborating on Box 
Sft. but it's unclear whether Buffalo 
Springfield will have such a revivid. 
"It's up to Neil," Furay says. On his 
la.st studio album, Young include<l the 
.sweetly nostalgic, iilmost afjologetic 
"Buffalo Springfield Again," which 
remembers their time together and 
seems to hint at a reunion. 

Nevertheless, Rhino will move 
forward, focusing its marketing 
efforts of Box Set on the print 
media, buying ad space and seek- 
ing coverage in high-profile rock 
publications. The label will also 



OCTOBER PROMISES TO BE BIGGEST MONTH EVER FOR DVD SALES 



(Conthtued fmn) page H) 

ing DVD of all time, Phantom 
Menace will have to overtake 
DreamWorks Home Entertain- 
ment's Gladiator, which is hover- 
ing around the .5 million-unit sales 
mark, according to industry esti- 
mates. (The figure includes copies 
sold to rental outlets). 

Neither Paramount nor Fox 
would speculate on unit shipments 
for The Godfather or Phantom 
Menace, but for a major catalog 
release, shipments of 1 million 
units or higher are common. 

Why the emphasis on catalog 
titles'? Experts say with DVD 
Video-player penetration gi-omng 
at a tremendous rate, the time is 
right to push older titles. 

.According to the DVD Enter- 
tainment Oroup, the installed base 
of players should reach 27 million 
by the end of the year. That is dou- 
ble the number from last Decem- 
ber, when the installed base was 
13..5 milhon. 

"The studios are putting out 
their biggest and best to go along 
with the projected hardware 
base," says DVD Entertainment 
Group chairman Emiel Petrone, 
who is also executive VP of Philips 
Entertainment Group Worldwide 
for Philips Electronics. "The play- 
er base gives studios more encour- 
agement, and the percentage of 
releases is increasing because 
there isn't a studio that's holding 
back titles." 

Petrone adds that if the projec- 
tions hold true, DVD «ill achieve 



mass-market status by year's end, 
meaning 20-25% of all U.S. homes 
will have players. 

Paramount senior VP of mar- 
keting Michael Arkin says the 
milestone has had a significant 
impact on the upcoming release 

Industry observers 
surmise that the 
selling season is being 
extended for the first 
time — fry DVD Video. 



schedule, and that's why classic 
titles are starting to emerge at a 
faster clip. "You're starting to see 
the true gems because DVD pene- 
tration is going to be 25^. The 
time [to release them] is now." 

Tower Video VP. John Thrasher 
concurs. "We're seeing the catalog 
gems because the market share on 
players is large enough." 

While October is shaping up to 
be a record month for DVD, retail- 
ers point out that November and 
December will be filled with sum- 
mer box-office hits that will con- 
tinue to drive sales. 

"DVD just continues to get big- 
ger and better every year, and 
The Godfather is definitely the 
Holy Grail for DVD," says Hast- 
ings Books, Music & Video sell- 



through video buyer .Jeremiah 
Wehler. "But even without it, 
Shrek, Tomb Raider, and others 
will be coming out." 

Other new releases anticipat- 
ed for the fourth quarter include 
Buena Vista's Pearl Harbor, and 
Universal's JuroKsir Park III. 
Universal should also make a big 
splash with the Nov. 20 release 
of The Griiich. 

All this activity leads some in- 
dustry players to believe that for 
the first time in the 20-year-plus 
hi.story of home video, the fourth- 
(juarter selling season is being 
extended— by DVD. "There's 
been an interesting trend ovei' the 
past two years when November 
and December were the strong 
months," says DVD Empire's 
Ross. "This year, we're moving 
into October and can make the 
most out of the entire fourth- 
quarter season." 

In fact, most retailers and stu- 
dios agree that DVD Video has no 
specific selling season. Para- 
mount's Arkin notes that last year 
the studio began using the end of 
August as a primer for the fourth 
quarter, with its release of Brave- 
heart. This year, it will release For- 
rest Gnmp on Aug. 28. 

"If you look at DVD, it's an anom- 
aly, and because of its growth, it 
hasn't found a seasonality like 
VHS," says Universal senior VP of 
marketing Ken Graffeo. "During 
certain months, VHS sales are soft, 
but it's not that way for DVD." 



service the set to classic rock, 
triple-A, and public radio formats, 
offering giveaways with each. 

Rhino has also signed a deal 
with Liquid Audio, through which 
free digital dowmloads of about a 
half-dozen songs — including "For 
What It's Worth," alternate ver- 
sions of "Mr. Soul" and "On the 
Wav Home." and demo versions of 
"Out of My Head" and "Old 
Laughing Lady" — will be offered 
at various retail sites, including 
amazon.com, barnesandnoble.com, 
bestbuy.com, and towerrecurds 
.com. The downloads will expire 
after 30 days and cannot be down- 
loaded to portable MP3 players. 

At retail. Rhino can expect to 
see an immediate reaction from at 
least a percentage of Young's core 
faithful, says Len Cosimano, VP of 



merchandising for multimedia at 
the 350-store Borders Books & 
Music chain. "There's always a lot 
of interest in anything by Neil 
Young. It's hard to get people 
excited about boxed sets, because 
of the cost involved. But because 
people have been waiting for a Neil 
Young boxed set forever, this box 
may tide folks over." 

Reunion or no reunion, there 
couldn't be a finer way to go out 
than Box Set, Furay says. On the 
demos especially, the band is 
"wearing it on our sleeves. Steven 
and I were singing together, in hai'- 
mony, in duet. We didn't have the 
digital stuff to make sure that that 
was on pitch. We actually sang on 
pitch, we sang in key. It's on the 
sleeve: Wliat you hear is what you 
get, and that's who we were." 
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Mindful MOVE: Usher leaijs 21-1 on "Hie Billboard Hot 100 with "U 
Remind Me" (Aiista), ending the five-week reign of "Lady Mannalade" by 
Christina Aguilera, LU' Kim, Mya, and Pink (Interscoi)e). Fii-st-week 
sales of !)8,fKX) units are the impetus for this move, as well as the G6-1 jump 
"Remind" takes on the Hot 100 Singles Sales chart, where it debuted last 
week due to sti-eet-date violations. 

At the midway jxjint of 2001, "Remind" is the second single of the .yeiu' to 
e.xceed 90.000 units scanne<l in one week, following Janet Jackson^ "All for 
You" (Vii-gin), which did it for two weeks in Apiil. "This is a sharp decline from 
2000, iis midway through last ye;u' there were sLx titles that h:id sold at least 
90,000 units in a week. And while that .sales maiHi has -so fai- been i^eached for 
three weeks (this year once by "Remind" and twnce by "All"), the six titles 
that beat that mai'k in 2000 accounteil for 15 weeks at 90,000-plus. 

"Remind" should .secui-ely hold the Hot lOO's top .sjjot for two more weeks 
and then, pos.sibly, make way for DestinyVi Childls "Bootylicious" (Colum- 
bia), which mil hit retail July 10 (one week later thiui originally scheduled) 
and im[)act on the July 28 issue. Meanwhile, "Bootylicious" continues its 
bump and gi-ind on the Hot 100, moving 20-12 and eiu-ning the Greatest 
Gainer/Airplay awaixl for the second time in three weeks. "Bootyhcious" 
gains 12.5 million li.stenei"s and climbs 16-9 on the Hot 1(H) Aiqjlay chart. 
The second-largest airplay gainer, with an 11.5 million jump, is "Let Me 
Blow Ya Mind" by Eve Featuring Gwen Stefani (Intel-scope). "Mind" 
moves 9-5 on the Hot 100, and, alongvrith Usherii big move with "Remind" 
and 112^ (>-4jump\rith "Peaches & Cream" (Bad Boy/Aiista). they essen- 
tially pu.sh back TVainls "Di-oijs of Jupiter (Tell Me)" (Columbia) fi-om 5-6, 
even though it is .stiU gaining in audience and retains its bullet. 

Face time: Babyface ireikes the biggest move on the Hot 100, sprinting 
C5 spots to No. 31 with "There She Goes" (Aiista). "Goes" scjins ::!7,500 units 
in its initial week at retjul ;md debuts at No. 3 on the Hot 100 Singles Sales 
chiut. "Goe-s" is the second-large.st mover on the Hot 100 this year, trailing 
only Olivia^ "Bizounce" (J), which jumped (jH places to No. 18 in ApiiL 

Aiista is doing its pail in reviving the retail single, as it now has thi-ee 
songs within the top five of the sides chail. Along with "Goes" and Usher^ 
"Remind," "I Doll" by Ibya at No. 5 rounds out the trio. This is the 47th 
time in the hislorj' of the SoundScan-based sales ch;ut that a label has had 
at least three of the top-five-selling singles in the country. Of the 47 
instances. Arista has done it 37 times, including a recoi-d four out of the top 
five titles in the Nov. 6, 1999, issue. The only other laixil to place four out of 
the top five was Columbia in the March 21, 1998, issue. 
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'HQ'S WITH WHOM? Mariah Carey and Jennifer Lopez both appear 
on the Hot 100 chart and Hot R&B/Hi|>Hop .Singles & Thicks chart with 
their respective songs, "Loverboy" (Virgin) and "I'm Real" (Epic). While 
Cameo is the featured artist for "Loverixiy" on the Hot 100 (No. 59), Ludacris 
& Da Brat are listed on the Rc&B chart (No. 34), since that is the version 
receiving a majority of the airi)lay in that format. Both vei-sions, however, 
count toward the overall airplay points for the song on both cliarts. The same 
applies to "I'm Real," where Ja Rule is listed on the R&B chart (No. 27), 
while the pop vei-sion sung .solely by Lopez is listed on the Hot 100 (No. (36). 
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58 
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28 


97 


101 


87 


32 
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TIM MCGRAWA' curb 77978 lUg&'iS 98) GREATEST HITS 
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DIXIE CHICKS A' MOMUMEKT 6%7a;SONV (NASHVILLE) (12.98 EC118.98) FLY 
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49 


121 


102 


125 


3 


PAUL OAKENFOLD ^WflRnnW. THF AIRIIM rVUINHTnATKl 
WABhER SUNSETiTFFR ii 16aiCN[»N SIRE 118 98 CDl ffi ^WUHUr 1 Mt flUJUM laUUNUIKflLRJ 


102 


122 


112 


106 


34 


GODSMACKA REPUBLIC I&96S8/WVERSAL (12.9&''18.98) AWAKE 


5 


123 


95 


104 


85 


FAITH HILL A' WAftNER BROS, (NASHVILLE) 47373/WRN [1?,9E^18.981 BREATHE 


1 


124 


115 


100 


27 


SNOOP OOGG A NO UMIT 23225*/PRKWlTY (I2.98'18.98J THA LAST MEAL 
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MAS DE Ml ALMA 
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YOLANDA ADAMS ELEKTRA G262«E£G (12.98(18 98) 


THE EXPERIENCE 
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CHARUE'S ANGELS 
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PAPA ROACHA'DRtAMWORKS4S022:inNTERSCOPE(12.9»lB 


961 INFEST 


5 


m 


Rt-EHIITf 


48 
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THE WORLD NEEDS A HERO 
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R0c'ATEUA(MFl«»<548203*/1OJM(;a29«(18 98) THE DYNASTY ROC LA FAMILIA (20OO — ) 


1 


194 


182 


162 


IS 
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DISCOVERY 
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ESHAM C71'CRCORE226Q(TVT(l0.9e/)6.98lB 


TONGUES 
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ALAN JACKSON • ARISTA NASHVILLE 6933mc (11 9^)7 98) 


WHEN SOMEBODY LOVES YOU 
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Sony Implements Global A&R Netwnrk 



BY EMMANUEL LEGRAND 

LONDON — Sony Music is creating 
an international A&R network \s1th 
the goal of optimizing the worlrfmde 
potential of the company's repertoire. 

This new emphasis on A&R is the 
initiative of Sony Music Entertain- 
ment (SME) chairman/CEO Thomas 
D. Mottola, who has assigned the 
task of building and operating the 
network to SME senior VP of A&R 
David Massey. Earlier this year, 
Massey was promoted from his 
previous post as executive VP of 
A&R at Epic Records Group 
(Billbimrd. April 14). 

The latest development in the 
company's global plan is the setup of 
a full-fledged European A&R team. 
"Sony has always been an A&R- 
driven company," Massey says. 
"We're simply putting more empha- 
sis on A&R. It is the blood of our 
business, and it is our priority. 

"We pride ourselves on our abili- 
ty to break acts on a worldwide 
basis," Ma.sscy continues. "We are 
extending that to A& R. We are cre- 
ating a network of our A&R 
sources in the world." 

Ma.s.sey, a Briton who has worked 
on both sides of the Atlantic, says his 
role is to create the conditions for a 
new iutistic cultiu^ within the com- 
pany that will enable the various 
A&R sources to collaborate on proj- 
ects and to find the most appropriate 
produc-ers anil writei-s for its arti.sts. 

Sony Music executives are now 
running regular worldwide A&R 
meetings as well as European A&R 
meetings, most of the lime attended 
by Mottola himself. "Mottola is clear- 
ly behind this new A&R emphasis," 
a Sony Music executive says. "He is 
very present, and it certainly gives 
everyone at the company a sense of 
where our priorities are." 

Massey explains, "The idea is to 
be able to identify which artists are 
going to be the superstars of tomor- 
row, the Celine Dions of tomorrow. 
Our fundamental function is to 
identify artists or projects and give 
them the capacity to develop from 
local to regional and regional to 



global level. We want to get much 
more involved and establish much 
more creative synergy than be- 
fore." He says having someone in a 
global A&R role also allows for a 
quicker decision-making process. 

Other major companies have es- 
tablished the equivalent of global 
A&R functions. At Universal Music 
International, Max Hole serves as 
senior VP of marketing and A&R, a 
role that involves A&R initiatives and 
coordination on specific projects in 
collaboration with repertoire ovmers. 

At BMG, Thomas Stein, who was 
recently appointed VP of worldwide 
marketing and A&R, has a similar 
function as Hole. 

'We're simply 
putting more 
emphasis on A&R. 
It is the blood of our 
business, and it is 
our priority' 

-DAVID MASSEY, 
sour MUSK EHTEBTAMMBfT 



EMI Europe appointed Colin 
Daniels in July 2000 as director of 
A&R with a focus on "identifying 
artlsLs that will succeed not only on 
a local level but have the potential to 
succeed on an international basis," 
according to an EMI statement. 

But no other company has pushed 
it to the same level as Sony Music, 
with full-fledged A&R structures on 
both sides of the Atlantic. Massey, 
who is based in New York, has 
established a new European A&R 
structure in London with a specific 
team, with the role of coordinating 
Sony Music's A&R activities on a 
Pan-European basis. 

New hire Nick Feldman takes on 
the role of director of A&R for 
Europe, while Ricardo Fernandez is 
promoted to manager of A&R devel- 
opment for Europe. They will work 





McGulnn Makes His Mark. Country singer Mark McGuinn has broken 
through with an eponymojs debut album on VFR Records that bowed at 
No. 1 on the Heatseekers chart in the May 26 issue. The album's first sin- 
gle, "Mrs. Steven Rudy," hit No. 6 on Hot Country Singles & Tracks In the 
May 19 issue. His current single, "That's a Plan." is rising up Hot Country 
Singles & Tracks, where it Is No. 48 this Issue. McGuinn proudly displays 
his Billboard Heatseekers T-shirt. 



with A&R con.sultants Charlie 
Rapino and Annie Roseberry. 

Feldman, a founding member of 
the group Wang Chung (which 
Massey once managed), joins Sony 
from Warner Music, where he 
worked with such acts as the Webb 
Brothers, Arkarna, Black Star 
Liner, and Suggs. 

Italian writer, producer, and 
remixer Rapino moved to London in 
1993 and set up the Rapino Broth- 
ers Producer 'Team, working with 
such artists as Corona, Haddaway, 
Kym Mazelle, Kylie Minogue, Moby, 
Suggs, and, most recently, Geri Hal- 
liwell and Zucchero. 

Fernandez, who joined Sony in 
1998 in the U.S., will be responsible 
for day-to-day liaison of the new 
European A&R Department with 
the Sony Music Europe affiliates and 
the artistic community. 

Roseberry, who has held A&R 
positions at Elektra Records and 
Island, will continue to be responsi- 
ble for developing specific arti.sts in 
the European Region, including 
Hooverphonic, Peter Joback, K's 
Choice, Kashmir, and Paola & Chiai-a. 

The A&R team, under the leader- 
ship of Mas.sey and Feldman, will not 
directly sign artists, but rather iden- 
tify and develop artists signed to 
Sony Music Europe affiliates along- 
side the local A&R teams. "Our chal- 
lenge now is to make records that 
work not only in their home country, 
but also around Europe and the rest 
of the worid," said SME Europe pres- 
ident Paul Burger in a statement. 

Massey says the team's function 
is also to build relationships with 
the creative community — artists, 
songwriters, composers, producers, 
and remixers throughout Europe. 
He says the dynamics are already 
delivering results in the dance sec- 
tor and will be expanded to all gen- 
res. He sees Europe mostly as a 
source for mainstream pop and 
dance, but says that it is not restric- 
tive. "There are some real talents 
in Europe. I'd like to maximize the 
potential of these artists and take 
them to another level." 

Ma.sscy admits that Europe is a 
challenge with its various cultures 
and languages, but he is convinced 
that the region has the potential to 
produce records with international 
appeal. One e.xample he mentions is 
pop arti.st Monica Naranjo, signed to 
the Spanish affiliate, who is cur- 
rently recording her second album, 
which will include tracks in Spanish 
composed by Epic-signed French 
artist Pascal Obispo. Naranjo is also 
working with U.S. producers. 

"This is the opportunity to devel- 
op artists from Europe and other 
parts of the world in the same way 
we did with U.S. or U.K. or Aus- 
tralian acts," Massey says. "So 
much music comes from Europe 
these days, and this is helped by the 
fact that English has become the 
dominant language. I find such a 
variety of A&R sources and so 
much great talent. That presents a 
major opportunity." 

Majisey s|iends about one week a 
month in Europe, mostly in London, 
to develop various projects and meet 
with Sony afiiliates, artists, and pi-o- 
ducers. "There is so much going on," 
he says. "This is very exciting." 




by Geoff May field 

Fast start, fast FADE: For the second week in a row, an album 
racked up first-day sales that led chart-watchers to predict a 400,000- 
plus opener. For the second week in a row, The Billtx)ard 20O's new king 
falls shy of that prediction. Eminem's group D12 is the latest to run 
that path, with a still-sturdy start of 372,000 units. 

This, and the previous launch by Blink-182 — which started with 
350,000 copies — prove how dangerous it can be to project an album's 
first-week sum based only on its first-day sales. 

Throughout SoundScan's 10-year history, we have seen large sec- 
ond-week evaporations almost always occur after a rap or rock album 
opens with six figures. That pattern suggests that ardent fans of acts 
in these genres smell street date and just have to get their hands on the 
new album as soon as possible. Both genres attract a significant num- 
ber of younger consumers, who have a faster buy trigger than those of 
us who sport gray hair. 

As D12 and Blink-182 both fell shy of the 400,000 mark after robust 
first days, one gets the impression that the downward spiral for such 
acts is happening more quickly than it did even a few years ago. But the 
fact of the matter is that it is always difficult to cast an exact projec- 
tion when you're dealing with such an impatient fan base. Conversely, 
when the Beatles* i, an album that connects with a more mature con- 
sumer, arrived in November, its first-day numbers suggested that at 
least a couple of other albums would have bigger weeks. Instead, with 
the help of a Friday prime-time .special on ABC, a direct-response cam- 
paign, and consumers who might pay the bills before making that dash 
to the music store, the Fab Four achieved a chart-topping total that 
was grander than its opening-day numbers portended. 

Mass proportions: One factor dted for D121b quick fade from 
its first-day pace is that the label opted against issuing a clean version 
of Devil's Night, a marketing decision that would affect its perform- 
ance among mass merchants, particularly at the Wal-Mart chain. 
Instead, Interscope opted to provide stores that shy away from parent- 
advisory labels with a CD single of "Purple Hills," the .scrubbed version 
of its "Purple Pills." The label shipped about 200,000 copies of the sin- 
gle, which opened at about 15,000 copies in the same week that the 
album hit stores. 

Department stores, in fact, account for a smaller share of D12's .sales 
than they have for The Billboard 20O's recent rock champs. Last issue, 
for example. Blink- 182 sold 78,000 units at mass merchants, account- 
ing for about 22% of the 350,000 units that made Take Off Your Pants 
and Jacket the No. 1 album. 

Mass merchants now account for about 23% of the 516,000 units Thke 
Offhas sold to date, with a second week of 166,000 copies (No. 3) — down 
52.5% from its opening tally. As for the previous two chart-toppers, the 
mass merchant segment accounts for 16.9% of the 1.1 million that Tbol^ 
Lateralus has racked up in its six chart weeks and about 23% of the 1.7 
million that Staind's Break the Cycle has rung in five weeks. 

Line drives: LuUier Vandross easily sets personal SoundScan 
records with hLs J bow, opening at No. 6 with 135,000 units. His This Is 
Christinas did 116,500 units during Christmas week of 1995, while his 
bigge.st first- week mark had been 111,000 units, set by Songs in 1994 . . . 
A span of almost nine months — ^in last year's March 18 and Dec. 2 issue — 
separated the two occasions in 2000 when five albums debuted in The 
Billboard 20O's top 10. Now it's happened twice in little more than a 
month, with this issue's invasion following the one we saw in the June 2 
Billboard . . . Three of the acts that bow in the top 10 last hit The Bill- 
board 200 with albums released in 1999: Sisqd (No. 7, 123,500 units). 
Stone Temple Pilots (No. 9, 98,000 units), and 31 1 (No. 10, 83,000). Each 
of the three had bigger first-week totals with their previous albums . . . 
India.Arie easily earns the Greatest Gainer trophy, with a 68% spike 
(65-42) — the first time the album has shown a gain over prior-week sales 
since it entered the chart 13 weeks ago. What's going on? She's the lat- 
est in a long and eclectic line of recording acts to benefit from The Oprah 
Winfrey Show ... An even larger percentage gain than India-Arie's gives 
the Pacesetter trophy to the Sai'e the Last Dance soundtrack (144-65, 
up 150.5%), while a sequel album. More Music From Sa ve tlie Ijast Dance, 
enters at No. 152. Without even glancing at the shelves of your nearby 
Blockbuster store, this album chait activity is all the evidence you need 
to figure out that the movie has hit the home video market. Earlier this 
year, during its theatrical run, the original soundtrack peaked at No. 3 
. . . Not only did Philadelphia's tough .sports fans once boo Santa Claus, 
they threw snowballs at him. Makes you wonder why someone didn't 
warn Destinyls Child that it wa.sn't a great idea for one of its members 
to weal- a Los Angeles Lakers jersey during the halftime show when the 
76ers hosted the fourth game of the NBA finals. Despite the rough treat- 
ment in Philly. the act's latest album still managed a bullet on last issue's 
Billboai-d 200. With the album settling at No. 4 with a 12.5% decline, this 
is the first time in three weeks that it didn't po.st a gain. 
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TRADITIONAL CROSSROADS BRINGS CULTURAL HARMONY TO MIDDLE EAST 

f Continued from page 1) 



with the likes of Yo-Yo Ma and the 
Kronos Quartet and whose artful, 
accessible 1998 solo album Scatter- 
ing Stars Like Diixt graces the TVa- 
tiitional Crossroads catalog. 

TVaditional Crossroads is part of the 
Rounder Records Group family, with 
the larger company managing the 
label's manufacturing and distribution 
(although it handles its omi publicity). 
With tlie label's first two relea.ses .send- 
ing as a mi.s.sion stjitement, "nTulition- 
al Crossroads bowed with a collection 
of archival recordings by renowned 
composer TVnburi Cemil Bey (1871- 
1916) and The Art oflhksim, a set of 
recent improvisations on kamm, the 
ancient hai-p of the Middle East, by 
GOksel Kartal. The latter won the 
Assn. for Independent Music (Af'IM) 
award for best string recording. 

Hagopian recalls happily, "The 
fu-st year we were in business, we 
won an award." Subsequently, The 
Voice of Komitas Vardapet, a collec- 
tion of 1912 recordings by the famed 
Armenian musicologi.st and priest, 
was honored with a French archival 
restoration award. Night Silence 
Desert — a sublime updating of the 
Persian classical tradition by Kalhor 
and singer Mohammad Reza Sh^ar- 
ian — won the 2001 ATIM award for 
best world music album. 

Night Silence Desert 'is a special al- 
bum for me," Hagopian says, "becau.se 
Sh^jarian is a huge name in Iran— he's 
the equivalent of (singer and national 
trea.surel Oum Kalthoum in Egj'pt. 
He doesn't work with outside labels 
oixlinarily, as he does his owti produc- 
tions. It took me three years to con- 
vince him to work with u.s." 

In 1992, Folkways Records com- 
missioned an album by Hagopian's 
father, the Armenian oiid virtuoso 
Richard Hagopian. Harold rented 
studio time and recorded his father at 
RP.I. Recording in New York. After 
the sessions, the studio owner offered 
the young Hagopian a job as a studio 
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manager, enabling him to gain invalu- 
able experience by using the place for 
his own projects. 

When miyor labels started widely 
rei.s,suing back-catalog mateiial on CD 
in the early '90s, Hagopian "read that 
RCA would be reissuing the entire 
catalog of Jascha Heifetz," he recounLs. 
"Being the definitive Heifetx groupie, 
I called the producer, [Jiick PfeiHer, in- 
ventor of the 'Living Stem)' pnK-essl, 




HAGOPIAN 



at RCA, stating my desire to be 
involved. A producer had already been 
assigned to that project, but another 
producer was needed for other proj- 
ects. I got hired and began woridng in 
RCA's New York studio." 

Nine years on, Hagopian continues 
to work at RCA — even after launch- 
ing TVaditional Crossroads — reissu- 
ing Western classical music from the 
company's vaults. He has worked on 
more than (iOO compilatioas, including 
the sujjer-deluxe, Grammy-nominat- 
e(i 94-CD boxe<l set devoted to iconic 
pianist Aithur Rubinstein. 

Hagopian divides his time between 
his duties at RCA and the demands 
of being proprietor, producer, and 
A&R staff of his own label, which 
issues on average between eight and 
10 new titles [ler year. His only assis- 
tant at Traditional Cro.ssroa(ls Ls his 
wife, Cynthia, who budgets time 
between the company and her own 
doctoral studies in English literature 
at Johns Hopkins University. 

Indepeixlent promoters for radio and 
press help out, Hagopian notes, imd 
Rounder deals with distributors. 
Hagopian himself i.sn't so involved in 
the day-to-day workings of the label, 
instead handling the label's creative 
direction. "We work all the time," he 
says, "but it's not like work — ^it's fun." 

RECONaUNG CULTURES 

An overarching theme in Tradi- 
tional Crossroads' A&R policy is the 
reconciliation of TVu'kish and Armen- 
ian music, unifying two cultures that 
have been estranged throughout the 
20th centuiy. Hagopian likes to point 
out the peaceful coexi.stence enjoyed 
by Armenian and TUrkish people in 
the Ottoman Empire over the span 
of a millennium. Aimenians lived har- 
moniously under Turkish rulei-s for 
centuries, he says, until 1915, when 
the empire was crumbling iuid Tbi'k- 
ish nationalists launched a program 
of ethnic cleansing that wiped out 2 
million Armenians. 

Despite the genocide, Armenians 
and Turks still share a heritage, 
Hagopian says: "This music is part of 
ArmeniarLs" culture, and the pain they 
experienced is in the mu.sic, too." It 
would be "a genuine loss" for Arme- 
nians to forfeit this art. 

"Our musicsU culture is very much 
mixed," Hagopian elaborates. "What 
I've tried to do is to explain this. 



mostly for Armenians' sakes, as 
Armenians have largely rejected that 
mu-sic, .saying that it's Turkish music 
and has nothing to do with theii' own 
culture. I tiy to tell them that by tak- 
ing this stance, it's as though Ameri- 
can blacks fled to France and, 60 
years down the Unc, told their kids 
not to listen to the blues because it 
had nothing to do «ith them." 

One of Hagopian's recent projects 
commemorating this era of music 
involves the Istanbul-ba-sed Lalezar 
ensemble, which recorded four CDs 
of Ottoman rejjertoire i"anging from 
alt songs to extended suites from the 
17th through to the 20th c-entury. 

"I grew up listening to the old 'I\irk- 
Lsh music from OttJiman times, which is 
kind of a phenomenon in itself— a third- 
generation Armenian bom in Fresno, 
Calif., who knows about Ottoman 
music," says Hagopian, noting that 
even in Hirkey, such music has a small 
following tixiay. "My dream vrd^ always 
to risit I.stanbul and hear the mu.sic 
played live that I grew up listening to 
on 78 rpm discs. Only on my 10th tiip 
to the city did I learn of a group, com- 
prising members of the local radio 
orchestra, but everj' night they gather 
and jjerform tills archiviU repertoire." 

Ijalezai" and Hagopian bonded imme- 
diately; the band liad itsUizcd Hagopi- 
an's vision of reviving a dormant cul- 
tural strain. He recorded Lalezar in the 
U.S., taking three years to mix, anno- 
tate, and package the four-CD set To 
launch the releases, Lalezar toured the 
U.S., playing in New York, Chicago, 
Wiisliington, D.C., and at the College of 
William and lVIar>^ in Williamsburg, Va., 
to sold-out halls at every stop. 

"It's the first time that a 'I\irkish 
classical group of that size has come 
here," Hagopian remarks. "As a gift 
to me, [ Laleziu-J learned the repeitoire 
of many obscure Ottoman Armenian 
composers. The recordings of that 
material Kill be appearing in 2002." 

BEYOND THE MIDDlf EAST 

TVaditional Crossroads has made 
significant departures from its core 
Middle Eastern repertoire in recent 
years. One example is its release of 
Morikeba Kouyate's MuMc ofSeyiegal. 
Of the 1996 album, Hagopian says, "It 
was the one and only time that I 
i'eceive<l a demo iuid a recording con- 
tract resulte<l from that. Although I 
know compai-atively little about Af- 
rican music, as a musician myself I can 
recognize when someone is playing 
with that sort of authority. He's de- 
scended from a distinguished Une.age 
of Senegalese kora (a hari>like instru- 
ment from West Africa] players." 

Another new release from TVadi- 
tional Crossroads is Mikveh, an 
eponymous debut album by five top 
women musicians on the internation- 
al klezmer scene. The album is a set 
of old and new songs about women's 
issues, especially those of modern 
Jewish women. The group's \iolinist 
is Alicia Svigals, from the Klezmatics. 

TVaditional Crossroads *is a clas.sic 
example of a small label [that gets] 
things right," Svigals insists. "'They 
put so much energy and enthusiasm 
into it. As an arti.st, you feel so taken 
care of — you'd never trade that for 
whatever a bigger label with a large 
staff could offer. If you have a couple 
of smart, devoted people, they can do 
the work of 20." 

Another diverse collection of 



Cuban songs, titled Cigar Music, 
stemmed from another of Hagopian's 
passions. "At [the Juilliard School,] I 
picked up the bad habit of smoking 
cigars," he says. "I began to wonder 
if there were songs about cigars. 
Were there musical traditions that 
could be linked to tobacco in Cuba? 

"It turns out that the cigar factories 
are verj' quiet places, as the product 
is made entirely by hand. So there was 
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a tradition, beginning about a century 
ago, where a guy would sit on a big 
.stool in the center of the factory and 
read the newspaper, then novels, to 
the workers. In the '20s, musicians 
were hired to play for the workers. 

"I became obsessed with these 
songs, \i.sited Cuba and the old facto- 
ries, took pictures, and interviewed 
local people on the subject," Hagopi- 
an continues. "We sold Cigar Music 
in cigar stores across the country. I 
devoted at least two years of my life 
to marketing this album — it sold 
about 80,000 copies. The average 
T\irkish reissue sells 1,000 or less, so 
Cigar Mvxic was a hit for me." 

QUALm MATTERS 

Of the balance struck in TVadition- 
al Cro.ssroa*i.s' catalog between new 
and archival recordings, the unifying 
theme is a consistent level of quality. 
"The virtuosity on the records, old or 
new, is of the highest caliber," Hagopi- 
an says. "There's also extensive docu- 
mentation of the music, which people 
have come to exjiect from u.s." 

Hagopian points out, "People hear 
the difference immediately between 
[TVaditional Crossroads] reissues and 
those from other small labels. This can 
be attiibutetl to one tiling: having the 
studios of [RCA parent company] 
BMG at my facility. The equipment 
that I u.se to rema.ster these older 
T\irkish recordings is the same equip- 
ment that I use to restore rec-ordings 
of Caruso, Heifetz, and Elvis Presley." 

Hagopian's painstaking restora- 
tions don't come cheap. "An hourlong 
disc can cost over $4,000, just to 



restore the music," he says. "Not 
many labels would do that if they're 
only going to .sell 500 copies." 

John Coughlan, worid music buyer 
at Tbwer Records in New York's Lin- 
coln Center, otiserves, "You'd assume 
that [what Traditional Crossroads 
puts out] is a specialized taste. For 
an eclectic label, it does very well." 
Coughlan attributes this to the qual- 
ity of ttie label's music, which he com- 
pai-es favorably to the best cla.s.sical 
recordings. "Both the musicianship 
represented on Harold's releases and 
the packaging are attractive to buy- 
ers who othenvi.se wouldn't be inter- 
ested in this kind of music." 

The label has champions at radio, 
too. MaiTo Wennaii, a senior producer 
with the WGBH/IiBC World Ser- 
vice/Public Radio International-pro- 
duced The World, a syndicated pro- 
gram based at WGBH Boston, says, 
"We're not a needle-drop program. 
We're' interested in getting into the 
miLsic via a stoiy, ti>ing to fit the masic 
into a social or political context TVadi- 
tional Crossroads has had several 
releases seemingly made to order for 
us. It's a testimony to the label, whose 
great strength is that they're able to 
draw distinctions between all of these 
different .sounds that might be lumped 
into that 'Middle Eiistem' category by 
most American listeners." 

Pet projects continue to fuel 
Hagopian's enthusiasm. The latest 
involves the career promotion of Yuri 
Yunokov, a Bulgarian saxophone play- 
er His third album, Koma Vnrintimis, 
appeal's on TVaditional Ci-ossroads this 
year. 

"Yuri is the most famous innovator 
of this unique .saxophone .style," 
Hagopian e.\plains. "There isnt a huge 
audience in the U.S. that understands 
his music, so he's struggling here. He's 
ethnically Turkish, growing up in a 
T\irkish neighborhood in Bulgaria. I 
could hear the T\irkish soul in his play- 
ing, which I rehite to. I've had a hard 
time breaking him here, becaase his 
music is very complex. My goal is to 
rai* hisprofilesothathe can tour with 
his band and play wherever there's a 
demand for world music." 

Ultimately, music remains the driv- 
ing foree for Hagopian. "I came into 
this business as a musician and a musk; 
lover, not as an enti-epreneur. I also 
have the luxury of knowing that | TVa- 
ditional Crossroads) is not the sole 
means by which I make a living — I 
have a good day job at BMG. When I 
issue an album, I'm not motivated to 
do so because of numbeiMirimching. If 
the music is important to the genre, 
even if I know it's not going to make 
that much money, 111 put it out" 
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AX I'HDATli ON HB.MO liN ILNTS & HAPPENINGS 



2 New Whitburn Books 
Hi^ilight Chart History 



Record Research has just 
released two new books that are 
essential for all fans of Billboard 
charts. Joel Whit- 
bum's 2000 Bill- 
board Music Year- 
book and Joel 
Whitburn Preseuttt 
Billboard Top 10 
Singles Clia rts, 
1955-2000 are inde- 
spensible additions 
to Whitburn's ongo- 
ing series of chart 
histories. 

Joel Wliithum 
Presents Billboard Top 10 
Singles Charts. 1955-2000 
is a chronological listing of 
the Top 10 titles from ever>' 
Best Sellers In Stores 
chart Billboard pubUshed 
from January 196.5 through 
July 1958 and every Hot 100 
chart Billboard published from 
August 19.58 through December 
2000. This informative hardcover 
reference, spans 45 years to pro- 
vide a concise overview of the 
most succe.ssful songs and artists 
of the eritiru rock em. 

Joel Whithuni's J>m Billboard 




Music Yearbook provides data 
from all of Billboard's charts to 
create one compact guide to 
everything that happened in 
music in the year 2000. The 
Yearbook looks at the year's 
number one hits in every 
genre, tracks the year's best- 
selling records, album 
debuts, and much more. 

Author and 
musicologist Joel 
Whitburn has pub- 
lished more than 
80 music reference 
books through his 
company. Record 
Research, chroni- 
cling over a century 
of American music. 
To order The 2000 
Billboard Music 
Yearbook, The Bill- 
hoard Top 10 Singles Charts, 
1955-2000, or any other Record 
Research title, call 800-827-9810 
or 262-251-5408, or email 
books@rceordresearch.com. 

Please call for specific pricing 
information. For general informa- 
tion and to order online, visit 
wi\TV.recordresearch.com. 



New Radio Powerbook 
Takes Shape For 2002 



Companies looking to maxi- 
mize their exposure to the radio 
industry have until Aug. 15 to 
reserve their spot in the Bill- 
board/Airplay Monitor 2002 
Radio Powerbook. This widely 
read guide to the radio 
business will provide a 
unique advertising venue 
for companies to place 
ads. feature logos, list 
company and protiiiti 
information, and promote 
their special services. 

The Powerbook is the 
quintessential directory 
of music and radio pro- 
motion, relied upon by music 
industry professionals worldwide. 
It contains hundreds of listings 
including all U.S. radio stations in 
the country, rock, R&B and top 




40 formats, record labels, radio 
consultants, and syndicated radio 
program suppliers. In addition, 
the Powerbook features vital 
radio industry information such 
as the top 100 U.S. radio market 
rankings, the 10<) top 
Arbitron market rank- 
ings, and an index of 
radio station call letters. 

For more information 
on the advertising oppor- 
tunities available in the 
Billboard/Airplay Moni- 
tor 2002 Hadio Power- 
book, contact Jeff Ser- 
rette at 800-22;{-7.524 or 
646-654-4697, or email jser- 
rette@billboard.com. To order the 
2001 Powerbook or any other 
Billboard directory call toll free 
800-344-7119. 



Billboard Dance Music Summit 

Waldorf Astoria • New York City • July 24-26 

Billboard/BET R&B Hip-Hop Conference & Awards 
New York Hilton • New York City • August 28-30 

BiUboard/AirpIay Monitor Radio Seminar & Awards 

Eden Roc Hotel • Miami Beach • October 4-C 

Billboard Music Video Conference & Awards 

Beverly Hilton • Beverly Hills • October 31-November 2 

For more information contact Michele Jacangelo at 6^6-65i-i660f 
email bbeventslSbUHmanLcom, or viait www.biUboard.com/eiienls. 
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'Remind' Gets Ushered Into No. 1 



C 



BEAT 



Even though "Lady Marmalade" (Interscope) 
began its five-week run on top of The Billboard Hot 
100 without benefit of a commercial single, there's 
nothing like having a record available for consumei's 
to buy to give an aitist a big boost up the chiul. Just 
ask Usiier, who makes the thiixl-biggest leap of the 
rock era to pole position with the commercially 
relciused "U Remind .Me" (Arista). 

The 21-1 move is the biggest 
jump to the top since Brandy & 
Monica had a 23-1 rocket ride 
with "The Boy Is Mine" in June 
1998. The only single in the rock 
era to make a bigger leap to No. 
1 was the Beatles' "Can't Buy 
Me Love," which holds the record 
with its 27-1 move in April 1964. 
There is an asterisked achieve- 
ment, though, as R. Kelly & Celine Dion appeared 
to make a 46-1 move in December 1998 with "I'm 
Your Angel." But, thai "move" only occurred 
because of a change in chait jiolicy; "I'm Your Angel" 
was No. 46 on a lest chart the week before it was 
No. 1, not the actual Hot lOO. 

"U Remind Me" is Usher's sec-ond turn at the top. 
follovring "Nice & Slow" in Februarj' 1!)98. "Remind" 
is Usher's first single on Arista proiter, as he was orig- 
inally signed to LaKace. That makes "Remind" the 
30th chart-topper for Arista. The only imprints with 
more No. 1 titles in the iiick era are much older labels: 
Columbia, RCA, ("apilol. Epic, and Motown. 

The triumph of "U Remind Me" is also sweet for 
the song's producers. This is the 16th No. 1 hit for 
Jimmy Jam & Terry Lewis, upping them to sec- 
iind place on the list of prciduccrs with the most 



"Stutter" in Mai 



by Fred Btwison 



1 hits in the rook era. Jam and Lewis are tied with 
Elvis Presley's producer, Steve Sholes, and are 
rtinners-up only to George Martin, who helmed 23 
chart -topping singles. 

"U Remind Me" is the eighth title to advance to 
No. 1 in 2001 and is the second No. 1 hit by a one- 
named male artist since Joe lopped the chart with 
Stutter" in March. Pole position has been held by 
female artists for the last 12 
weeks, thanks to Janet Jack- 
son's "All for Y'ou" and Christina 
Aguilera, Lil' Kim, Mya & 
Pink's "'Lady Marmalade." This is 
the nth week in 2001 that a male 
artist has held the top s|Kjt. 

And finally. "U Remind Me" only 
took foui- weeks to reach the chart 
zt'uith. That's the fastest move to 
No. 1 since May 8, 1999. when Ricky MartinVi "Livin' 
la \^da Loca" hit the pinnacle in its fourth chart week. 

'There' it IS: Pmrl Harlm- may not be living up 
to box-office expectations, but the film's main theme 
has captured the top spot on the Adult Contempo- 
rai-j' chart. "There Y'ou'll Be" (Wai-ner Bros.) is Faith 
Hill's second No. 1 on the AC tally. She Wiis on toj) a 
year ago with "Breathe." which ultimately had a 17- 
week lun at No. 1 . 

•Theiv You 11 Be" us only the fourth new No. 1 AC hit 
of 2(HI1. hut that's way ahead of this issue last year, 
when "Brt'alhe" was still the only new No. 1 of 2000. 

The Pearl Harbor track is songwriter Diane War- 
ren's 11th No. 1 on this chart and her first since 
1997. when LeAnn Rimes had an 11-week reign 
with "How Do I Live." 
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TOTAL 

ALBUMS 

SINGLES 



VEAR-TO-DATE 
OVERALL. 
UNIT SALES 

2000 2001 

369,695,000 349,276,000 (ON 5.5%) 

341 ,234,000 331 ,445,000 (DN 2.9%) 

28,461,000 17,831,000 (DA/ 37.4%) 



1 4.57-7'.000 



1 4.ei 9.000 



DOWN 0.3", 



1 4.347.000 



VEAR-TO-DATE 
SAUES BV 
AUBUM FORMAT 

2000 200-I 

CD 301,893,000 306,759,000 (UP ?.6%) 

CASSETTE 38,551,000 24,047,000 fOW 37.6%) 

OTHER 790,000 639,000 (DW 19.1%) 



1 3.ti:^3.ooo 



1 4.032.000 



1 3.509.000 



UF> 2.3", 



5e"7.0OO 



UP 28 4 = 



s3e.ooo 



DOWN 1 O". 



TOTAL YEAR-TO-DATE SINOI-ES SA1_ES BV ST'ORE TYF»E 



CHAIN 

INDEPENDENT 
MASS MERCHANT 
NONTRAOmONAL 

ROUNOeD FIGURES 



2000 

13,926,000 
4,507.000 
9.926,000 
102,000 



200-I 

8,720,000 
3,550,000 
5,449,000 
113,000 



CHANGE 

DN 37.4% 
DN 21.2% 
DN 45,1% 
UP 10.8% 

FOR WEEK ENDING 6/24«n 



C ) r\yl F ■ 1 1 I [ , f^F=\C>M A fSJATIONAU SArvlF^LE C 5f FIETAIU S TOFIE AND FiACJJK ■p^'ll'l^S^'i 
SALES F1EF»<Z>F1TS t;C)l I I C;if 1) C <Z) N/l I L E D . A N CD F»F=IOVtDED E3 Y 1 1 1| 1 1 1 1 



78 



www.billboard.com 



BlUflpARp JULY 7. 2001 



On Au 



Conduetor 

'^SjjjjlHLMb. 




all of Hollywood 





spotting 

editing 

composing 

orchestration 

contracting 

dubbing 

sync licensing 

music marketing 

publisliing 

re-scoring 

prepping 

clearance 

music supervising 

musicians 

recording studios , 



Summer Film & TV Music Special Issue. August 21, 2001 

Music adds emotional resonance to moving pictures. And music creation is a vital part of 
Hollywood's economy. Our Summer Film & TV Music Issue is the definitive guide to the 
music of movies and TV. It's part III of our IV part series, featuring "W/ho Scores Primetime," 
"Calling Emmy," upcoming fall films by distributor, director, music credits and much more. 
It's the place to advertise your talent, product or service to the people who create the moving 
pictures. So make a "sound" business decision. Place your ad today. 
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SPACE DEADLINE: August 1 • MATERIALS DEADLINE: August 8 

LA. - Judi Pulver, (323) 525-2026 • UK - John Kania, (44-207) 420-6144 

N.Y. - John Troyan (646) 654-5624 




